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Cuba Gets Down 
To Business 

BY HOWELL LLEWELLYN 

HAVANA — Frequent visitors to 
Cuba who check out its formida- 
ble — yet often untapped — re- 
-> rvt of musical maestros can't 



Country Acts Thrive Without Airplay 




believe their ears. Cuban music 
industry managers are. often for 
the first time, peppering their 
speech with such terms as "mar- 
keting" and "industry initiatives." 

New awareness of the practical 
requirements — and the lan- 
(Continncd on tiaqe 10) 



Viteo, Print Outlets Help Sell CDs 

BY DEBORAH EVANS PRICE and PHYLLIS STARK 

NASHVILLE— When Keith Urban picked up his 
Academy of Country Music award for best new 
male vocalist in May, he thanked country radio and 
God, quipping that he thought he had them in the 
right order. 

Radio has long been acknowledged 

as the gatekeeper in the country 
music industry, the mighty Oz that 
artist* and labels had to appease in order to reach the 
masses. Hut there are some these days who are find- 
ing a way to bypass the wizard — most notably, some 
of the independent labels. 

A look at the Billboard Top Country Albums chart 
in recent months show's records that are selling 
without the benefit of much mainstream country 
radio support, including Capitol's Chris LeDoux, 
New West Records' Delbert McClinton, and 
(Continued on iwqe Stil 
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Ignored ffy Mie, BR54S Grows 

BY RAY WADDELL 

NASHVILLE— With a new label deal at Sony/Lucky 
Dog and a new release of originals and choice covers on 
the horizon, BR5-49 stands poised to make another run 
at mainstream country success — something that has 
eluded the group thus far. 

This h BR5-U), due June 2fi. effec- 
tively showcases how far this band has 
come since it was signed by Arista 
Nashville in 1995. The group has been critically 
acclaimed but largely ignored by radio. It has built 
enough of a fan base that its three full-length alliums 
and one EP have sold a combined 327,000 units, accord- 
ing to SoundScan, yet BR5-49 has placed only three 
songs on the Hot Country Singles & Tracks chart, the 
most successful of which, 1996's "Cherokee Boogie," 
peaked at No. 44. The others peaked in the 60s. 
Mike Peterson, PD of KSKS Fresno, Calif., thinks the 
(Continued on jmqe S'J) 



bmg To Share 
MP3 Money 

BY BILL HOLLAND 

BMG North America plans 
to share money it received as 
a result of the settlement of 
its copyright infringement 
lawsuit against MP3.com with 
its infringed- 
upon artists, 
"even if not 
stipulated by their agree- 
ments," president/CEO Bob 
Jamieson said in a statement 
released May 29. 

"We value our relationships 
with our artists," the state- 
ment read, "and we feel this is 
the best course to take to fos- 
(Continlied ml jtaqe tjttj 
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Music Club Profits From 
Compilation Creativity 

BY CHUCK TAYLOR 

Imagine a dinner party with place cards for South 
African jazz giant Abdullah Ibrahim, pop icon Tom 
Jones, punk innovator Richard Hell, '50s teen idol 
Jimmy Clanton, Sufi singer Nusrat Fateh Ali Khan, 
and a conductor for the Royal Phil- 
harmonic Orchestra. 

Such a gathering represents a typ- 
ical smorgasbord for Watford. Eng- 
land-based reissue label Music Club, 
which has made it husiness as usual 
to serve up a roster as diverse as 
_ nearly all the musical cultures of the 
world. The company's specialties 
range from reggae, tango, and musette to jazz, blues, and 
R&B. as well as from country. Tex Mex. and Cajun to easy 
listening, symphonic rock, and even dance. 

"The idea has always been to go across the board 
musically," explains veteran music journalist Jeff 
Tamarkin, who serves as editorial and A&R consul- 
tant for Music Club's U.S. arm. "I can't think of any- 
(Caiitinned on tiaqe 1(1) 




Sam Phillips Offers Gentle 
Touch On Nonesuch Oeturn 



BY JILL PESSELNICK 

Although Sam Phillips' new 
album. Fan Dance, clocks in at just 
over half an hour, the 
set packs a consider- 
able punch with intel- 
ligent, thought-pro- 
voking lyrics and 
subtle, uniquely mu- 
sical backdrops. 

Due July 31 from 
Nonesuch, Fan Donee 
also marks a turning 
point in Phillips' ca- 
reer. The project's 
dozen tracks were re- 
corded live w r ith few overdubs, 
reflecting a focus on performance 
rather than production. 
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This recording process differs 
dramatically from Phillips' previ- 
ous studio album. 1996's On ua po p , 
her fourth for Virgin 
(and a top 30 album on 
the Billboard Heat- 
seekers chart). 

"1 think lyrically 
and musically what I 
brought to Omnipop, 
was a little too miser- 
able, except for a few 
things like 'Zero Zero 
Zero!' and Animals on 
Wheels,' " Phillips 
says. "We did this big 
pop-produced record. I felt that it 
was something I would never 
{Continued on jmtfe 9.1) 



Satellite Radio Facing 
Time, Money Concerns 

BY FRANK SAXE 

NEW YORK — Sales trainers from the largest auto- 
motive manufacturers and electronic retailers have 
begun visiting the headquarters 
of the two satellite radio compa- 
nies in preparation for the con- 
sumer rollout of their 100-chan- 
nel Ill-car radio system. 

Yet despite spending more than 
$1 billion apiece, both Sirius Satel- 
lite Radio and XM Satellite Radio 

face several hurdles that could 
slow their launch. And even if 
those hurdles are overcome, the 
companies will still need to per- 
suade millions of Americans fed 
up with the current state of radio 
to pay about $10 a month for the new service. 

Analysts and others arc split on whether the compa- 
nies will be able to reach the critical mass needed to cre- 
ate a successful business model — and, more impor- 
(Colttin tied on page 9J) 
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Joey Ramone Finds The Road Back Home 



Love is the ability to forget oneself in the aid and comfort of 
another, and what's magical in romance also holds true for daily toil, 
because love of one's work makes limitations invisible or irrelevant. 
Joey Ramone loved being a Ramone, even if his band's fame brought 
recurring bouts of isolation. 

"Our friends hated us because we were successful," Joey told 
this writer in 1978, recalling how associates from his old Forest 
Hills neighborhood in Queens, N.Y., shunned the Ramones' lead 
singer and his musical brothers as the band garnered widening 
acclaim at the Bowery club called CBGB. 

"Musicians and friends from Forest Hills would not come down 
to the Bowery to see us," said Ramones bassist Dee Dee Ramone 
(aka Douglas Colvin), seated across from Joey in his ultra-cluttered 
Lower East Side loft. 

"They weren't our friends anymore because they were musicians and 
were trying to be in groups for so long," added lead gui- 
tarist Johnny Ramone (born John Cummings), pensive- 
ly parting the sculpted bangs of his sheepdog haircut 
"And then all of a sudden we go out, buy guitars, and 
have a group — they didn't want to talk to us anymore." 

Johnny glanced around the room, with its harsh 
lighting, bare brick walls, and ankle-deep rubble of 
old magazines, dirty clothes, and scuffed vinyl 
records. "But m are all best friends from the time 
we were in Russell Sage Junior High School," noted 
Johnny, brightening a bit. "We all lived on the same 
block— which was Yellowstone Boulevard and 66th 
Road — and went to Forest Hills High. The only 
drawback is that Marky [Bell], our drummer now 
I replacing Tommy Erdelyi), is from Brooklyn. The 
rest of us knew each other from ninth grade on." 

"We used to drink Bali Hai together!" Joey exulted. 
"We don't have many friends," said Johnny. "Just us, 
really. We're introverted. Joey hangs out, but we dont." 

The extended silence that ensued after this short 
exchange, taking place at twilight on a cold Novem- 
ber day, will always seem to this observer to be as much a part of 
the Ramones' proto-punk sound as the head-splitting din at the core 
of their two- and three-minute doses of elemental rock. 

That silence — a dull quiet leavened only by the steady hum of 
street traffic — was what Joey heard most when he wasn't on stage, 
wasn't recording, wasn't away from home and himself. It was a 
sound that provoked him to leave his 1978 apartment (on loan from 
the band's longtime artistic director, Arturo Vega) to front his band, 
function on a budget of $150 per week, and hang out in the wider 
world made possible for him by the Ramones. 

It has been almost 23 years since that downtown encounter at dusk 
and two months since Joey Ramone's death April 15 in New York's 
Presbyterian Hospital from lymphatic cancer. All those who didn't 
attend the CBGB shows or seek the public or private company of Joey 
and his cohorts will get another chance to grab the brassy ring the 
Ramones left in one's ears. On June 19, Warner Archives/Rhino will 
reissue expanded and remastered versions of their seminal albums 
for the Sire label: Ramones (April 1976), Leave Home (February 1977), 
Rocket to Russia (November 1977), and Road to Ruin (October 1978). 

From "Blitzkrieg Bop" on the first record to "I Wanna Be Sedated" 
on the fourth, Joey sang on his finest performances as if he were the 
group's main percussionist, his throaty bray the rhythmic anchor of the 
act, while the actual drums served as an accent instrument of a niinimalist 
stripe. Rock groups of greater compositional prowess or technical grasp 
might harbor a lingering jealousy of the Ramones for the impact they 
had, their "level of ability" bravado transcending the punk movement 




they both spearheaded and validated. Yet the personal accomplishments 
of Joey Ramone elude such pettiness and approach the profound. He 
found something to love that enabled him and his fans to shed their skins 
and share the freedom of their better selves, however perplexed or con- 
cerned such influential impulses may have caused parents to feel. 

"Aw, I can't keep up with the guy, where is he now — traveling?" asked 
Ms father, Noel, with a nervous laugh in T8 of the boy he never called Joey. 
"He was born on 1 Kith Street in Forest Hills [on May 19, 19511." his dad 
detailed of Jeffrey Hyman, the first of two sons (the second being Mitch, 
two years younger) by Hyman and his wife, Charlotte, a painter/art deal- 
er from whom he was divorced in 1961 . Talking in his office at the Hyman 
Trucking Corp. at 432 Washington St. in the Meat Packing District of Man- 
hattan, Noel (who died in October 2000) recalled that his eldest kid's first 
instruments were an accordion and later a double-bass set of white-pearl 
Ludwig drums. "He was fairly good at the drums but he'd play 'em in the 
basement, and it got so I had a hard time standing the 
racket," his father said, noting with a conciliatory sigh 
that "Jeff used to work in the office here, just part time, 
until music rehearsals interfered." 

"I was always carting the band around in my Chevy 
station wagon," explained Charlotte on the next day 
in the East Village apartment she shared with her 
second husband, a psychologist. "Jeff was in his early 
teens when he got into music. Before that, he was a 
cub scout; he had a very sweet little uniform. He was 
the tallest cub scout, and he dug it when he was a kid. 
The group formed when I had an art gallery on 
Queens Boulevard in Forest Hills, and they used to 
practice there at night. I bugged him about getting a 
job. I threw Jeff out a few times after he left school, 
and he wound up sleeping in the art gallery. 

"He could have been a better student," she mused. 
"And he painted, as a matter of fact He had one chosen 
for an exhibit of children's paintings at Lever House 
when he was in second or third grade. Now he's into more 
abstract things like toothbrushes with blood on them. 
He's got an imagination — you have to admit that. But he was indifferent 
about school; he only cared about writing his songs. He would say, 'Hey 
Ma, how does this one sound?' 'Great!' I'd say, What's it calledT He [once I 
said, 'It's called, "I'm Gonna Kill That GirL" ' I never thought anything 
would ever come of it Bttt, when I went to see them," Charlotte advised, 
raisinga finger for emphasis, "and I watched the audience reaction, I was 
astounded, thinking, This can become a fever.' "Joey's early stab at song- 
writing landed on the Ramones' second album, recast in a tenderly mourn- 
ful Beatles-cum-Ronettes vein, as 'You're Gonna Kill That GirL" 

According to Johnny and Joey, the dawning of their band was a one- 
off duo of drums and guitar they hatched to play a party throw™ by Noel 
Hyman. The Ramones were formally conceived as a trio early in '74, 
with Johnny and Dee Dee on guitars and Joey drumming. "At the time," 
said Joey, "I was driving a cab in Manhattan and moonlighting at night 
on the telephone — I sold a lot of land in the Poeonos [as a telemarketer!." 

Between 1976 and 1995, when they proclaimed their impending dis- 
solution with their Adios Amigos set, the Ramones placed 15 albums on 
the Billboard Top 200 Albums chart — although only one {Ramones 
Mania, Sire, 1988) went gold. Yet unlike most punk bands, they penned 
Hot 100 hits ("Sheena Is a Punk Rocker," "Rockaway Beach") as well as 
rock perennials like "Blitzkrieg Bop" and "I Wanna Be Your Boyfriend." 

"Yeah, I went far," Joey reflected in '78, just after the release of 
Road to Ruin, but he lamented the cash-poor need to sell his boy- 
hood drums "to a guy named Limpy." He frowned for an instant, 
admitting he'd "loved them," then laughed at himself. "My title," 
he confessed in a wry whisper, "used to be the King of Rhythm.' " 



Bertelsmann Sets Myplay, Completes Digital Picture 



BY BRIAN GARRITY 

NEW YORK— The acquisition by Bertels- 
mann eCommerce Group (BeCG) of digital 
locker service Myplay.com marks the latest 
move in an escalating arms race among 
media conglomerates trying to build digital 
music delivery platforms by snapping up 
the assets of floundering online start-ups. 

The deal, said to be valued at roughly $30 
million, comes on the heels of Vivendi Uni- 
versale May acquisition of Myplay's chief 
rival, MP3.com. BeCG plans to use Myplay's 
technology to develop a "subscription" lock- 
er service similar to the controversial 
My.MP3.com service offered by MP3.com. 
BeCG hopes to launch the service in the fall. 

But while Bertelsmann acquired Myplay 
for what BeCG president/CEO Andreas 
Schmidt calls "a fraction of the price" of the 
MP3.com deal — Vivendi Universal is pay- 



ing more than $300 million — the company it 
bought doesn't have the locker licenses with 
the major labels that are required to offer 
such a service. BeCG will have to negotiate 
deals for them. 

Myplay was deliberately avoiding the sub- 
scription-locker business, with its eye on 
acquiring the rights to offer download and on- 
demand streaming services. Currently, 
Myplay users must "rip" tracks from their 
CDs and manually upload the content into 
their lockers. That's in contrast to a sub- 
scription service that automatically transfers 
digital content into the locker with the sale of 
a physical album. MP3.com spent almost $200 
million for locker rights and now charges sub- 
scribers $50 per year for the service. 

But BeCG says that with Myplay in the 
fold, it now has all the pieces in place for a 
comprehensive slate of next-generation 



music distribution offerings. Bertelsmann's 
Internet music roster now includes 
orilme/ofDine record clubs with BMG Direct 
Internet retail in the form of CDnow, locker 
services through Myplay, digital rights man- 
agement via Digital World Services, and file 
sharing through its Napster alliance. 

In fact, BeCG plans to use the locker offer- 
ing as a unifying element in the previously 
announced merger of BMG Direct and 
CDnow. The combination will go into effect 
July 1, and those businesses — as well as 
Myplay — will operate as a separate unit, 
known as BeMusic 

Schmidt says the Myplay deal was in 
place when Vivendi Universal and MP3.com 
arranged their transaction. "We were not 
looking for the brand here — we were look- 
ing for the missing link in the locker and dig- 
ital-subscription management system." 
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CHRISTINA AGUILERA. UL* KIM. MYA & PINK • intekscof* 



• TOP VIDEO SALES • 

* THE EMPEROR'S NEW GROOVE * U*U LHVJEr HOME VIDEO 



DVD SALES 

* VERTICAL UMtT * CcxuMEhA rfffiWt HOME VTDfO 



KID VIDEO 

, MARY-KATE & ASHLEY: WINNING LONDON - VMO 



RENTALS 

* FINDING FORRESTER • COtDMBW TRtSftf HOME VtTJCO 



No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



* SWEET TEA • BUDDY GUY ■ SlLVtiriONf 



CONTEMPORARY CHRISTIAN 

* OXYGEN • AVAL ON * 



GOSPEL 

* LIVE IN LONDON AND MORE ■ DONNIE MCCLURKIN ■ HI 



KID AUDIO 

* 100 SONGS FOR KIDS 4 CD BOX SET • VARIOUS ARTISTS • nME U#T 



tup mi i wfARD LATIN 50 

* SHHHI • A.B. OUINTANIUA Y LOS KUMBIA KINGS • M IATIM 



MUSIC VIDEO 

* ON BROADWAY • MARK LOWRY • SfWNG HOUSE VKXO 



REGGAE 

* ONE LOVE: THE VERY BEST OF BOB MARLEY AND THE WAILERS 
BOB MARLEY AND THE WAILERS ■ iffy 



WORLD MUSIC 

* WHO LET THE DOGS OUT • BAHA MEN • S CUBVE 



1 MuchMusicUSA's updated 
Web site is the centerpiece of 
its comprehensive makeover. 



10 Executive Turntable: Joseph 
P. Salvo is named VP, senior coun- 
sel for Sony Music Entertainment. 
14 Doyle Bromholl II & Smoke - 
stack hit the road this summer with 
Eric Clapton in support of the RCA 
release Welcome. 
1 4 The Bant: Sovoge Garden's 
Darren Hayes takes time off from 
the hirmaking duo to record o solo 
set for Columbia. 

1 8 Boxscore: U2 and PJ Harvey 
gross more than S2 million in 
Toronto 

1 9 Continental Drift: Ernie Lijoi 
employs a smoother sound on his 
latest independent release. 



ARTISTS & MU SIC 

[|1 



DAVE NAVARRO: P. 11 



20 Popular Uprisings: The 

Continental Drifters offer a new 
album. Better Day, on Razor & 
Tie Records. 

21 Review s * Previews: Albums 
from Cesar ia Evoro. Soneros de 
Verdad. and Trlsha Yearwood ore in 
the spotlight. 

24 »»B: I if Romeo follows in his 
family's musical footsteps with an 
eponymous debut. 

25 Words * Deeds: Naughty by 
Nature signs with TvT Records and 
readies new album. 




25 Rhythm Section: Several top 
10 K&B ar.d hip-hep singles extend 
then chart lives with remixes and 
guest appearances. 
29 Dance: Si'S4 nflers n nnmhi - 
natlon of house, drum'n'bass. and 
hip-hop on its self-titled debut tor 
Luaka Bop. 

33 Country: Lonestor follows up 
its smash sophomore project with 
I'm Already There on BNA 
43 Latin Notos: Two years alter 
its release, Azul Azul's 'La Bom- 
ba' hits No. 1 on the Latin sin- 
gles chart. 

46 Closslcol/Keeplng Scote: 

Tower Records founder Russ 
Solomon clarifies the compa- 
ny's stance on its classical 
music slock 

47 HbMm Notes: Guitarist 
Lee Ritenour pays homage to 
Bob Marley with A Twist ol Mar- 
ley, on GRP. 

58 Songwriters & Publlsh - 
ers: Music theatre Internationa 
fosters youth interest in the the- 
ater with its Broadway Junior 
program. 

59 Pro Audio: Fve Nelson 
pulls double-duty as a song- 
writer ond producer from her 
New York-based recording 
studios. 



top spot on six international 
album charts. 

41 Global Music Pulso: 

Jazz songstress Vikloria Tol- 
stoy releases her fourth al- 
bum. Blame II on My Youth, 
on EMI Sweden. 



71 This year's Electronic Enter - 
tainmenl Expo highlights the new 
music opportunities available lor 
video gome consoles. 

73 Declarations ol Indepen - 
dents: Koch International's 
recent releases maintain a 
strong presence on the indie 
albums chart. 

74 Btloll Tract: Pacific 
Coast One-Stop Is given a 30- 
day reprieve by bankruptcy 
courts. 

75 Slles + Sounds: Sony 
Music enlists the Digital Club 
Network to record and broad- 
cast Webcasts of its develop- 
ing artists. 

76 Home Video: The chil - 
dren's video market is opening 
up to diversity, with minority 
characters playing more sub- 
stantial roles. 

78 Child's Play: Warner 
Home Video celebrates the 
30th anniversary of Willie 
Wonko & the Chocolate Factory 
wilh a multi-tiered cross-pro- 
motionol compaign 



82 Radio Free Virgin looks to 
bring the blues online with its 
archival channel, Crossroads 

84 The Modern Age: Poe 
talks about getting radio sta- 
tions to play her lotest single, 
"Hey Pretty ' 

85 Music Video: Trio relnunch - 
es with a new muslc-drlven pro- 
gramming lineup. 

Fuiwii 

79 Classifieds 



2STH ANNIVERSARY SA1UTE 



V 



38 European labels broce for the 
sales import of Ken Bums' Jazz. 
40 Hit* Pi the World : 

R E.M.'s Reveal maintains the 




DAVE TICKlf : fllLDWS P. 10 



81 Updale/Ooodworln: Pop 

acts turn out tor KISS Dallas/Ft 
Worth's KISS Party 2001 to 
benefit Kidd's Kids ond the 
Child ID program. 
89 The Hot 100 Spotlight: 
Christina Aguilero, Li I ' Kim, 
Mya & Pink maintain their pole 
position on the Hot 100 with 
"Lady Marmalade' for a second 
consecutive week. 

92 Between the Bullets: 
Stoind ushers in a winning 
week tor retailers. 

93 Blllboord.com: What's 
online this week. 

94 Mortal mn 

94 Chorl teot: Alien Ant Fgim 
delivers o rare cover ot a 
Michael Jackson song with Us 
take on 'Smooth Criminal.' 
94 Home tront: Billboard 
relaunches its New Talent Dis- 
covery Contest at this year's 
Dance Music Summit. 



Copeland, King Lead W.C. Handy Winners 



BY CHRIS MORRIS 

Young vocalist Shemekia Copeland and 
eminent guitarist B J3. King scored two hon- 
ors apiece to lead the winners at the 22nd 
W.C. Handy Awards presentation, held May 
24 at the Orpheum Theatre in Memphis. 

The awards are mounted annually by 
the nonprofit Memphis-based Blues 
Foundation; 30,000 blues fans vote on 
nominations made by a panel of blues 
industry experts. 

Copeland — whose father was the late 
Texas bluesman Johnny Clyde Copeland — 
collected the blues album of the year award 
for her Alligator Records set Wicked, and 
she was also named contemporary female 
artist of the year. A Rick Vito-penned track 
from Copeland's album — "It's 2 ajn." — was 
also honored, as song of the year. 

King won the prestigious entertainer 
of the year award. Riding With the King, 
his Duck/Reprise/Warner Bros, collabo- 



ration with Eric Clapton, was selected 
as contemporary blues album of the year. 

Taj Mahal & the Phantom Blues Band 
were selected as band of the year. Mem- 
phis favorites the North Mississippi All 
Stars' Tone-Cool debut Shake Hand* With 
Shorty won best new artist of the year. 
Other winners announced at the ceremony 
hosted by pianist Dr. John included: 

Acoustic album of the year: Robert 
Lockwood Jr., Delta Crossroads (Telarc). 

Acoustic artist of the yean Keb' Mo'. 

Soul blues album of the year: Irma 
Thomas, My Heart is in Meinpliis (Rounder). 

Soul blues male artist of the year: 
Little Milton. 

Soul blues female artist of the year: 
Etta James. 

Contemporary male artist: Eddie 
Clearwater. 

Historical blues album of the year: 
Otis Spann, last Call (Mr. Cat Music). 



Comeback album of the year: Mel 
Brown, Neck Bones & Cairar(Electro-fi). 

Trailit ional album of the year: Son 
Seals, Letting Go (Telarc). 

Traditional male artist of the year: 
James Cotton. 

Traditional female artist of the yean 
Koko Taylor. 

Instrumentalist of the year, guitar 
Duke Robillard. 

Instrumentalist of the year, harmon- 
ica: Charlie Musselwhite. 

Instrumentalist of the year, bass: 
Willie Kent 

Instrumentalist of the year, drums: 
Chris Layton. 

Instrumentalist of the year, horns: 
Roomful of Blues. 

Instrumentalist of the year, key- 
boards: Pinetop Perkins. 

Instrumentalist of the year, other: 
Clarence "Oatemouth" Brown, fiddle. 
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MuchMusic Launching 
Web-Heavy Makeover 



BY CARLA HAY 

NEW YORK — MuchMusic USA is 
introducing the most comprehen- 
sive interactive platform ever 
developed by a music video net- 
work. Set to launch June 25, the 
channel's new programming will 
emphasize viewer participation via 
the Internet. 

MuchMusic USA — owned by 
Cablevision Systems Corp. and its 
subsidiary, Rainbow Media Hold- 
ings — was launched in 1996 as a spin- 
off of MuchMusic in Canada. With 
headquarters in Jericho, N.Y., and a 
bureau in New York, it is expected 
that MuchMusic USA will be avail- 
able to more than 40 million U.S. cable 
and satellite subscribers by the end of 
the year, according to the network. 

MuchMusic USA's makeover, 
which includes a new logo, is part of 
the network's plan to strengthen its 
identity. The network — whose core 
audience consists of 13- 
to-34-year-olds — has 
also introduced a new 
slogan: "Get a camera. 
Get online. Get involved. 
You are the network." 

Many of MuchMusic 
USA's programs are 
imported from Much- 
Music in Canada, but 
MuchMusic USA's interactive shows 
will be unique to the network. Much- 
Music USA's recently upgraded Web 
site (mmusatv) will be the crucial con- 
vergence link for the new content. 

"We're really trying to develop a 
new format for television," MuchMu- 
sic USA GM Nora Ryan tells Bill- 
board. "It's designed to take advan- 
tage of the technology that is now 
emerging to create a unique relation- 
ship with our viewers." 

The four new programs each run 
for a half-hour. 
Tastemaker gives 
viewers the oppor- 
tunity to talk 
about what music 
they like or dislike. 
Viewers will upload video footage of 
themselves talking about their taste 
in music, and a certain number of 
people will be chosen each week as 
the network's appropriately dubbed 
"tastemakers." Viewers will be able 
to send messages and respond online 
to the tastemakers, as well as vote to 
keep or reject certain tastemakers 
every week. An interactive twist is 
that the tastemakers can also 
respond to feedback through video 
online messages. A one-hour Best of 
Tastemaker program will air Fridays 
and Saturdays. 

Oven Fresh presents a selection of 
new videos to viewers, who are asked 
to vote for each ("choose it" or 'lose 
it") online. Voting will be open Mon- 
days through Thursdays. The weekly 
results will be posted on Fridays, with 
the winning videos showcased in a 
program called Oven Fresh Keepers, 
airing Fridays through Sundays. 

Mixtape Masterpiece is a show cen- 
tered on a new question or theme 
posted online. An example of an 
episode's theme is: "What music do 
you play while getting ready for a 
first date?" Viewers can then upload 
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video footage of themselves explain- 
ing their song selections. Viewer 
footage and a video mix of their song 
choices will be shown on the air. 

Random Intelligence will focus 
entirely on viewers using their own 
video footage to report on their local 
music scene and other music news 
that they consider important. 

The new programs will initially air 
daily, except for Mixtape Masterpiece, 
which is scheduled for weekdays. 

In addition, MuchMusic USA is 
introducing a feature called "Viewer 
Made Videos" on its Web site, which 
invites people to make their own 
music video for a selected artist's song 
that does not have a video. With the 
participation of the artists and their 
record companies, some basic graph- 
ics can be provided to be used in the 
video, or the viewers can make their 
own videos from scratch. 
People will vote online for their 
favorite viewer-made 
version, and the win- 
ning video will go into 
on-air rotation on the 
network. MuchMusic 
USA says that the 
Viewer Made Videos 
promotion will be main- 
ly for new and develop- 
ing artists. Viewers 
who cannot upload videos online can 
send the videos by regular mail. 

Ryan says, "MuchMusic USA's 
approach is more viewer-driven than 
MTV's, and we will stay focused on 
music. Our research indicates that 
people coming out of their teens are 
more interested in what their peers 
have to say instead of what network 
executives are telling them [is] cool. 
We're taking what's exciting about 
the peer-to-peer community experi- 
ence and putting it into music 
television." 

Rusty Garner, 
president of inde- 
pendent video 
promotion compa- 
ny Endless Music, 
says, "If I had a client that was look- 
ing to break a new artist on TV, I'd 
tell them that MuchMusic USA 
should be one of the first places to go. 
MuchMusic USA is filling a void, and 
they're more likely to step out and 
take a chance on new artists before 
other networks." 

MuchMusic USA VP of pro- 
gramming Norm Schoenfeld says, 
"We're asking the viewers to take 
the role of personalities for our 
network and to be our eyes, ears, 
and voice. We're going to have a 
virtual studio, which will be inclu- 
sive to everyone around the world, 
not just people who can be at a TV 
studio in New York." He adds that 
MuchMusic USA plans to include 
artists as participants in such pro- 
grams as Tastemakers and Mix- 
tape Masterpiece. 

Garner concludes, "MuchMusic 
USA's Virtual studio' concept is bril- 
liant. Getting an immediate reaction 
from your audience — that's what 
the future of programming is about. 
It couldn't be more exciting that the 
music industry has this new avenue 
of exposure." 



New York Harbor Getting Funky 

Levon Helm, NRBQ, Others Taking Part In Blues Cruises 



BY JIM BESS MAN 

New York City Blues Cruise — a 
Tuesday night summer series of 
blues concerts held in the Lower 
Manhattan harbor on Seaport 
Music Cruises boats — launches its 
sixth year June 26 with "Cruisin' 
for a Cure," a benefit concert for 
the Leukemia and Lymphoma 
Society. The evening will star a 
pair of regional acts, the Fins and 
Dana Fuchs. 

Each subsequent weekly cruise 
will feature a different line-up. Bill 
Perry and Christine Santelli are up 
July 3, with Levon Helm and the 
Barnburners, the Iguanas, 
Acoustic Hot Tuna, James Cotton, 
Popa Chubby, NRBQ, and Buck- 
wheat Zydeco scheduled to play 



later in the series, which runs 
through Aug. 28. 

The cruises depart from Pier 16 
at the South Street Seaport at 7 
and 9:30 p.m. They feature 90- 
minute concert sets while the boat 
sails the harbor, offering up-close 
views of the Statue of Liberty and 
Ellis Island. 

"It's basically a floating party," 
says John Hoffman, producer/ 
director of the cruises through his 
Bluewater Music Productions. 
"We're starting with regional faves 
the first two weeks to allow it to 
grow momentum; then, [we'll] 
bring on the national acts." 

Hoffman adds that though the 
performers "are a little less 
bluesy this year," there will still 



be plenty "rock'n'river fun. 
They're all blues-influenced and 
roots-oriented — rhythm'n'roots 
party bands." 

While Seaport cruises generally 
favor a tourist crowd, Hoffman 
notes that the Blues Cruises draw 
85% New Yorkers, many of whom 
come back three or four times a 
season. "We've found that it's real- 
ly a New York City crowd that 
supports it." 

The kick-off cruise's charity tie- 
in, meanwhile, has a personal link 
for Hoffman. "I just donated bone 
marrow for my brother," he says. 
"He beat cancer five years ago but 
it returned in a different form. 
Luckily, the procedure we had 
done was available this time." 



Australian Record labels, Radio Networks, 
And Artist Managers Seek Common Ground 




BY CHRISTIE ELIEZER 

SYDNEY— Sparks flew when 
Australia's record companies, 
radio networks, and artist man- 
agers met for the first time in five 
years May 1 to air grievances and 
find common ground. 

The occasion was the first Switch 
forum, organized by the Australian 
Music Development Committee 
(AMDC) — a joint initiative set up last 
year by the Australian Record Indus- 
try Assn. (ARIA) and the Federation 
of Australian Re- 
cord Broadcasters 
(FARB)— which 
represents 235 
members (or 98%) 
of the Australian 
commercial broad- 
caster sector. 
Gordon At the meeting, 

a few contentious 
issues were aired — including lack of 
airplay for mature artists, the in- 
creasing role of radio in determining 
the sound of new acts, and the inabil- 
ity of labels to appreciate the nature 
of radio playlists. But the exercise 
was deemed successful enough for 
the AMDC to plan a second event for 
late June in Melbourne. 

Complaints by managers and 
labels about radio's tight playlists — 
caused by the fact that 82% of sta- 
tions are owned 
by 12 networks — 
have led to frosty 
relationships over 
T the past decade. 
< But when ARIA 

and FARB met for 
.tV' "',v a series of riiscus- 
thomas sions that started 
in October 1999 
about radio quotas for Australian 
music, radio executives indicated a 
willingness to work together. 

According to chairman Tim 
Prescott, the AMDC has discussed 
greater access to playlist decision- 
makers, better-produced records 
for radio, and radio's role in organ- 
izing concerts by emerging talent. 
The AMDC discovered that label 



executives showed little under- 
standing of how playlists and charts 
are compiled, while radio remained 
ignorant about the role of label mar- 
keting and priority meetings. 

The Switch forums were set up 
to "understand each others' point of 
view and create more opportunities 
for Australian artists," says Pres- 
cott, who is also outgoing managing 
director of BMG Australia. 

The forum, held at the Quay 
restaurant in Sydney, was attended 
by 100 invited guests. Moderated by 
Keith Welsh, GM of The Music Net- 
work magazine, the panel included 
DMG network group managing 
director Dean Buchanan, Transistor 
Music director of marketing and 
A&R Vicki Gordon, Warner Music 
A&R manager Dan Hennessy, easy 
listening MIX FM managing direc- 
tor Adam Johnstone, 2D AY FM 
managing director Rob Logan, con- 
temporary 2MMM managing direc- 
tor Simon Mumford, Festival Mush- 
room Records A&R manager Peter 
Karpin, Sony Music GM of market- 
ing John Parker, 2GO FM managing 
director Graham Smith, and talent 
manager Grant Thomas. 

The time was ripe for the gather- 
ing. Australian acts Madison Ave- 
nue, Human Nature, the Avalanch- 
es, Hi Fi Chillis, Keith Urban, Kasey 
Chambers, Killing Heidi, Pow- 
derfinger, and Jamie O'Neal are all 
currently making their presence felt 
in the global market But, as Prescott 
pointed out in his welcome address, 
"we aren't breaking enough acts 
domestically, and we're certainly not 
breaking enough internationally to 
justify the huge investments to make 
world-class music." 

Panelists concurred that radio 
remains the key to breaking acts in 
the Australian market. Karpin 
emphasized, "Strong radio expo- 
sure leads to strong chart success — 
and that is very influential in secur- 
ing overseas releases." He added 
that labels down under spend $50 
million Australian ($26.2 million) 
each year on promotions. "It is very 




disheartening when the majority of 
our records are ignored by [com- 
mercial] radio." 

Thomas, whose clients include Neil 
Film, Alex Lloyd, and Bardot, added, 
"The more domestic success we get, 
the more international markets will 
respond to our music. Well never be 
able to convince radio to play poor- 
quality music, and that is not what I'm 
suggesting. But will taking a punt on a 
new local act really upset advertisers?" 

It is a time of 
great change for 
radio. The sale of 
the first commer- 
cial FM licenses 
since the format 
arrived in Aus- 
tralia 20 years ago 
has seen new play- logan 
ers trying to gain 
a share of radio's annual $700 mil- 
lion Australian ($364 million) adver- 
tising revenue, according to FARB. 
The dominance of Austereo and the 
Australian Radio Network faces a 
challenge from the DMG network, 
which is 75%-owned by London- 
based Daily Mail group. DMG has 
already paid a total of $250 million 
Australian ($131 million) for licens- 
es in Sydney and Melbourne and is 
a determined bidder for new licens- 
es auctioned in Brisbane (held May 
30) and Perth lat- 
er in the year. 

DMG's Nova 
96.9 FM, which 
launched April 1 in 
Sydney with a 
more adventurous 
format (Billboard, 
April 7), will not 
register on the offi- 
cial AC Nielsen radio ratings until 
midyear, but it is already making its 
presence felt. Macquarie Research 
estimates that $15.6 million Aus- 
tralian ($8.2 million) of Austereo's 
pretax earnings could flow to DMG if 
it sets up a four-city network by 2003. 

The panel's radio component 
encouraged labels and managers to 
(Continued on page 86) 
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Jazz, Pop, Blues, World and more, to create 
something so fresh, it can hardly even be 
called Jazz. Its influences come from as 
far away as Cameroon, Benin, England 
and Sweden. 

Consider this music a wake-up call. 
©£) COLUMBIA JAZZ 
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Roskilde Festival Recalls 
Tragedy, Boosts Safety 



BY CHARLES FERRO 

COPENHAGEN— Perhaps 
indicative of its origins in 1970, 
the annual Roskilde Festival — 
held on a vast, green field out- 
side the city — has always main- 
tained an air of peaceful 
contemplation. But this year, 
the gathering will possess an 
extra dose of realism. 

Nine people died during 
Pearl Jam's set at last year's 
show (Billboard, July IS, 2000), 
and festival organizers are try- 
ing to ensure that the 70,000 
people who attend this year's 
event, June 28-July 1, remem- 
ber that incident — 
and stay safe. 

Nine birch trees 
have been planted 
in a circle, with 
stones between 
them and a large 
stone in the mid- 
dle, as a memorial 
to last year's . 
dead. According to 
festival organizers, 
"the nine trees 
carry life further, 
and the stones 
provide a place for 
people to sit and 
contemplate." 

Official festival 
T-shirts will carry 
the sentence: "How 
fragile we are . . . 
Take care," while 
a pamphlet titled 
"You and the Fes- 
tival Crowd" will help provide 
guidelines on acceptable audi- 
ence behavior. 

"All parties must make it 
safe," festival founder and 
principal executive Leif Skov 
tells Billboard. "We remember 
last year and, from this, we 
learned that the difference 
between ecstasy and catastro- 
phe is [only] minutes. And it 
can change instantly." 

Festival management has 
been hesitant about taking too 
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Festival 
organizers 
commemorate 
nine who died 
in a crowd rush 
at last year's 
event. 



much responsibility for last 
year's incident. While it has also 
been reluctant to speak with the 
press about the tragedy — await- 
ing the outcome of a police 
investigation ordered by Den- 
mark's Ministry of Justice — it 
has been more willing to do so 
now that the next event is 
approaching. 

Although Skov claims that 
security measures were not the 
reason for last year's tragedy, he 
admits that steps have been 
taken to improve them. "We 
took a comprehensive look at 
every single element of the 
Roskilde Festival and 
made a sweeping 
range of improve- 
ments in staff qualifi- 
cations, lines of com- 
munication, and chains 
of command." 

In the past 12 
months, Roskilde and 
_ other Danish and 
international festi- 
val organizers have 
gathered and shared 
information on all 
aspects of crowd 
security. In partic- 
ular, a two-day 
seminar arranged 
by European festi- 
val organization 
Yourope and Ros- 
kilde, dealing with 
staff training, was 
held last month in 
Denmark for 12 of 
Scandinavia's primary festivals. 
The seminar focused on crowd 
management and risk assess- 
ment, which, starting next 
year, will be compulsory as 
part of festival license require- 
ments issued by the Danish 
government. 

This year's bill includes Rob- 
bie Williams, Bob Dylan, Tool, 
Nick Cave and the Bad Seeds, 
Neil Young, Beck, and PJ. Har- 
vey. Most of the 70,000 tickets 
had been sold by press time. 



Promoters Combat Argentine Tax 



BY MARCELO FERNANDEZ 
BITAR 

BUENOS AIRES— Performers 
and promoters of all musical styles 
have joined forces in urging Argen- 
tine Economic Minister Domingo 
Cavallo to reconsider a new tax on 
music concerts, announced unex- 
pectedly May 1. 

Fearful of the effects of a new tax 
on the music industry, major play- 
ers — including managers, musicians, 
and top promoters Fernando Moya, 
Lucio Alfiz, and Hector Caballero — 
convened a press conference in May 
at Buenos Aires' Gran Rex Theater. 
Singer/songwriter Victor Heredia 



argued that the new tax "will assas- 
sinate our culture." Chizzo, front 
man of major rock band La Renga, 
explained, "We are protesting 
because they are trying to take the 
happiness from people." 

Meanwhile, in the state of Ctirdo- 
ba, tropical and cimrteto bands — led 
by popular star Carlitos "La Mona" 
Jimenez — staged a protest in front 
of the local tax-collecting offices. 

During the following weeks, Cav- 
allo and National Secretary of Cul- 
ture Dario Loperfido held a series 
of meetings about the measure, 
which also applies to movies and 
theater. But the only exception they 



made to the tax was for theatrical 
productions — thanks to a forgotten 
law that declares new taxes on 
plays to be unconstitutional. 

A month later, the battle seems 
lost. A 21% tax is being excised on 
movie exhibitions and concerts, 
including those organized before 
the measure was announced. 

Moya, GM of concert promotion 
company CIE-Rock & Pop, says 
negotiations are still taking place. 
"The 21% tax is a fact, and it will 
surely reflect on higher ticket 
prices. The government will not 
back [down], and now our main con- 
(Contintied on page til) 



CUBA GETS DOWN TO BUSINESS 

(Continued from ixige 1} 



guage — of the international music 
industry was evident at Cuba's fifth 
annual music trade fair, Cubadisco, 
held May 16-20 in Havana. 

Among the many meetings taking 
place around the event, EMl Spain 
president Miguel Angel Gomez and 
Cuban ministry of culture officials 
held talks about setting up the first 
stand-alone Cuban imprint of any 
multinational label, provisionally 
named EMI Cuba. "Our idea is to 
spread Cuban music internationally 
and to take part in the learning 
process that is understanding how 
things work here," Gomez says. "We 
are close to an agreement with the 
Cuban government." 

The previous lack of commercial 
savvy on the island has long frustrat- 
ed industry executives from Spain, 
the U.K., France, Germany, other 
Latin American countries, and the 
handful of U.S. indies that have dab- 
bled in Cuba, such as North Holly- 
wood's AM Noma or the now-defunct 
New York-based Havana Caliente. 

It was simply not in the nature of 
Cuba's bands, their managers, or the 
local labels to appreciate the need to 
shorten their complex, 15-minute 
songs into radio-friendly, four- 
minute tunes that had perhaps one 
strong hook instead of four of five. 

The fiery, frenetic brand of salsa 
known as timlm that has developed 
here in the post-Soviet-aid era has 
never exported well, regardless of 



its musical quality— although it was 
well-represented during Cubadisco 
among the 500 concerts taking 
place almost 24 hours a day in the 
capital and in 13 other provinces. 

As in the past, those concerts 
were a vibrant part of Cubadisco, 
which otherwise bore little sem- 
blance to last year's event. "And," 
predicts trade fair president Ciro 
Benemelis, "the 10th Cubadisco, in 
five years, will be unrecognizable to 
Cubadisco 2001." 

This year's event was notable for 
a new, digital presence. At Janu- 
ary's MIDEM trade fair in Cannes, 
Cubadisco organizers and SDAE — 
the digital arm of SGAE, the Span- 
ish authors' and publishers' society 
that organizes the trade fair in tan- 
dem with the Cuban Institute of 
Music — discussed setting up a 
Cubadisco Web site. Cubadisco.org 
was launched May 15 to turn 
Cubadisco into a "virtual trade 
fair," says SDAE president Jose 
Neri, where companies interested 
in the Cuban music industry can 
find out more about what is going 
on in the country. 

Another Cuban music industry 
Web site, alocubano.com, was also 
launched May 15 to provide the lat- 
est information on Cuban artists, 
releases, and labels. Admittedly, 
both Web sites have been created 
with considerable help from SDAE 
in Madrid, but Benemelis says that 



the information on the Cuban music 
industry will he maintained by a 
Cuban team. 

Two years ago, SDAE launched 
what it claims is the world's biggest 
Latino music industry Web site, 
Madrid-based portalatino.com. Neri 
says, "The thinking behind the 
move was that for many people it 
costs too much to travel to Cubadis- 
co, but anybody can travel to the 
virtual Cubadisco." 

Benemelis says Cubadisco's in- 
creased digital presence is an inte- 
gral part of the event's increasing 
focus on business in general. 
"Cubadisco is taking on a greater 
business dimension, and we are 
delighted with SDAE's commit- 
ment to helping us get on board the 
train of new technologies." 

Benemelis says that among 
future plans being discussed are the 
creation of individual labels for each 
of Cuba's provinces and the staging 
of a parallel event for children, 
Cubadisco Juvenil. 

"Not long ago," notes Benemelis, 
"there was one recording studio in 
Cuba [the former RCA Victor stu- 
dio owned by state label EgremJ 
and one or two labels. Now we have 
nine state-of-the-art studios and 
eight labels in Cuba." 

Neri adds, "This year's fair was 
much more animated. For the first 
time, you notice that people have 
come here to do business." 



EXECUTIVE TURNTABLE 




RECORD COMPANIES. Joseph 
P. Salvo is named VP/senior coun- 
sel for Sony Music Entertainment 
in New York. He was senior direc- 
tor, business and legal affairs for 
Arista Records. 

Provident Music promotes Darren 
Elrod to VP of finance, Scott Knight 
to VP of business affairs, and Lauren 
Pareigis to VP of information tech- 
nology in Franklin, Tenn. They were, 
respectively, corporate controller, 
<lirector of business affairs, and direc- 
tor of information technology. 

Axel Nierhoff is named senior 
director, IS&T applications for BMG 
Entertainment in New York. He was 
VP of Bertelsmann's BmS e-com- 
merce group. 

Laura Chiarelli is named 
national promotion director, NAC 
for the Verve Music Group in New 
York. She was national promotion 



SALVO ELROD 

manager, NAC for the GRP Re- 
cording Company. 

Ark 21 Records names Christine 
Wrightsman national director of 
radio promotions; Catie Monck 
national media manager Lisa Par- 
■ tin i national media manager; and 
Danny Gipsman new media manag- 
er in New York. They were, respec- 
tively, director of radio promotions 
for Mojo/Universal Records; senior 
publicist for d. baron media relations; 
national publicist for Green Lin- 



CHCABELLI DOUGHERTY 

net/Xenophile Records; and field 
marketing representative for Uni- 
versal Music and Video Distribution. 

Ted Dougherty is promoted to 
associate director of alternative 
radio promotion for Columbia 
Records in New York. Previously, he 
worked in the label's college and 
metal radio department. 

Breck "Cash" Ayers is named 
mix show coordinator for MCA 
Records in Santa Monica, Calif. He 
was head of Lock Down Marketing. 



AYERS CONRAD 

PUBLISHERS. BMG Songs pro- 
motes Karen Conrad to senior VP, 
country music; Ron Stuve to VP, 
repertoire department; Chris Ogles- 
by to senior director, repertoire 
department; and Michelle Berlin to 
creative director, repertoire depart- 
ment in Nashville. They were, 
respectively, VP, country music; sen- 
ior director, senior creative directoi- 
and professional manager. 

Gregory Curtis is named creative 
director of music publishing for Fox 



STUVE LEVETT 

Music in Los Angeles. He was pres- 
ident/CEO of Apollo Music Group. 

RELATED FIELDS. TAL Enter- 
tainment Group promotes Todd 
Levett to president/chief talent offi- 
cer, Josh Koplewicz to senior VP 
of TAL Music, and John "Tripp" 
Munro to account executive for 
TAL Music in Cleveland. They 
were, respectively, president of 
TAL Music, executive VP, and 
account assistant. 
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Joshua Bell Fiddles With 'West Side Story' 

Sony Classical Violinist Ventures New Suite Of Leonard Bernstein Classic 



BY STEVE SMITH 

NEW YORK— Violinist Joshua Hell 
has a difficult time recalling when he 
first heard the music of Leonard Bern- 
stein. "It's funny — West Side Story is 
something you feel like you've known 
your whole life," he says. "It's part of 
the culture in America. I always loved 
the music and actually thought it 
would work well on the violin." 

Bell gets the chance to test his the- 
ory with the June 19 release of West 
Side Story Suite, his latest recording 
for Sony Classical. Per the title, the al- 
bum's centerpiece is a finely wrought 
tapestry of themes from the perenni- 
al 1957 musical-theater favorite. The 
violinist is accompanied by the Phil- 
harmonia Orchestra, led by David Zin- 
man. The disc also includes newly 
commissioned settings for violin and 
orchestra of three songs from other 
Bernstein shows: "Lonely Town" and 
"New York, New York" from On the 
Town and "Make Our Garden Grow" 
from Candide. The composer's sole 
concert work for violin and orchestra, 
Serenade, completes the disc. 

The project heightened Bell's ap- 
preciation for one of America's best- 
loved musical figures. "Looking into 
the music deeply, I fell in love with it 
even more," he says. "It's so inven- 
tive. 1 hate to label West Side Story a 
musical; along with Porgyand Bess, 
it's one of America's great operas." 

Bell holds the often underrated 
Serenade in equally high regard. "It's 
one of the great violin concertos of 
this century, along with the Barber, 
Shostakovich, and Prokofiev. It's got 
luscious melodies, rhythms almost 
like Stravinsky, and the sort of fun 
tliat you associate with Bernstein." 

Although Bell had the honor of see- 
ing West Side Story Suite to fruition 
recently, the idea germinated more 
than a decade ago. Tony Award-win- 
ning arranger William David Brohn, 
who created the new suite, credits pro- 
ducer Thomas Z. Sheppard and com- 
poser/conductor John Williams with 



the concept. They took the idea to Sid 
Ramin, artistic adviser to the Bern- 
stein estate and orchestrator of the 
original Broadway West Side Story. 
Bernstein gave the project his bless- 
ing, and although Ramin withdrew 
from the project after the composer's 
death, he handed it over to Brohn. 

When Bell signed with Sony Clas- 
sical, he made his label debut with an 
all-Gershwin project that included a 
Fantasy for Violin and Orchestra on 
Porgy and Bess arranged by Brohn. 



61 



The arranger thought the time was 
right to revisit West Side Story Suite, 
and both Bell and executive produc- 
er Laraine Perri agreed. They ap- 
proached Sony head Peter Gelb, who 
not only gave the go-ahead for com- 
pletion of the suite but also commis- 
sioned Brohn to create arrangements 
of "Lonely Town" and "New York, 
New York." Gelb also commissioned 
the Oscar- and Pulitzer Prize-winning 
composer John Corigliano, with 
whom Bell worked on the soundtrack 
for Tlie Red Violin, to fashion a lumi- 
nous arrangement of "Make Our 
Garden Grow." 

According to Brohn, the model for 
West Side Story Suite was Pablo de 
Sarasate's well-known Carmen Fan- 
tasy, based on music from Bizet's 
opera. "Bernstein's melodies are the 
basis of the whole thing, of course," 
he says. "The hardest part is know- 



ing what to leave out." 

Bernstein's daughter, Jamie Bern- 
stein Thomas, who supplied the liner 
notes for the new release, views West 
Side Story Suite as a means by which 
her father's music and message can 
reach new audiences. "It does what 
my father did his whole life, which 
was to build bridges between one 
genre of music and another," she says. 
"He brought the sophistication of the 
concert hall into the Broadway pit and 
took the excitement and contempo- 
rary sounds of Broadway and put 
them into his concert music." 

That combination of popular appeal 
and musical quality in West Side Story 
made the project attractive to Gelb. 
"What interests me the most, as the 
head of a classical record label," he 
says, "are projects that arc both artis- 
tically rewarding and that can have a 
real impact in terms of sales — which 
means lots of people are hearing the 
music arid [that] makes classical music 
more a part of mainstream life." 

Bell says, "We talk a lot these days 
about crossover. It comes up often, 
and I can't stand the word. But if 
you're going to talk about someone 
who crosses into different areas, 
Bernstein was it." The violinist's own 
activities with Sony have demon- 
strated a similar diversity, from his 
role in Edgar Meyer's classical/blue- 
grass fusion project Short Trip Home 
to his world-premiere recording of 
Nicholas Maw's Violin Concerto, 
which won the Grammy for best con- 
temporary composition this year. 

Bell will perform West Side Story 
Suite and Serenade numerous times 
over the next year, including the suite 
with the New York Philharmonic dur- 
ing the annual AOL Time Warner 
Concerts in the Park series. The U.S. 
Postal Service will use the occasion of 
the July 10 Central Park event to un- 
veil a new postage stamp commemo- 
rating Bernstein's life and career. 
Sony will film the performance for an 
upcoming documentary. 



Guitarist Navarro Reveals 
Life Lessons On Capitnl Bnw 



BY LARRY FLICK 

Dave Navarro is clearly not used 
to facing the press. Settling down 
in a chilly Los Angeles conference 
room at Capitol Records to discuss 
Trust No One (June 19), his first 
solo recording, he initially fidgets 
as if he's about to be interrogated 
by the police. 

"I'm not a rock star. I play guitar," 
he firmly asserts. After years in the 
relative background 
as a member of 
Jane's Addiction and 
Red Hot Chili Pep- 
pers, he adds that 
being the one who is 
shaking hands and 
schmoozing "feels 
totally weird. I'm 
not sure it's my bag. 
But here I go, div- 
ing in head first." 

Indeed. Trust No 
One thrusts Navar- 
ro front-and-center nav 
of the proverbial 
rock'n'roll stage, effectively show- 
casing him as a tunesmith of re- 
markable depth — not to mention 
as a formidable vocalist. "Most 
people don't believe it's really me 
singing at first," he says, laugh- 
ing. "I guess that's a compliment." 

Navarro started putting togeth- 
er songs for the album in 1998, while 
the Chili Peppers were on hiatus. 
With just piano and acoustic guitar, 
he began to delve into memories 
and experiences from what he 
describes as "one of the darker 
periods" of his life. "Putting things 
into words and music was like an 
exorcism at times. Once it's out of 
your mind and body, the pain of the 
experience lessens." 

After a while, Trust No One be- 
came as much an act of personal 
catharsis and therapy for Navarro 




as it was a musical statement. "Each 
song brought me closer to the light; 
closer to the emotional state I want- 
ed to be in." 

Many of the songs on Trust No 
One deal with what the artist calls 
his "misperceptions regarding love 
and relationships. Through the 
exploration of those misconceptions, 
I've come out on the other side with 
a whole different outlook." 

One of the key 
tracks is "Rexall," 
which is also the al- 
bum's first single. 
Named after the 
Los Angeles phar- 
macy where Navar- 
ro's parents met, 
the track is a hyp- 
notic, ultimately 
shattering rocker 
wherein the artist 
paints a heartbreak- 
ing portrait of a man 
at the threshold of a 
nervous breakdown. 
Equally intense is "Mourning Son," 
which, Navarro explaias, is "me deal- 
ing with the loss of my mother, which 
is a pivotal part of where my initial 
issues involving trust come from. She 
was killed by someone I trusted, and 
that led me to believe that even peo- 
ple close to you are capable of the 
most inconceivable things." 

Writing the songs of Trust No 
One (which are published by 
Navarro Songs, BM I ) was only the 
first step of Navarro's journey. Han- 
dling bass and keyboard duties — in 
addition to the requisite guitar 
work — Navarro says that the 
recording process was fairly isolat- 
ed until he invited fellow musicians 
Jon Brion and Matt Chamberlin 
(Fiona Apple) to join him in the stu- 
dio. Chili Peppers drummer Chad 
(Continued on page XI) 
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New dog, new tricks. Like knowing everywhere your music is being used. 







..• •.. For the first time ever, you can track your commercial ond promo musicas well as your filmand program soundtracks and all of the 

C □ n f i r m e d i a ways they are being used and aired. Introducing ConfirMedia, a revolutionary new broadcast verification system from Verance, a 
proven innovator of digital media and information services. ConfirMedia serves as your watchdog, always there to let you know wherever and whenever your music 




is used in TV and radio commercials, programming and program promos. Using inaudible codes, ConfirMedia identifies usage of your music, and provides 
comprehensive, reliable reports of precisely when and where it airs so that you can better manage your music assets. To learn more about how 

easy it is to leverage this powerful new music management tool, simply call us toll-free ot 1 -866-VERANCE or visit us at www.confirmedia.com. V VGrHTICG 
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Clapton, Waters Rub Off On Bramhall 

Singer/Guitarist Has Second RCA Set, Doubles Up On Clapton Tour 



BY CHRIS MORRIS 

LOS ANGELES— RCA Records 
sees bright possibilities for its new 
album by Doyle Bramhall II & 
Smokestack, Welcome, due Tuesday 
(5), thanks in large measure to 
Bramhall's re- 
cent work with 
such luminaries 
as B.B. King, 
Eric Clapton, and 
Roger Waters. 

The Texas-bom 
singer/guitarist 
is continuing his 
association with 
Clapton this sum- 
mer, as both the 
opening act on the 

guitar legend's U.S. tour and as a fea- 
tured guest during Clapton's own sets. 

Though Bramhall had already 
made his mark as a phenom on the 
Austin, Texas, club scene and as a 
member of the '90s DGC act Arc 
Angels (which also featured fellow 
guitar ace Charlie Sexton, now with 
Bob Dylan's band), his profile rose dra- 
matically during 1999 and 2000 tours 
with ex-Pink Floyd member Waters. 

Bramhall says he was recom- 




DOYLE BRAMHALL II & SMOKESTACK 



mended by producer Patrick Leo- 
nard, who helmed Waters' 1992 
album Amused to Death. 

"Roger was looking for someone to 
play guitar and sing and do a lot of the 
Pink Floyd songs in his set for a large 
show," Bramhall 
recalls. "He asked 
Patrick, and he 
said he only knew 
of one person, and 
he thought it was 
me. He heard my 
[self-titled 1996] 
record [for DGC], 
and he thought 
I'd be really 
great for playing 
that part. 
"He basically called me up and said, 
'Make a demo of "Comfortably Numb" 
and send it to Roger,' which I did. I 
ended up making a really fantastic 
demo. I pretty much got the job as 
soon as he heard it. He called me per- 
sonally and said, 'All right, you're the 
guy. Let's do this thing.' " 

Clapton — whose guitarist Andy 
Fairweather-Low was also in Waters' 
touring groups — became interested in 
Bramhall after receiving a copy of 



Wainwright Strikes 'Poses' 
On Second DreamWorks Set 



BY LARRY FLICK 

NEW YORK— Rufus Wainwright 
is not ashamed of the fact that he 
likes to be noticed. 

"It's a minor addiction," he admits 
with a soft chuckle. "It's probably 
one of the many reasons why I make 
music. I have a need to be heard." 

To that end, he's crafted Pose* 
(DreamWorks, June 5), an album 
on which he deftly walks the line 
between the quirky, Tin Pan Alley- 
es(|ue flavor of his self- 
titled 1998 debut and 
more mainstream pop 
concepts. Published bv 
DreamWorks (ASCAP), 
Wainwright continues 
to be far more literate 
than your average tune- 
smith; he's just couching 
his tales in more concise 
and contagious musical wain 
environments. 

"There wasn't a conscious effort to 
be more user-friendly," he says. 
"Rather, anything that felt too much 
like it could've fit on the last album 
was tossed out. The ultimate goal 
was to be fresh." 

Among those more accessible 
songs is "Shadows," an uptempo col- 
laboration with Alex Gifford of the 
electronic duo Propellerheads that's 
spiced with rock-edged guitars and a 
forceful funk backbeat. 

"Working on that song was one 
of the more amazing recording 
experiences I've ever had in the 
studio," enthuses Wainwright. 
"Alex has this wonderfully inquisi- 




tive nature. For him, part of the fun 
in making music are the acts of 
exploration and experimentation. 
He's always trying to take a song 
one step further." 

In addition to Gifford, the 
artist also re-teamed with Pierre 
Marchand, who helmed his debut. 
"He was incredibly helpful with 
the process of sorting through 
which songs worked — and w hich 
ones didn't." 

One song that was a 
fast-lock for the set was 
the title cut, a caution- 
ary tale about an inno- 
cent young man's de- 
scent into life-altering 
decadence. 

"When I started writ- 
ing that song, I was liv- 
ing in the Chelsea Hotel, 
ight and life was crazy. I'd 
step out of the hotel, and 
it was like stepping into a universe 
where beautiful boys reign 
supi-emc and are coveted by every- 
one who sees them. [Living in that 
world] can ruin you if you let it." 

With the music in place, Wain- 
wright (the son of folk legend 
Loudon Wainwright) is looking for- 
ward to "the best part of making a 
record" — getting on the road. The 
next six months will see him touring, 
playing gigs that range from inti- 
mate venues to mid-size halls. Wain- 
wright, managed by Ron Stone at 
Gold Mountain Management, is 
booked by Marsha Vlasic at VMO 
Entertainment in New York. 



Bramhall's 1999 RCA debut Jelly- 
cream from the musician's manager, 
Scooter Weintraub of W Management 
Bramhall recalls, "He called me and 
said he loved the record and he want- 
ed to possibly get together and work 
on his record together or possibly 
cover a couple of my songs from the 
JeUycream record. So when I got 
back off tour with Roger, I went over 
to his house and played a little guitar, 
and talked for a while. He invited me 
to the studio and I pretty much 
(Continued on page 19) 




Behind the Honors. VH 1's Behind the Music was honored with the 200 1 
Entertainment Media Award from the Muslim Public Affairs Council for the 
series' episode on the life of Yusuf Islam, the artist formerly known as Cat 
Stevens. Pictured, from left, are Islam; Allie Brown, producer of Behind the 
Music; and Ramsey Hakim, chairman of the Muslim Public Affairs Council. 



Darren Hayes Works Outside Of Garden; 
Desmnnd Child: Deston Future Is Unclear 



OAVAGE GARDEN GOES SOLO: Savage Garden's 
Darren Hayes has just entered a San Francisco studio 
to begin work on a solo album. 

He says that he and his bandmate, Daniel Jones, are 
not broken up, despite rumors to the contrary. "We're 
on a hiatus," he says. "Daniel and I finished an 87-city 
tour and have sold 20 million albums in three or four 
years. It was a big run for us." 

Hayes says his solo album, which is slated to come 
out on Columbia during the first quarter of 2002, affords 
him a chance "to grow, to learn . . . I've written 40 songs 
for the record. I've written with Rick Nowels and Wal- 
ter AfanasiefT, as well as a new 
writer called Greg Beick. It's just 
an amazing team of people that's 
pushed me and challenged me. 
And I've been able to take [songs] 
to places that I've never really 
been before in terms of Savage 
Garden. This music has a slightly 
more R&B slant" 

Savage Garden's song, "I Knew 
I Loved You," was named song of 
the year at ASCAP's annual Pop 
Awards ceremony, held May 22 in Los Angeles. The 
song's appeal Is its simplicity, says Hayes, who co-wrote 
the song with Jones. "It's one of the most innocent 
songs that I think I've ever written," he says. "It came 
to us in about 20 minutes. I think that, like most good 
things in life, like good wine or good food, there isn't 
that much going on there. I've had so many people say 
that T Knew I Loved You' could have been a song about 
the first time they saw their child. I think it has such a 
universal appeal. And that's why so many people 
latched onto it" 

As is often the case, the song was an afterthought for 
the band's Affirmation CD. "1 have to tell you the hon- 
est to God truth: When I wrote that song I was post- 
heartbreak. I had delivered the album to [Columbia 
Records president] Donnie Ienner, who loved the 
album, but said there's no Truly, Madly, Deeply' on there. 
I was so angry that I went away, and we wrote about 
six love songs that youll never hear because they're so 
corny, and this song came out of nowhere. It healed my 
broken heart. It still makes me smile when I sing it." 



you spend six months or longer, or a year, like we did 
with Jason Raize, and you didn't get the right set-up or 
promotion for whatever reasons, that's heartbreaking. 
I love [Universal Music Group chairman/CEOl Doug 
Morris and everybody at Universal, but it's a very' big 
company, and when I'm in Miami, it's hard to be on the 
outside. I think I'll sign artists individually to different 
labels and just have a production company. It's so much 
pressure [to have a label |." Universal declined comment. 

Up next for Child, whose publishing company, Deston 
Songs, had a great year with such copyrights as "Who 
Let the Dogs Out" by Balia Men and "Nobody Wants 

to Be Lonely," by Ricky Martin 

, jj and Christina Aguilera, is a track 

TILjC, written with Bif Naked and Eric 
e ' Bazilian for Naked's forthcoming 

I«tva/Atlantic album. The track is 
called "I Love Myself Today." 



by Melinda Newman 
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NCOUPLED: Songwriter/producer Desmond Child 
no longer has "label head" as one of his titles. Child says 
he doesn't plan to seek a new distribution deal for his 
Deston Entertainment label, which recently ended its 
distribution pact with Universal Records. The label pre- 
viously had a deal through RCA in 1991. 

"I don't really know if I want to have a label," he says. 
" You know something? When you lose a record, it's dev- 
astating. When you lose a song, someone else can record 
the same song or you can write another song. But, when 



W( )RTH THE WAIT: The high- 
light of ASCAP's Pop Awards was 
an acceptance speech by Tom 
Waits, who was presented with 
the organization's Founders 
Award for his tremendous body of work. In a disjoint- 
ed yet inspirational speech. Waits kept the audience riv- 
eted with his non-soquiturs, spinning from the notion 
that dishwasher was his favorite job because "no one 
bothers you" to comparing songs to "vessels. When |>eo- 
ple migrate, they take with them their seeds and their 
songs. And I think essentially that's all you'll need when 
you get there. Well, 1 should amend that. There are 
other things you're going to need when you get there; 
a shaving kit [and] a change of clothes would be impor- 
tant. You get the point. 

"Murder ballads, field hollers, reels, cautionary 
tales, lullabies, braggadocios, bar songs . . . this is 
what I love. And I like the whole act of songwriting," 
he continued. "At a very young age, I made unintelli- 
gible sounds, and later I made faces that were only 
for my own amusement. Somehow, I put it all togeth- 
er in the hopes that it would take me somewhere. It 
takes a certain amount of faith to do that" 

Waits is now in a studio near Santa Rosa, Calif., record- 
ing his two street operas, "Woyzeck" and "Alice," both 
of which have been staged by Robert Wilson in Europe. 
The two works, co-written with Waits' wife, Kathleen 
Brennan, will be released on Epitaph's Anti imprint in 
first-quarter 2002. It's unclear at this point whether they 
will be released together or individually. 

Stuff: LIFEbeat, a music industry organization that 
fights AIDS, will honor Kevin Weatherly, VP of pro- 
gramming for KROQ, Los Angeles, at a breakfast June 
14. Past breakfast honorecs include Russell Simmons 
and Frankie Blue. 
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MUSIC CLUB PROFITS FROM COMPILATION CREATIVITY 

(Continued from page 1) 



thing we've shied from. If we find 
ourselves leaning toward one 
thing, it's time to head in another 
direction. It keeps things as in- 
teresting for us as it does for the 
buyer." 

In its decade-long history, Mu- 
sic Club has issued more than 600 
albums-^50 in the U.K. and 160 
in the U.S. — with total sales 
exceeding 30 million units. Rev- 
enue from worldwide sales in 
2000 surpassed 9 million pounds 
($12.8 million). 

MUSIC CLUB CREDO 

The company's philosophy is sim- 




pie: release albums at a price point 
between specialty reissues and 
super-budget lines — 5.99 pounds 
($9.98) — and package them with all 
the trimmings of a full-price product. 
Music Club collections contain up to 
18 tracks and are always a minimum 
of 00 minutes in length, with loving 
mindfulness i>aid to 
artwork, Kner notes, 
and cover 
design. 

At the 
beginning 
of t his year, 
the label 
aligned with 
Woodland, 
Calif.-based 
DNA for its 
U.S. distribution; it maintains a rela- 
tionship with formes" North American 
distributor Koch International in 
Canada. European distribution is han- 
dled by Disc. 

"We're not coming at the world 
with anything you could term rock- 
et science, but we try to find areas 
in the market that other midprice 
specialists aren't covering with the 
same kind of quality," explains Tony 
Rounce, head of Music Club opera- 
tions for North America. "It's al- 
w'ays been a point of pride in the 
organization to put together pack- 
ages that look and sound nice and 
that will find appeal not only with 
the lady or gentleman that pops 
into the record store to just browse 
but also with the collector." 

Upcoming U.S. releases illus- 
trate the label's eclectic ambitions: 
On June 12, Music Club issues The 
Best of the Ethiopians, Caffe 
Italia, The Best of Dillinger, and 
Ravi Shankar: Collected. Follow- 
ing on July 10 are John Lee Hook- 
er. . . Is Hip: His Greatest Hits, 
The Staple Singers: Good News — 
The Collection, Amazing Gospel, 



and Th e Prime of Sly & Robbie: 
Good Dubs. 

Among its all-time best sellers in 
the U.S. are Clannad's An Diolaim; 
albums of songs by such artists as 
Madonna, Oasis, and R.E.M. as 
interpreted by the Royal Philhar- 
monic Orchestra; an anthology of 
Jimmy Cliff, You Can Get It If You 
Really Want; and a reggae collec- 
tion from Toots & the Maytals. 
According to Music Club, each of 
these sets has moved between 
12,000 and 18,000 copies over the 
past three years. 

IN THE BEGINNING 

Music Club was launched in 1991 
as part of Music Collection Inter- 
national (MCI), an umbrella organ- 
ization for a number of labels, some 
of which sell product at budget and 
front-line prices. MCI is a unit of 
Demon Music, which in turn is 
owned by VCI, a public company 
that markets and distributes video 
titles worldwide; it also has a book 
and software publishing arm. In 
1998, VCI was purchased by U.K. 
retail giant Kingfisher Group. 

The Music Club division entered 
a bustling midline-priced market- 
place in England to a flood of criti- 
cism that their chances for success 
were on the slim side. 

"When we entered the [U.K] mar- 
ket, the two major players, Pickwick 
iuid DM I, held 70% of the budget mar- 
ket share," says Music Club marketing 
director Danny Keene. "In three or four 
years, we had taken 10% of the midline 
market from them. 
We offered some 
strange 
things, for 
sure, like 
Buddhist 
and Gregori- 
an ehantii — 
things that 
previously 
were only 
seen at full 
price. We gave them a price that 
wasn't intimidating." 

A compilation covering "70s glam- 
rock favorite T. Rex became one of 
Music Club's first hits, selling more 
than 125,000 copies, while the com- 
pany firmed its reputation as a high- 
ly eclectic emblem with anthologies 
surveying such disparate artists as 
tango nuevo master Astor Piazzol- 
la and punk pioneers that included 
the Damned and the Buzzcocks. 

"Our success came from being 
creative," Keene asserts. "We just 
made sure we did it better than the 
others by taking the full-price pack- 
aging concept and applying it to 
budget CDs. In the eight years I've 
been here, we've remained prof- 
itable by following that idea." 

According to Simon Coe, a roots 
and world music product manager 
for the Virgin Megastores in Lon- 
don, Music Club's elegant packag- 
ing, intriguing product line, and 
competitive pricing have led his 
chain to promote many of the label's 
titles in the front of its stores. 

Regarding price, Music Club was 
a pioneer in making "these partic- 



ular kinds of music accessible to 
everyone, from collectors to 
browsers — the floating-voter type 
of customer," Coe says. "They real- 
ly were the first to introduce top- 
class packaging at a low price, 
along with a great deal of attention 
paid to their sleeve notes. They're 
certainly one of the top companies." 

AN AMERICAN DREAM 

Music Club decided to expand 
to the U.S. market in November 
1996 with the initial release of 10 
compilations, including sets de- 
voted to '60s rock act the Troggs, 
jazz iconoclast Charles Mingus, 




and blues-rock savant Peter 
Green, along with compilations of 
Irish folk music, classic tangos, 
dance-oriented dub tracks, and 
French musette. That last com- 
pilation, Cafe de Paris, is one of 
the label's best sellers to date, 
selling some 10,000 copies, the 
company reports. 

The follow-up to the first mu- 
sette set, The Sound of Paris, is 
out this year. Other recent or 
upcoming sets include anthologies 
dedicated to New Orleans R&B 
singer Lee Dorsey, Gypsy jazz gui- 
tarist Django Reinhardt, and reg- 
gae rebel Peter Tosh, as well as the 
surveys Preservation Jazz (Louis 
Armstrong, King Oliver, Clarence 
Williams) and United States of 
Punk (live Johnny Thunders, 
Ramones and Devo demos). 

Although the majority of Music 
Club's U.S. output comprises orig- 
inal compilations. Music Club has 
also issued the occasional concert 
collection, as with its 1999 release 
Stan Getz Is Jazz, a rare live set 
by the saxophonist recorded in 
1980 in Cannes, France. "We were 
looking to expand our horizons, 
and our licenses were only for the 
U.K. and Europe," Keene ex- 
plains. "So, we created a range of 
titles that were right for the 
American market." 

Music Club's reputation soon 
surpassed that of many of the 
label's budget-oriented competi- 
tors; its product is an established 
staple at all major retail accounts, 
from Sam Goody and Circuit City 
to Tower Records and Virgin 
Megastores, as well as specialty 
and boutique shops. 

"They're just one of those labels 
that enjoys a magical relationship with 
both retail and consumers," insists 
John Ruch, director of marketing and 
label relations for distributor DNA. 



'•[RetailersI have had good 
experience with this label — they 
know that the records tend to sell 
well and that they are consistent 
in the quality of their packaging 
and content," Ruch says. "And 
part of the beauty of the label is 
that it's all over the place. These 
guys are filling a great niche for 
collectors, and I think they get a 
lot of repeat customers." 

Eclecticism can still present a 
challenge, with DNA still strate- 
gizing the best way to promote 
Music Club's line. Reaching out 
with label-oriented listening 
posts is an obvious option. Ruch 
says, as well as increasing visibil- 
ity via such retail Web sites as 
CDnow.com and amazon.com. 

LEAN AND MEAN 

In many ways. Music Club's prof- 
itability stems from maintaining a 
lean-and-mean operation. Rather 
than turning to majors or amassing 
its own catalog of tracks, the com- 
pany's anthologies are 100% li- 
censed through other indie labels — 
more than 150 of them in the U.S. 
and Europe — which helps keep 
compilation/production costs low. 

A compilation case in |>oint can be 
found in the label's pair of Tom Jones 
titles, Thm Sings the Sixties and Tom 
Sings the Ballads. Tamarkin was pre- 
sented with 400 random tracks origi- 
nally licensed by a U.K-based pub- 
lishing company, including a box full 
of cassettes with recordings from any 
number of sources — and told to have 
at them. 
"I happen t< 



stage to a finished product, thanks 
to the company's bureaucracy-free 
atmosphere, says Rounce. "First, 
there's never a shortage of product 
ideas from the staff. And we have 
a good-enough relationship with 
most of the people that we license 
from that they'll turn around per- 
mission very quickly, and we're up 
and rolling." 

If Music Club estimates that it 
will sell even as few as 5,000 
copies of a compilation, it usually 
sees a green light. The company 
views sales success over a period 
of three years for each release, 
with the goal of selling a mini- 




beabigTom 

Jones fan," • ijfc. 
Tamarkin Vn3^ 



says, "and I 
wanted to 
come up with 
some ideas of 
compilations 
that hadn't 0* 
already been 
done over the years." After spending 
months pouring through the record- 
ings, he found the inspiration for a 
pair of concrete ideas. 

"Tom is such a great interpreter, 
and he's done so many great cover 
songs," Tamarkin adds. "No one had 
ever put together a collection of his 
'60s covers — so bingo! There was 
one idea." The album contains Jones' 
melodramatic stamp across 15 
tracks, including such vintage num- 
bers as "Ain't No Sunshine," 
"Venus," "Proud Mary," and "Bridge 
Over Troubled Water." 

For Music Club's second Jones 
set, Tamarkin assembled an all- 
ballads collection, with its 15 
tracks including "My Way," "The 
Impossible Dream," and "You've 
Got a Friend." Tamarkin, a former 
editor of collectible periodical 
Goldmine, wrote the liner notes 
himself. Released in 1999, the 
Jones collections have sold about 
7,000 copies in the U.S., according 
to SoundScan. 

Typically, it takes only a few- 
months for a Music Club anthology 
idea to move from the hatching 




mum of 10,000 copies per title. 
"For us, a platinum record is 
25,000 copies," Tamarkin says. He 
adds with a laugh, "The majors 
would be handing out pink slips 
for sales like that." 

For the future. Music Club has no 
intention of tinkering with its suc- 
cessful business 
Says Ta- 
markin, 
"I'd like 
to see us 
continue 
in the same 
direction, 
focusing on 
the variety, 
the quality, 
and keeping 
the price down. Those are the three 
things that we're all about." 

One way to step forward, the 
executives say, is to further the 
label's efforts on the Internet. 
Musicclub.com currently offers a 
listing of the company's catalog, 
but it isn't an actual retail portal 
(although it does provide links to 
CDnow.com, amazon.com and 
Tower Records). 

Music Club's Web site "has be- 
come an essential part of the busi- 
ness," Rounce says, "and day by 
day, the amount of Internet 
inquiries is increasing. I can see a 
time when it will become a signif- 
icant means of getting the mes- 
sage across, but we still have a 
ways to go." 

One thing that isn't likely to 
change is the persistent flow of 
ideas for new collections. Tamar- 
kin says, "In the course of the 
day, I might listen to blues from 
the '20s, some old rock'n'roll, and 
some African music . . . Part of 
the fun for me is never being 
quite sure what our next four 
records might be." 
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Spin ART Aims To Seduce With New Sexsmith 



BY WES ORSHOSKI 

NEW YORK — As soon as he chose 
fellow singer/songwriter Steve 
Earle as co-producer, Ron Sex- 
smith knew that his new album, 
Blue Boy (Cooking Vinyl/ spin- 
ART, June 5), was going to be a 
significant departure from his pre- 
vious recordings. 

In 1988, Earle caught one of 
Sexsmith's early shows in his 
native Toronto, where he was 
playing more uptempo, rock-influ- 
enced material. Over the past 
decade, as the folky Sexsmith 
recorded three rather winsome, 
sometimes lavish albums with pro- 




SEXSMFTH 



ducer Mitchell Froom (Suzanne 
Vega, Crowded House), Earle 
wondered what happened to the 
rock'n'roll side of Sexsmith. 

When the two artists met to dis- 
cuss which of the many songs writ- 
ten for Blue Boy would make the 
album, Earle seemed determined 
to resurrect the Buddy Holly/ 
Kinks side of Sexsmith that he 
remembered from that gig at 
Toronto's El Mocambo. 

"I had this idea that we were 
gonna make a country-ish, Car 
Wheels on a Gravel Road-type 
record," Sexsmith says. "But when 
I got to Nashville and we started 
comparing notes and looking at the 
songs that we were kind of gravi- 
tating toward, Steve had it in his 
head that the ones that w-ere the 
most interesting were the more 
rockin' songs." 

Though certainly aware that 
Earle, who co-produced the set 
with Ray Kennedy, was favoring a 
rock approach, the 37-year-old Sex- 
smith says he couldn't have forseen 
the directions he would be pulled in 
under their leadership. Together, 
the songs on Blue Boy form what is 
undoubtedly Sexsmith's most up- 
tempo, guitar-driven effort. But, 
more interestingly, the album skips 
from genre to genre and boasts 
some fairly brow-raising experi- 
ments, including the jazz ballad 
"Fool Proof and even a ska song, 
"Never Been Done." 

"Just by nature, Steve is a 
rougher individual — he's more in- 
your-face," Sexsmith says. "I think 
the record has those aspects. It is a 
bit rougher and loser." 

Recording Blue Boy, taped over 
six days in Nashville about a year ago, 
was also quite a different experience 
for Sexsmith, who is accustomed to a 
good deal of pre-production from 
working on his Froom-produced sets, 
especially 1999's Whereabouts, which 
features strings and woodwinds. 



While Wlieivabouts was made accord- 
ing to a highly defined game plan, 
things were obviously more sponta- 
neous on Blue Boy. 

Sexsmith explains, "When we 
were discussing 'Never Been Done,' 
Steve said, T don't know how you're 
going to feel about this, but I have 
this idea that I'd like to try.' He put 



on a couple of old ska records, like 
Desmond Decker and people like 
that. It was music [that) I was only 
vaguely familiar with. I thought, 
'How's this gonna work exactly, 
because I slon't sound anything like 
a ska singer.' In all these cases, 
Steve felt that I worried too much. 
(Continued on next page) 
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SPINART AIMS TO SEDUCE WITH NEW SEXSMITH 

(Continued from preceding page) 

He would say, 'Well, look at Paul 
Simon on "Mother and Child Re- 
union." He doesn't sound like a ska 
singer either.' " 

Overall, Sexsmith — who is 
backed by drummer Don Kerr and 
bassist Brad Jones on the album — 
says he's pleased with the result. 
"It's a fun sequence. I definitely 
didn't want to make another record 
that sounded like a Mitchell Froom 
album. [This record is] kind of a 
stepping stone or a bridge to what- 
ever else I'm going to do. After the 
last record, it was nice to do some- 
thing that was a little more free- 
wheeling. We just set up and 
played. It was very spontaneous." 

While Blue Boy — a one-off proj- 
ect for Cooking Vinyl/spinART that 
will be issued by Linus Records in 
Canada — sees Sexsmith exploring 
new musical frontiers, it also marks 
the end of his eight-year relation- 
ship with Interscope, a union that 
he says was often frustrating. 

Though his stark, haunting epony- 
mous 1995 debut was revered by 
critics and musicians alike — Elvis 
Costello was so enamored with the 
album that he was photographed 
holding a copy of the record for U.K. 
music magazine Mojo, and Rod 
Stewart and Irish singer Mary 
Black have since covered songs from 
that album — Sexsmith claims that 
Interscope disapproved of his work 
with Kroom and pressed him to re- 
record the album with Daniel 
Lanois. The artist agreed to work 
with Lanois, but the collaboration 
only yielded an alternate version of 
the song "There's a Rhythm," which 
was eventually tacked onto the end 
of Ron Sexsmith. 

"It was really stressful because I 
was trying to protect this record 
that Mitchell and I made," Sex- 
smith explains. "It wasn't until 
Elvis started talking about the 
record and held it up in Mojo that 
all of a sudden I felt that I wasn't 
the only one in the world that liked 
this record. It kind of gave me a leg 
to stand on in a way." 

Thanks largely to the interest 
generated by his debut, Sexsmith's 
1997 album, Other Songs, went off 



without a hitch, he says. Again, 
Kroom produced. It was around this 
time that Interscope Geffen A&M 
president Tom Whalley took over 
A&R duties, and Sexsmith says he 
began to feel more optimistic about 
his relationship with the label. 

Froom and Sexsmith reunited 
once more for Whereabouts, on 
which they again tried to deliver a 
hit. But, like its predecessors, 
Whereabouts failed to yield any 
substantial radio airplay or sales. 

Though Interscope picked up its 
option for a fourth Sexsmith album, 
he says their relationship had got- 
ten increasingly strained. Still, 

'This album is kind 
of a stepping stone or 
a bridge to whatever 
else I'm going to do. ' 

-ROM SEXSMITH 

work began on Blue Boy. But when 
word spread that Whalley was 
planning to leave Interscope for 
Warner Bros., Sexsmith and man- 
ager Michael Dixon began working 
on getting the singer out of his con- 
tract with the label. At press time, 
representatives for Interscope 
could not be reached for comment. 

After shopping the album, Blue 
Boy was picked up by U.K. label 
Cooking Vinyl for an international 
release. SpinART then licensed the 
disc for a U.S. release. "I wish I could 
say I worked my ass off to get the 
record, but we were just really 
lucky," says spinART GM/owner Jeff 
Price, who had worked with Cooking 
Vinyl chief Martin Goldschmidt on 
other such licensing pacts. 

With ample press interest and 
plans for Sexsmith to appear on Late 
Night With Conan O'Brien (June 15) 
and NPR, Price says the album is 
likely to be a success for the label, 
noting that success for spinART is a 
relative term. "If we were to Sound- 
Scan 20,000 copies of this record, it 
would be a complete and utter suc- 
cess, whereas at Interscope, that 



would be considered a failure." 

Although spinART lacks the 
promotional muscle of a major, 
Price says that Sexsmith will ben- 
efit from simply releasing the al- 
bum on the indie: "It changes the 
way people look at the record and 
people's expectations of it." 

Terry Currier, owner of the two 
Music Millennium stores in Port- 
land, Ore., adds that there's a good 
chance that spinART could "fill in 
the nooks and crannies," thus cap- 
turing some of the could-be fans 
Sexsmith's past releases missed. 
"They probably have a better 
understanding of what Ron's all 
about. While I don't see him going 
up to a big next level, I see a label 
like spinART being able to build 
him a little bit at a time." 

Another byproduct of Sexsmith's 
being with Interscope is that he is 
now free to issue his first album, 
Gratid Opera Lane, previously 
available only on cassette. Origi- 
nally, he pressed just 2,000 copies of 
the set, which was sold at gigs and 
at a handful of record stores in 
Canada. Mastered for the first time 
and carrying new liner notes from 
Sexsmith, it's now available on CD 
at maplemusic.com. 

Sexsmith, whose material is pub- 
lished by Ron Boy Rhymes/BMI, 
says he has written a slew of new 
songs for his next record. But, 
before embarking on another stu- 
dio project, he's set to begin a 
month of U.S. dates June 11 at 
New York's Bowery Ballroom. Sex- 
smith, who is booked by Marty Dia- 
mond at Little Big Man, also 
recorded last year "This Is Where 
I Belong," the title track to an 
upcoming tribute to the songs of 
Ray Davies and the Kinks. 

Sexsmith says he feels as though 
he's embarking on a new phase of 
his career "in every way, really . . . 
I spent what seems like my whole 
life trying to get off the ground and 
get that big major-label deal. But 
now, it seems to be changing where 
there are other possibilities of get- 
ting the music out there. It is kind 
of exciting because nobody really 
knows what's going to happen." 




On the Go. The members of MCA act H 2 0 take a break from their ongoing 
promotional tour in support of the band's label debut, Go.', issued May 15. 
The set shows the New York-rooted band combining classic punk sounds 
with modern-pop elements. Produced by Matt Wallace (Faith No More, the 
Replacements), the album's highlights include the anthemic "Role Model." as 
well as a riotous revision of Madonna's "Like a Prayer." In addition to a series 
of club dates around the U.S., H,0 are set to appear on the Warped tour this 
summer. Pictured, from left, are band members Toby Morse. Todd Friend, 
Adam Blake. Todd Morse, and Rusty Pistachio. 
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Continental Drift n 

The SWEET SIDE OF ERNIE: Ernie Lijoi has finally chosen 
a creative side. On his fine 1999 disc, Bli$$, he darted back and 
forth between old-fashioned, piano-driven ballads and aggres- 
sive acoustic-rock. It was a solid set of well-crafted songs that 
might have confused A&R executives who aren't used to such 
confident diversity from a young artist. 

Learning the important lesson that clear, simple lines of cre- 
ative intention are the best line of attack for an artist just start- 
ing his career, Lijoi has since opted to fashion himself into the 
crooning, modern-day equivalent 
to Frank Sinatra and Tony Ben- 
nett — a musical persona that suits 
him extremely well. His pitch-per- 
fect tenor range, his smooth phras- 
ing, and his videogenic image beg 
for him to be cast as a suave, 
Romeo-like figure for mature men 
and women to swoon over. Yet, 
there's nothing arcane or quaint 
about Lijoi; his music is wrapped 
current, empathetic themes that 
are arranged with contemporary instrumentation. 

He has currently assembled a demo of sharply drawn tunes 
that combine unusually smart lyrics with taut melodies and 
charming traditional jazz elements. Although Lijoi is cutting 
tracks for another self-made disc that he plans to release com- 
mercially later this year, these songs would be far better served 
if he were signed to a label that could put him within the plush 
studio confines that make this style of music truly come to life. 
It's easy to imagine the gentle and romantic "As Long As I Live" 
wrapped in delicate, orchestral strings, while the more fiesty 
and dramatic "Wonderful" begs for layers of horns beneath 
Lijoi's deliciously bombastic vocal. Both songs proudly wear the 
influence of musical theater legend Stephen Sondheim. 

"[Sondheim] is a master of combining lyrics, timing, and tex- 
ture in such a manner that a performer cannot help but be emo- 
tionally involved while performing his material," the Boston-based 
artist notes, adding that his material also carries the influence of 
Cole Porter and Irving Berlin. "The drama queen in me also 
likes to put a gardenia in my hair and lip-synch to Billie Holiday. 
But that might be more information than you want to know!" 

Besides crafting material for his own album, Lijoi has also 
begun assembling material to shop to other artists. So far, he's 
sticking to ballads that are equally at home on an AC-radio 
playlist or on a musical theater stage. Among his stronger tunes 
are "The Sweet Side of Goodbye" and "I Hope Your Dreams 
Come True," a pair of gems tunes that are fondly reminiscent of 
Frank Wildhorn and David Foster's work. They are ripe for 
the immediate picking by a powerhouse diva like Celine Dion or 
Whitney Houston — or any artist who warmly embraces the 
melodrama of a great power ballad. 

For more information on Lijoi, visit his Web site (lijoi.com). You 
can contact him at either 617-312-8440 or at booking@Iijoi.com. 

HELPFUL INFORMATION: The 16th edition of Billboard's 
Musician's Guide to Touring and Promotion (summer/fall 2001) 
is now available at newsstands, bookstores, and music retailers. 
Published twice a year, this guide has been an extremely useful 
tool for touring bands and musicians for a decade. 

This new edition has been updated with nearly 4,500 industry 
contacts. It's user-friendly and contains a city-by-city directory 
of clubs, radio stations, record stores, and local press. 

Additional information includes a list of booking agents, man- 
agers, major and indie label A&R personnel, attorneys, tour 
managers, music industry publications and Web sites, tape and 
disc services, conferences and showcases, and bus/van rental 
companies. This edition also includes a special feature on 
resources for health, sanity, sobriety, cash-flow problems, and 
other touring tips. 

To purchase a copy, send a check or money order for $13.95 per 
copy ($15.95 in Canada, $16.95 overseas) to Musician 's Guide to 
Touring and Promotion, 49 Music Square West, Nashville, Tenn., 
37203. You can also order online at musieiansguide.com. 



CLAPTON, WATERS RUB OFF ON BRAMHALL 

(Continued from page U) 

jumped right into the studio." 

Bramhall ended up contributing two 
songs (published by Wirzma Publish- 
ing, administered by Bug Music, BMI) 
to last year's Clapton-B.B. King col- 
laboration Riding With the King 
(Duck/Reprise/Warner Bros.) and also 
appeared on that best-selling set 

The guitarist subsequently became 
a core member of the studio band that 
cut Clapton's recent Reprise solo set 
Reptile. "Superman Inside," co- 
authored by Clapton, Bramhall, and 
Bramhall's wife/bandmate, Susannah 
Melvoin, appears on the latter album 
and became its first single. 

Off the road, Bramhall co-produced 
his muscular sophomore set with 
Benmont Tench, keyboardist of Tom 
Petty's Heartbreakers, and Jim Scott, 
whose recent production and engi- 
neering credits include work with 
Red Hot Chili Peppers and Rage 
Against the Machine. 

His Jellycream touring unit— 
Melvoin, bassist Chris Bruce, and 
drummer J J. Johnson — solidified into 
the recording unit for Welcome. 

"I'd been trying to do it as a solo 
artist for a long time, since I broke up 
with the Arc Angels," says Bramhall 
(who is booked by Monterey, Calif.- 
based Chip Hooper at Monterey 
Peninsula Artists). "When I did get 
back with the Arc Angels to do a 
reunion show, I remembered how 



much fun it was just being in a band." 

Bramhall credits his extensive 
recent touring work with established 
stars as a major contributor to the 
vitality of Welcome. He says, "There 
were a lot of elements that were key 
in making this record sound as good 
as it does, and I'm sure that having 

Tm sure that the 
influences of Eric 
Clapton and Roger 
Waters just rubbed off.' 

-DOYLE BRAMHALL 

the influence of Eric Clapton, playing 
with him so much over the past year- 
and-a-half, and also playing with 
Roger, and being around great song- 
writers and great musicians of that 
caliber — it just rubbed off." 

New parenthood will not stand in 
the way of Smokestack's upcoming 
activities. Though Melvoin gave birth 
to the couple's first child, daughter 
India Willa Bramhall, April 21, shell 
still be taking to the stage. 

The new father says, "Our plan is to 
have her rest for about five or six 
weeks, get her bearings together, and 
then get |her) on the road on the second 
leg of the Eric Clapton tour." 



Bramhall's upcoming roadwork 
includes a May 10 gig in Dallas, with 
the trek wrapping up June 22 in 
Madison Square Garden. A second 
leg kicks off July 17 in St. Paul/Min- 
neapolis and goes through Aug. 17 
at the Staples Center in L.A. 

The album's leadoff track, "Green 
Light Girl," has been selected as the 
first single. "We're taking a straight- 
up shot at album rock radio," says 
Hugh Surratt, senior VP of artist 
development/creative at RCA. 

"We've shot a video that we will 
target initially for MTV 2 for 
'Green Light Girl,' " he continues. 
"The sound of 'Green Light Girl' is 
certainly not a blues or older-sound- 
ing piece of music. It's an aggres- 
sive track that we think lays the 
groundwork to build upon in a 
younger demographic." 

TV and press will also be part of 
the promotional picture, Surratt 
says. "You'll see some really good 
television shots on Doyle, perform- 
ing on some of the late-night shows. 
As the picture builds, you're going 
to see a really wide range of press 
ranging from GQ, because of his 
looks, to the usual suspects, such as 
the guitar magazines, and even 
Rolling Stone. We want to paint a 
broad perspective on Doyle that 
doesn't just isolate him in the clas- 
sic rock world." 



MARTIAL SOLAL, HENRY TEXIER, DANIEL HUMAIR, 
LEE KONITZ. ART FARMER, PHIL WOODS, 

CLARKE-BOLAND BIG BAND, 
GIOVANNI TOMMASO, ENRICO RAVA 
ROBERTO GATTO, P 

ENRICO PIERANUNZI. 




TEFANOBOLLANI, 

GABRIELE MIRABASSI. 
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OET ADRIFT: The criti- 
cally acclaimed Continental 
Drifters have been praised 
for their eclectic style, which 
encompasses rock, country, 
R&B, and pop. The group 
consists of veteran musicians 




Royal Treatment. U.K. 
dance act Mint Ftoyale con- 
sists of producers/ 
remixers Neil Claxton and 
Chris Baker, who first got 
together in 1 997 under the 
name the Mint Gun Club. 
Claxton says that the duo 
decided to make music 
together because "we didn't 
do house music." Mint 
Royale's U.S. debut album, 
On The Ropes (MCA 
Records), features the 
U.K. hit "Don't Falter." 



Vicki Peterson (of the Ban- 
gles fame), Susan Cowsill. 
and Peter Holsapple, Russ 
Broussard, Robert Mache, 
and Mark Walton. The New 
Orleans-based band returns 
with its new album, Better 
Day. Tuesday (5) on Razor & 
Tie Records. The set is the 



follow-up to 1999's Vermil- 
ion, which ended up on many 
critics' lists of top albums for 
that year. 

Continental Drifters launch 
a U.S. tour Monday (4) in New 
Orleans. Other tour dates 
include June 13 in Seattle, 
June 21 in San Diego, and July 
4 and July 6 in New York. 

Reggae man: Alpha 

Blondy is a well-known name 
in reggae, having established 
a respected record- 
ing career that spans 
more than 20 years. 
His new live double 
album. Pari* Bercy 
(Shanachie Enter- 
tainment), was re- 
corded last year at 
the Bercy in Paris. 

Blondy, who was 
born in the African 
country of Ivory 
Coast, has reached 
Billboard's charts 
before. His 1998 set, 
Yitzhak Rabin, was 
a No. 9 hit on the 
Top Reggae Albums 
chart, while 1995's 
Dieu reached No. 15. 
Also, his The Best of Alpha 
Blondy set was a No. 12 hit 
on the Top World Music 
Albums chart in 1990. 

MaYFIELD TOUR: Hard 
rock band the Mayfield Four 

has p&red down from a quar- 
tet to a trio since its 1908 




Branching Out. Contemporary 
Christian group By the Tree has 
sold more than 30,000 records 
independently, according to the 
act's label. Fervent Records. By 
the Tree's new album. Invade 
My Soul, is due July 3. Group 
member Chuck Dennie says 
that the album track "Invade" 
is his favorite because "it was 
written so fast." 



REGIONAL HEATSEEKERS NO. Is 



MOUNTAIN 
Blue Man Group, Audio 



NORTHEAST 





EAST NORTH CENTRAL 
Cold. 13 Ways To Bleed On Stage 



W 



WEST NORTH CENTRAL 
Cold, 13 Ways To Bl—d On Stage 



PACIFIC 
Dillinger & Young Gottl, D.P.O. 



u 



2. 



^MIDDLE ATLANTIC 
Lon DoBngoi, Wttxfot Hot Trvxworid 4 



SOUTH ATLANTIC 
Sytana Johnson, Ctaptar 1,' lows, Poln A faytowii 



SOUTH CENTRAL 
Boy 0. Merc*. Roy D. Mercer Vs. Yankees 



brtocsj III \ 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


PACIFIC 

1. D.RG. DtllmfP & truing Gotti 

2. NIMu Costa Everybody Gol Their Sonwttiing 

3. WMtfccytown Pneumonia 

4. Uipllb Rivera Despreciado 

5. New Found Glory New Fount) Glory 

6. Paulina Rubio RMM 

7. Mr. Short Khop Da Khofl Skl\i 

8. CoW 1 3 Ways To Bleed On Stage 

9. Stella SoWl Dirty lAUt Secret 
10- Remedy The Genuine Article 


SOUTH CENTRAL 
1 Roy D. Mercer Roy D Mercer Vs Yankees 

2. CeM 1 3 Ways To Bleed On Stage 

3. Syteena JohrBon Chfjirter 1 Ljw, P*n i fiagivireo 

4. Lit Flip The Letrrechann 

5. Nickel Creek N.rkel Creek 

6. Stella Soled Dirty Little Secret 
7 Rascal Flam Rawai Flittl 

8. Sy items tic Somewhere in Betvteen 

9. Da Wreckihop Family Ackn A Azz 

10. Keith Urban Keith Urban 



debut album Fallout. The 
band's former guitarist, Craig 
Johnson, has left, and the 
group's lineup now consists of 
lead singer Myles Kennedy, 
bassist Marty Meisner, and 
drummer Zia Uddin. 

The Mayfield Four's new 
album. Second Skin, is due 
June 19 on Epic Records. The 
band — which has previously 
shared concert bills with 
Creed, Everclear, and 
Fuel — wall embark on a U.S. 
tour, starting June 
29 in Phoenix. 

Other tour dates 
include July 2 in 
Salt Lake City; July 
12 in Pittsburgh; 
July 18 in Hartford, 
Conn.; July 24 in 
Oklahoma City; 
Aug. 1 in San Fran- 
cisco; and Aug. 4 in 
Spokane, Wash. 
Lead singer 
1 Kennedy will be 
featured in Rock 
God, the film star- 
ring Mark Wahl- 
berg, which will 
be released later 
this year. 

Un-CAGED: R&B singer 
Athena Cage has gone solo 
after a stint in the group Kut, 
Klosc, whose 1994 album, 
Surrender, reached No. 12 on 
the Top R&B/Hip-Hop Al- 
bums chart in 1995. She was 
also featured on the 1997 



Keith Sweat No. 1 R&B hit 

"Nobody." More recently, 
Cage has gained attention for 
her version of "AD or Noth- 
ing," which was featured on 
this year's Save the Last 
Dance soundtrack. 

Cage's solo debut album, 
The Art of a Woman, is due 
later this summer on Pure 
Entertainment/Priority 
Records. The first single from 




Hip-Hop Symphony. L.A. 
Symphony's album Call It 
What You Want (Squint 
Entertainment) features 
first single "Broken Tape 
Decks," which is getting 
airplay on hip-hop radio. 
The album includes 
appearances by Black 
Eyed Peas and former 
Pharcyde member Fatiip. 
L.A. Symphony member 
Pigeon John says that the 
group's music is for "every- 
one to relate to." 



the album is "Hey Hey," 
which is scheduled for a com- 
mercial release July 3. 
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* AIR 

10,000 Hi. Legend 

PRODUCER: Am 
Source/Astrirwertu 10332 

Those expecting tOfiOO Hz, legend to 
sound something like this French duo's 3- 
year-old debut. Moon Safari, may be sur- 
prised. Less buoyant and kitschy than its 
predecessor, 10,000 Hz. Legend is more 
like a follow-up to Air's original score for 
the Sofia Coppola film The Virgin Sui- 
cides, with hazy, almost drug-like 
moodswings competing with decidedly 
austere slices of electronica. Deeper, 
darker, and in the end more delicious 
than the act's previous recordings, 10,000 
Hz. legend sounds something like Pink 
Floyd {Dark Side of the Moon perhaps) 
as re-tweaked for today's post-Kraftwerk 
rave generation. Recorded in Paris and 
Las Angeles, the new disc finds Air mas- 
terminds Nicolas Godin and Jean-Benoit 
Dunckel collaborating with classical 
musicians, a choir, and such guest artists 
as Beck, Buffalo Daughter's Sugar and 
Yumiko, and Redd Kross drummer Brian 
Reitzell. Sadly, Beck's delivery on "The 
Vagabond" is a tail misguided; his spoken 
words on "Don't Be Light" are slightly 
better, but one wishes that he would sim- 
ply go with the flow and not try so damn 
hard. Thankfully, such gorgeous tracks as 
"How Does It Make You Feel." "Radio 
#1," and "Radian" more than make up for 
such missteps. — MP 

KHAN 

No Comprendo 

PRODUCERS: i i Unit and Can 'Khan' Oral 
Matador Recortfs OLE 497 

A man of many aliases and trades (DJ, 
retail owner, producer, some-time phone- 
sex operator), Khan's previous album of 
original material. lifOOGETKHAN, 
was both a reaction to the crackdown on 
New York's skin trade and a commen- 



CESARIA EVORA 
Sao Vicente 

PRODUCER: -j- la Silva 
Windham Hill 11590 

The queen of the Cape Verdean song 
form known as HUMUS, (iO-year-okl 
( Vsariu Kvora has been a darling of 
the global music circuit for nearly a 
decade, thanks to such irresistibly 
melancholy albums as Cafe Atlantico 
and Miss Perfiunada. On Sao Vicente, 
hi-r first release 00 BMC, 's Windham 
Hill imprint, Kvora animates her 
mournful voice with lively arrange- 
ments accented by strings, piano, 
horns, and percussion. The result is a 
gorgeous, uplifting album made all the 
lovelier by guest performances from 
Brazilian giant Caetano Veloso(who 
sings in Spanish on the beautiful 
"Tiempn y Silencio"), Cuban piano 
great Chucho Valdes ("Negue"), and 
the Cuban ensemble Onuiesta 
Anigon. Another duet — and a most 
surprisingly effective one — is the pair- 
ing uf Kvora and Bonnie Raitt on 
"Crepuscular Solidao," which features 
Raitt singing |>ersuasively in Por- 
tuguese and playing a deliriously lan- 
guid slide guitar sold. Sorrow never 
sounded so sweet.— PV 



SPOTLIGHT 

SONEROS DE VERDAD 

A Buena Vista: Barrio de ta Habana 



Narada World 15331 

Cuban singer Luis Frank, best- 
known for his roles in Afro-Cuban 
All-Stars ami Trad ic in rial Habana, 
gathers a venerable cast of musi- 
cian-, and vocalists !«> pay tribute to 
Juan de Marcos Gonzalez, the driv- 
ing force behind the Afro-Cuban All- 
Stars and the Buena Vista Social 
Club. Joined by living legends Pin 
Levva. Manuel Lieu, Rudy Calzado. 
Jose Castuneda, and Manuel de la 




Cruz. Frank leads off with his stel- 
lar title track, an homage to the 
neighborhood that spawned the 
t "uban music craze of the past four 
years. Other highlights include 
"Linda Alborada," a song celebrat- 
ing the heauty of the Cuban coun- 
tryside; and the old standby "Longi- 
na." performed as a duet between 
Frank and Gonzalez, who adds a 
baritone counterpoint and gorgeous 
tres accompaniment. Like all the 
releases from the Buena Vista fami- 
ly, this one exudes a sultry passion 
and a strong sense of heritage.— PV 



SPOTLIGHT 




TRISHA YEARW0O0 
Inside Out 

PRODUCERS Mark Wright and tn-.!:.t Veafwood 
MCA OSS 170 

Few contemporary country artists 
have so successfully balanced artistic 
integrity and commercial viability as 
'IVisha Yearwood has — and on her 1 1th 
M( 'A release, she manages to take 
that master)' 11 step further. Potential 
radio smashes are plent iful and obvi- 
ous, including tin* soaring debut single, 
"1 Would Have l»ved You Anyway." 
ami the softly |>ercolating midtempo 
cut "For a While." But, thankfully. 
Yearwood continues to take chances, 
be it with the slightly swampy "Love 
Alone," a pleasing take on Roseanne 
Cash's "Seven Year Ache," or the 
brooding "Lnve Let Go." Yearwood's 
voice is a treasure, alternating 
ln*tween jaw-dropping heights and 
ideal understatement. She simply tees 
off on "I Don't Paint Myself in Cor- 
ners." as pure a country powerhouse 
ballad as she has ever laid down, And 
the title cut is a cool. R&R-tinged pop 
exercise with Don Henley that's loaded 
with i>ersunality. Yearwood not only 
remains at the top of her game, but she 
also continues to top herself. HW 



tan on the line musicians walk between 
artistry and prostitution. The musically 
diverse No Comprendo finds Khan 
returning to the theme of sex. The 
absurdly dramatic "Why Hurt Flesh" is 
driven by a shout-out chorus and outer 
space-hued sounds that could have been 
lifted from a '50s-era science fiction flick; 
the noir-ish "Fantdmes" and "Vaseline" 
also recall banal movie soundtracks. 
"Aman" features a fly-like droning pro- 
vided by Diamanda Galas, whereas 
"Mercy Mama" fits bluesy guitar and 
harmonica against futuristic synth vibes. 
"The Bee," with Hanin Elias' Shirley 
Manson-esque singing, has the best pos- 
sibilities as a track for getting the 



daneefloor party started, especially if 
followed by "Guitar King." — CLT 

CHRIS WHITLEY 
Rocket House 

PRODUCER: Tony Mangunan 
ATO Records 0002 

Chris Whitley emerged as a haunting, 
post-modern bluesman with 1991's Liv- 
ing With the Law. His next move was 
the image-shattering sonic barrage of 
1995's Din of Ecstasy and 1997*s terra 
Incognita. Since then, he's left Colum- 
bia, gone indie, and is now plying his 
trade acoustically (as on the stripped- 
down Dirt Floor), as well as surveying 
his blues and rock influences (the covers 



set Perfect Day). Now, he's found the 
tools to indulge both his organic influ- 
ences and his rebellious streak in an 
imaginative, alluring way. With help 
from DJ Logic and others, Whitley 
turns in a record of his individualist 
blues that swirls and swooshes with 
electronic processing. Yet t he sounds 
are supported by solid songs that are as 
close to pop as he's ever come. The 
spliced loops, jagged rhythms, and 
vocals that swoop from dusky to falset- 
to make for an intoxicating brew. In this 
age of post -everything experimenta- 
tion, these electronic abstractions could 
seem contrived — fortunately, they 
never do. Rocket House shows once 



VITAL REISSUES® 



MILDRED BAILEY 

The Complete Columbia Recordings 

REISSUE PRODUCERS Charln i and Michael 

Cute una 

ORIGINAL PRODUCERS; various 
Mosaic MD10-204 

For generations of musicians and histo- 
rians, Mildred Bailey remains the most 
imjxtrtiint female jazz singer of the pre- 
Billie Holiday/Ella Fitzgerald swing 
era. Sadly. Bailey has been overlooked 
in recent years; huppily, this remark- 
ahle 10-disc, 2 14- performance com- 
pendium of her work for Colum- 
bia rectifies the situation. In addition to 
recording with such giants as Benny 
1 ioodman, Paul Whiteman, and xylo- 
phone king (and one-time husband) Bad 
Norvo. Bailey surrounded herself with 
such top session players as Mary Lou 
Williams. Roy Kldri'dge. and Teddy Wil- 




son. While Bailey was sometimes sad- 
dled with those creepy, "dear old South- 
land" tunes of the era, she also recorded 
fistfuls of such now-standards as "Ghost 



0#a ( "hanee." "Georgia on Mv Mind." 
"All of Me." and "Old Boe»W Chair." 
Frankly, Bailey could sing along to the 
phone hook and still touch hearts. The 
remastering here is ideal, and alternate 
takes abound. Will Friedwald's liner 
notes omit nothing. —BH 

CHARLIE MINGUS 

A Modern Jazz Symposium of Music and Poetry 

REISSUE PRODUCER; Eddie tevine 

ORIGINAL CRUDUCtR not listed 

Bethlehem Archives/Avenue tarz/Rhtno 7G678 

This tOBB Bethlehem recording — along 
with the revived label's Mingus offering 
from last year. East Coasting — show- 
cases steps toward the brilliant, temjies- 
tuoiLs bass ist/composer/l Kindleader's 
late-ViOs/cariy-'Wis masterpieces, such as 
Hhws and Roofs (Atlantic) and Mingus- 
Aii-Um (Columbia). The music here 



largely shows the "gentle side" of Min- 
gus as a modern-jazz aural sculptor. He 
learned bis lessons well from his hero, 
Duke Fllington. whose comjmsitional 
palette always drew from the strengths 
of his hand members. There are glorious 
contributions hen* from trombonist 
Jimmy Knepperand pianist Horace Par- 
ian, as well as the relentlessly resource- 
ful Danny Richmond on drums. Mingus" 
20-minute, four-section suite is the at- 
mospheric scene-stealer here, along 
with the 1 1 -minute ojtening piece, 
"Scenes of the City." The latter includes 
a few minutes of spoken narrative 
(penned by Langston Hughes and I,on- 
nie Elder III) by a fictional Harlemite En 
distressed circumstances who praises 
jazz music as a soul saver. The music 
confirms the words. Highly recommend 
ed to old and new fans alike, «// 



again that Whitley is that rare artist 
who manages to meet his fans halfway 
while breaking free of any ex- 
pectations. — SA 



R&B/HIP-HOP 



y ORIGINAL SOUNDTRACK 

What's the Worst That Could Happen? 

PRODUCERS various 
NY.LA/lntBrsccpe 3069 

Like most soundtracks, What's the Worst 
That Could Happen ? has its peaks and 
valleys. The combination of newcomers 
and veteran acts creates an uneven set 
that is kept afloat by a few stellar turns. 
Singer/rapper Sara Jane is impressive on 
"Everywhere You Go." Employing the 
standard paint-by-numbers staccato 
track, Jane's ability to rhyme and sing 
capably Li no small feat. Former Bad Boy 
star Craig Mack makes his return on an 
interesting duet of sorts. "Wooden Horse" 
merges Mack's skills with a Frank Sinatra 
sample. The song, which began making its 
rounds at radio last year, is a reminder of 
just how charismat ic a lyricist Mack is. 
The crown jewel here is the "jiairing" of 
Erick Sermon and Marvin Gaye on 
"Music." Sermon, known for his su|>erb 
productions, has crafted another hit — this 
time lifting a rare sample from the leg- 
endary Gaye that perfectly expresses the 
duo's shared love of the artform. — RH 

★ CITY HIGH 

PRODUCERS: various 

Boofi Basement/lnterKOpe 0890 

Take three twentysomethings from 
New Jersey, toss in deft R&B and hip- 
hop rhythms and thought-provoking 
lyrics, and vailn. City High is born. Dis- 
covered by Jerry "Wonder" Duplessis 
and Wyclef Jean for Duplessis* Booga 
Basement imprint, the trio of Robby 
Pardlo, Claudette Ortiz, and Ryan Toby 
makes a strong statement with its 
eponymous debut. First single "What 
Would You Do?" has already put City 
High into heavy rotation at R&B radio 
and video outlets. In addition to tack- 
ling such real-life issues as statutory 
rape on "15 Will Get You 20," City High 
tends to matters of the heart with such 
tracks as "Best Friends" and "Sista." 
The dramatic "Why" tells the tale of a 
couple that remains intimate despite 
their relationship being over. Unafraid 
of challenges, City High covers the 
Donnie Hathaway classic "Song for 
You" with zeal. Vocalist Pardlo pays 
Hathaway just the right amount of 
respect without trying to make the 
song his own. — RH 

BRIAN CULBERTSON 
Nice t Slow 

PRODUCER: Brian Culbertson 
Atlantic 83444 

If you're looking for smooth and easy 
with some R&B thrown in, well, look no 
further. On his sixth album, keyboardist 
Brian Culbertson delivers a feel-good 
set powered by a core group of session 
players and guests that include Ricky 
Peterson, Lenny Castro, Tony Maiden. 
Paul Jackson Jr.. and Dave Koz. Yes, 
there's a little something for everyone. 
Opening track "Just Another Day" gets 
things off to a rhythmic start with fea- 
tured guests Herb Alpert and Jeff Lor- 
ber, followed by the playful, let's-get- 
away title tune with vocal interplay 
between singers Sherree and TYey 
Lorenz. Sax master Kirk Whalum adds 
poignancy to the Joe hit "I Wanna 
Know," while R&B heartthrob Kenny 
Lattimore casts his subtle shadings on 
"Someone." But Culbertson really 
shines on the simple, straightforward 
love song, "Together Tonight," a lan- 
guorous journey sweetened by Peter- 
son's Hammond B'l organ. — GM 

(Continued on nttxt jxige) 
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LUCINDA WILLIAMS 
Essence 

PRODUCERS: Cnarhe Seilon and Luanda MMm 
Lost Hitfiway 088170 

Lucinda Williams' debut on Lost High- 
way and first release since her 1998 
breakthrough Car Wheeh on a Gravel 
Road is an introspective affair that mixes 
religious imagery and drug references in 
equal doses. Subtlety is one thing, but at 
times Williams makes the Cowboy 
Junkies seem downright rambunctious. 
"Lonely Girls" comes off as a self-indul- 
gent, albeit lovely bit of noodling. and as 
romantic as it is, "I Envy the Wind" sore- 
ly needs a little breeze behind it. More 
effectively, Williams is sexily aggressive 
on the smoldering "Steal Your Love" and 
she paints a convincing, gloomy picture 
on "Bus to Baton Rouge." The title cut is 
easily the album's high point, a pulsing 
slow-rocker that nails the "love as drug" 
concept in chilling, knowing fashion. 
Thematically, Williams has never been 
warm and fuzzy, and she dwells repeat- 
edly here on failed relationships with 
such well-written downers as "Out of 
Touch," "Are You Down," and the beauti- 
fully country "Reason to Cry." Moments 
of brilliance aren't hard to find, but a 
party record this ain't. — RW 



LATIN 



(v CRISTIAN 

M 

PRODUCER: K.ke Sarvtander 
BMG U.S. Latin 74321-85324 

Mexican balladeer Cristian's bid for super- 
stardom continues with Azul, an album 
where no song is spared of his vocal 
pyrotechnics. Cristian has a remarkable, 
multi-octave vocal register, equally at 
ease in his natural tenor as in high, ef- 
fortless falsettos. An accompaniment of 
huge, sweeping strings and the occasional 
guitar solo provide the perfect backdrop 
for this grandiosity — in fact, too much so. 
Azul is overstated in its arrangements, 
lyrics, and intent. The end result is an al- 
bum too crafted to really flow with joy. 
When Cristian lets go, though, like he 
does on the title track — a catchy, exuber- 
ant slice of 'SOs-etched rock — he achieves 
a perfect balance, uplifted by his vocal im- 
provisation in the upper registers. But the 
tracks leading to this, although beautiful, 
are too overwrought, too reliant on one 
big chorus after another. Although sim- 
plicity is not found here, the occasional 
variation in sound — as on "Llorar por 
Dentrn," with its stylized trio feel — does 
bring respite. — LC 

•k BERSUIT VERGARABAT 
Hijos del Culo 

PRODUCER Gustavo Santaoialla 
SurcoAJninrut 012-159-830 

Argentine band Bersuit Vergarabat — 
more commonly referred to simply as 
Bersuit — offers a follow-up to 199HV 
fabulous Liberthiajf that somehow 
manages to top one of Latin rock's most 
memorable releases. Hi jo del Culo 
(which loosely translates to Sons of the 
Rear End) — an ode to society's mis- 
fits — it; long, fun, and excellent. The 
tricky balance of blending folk with 
rock is achieved seamlessly here, 
thanks to outstanding musicianship 
(bolstered by the fat sound of a nine- 
piece band, encompassing horns, 
strings, and fmudoneon, along with lush 
vocal harmonies) and consistently good 
songs, each their own tale. Bersuit dips 
freely into Argentine folklore ("La Vida 
Boba" is a mi tonga, "Negra Murguera" 
is obviously a tnurga, "La Petisita 
Culon" is a ruartetazo), mixing it with 
ska, reggae, Brazilian rhythms, and 
even flamenco. Throughout, and this is 
where many other roqueros should take 
note, Bersuit's quirkiness never over- 
shadows the stronger elements of 
melody and lyric. — LC 



WORLD MUSIC 



★ BOBBY MATOS AND JOHN SANTOS 
Mambo Jazz 

PRODUCERS: Bobby Matin and John Santos 
CuBop/Ublquity 035 

For this recording, Latin band leaders 
Bobby Matos (Los Angeles) and John 
Santos (Bay Area) fused their groups 
for a one-day super-session in Los 
Angeles. The spontaneity and energy 
that pervades this album is essential- 
ly a welcome accident of birth. A cou- 
ple of the tunes are a bit ragged 
around the edges, but this is more 
than acceptable, given that the major- 
ity of the songs were new to the musi- 
cians (most are even first takes). 
Afro-Latin jazz and the rhythms 
never fail. "I Don't Speak Spanish 
(But I Understand Everything When 
I'm Dancing)" is a wonderful mambo 
groove coupled with a cool poetry 
reading by Denise Cook. "Mambo 
Mona Mix X" is an original by reed 
man Michael Turre that provides sev- 
eral horn players with a chance to 
swing in earnest. The son montutio 
"Oye mi Querida," one of Matos' offer- 
ings, is a classy Cuban tune.— PW 

★ OMAR SDSA 
Pnetos 

PRODUCER: Orrw Sosa 
Ota Records 1008 

Pianist/composer Omar Sosa titled his 
latest album Prietos (idiomatic Spanish 
for black) because it was his intent to 
bring together a good deal of the music 
spawned by Mother Africa. Guest 
artists from Ecuador, Cuba, Morocco, 
Burkina Faso, Venezuela, Ivory Coast, 
Peru, and the U.S. join Sosa's septet in 
a wild ride that careens through Afro- 
Cuban and Latin jazz, gnawa and 
Esmeraldas chants, funk, and post-bop 
forms. The set features rap, poetry, and 
lyrics in five languages, including Yoru- 
ha, Arabic, and English. Sosa has a gift 
for rendering order from a chaos of 
influences, and it's amazing how he can 
resolve speculative lyrical and instru- 
mental passages into one groove, as on 
"Blanco en Africa." His arrangements 
can be as straight- ahead and melodic as 
"Fragile" and "Twice as Sad" or as out- 
side-the-box as "Mother Africa" and 
"ElegguS." Certainly one of the most 
passionate and eclectic world jazz titles 
in recent years, Prietos, distributed in 
the U.S. by Harmonia Mundi, is a sin- 
gular piece of work. — PW 



BLUES 



★ CHUCK LEAVELL 
Forever Blue 

PRODUCERS: Chuck Leaved arw Paul Hornsby 
Evergreen Reconts 002 

Chuck Leavell's gracefully rolling blues 
piano style has been heard on dozens of 
records by top-shelf pop stars, including 
Eric Clapton, the Allman Brothers 
Band, Chuck Berry, Aretha Franklin, 
and, since 1982. the Rolling Stones. 
With Forever Blue, Leavell steps out on 
his own with his first collection of tunes 
for solo piano. An impressionistic and 
largely improvised set, F orever Blues is 
drenched in gospel and doused with 
barrelhouse blues. The melodies leave 
no doubt as to the pianist's Southern 
roots. Leavell — a noted tree farmer and 
conservationist in his home state of 
Georgia — turns in an especially passion- 
ate reading of "Georgia on My Mind." 
His "Song for Amy" and "A Lotta Cola- 
da" carry obvious inspiration from 
Vince Guaraldfs "Linus and Lucy." 
Rambling into more pastoral territory- 
are "Blue Rose" and "Just Before 
Dawn," which carry vaguely classical 
themes. His take on the hymn "Just a 
Closer Walk With Thee" is a soulful 
New Orleans-style lament that breaks 
into a joyous boogie-woogie. Through- 
out, Leavell's technique is flawless and 
his performances are inspired. Contact: 
212-717-7957.— SA 



GOSPEL 



l> OELEON 

Straight From the Heart 

PRODUCERS; various 
Tommy Boy Gospel 1396 

Former child star Del^eon Richards, affec- 
tionately known as "Little Del.eon," more 
than delivers on her eighth album — so 
much so that it's way past time to retire 
that moniker. DeLeon's Tommy Boy 
Gospel label debut is a no-doubt-about-it 
declaration of maturity and independence. 
Co-writing a number of the album's 12 
strong songs and working with a strictly 
A-team roster of hit-making gospel ami 
R&B producers, Del^eon delivers the work 
of her young lifetime. Gospel standard "I 
Shall Wear a Crown" gets a smooth, soulful 
reworking. The punchy, urban "Faith Is" is 
a solid candidate for taking the Gospel to 
the dancefloor. "Move on up the Mountain," 
is Sunday-morning hip-hop. while "Don't 
Let It Get You Down" is modern R&B bal- 
ladry at. its sweetest. With a career's worth 
of work already behind her, DeLeon 
sounds as cool as the seasoned veteran she 
has become. — GE 



NEW AGE 



if TITO LA ROSA 

The Prophecy of the Eagle and the Condor 

PRODUCER: Tom Wasinge» 
SilverWave 928 

You can find South American pan-pipe 
bands in the parks and subways of any 
major North American city. Rumor has it 
that the disc these bands offer for sate is 
simply the same disc, repackaged from 
band to band. Tito La Rosa's The Prophe- 
cy of the Eagle and the Condor is defi- 
nitely not that CD. Here, La Rosa plays 
the pan-pipes, quenas, and percussion 
that mark the pre-Colombian music of his 
native Peru. The disc finds him teaming 
with Native American flute player Mary 
Youngblood, Along with producer Tom 
Wasinger's guitars, keyboards, percus- 
sion, and strings (like the Middle Eastern 
rebab), this team orchestrates ceremoni- 
al moods, ethereal atmospheres, and lyri- 
cally serene evocations. La Rosa and 
Youngblood interweave North and South 
American winds like smoke on "All One 
Nation" and trade leads on more exuber- 
ant tunes, such as "The Dance of the 
Puma and the Wolf."—.//) 



DVD VIDEO 



CHET BAKER 

Live at Ronnie Scon's 

DIRECTORS: Stephen Clean; and Robert Lemkin 
Rhino Home Video 972548 

With his James Dean good looks and the 
right- place/ right-time gucjd luck to be on 
the scene for the '50s genesis of West 
Coast cool jazz, trumpeter/vocalist Chet 
Baker looked set to be a career star. It 
didn't work out that way, though, as 
Baker's drug problems destroyed his 
health and any semblance of a normal 
life. This DVD Video presents what pur- 
ports to be the worn antl weary artist's 
final public performance, in 1986 at Ron- 
nie Scott's jazz club in London (prior to 
his grisly end — falling, or being pushed, 
out of an Amsterdam hotel window). In 
quartet settings of standards, Baker is 
joined by Van Morrison for an idiosyn- 
cratic, not-so-successful reading of "Send 
in the Clowns." A more sympathetic 
partner is Elvis Costello, who adds low- 
key, affecting vocals to "The Very 
Thought of You" and "You Don't Know 
What Love Is." Baker himself is surpris- 
ingly eloquent — tentative but touching, 
his trumpet tone as vulnerable as paper- 
thin glass. The live footage is intimately 
produced, and in a special touch, the film 
also features Costello interviewing Baker 
in segments between numbers (with the 
interviewee seeming oddly youthful 
behind his haunted death-mask of a face). 
The DVD's extras are few, including a 
weak discography (lacking dates or 
labels). But the excellent sound comes in 
standard stereo or 5.1 surround. — BB 



URINETOWN: The Musical 

MUSIC AND LYRICS BY MARK MOHMAN 

Booh and Lyrics by Greg Heirs 

Directed by John ftando 

Musical direction by Edward Strauss 

Musical Staging by John Carrara 

Starring John Collum. Hunter Foster. Jennifer Laura 

Thompson. Nancy Opel 

American Theatre ot Actors. New York 

BAT BOY: The Musical 

MUSIC 8Y LAURENCE 0'KEEFE 

Booh by Kevthe Farley and Brian F lemming 

0- ruled by Scott Schwartz 

Musical Direction by Aie* LsCamoire 

Musical Staging by Christopher Gattelli 

Starr<ng Deven May. Kaitlm Hopkins, Sean McCouM. 

Kerry Butler 

Union Square Theatre, New York 

Blame it on Broadway. Any- 
time the title of a new show 
ends with "The Musical." it's 
a pretty safe bet that it has 
aspirations of being high art 
(the latest example being the 
somnambulant Jane Eyre). 



STAGE 



By the end of the first act, a 
delicious send-up of Lex Mis- 
erables, he carefully builds one 
melody on top of another in a 
whirlwind of music that leaves 
the audience delirious. 

The lyrics Hollman wrote 
with Greg Kotis are hilarious, 
full of delicious double enten- 
dres and intricate internal 
rhymes. Choreographer John 
Carrafa possesses an encyclo- 
pedic knowledge of Broadway 
dance styles, evoking the styl- 
ized poses of Bob Fosse one 
minute, the frenetic energy of 
Jerome Robbins the next. 
Everything comes together in 
the second act in the out-of-con- 
trol jitterbug "Snuff That Girl," 
in which the frustrated towns- 
people consider offing the hero- 
ine they have taken hostage. 
They flail about her, wildly 




John Cullum, center, in Uhnetown. 



No wonder off-Broadway 
shows with that same sobri- 
quet usually take a poke at 
those pretensions. 

That's exactly what you get 
with two boisterous new off- 
Broadway offerings, Vrinetown 
and Hat Hoi/. Like dozens of 
similar spoofs, both take aim at 
just about every highfalutin 
musical of the past 50 years. 
The difference is that these lat- 
est two shows aren't just 
smart-alecky, they're smart. 

Take Vrinetown, which tells 
the tale of a town with such a 
serious water shortage that the 
penniless populace is forced to 
pay to pee (think Brecht with 
bathroom jokes). It doesn't 
merely parody such paragons 
as Kurt Weill's The Threepenny 
Opera and Mark Blitzstein's 
The Cradle Will Rock. Like 
George and Ira Gershwin's 
groundbreaking Of Thee 1 Sing, 
it's a satire that's so successful 
that it stands on its own. 

Krom the first few bars of the 
overture (a fugue, no less), it's 
clear that Mark Hollman's 
music isn't purely pastiche. 
While never ceasing to be 
amusing, Hollman has managed 
to write a score as inventive as 
any of the so-called serious 
musicals of the past few years. 



Kerry Butler, left, and Deven May in 
Bat Boy. 

Snapping their fingers as if they 
are in a high-school production 
of West Side Story. 

Bat Boy has a different tar- 
get in mind: message-laden 
rock musicals along the lines of 
Rent. The plot is taken from 
supermarket tahloids — the dis- 
covery of a creature who is 
half-human, half-hat wreaks 
havoc in a small Southern town. 
It's a mock plea for tolerance of 
those who are different: "Bat 
Boy is just like you," they sing. 

While the aim of Vrinetown 
is unfailing, Bat Boy is more 
scattershot. But when the lat- 
ter hits, it can be hilarious. A 
bargain-basement parody of 
The Lion King in which the cast 
comes in riding tricycles cov- 
ered with stuffed rabbits is one 
of the funniest theatrical 
moments in recent memory. 

Audiences are clearly taken 
with these shows — Bat Buy 
has settled in for a long run at 
the Union Square Theatre, 
with a cast album out on RCA 
Victor. Vrinetown is so suc- 
cessful that it's headed to 
Broadway in July, when its 
own RCA cast album is due. 
Perhaps this signals that the 
era of the overly earnest musi- 
cal is finally coming to an end. 

MAKK SULLIVAN 



BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway. New York. N.Y. 10003. 
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NO ANGELS Daylight in Your Eyes (3 30) 



PRODUCER: Thorsten Bnalzmann 
WRITERS, r. BruiV). T Byrnes 
PUBLISHER not liHerJ 
MCA 25447 (CO prorrw) 

As Swedish-style youth-pop goes, "Day- 
light in Your Eyes" is an ideal illustration 
of bouncy, gleeful bubble gum, tailor- 
made for the tween set. Set to a knee- 
bobbing dance beat, the five young ladies 
of No Angels sing in unison, "I want to be 
daylight in your eyes/I want to be sun- 
light, only warmer/I want to be love, only 
stronger." The group's harmonies are 
equally beaming — think Bananarama or 
Boy Krazy — and the exhilarating produc- 
tion is perfectly suited to the spirit of the 
anthemic chorus. This may lean too young 
for most top 40 stations, but for fans of 
European teen-pop, this is one tasty aural 
bonbon, served here as both a crisp 3:30 
radio edit and a fun, extended 5-minute 
version. Radio Disney, have at it — CT 



COUNTRY 



|» PHIL VASSAR Sin-rack Summer (3:28) 

PRODUCERS: Byron Gallimore. Phil Vassar 
WRITERS; C Black, P. Vassar. T. Rocco 
PUBLISHERS: EMI April Musrt/Piul Vassar Music/M.lene 
Music. ASCAP. EMI B I KkwoodTty bridge Tunes. BMI 
Arista 9073 (CO promo) 

The fourth single from Phil Vassar's ac- 
claimed Arista debut album boasts a 
melody as breezy as a day at the beach. 
Penned by Vassar, Charlie Black, and 
Tommy Rocco, the lyric paints a vivid 
picture of summer joys in such lines as, 
"We got sun block, a blanket, and the 
best of Jimmy Buffett/T-bones for the 
grill, hey, ain't it great to rough it." It's 
one of those tunes that will make you 
want to reach for a six-pack of your 
favorite beverage and just kick hack 
with the sun on your face. It should be a 
no-brainer for programmers to quickly 
give this two thumbs up. This is one 
more example of Vassar's reliability as a 
hitmaker, following the heartbreaking 
balladry of his previous single, "Rose 
Bouquet," and the lilting charm of his 
No, L, "Just Another Day in 
Paradise."— DEP 

k» BILLY RAY CYRUS Southern Rain (&S6) 

PRODUCER: Dann Hurt 

WRITERS: B R. Cyrus, 0. Von Tress. M. J. Sagtaves 
PUBLISHERS: Sunnageronimo Publishing' Achy Breahy 
Heart Music/Two Seats Down Music. BMI 
Monument 16710 (CO promo) 
Cyrus sinks his chops deep into this sul- 
try ballad that's rife with images of 
Southern culture interwoven with memo- 
ries of a love that didn't last. It's a mus- 
cular power ballad, and Huffs production 
suits contemporary country radio, yet 
has little touches that recall classic 
Southern-rock ballads. There's almost a 
George Strait-meets- Lynyrd Skynyrd 
vibe going on; it's a framework that suits 
Cyrus' persona as a strong but sensitive 
Southern male. He turns in an excellent 
vocal performance on this tune (which he 
penned with Don Von Tress and Michael 
Joe Sagraves), with his voice balancing 
both gritty acceptance and heartfelt 



regret. Cyrus' TV show, Doc, just got 
picked up for a second season. Country 
programmers should remember that 
music is his first love and country radio 
his first home.— DEP 

EHELY WRIGHT Never Love You Enough (&M) 
PRODUCER: Darin Huff 
WRITERS: B James, Angelo 

PUBLISHERS: Sony/ATV Tunes. Onaly Music. Unrwersal- 
PolyGram Publishing. Green Wagon Music. ASCAP 
MCA 0213 (CD promo) 

Somehow, between her last album and her 
forthcoming September release, Chely 
Wright seems to have morphed into a 
Faith Hill clone. Wright has always been 
an affecting vocalist, but on the way to 
developing her own musical identity, she 
seems to have been blinded by potential 
pop crossover success. So instead of a 
strong contemporary country record, 
what we have here is a big, fluffy pop con- 
fection lacking lyrical substance or musi- 
cal depth. It's just a syrupy mess. The 
production has a going-for-broke kind of 
bombastic feel, and as Wright tries to soar 
vocally on the chorus, she just sounds Like 
she's all revved-up with nowhere to go. 
After all, you can't sink your teeth very 
far into cotton candy. This is the title cut 
and first single from her next MCA 
album — and is certainly a far cry from 
such previous offerings as "Single White 
Female" and the poignant "It Wax."— DEP 



R&B 



* JILL SCOTT The Way (4:08) 
PRODUCERS Andre Harns. Vidal Davis 
WRITERS: J Scot!. A Harris 

PUBLISHERS: Slues Batty Mus-c, adm, by Jatcal Music 
Publishing>D<rty Dree Music. ASCAP 
Hidden Beach Recordings/tpic 16699 (CD promo) 
"The Way" stands as one of the strongest 
cuts from Jill Scott's debut album, the 
now-platinum Who lx Jill Scott? It's a gor- 
geous, lush midtempo song that pays hom- 
age to Scott's hometown of Philadelphia. 
Live strings coat the guitar and Rhodes- 
worked track, which rekindles memories 
of classic Gamble & Huff recordings from 
the '70s. Scott matches the warm summer 
groove as she reminisces blissfully about 
her special someone. A cool moment for 
mainstream and adult R&B, and a credi- 
ble offering for AC as well. — JL 

india arie Brown Skin uoo) 

PRODUCER: Mark Batton 
WRITERS: I Arit, S Saunders, M, Balson 
PUBLISHERS: Gold And Iron/Warner Tamerlane. ASCAP; 
Bat Future Music, BMI 
Motown 20414 (CO promo) 
Slow, thick, and sweet as molasses, this 
second single from India.Arie's platinum 
debut album, Acoustic Soul, is a laid-back, 
bluesy, down-home celebration of "sun- 
kissed" |>eople. Augmenting Arie's acoustic 
guitar playing is producer/cowriter Mark 
Batson on Rhodes keyboard, drums, and 
percussion. While "Brown Skin" is not as 
instantly infectious and doesnt possess the 
same crossover appeal as breakthrough 
single "Video." it should still serve to solkii- 



SLAVA The Real Ma [307] 

PRODUCERS: Anders Bagge. Arnthor B'grsson 
WRITERS; A Bagge. A Birgiison, S Bforgvinsdottir 
PUBLISHERS Air Chrysalis Scandinavia/Murlyn 
Songs/Universal Uusic. ASCAP; Langsprl ent. BMI 
Priority Records B1467 (CO promo) 

For a minute there, it looked as if the 
female pop revolution was losing its 
luster, but in recent months, a flood of 
promising young ladies have burst 
onto the scene: Brooke Allison, Willa 
Ford, Curly Hennessy, and Krystal 
Harris. Now, from Reykjavik, Iceland, 
comes 3 1 -year-old Slava, whose "The 
Real Me" is one of the more immedi- 
ately ingratiating pop gems to enter 
the com|»etitive fray. The daughter of 
Bn Halldorsson, one of her nation's 
most-revered pop stars. Slava has 



fy Arie as one of the more credible female 
singer/songwriters to emerge in R&B in 
quite some time. There's class written all 
over this one. — JL 

NIVEA Don't Mess With the Radio (»57) 

PRODUCERS; Organised Hoot & Switt C 

WRITERS: R Wade. P Brown. R. Murray. C. Barnett. M. 

Ether«ige, 8 Bennet, J. Williams 

PUBLISHERS: Belt Star/EMI April Musk Inc. 0/B/O 

Use!', Big Se»y Music/Street Top Music. ASCAP 

live Records icD promo) 

Nivea's claim to fame thus far is adding 
the melodic touches to rapper Mystikal's 
hit "Danger." This debut single from the 
Atlanta-based 18-year-old is custom- 
built for weekend cruisin'. It marks a 
pleasant move against the grain of much 
contemporary R&B. Rather than employ 
stuttered hip-hop beats and processed 
vocals, "Don't Mess With the Radio" 
flows coolly on a midtempo, Moog-bass- 
driven funk-groove as the soulful teen 
chants to her co-passenger, "One, don't 
mess with the radio/Two, don't tell me 
which way to go." It's an undeniably 
infectious summer party song and a good 
bet for R&B radio that's simply begging 
to be sung along to. — JL 



ROCK TRACKS 



+ OURS Sometimes .■ tin ■. : 

PRODUCERS: Jimmy Gnecco, Mike Mam, and James Bray 
WRITER: J. Gnecco 

PUBLISHER: Sony/ATV Music Publrshing/MiseryhearJ 
Music (BMI) 

DreatiWarks 0044-500362 (CD promo) 

"Sometimes," the debut single by Ours, 
tips its hat to the lush, vibrant musical 
tapestries woven by the Cure and mim- 
icks the tortured soul of Fuel, while still 
managing to stand on its own as a unique 
piece of work. Songwriter/guitarist/ 
vocalist Jimmy Gnecco's formidable 
crooning and wailing is the star of this 
alt-rock masterpiece, and now that the 
harder edge has reclaimed its place at 
radio, it's prime time for a band such as 
Ours to break out in a big way. This is a 
perfect cut to slide between a song by 
Creed and Cold, but it could have a place 
at active rock stations as well. An ideal 
introduction to a hand that deserves crit- 
ical attention. — CLT 

STEREO MCS. Deep Down & Dirty 0 35] 

PRODUCER Stereo MCs 
WRITERS: R Birch, N. Haltam 
PUBLISHER: EMI Virgin Music Publrshing Ltd. 
Island 15267 (CO promo) 

Now that the early '90s are becoming 
retro territory, it's good that U.K. hip-hop 
pioneers the Stereo MC's. are afloat again, 
finally releasing their long-awaited follow- 
up — after nine years. The new album. 
Deep Down & Dirty, arrives June 12. Its 
title track, the leadoff single, weaves a 
funky bassline with some old-school ana- 
log synths. Rob Birch's stream-of-con- 
sciousness rap gets buried in the mix at 
times, which is appropriate, since the 
words here are secondary to the groove. 
The song doesn't have the hook of the 




group's early-'90s hits "Connected" or 
"Elevate My Mind"; in fact, it doesn't have 
much of a hook at all, but the fat bassline 
keeps the cut moving and binds every- 
thing together into a nice, funky package. 
Rock radio of late has been leaning too 
loud for this sound, but clubs and adven- 
turous mix shows should have fun getting 
Deep Down & Dirty.— EA 

KAREN LEHNER Nothing Personal 13 571 

PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Grey Manse 46004 (CO promo) 
With Dm Feet Firmly off the Ground, 
singer/songwriter Karen Lehner returns 
with her first album in six years and the first 
for her Grey Mause labeL The album fea- 
tures this nugget, which sports organic, 
light-and-airy production, bringing Lehners 
pretty voice together with a nice, laid-back 
groove. [>ehner has been compared to many 
of her female, folk-rock contemporaries — 
from Dar Williams to Shawn Colvin — but 
her sweet, innocent sound can distinguish 
her from the rest of the pack. Before devel- 
oping her triple-A-ready folk-rock sound, 
I .ehner had already gained diverse experi- 
ence in the musical world, from musical the- 
ater to commercial jingles. The only thing 
she's hawking here, though, is some wisdom 
in love — that problems aren't necessarily 
anyone's fault: "Don't take this 
personally/Some things just aren't meant to 
be/It's not you, but it's just not me." The 
catchy chorus could make this a winner for 
rainy Sunday afternoons this summer. — EA 



DANCE 



BETTE MIDLER In These Shoes (4:10) 

PRODUCER; Don Was 

WRITERS: K. MacCoJI. P. Glemster. M Clark. W. Correa 
PUBLISHERS: Chrysalis MusiaWamer Chappell Music 
PRS adm. by WB Music. ASCAP; Adormel. BMI 
REMIXERS: Jonathan Peters. Tony CoJuccio, Mark FSc- 
cMom 

Warner Bros. 42360 (CD promo) 
Core fans of Bette Midler are likely to have 
a divine time with this dance remix, which 
puts a new spin on high-camp. "In These 
Shoes," with a lyric written by Kirsty Mac- 
Coll, is so over the top, it's destined to be- 
come a drag-queen favorite in a matter of 
minutes. The uptem[H) verses feature Mid- 
ler in various indiscreet scenarios with 
men, all of which lead to the question, "In 
these shoes?" They are followed by a 
squeal of horns and a playful chorus sung in 
Spanish, then the conclusive taunt, "No 
way, Jose." Plenty of mixes expand upon 
the theme for the dancefloor, including the 
surprisingly audacious "Sound Factory 
Vox Mix," featuring Mkller throwing a lit- 
tle faux diva tantrum as she hollers over a 
thumping bassline, "Gentlemen, please, 
shut the fuck up/I got something to 
sayAVhy isn't anybody listening to me?" 
The "Mark's Heels-t^Platforms Vocal 
Mix" is probably the best bet for clubs, 
with an even mix of high-energy instru- 
mentation against a hyped-up vocal. Am! 



worked in the business since age 7, 
singing with her dad in a group, and 
now as a would-be solo act. For her 
debut album, due in July, she teamed 
with writers and producers who have 
worked with the likes of Hritney 
Spears and Mandy Moon-; for her 
debut single, she linked with Rag & 
Arnthor, who have produced 98", 
Ricky Martin, and 7(12. This slick mid- 
tempo track is truly a standout slice of 
pop pie. with a hair-trigger chorus 
that you'll hate yourself for loving; the 
hook will absolutely bedevil your 
brain. Nigel Dick is shooting the video 
for the track, further demonstrating 
Priority's commitment to breaking 
this appealing blonde. Top 40, you'll 
know why with one listen. — CT 



for the hipper-than-thou, two dubs should 
please the circuit boy-toys. It's great to see 
Midler cut way loose, after the glossy 
demeanor of her previous efforts from cur- 
rent set Bette. Absolutely vintage, — CT 

N*E*R*0 FEATURING LEE HARVEY Lapdaoca (3:31) 

PRODUCER; The Neptunes 

WRITERS: P Williams. C. Hugo. G. Thornton 

PUBLISHERS: EMI Blackwood MusicAVaters of Na/arein 

Publishing. BMI- EMI April Music/Chase Chad MusiCGeo 

marc Publishing. ASCAP 

Virgin 16110 ICO promo) 

After producing several hip-hop anthems 
over tlie past couple of years, including 01' 
Dirty Bastard's "Got Your Money" and 
Mystikal's "Shake Ya Ass," Virginia pro- 
duction duo the Neptunes come into their 
own with a personal project, N"E*R*D. 
"I.apdance" leads off their hi Search Of. . . 
set. The guys start with an abrasively 
funky rhythm, topping it with the smooth 
sounds of an early -70s vintage electric 
piano, like blue cheese on spicy buffalo 
wings. The lyric has a social message, com- 
paring the government to strippers, and 
uses plenty of strip-club innuendo, of 
course. The motif is certainly amenable for 
the marketing department; The video sup- 
ports the track with some R-rated cine- 
matography, and N.E.R.D.'s Web site 
offers a free virtual lapdance, a cute, PG- 
rated interactive version of the video. The 
Neptunes have shown their prowess in the 
studio, so it's good to see them handle their 
own project. — EA 



SMOOTH JAZZ 



SHEILA E. N Perfect Time (3 42) 

PRODUCER: Sheila E 
WRITERS- Sheila E,. R Neto 
PUBLISHER: not listed 
Concord Records CJ00072 (CD promo) 
Though she has contributed percussion 
for many artists over the past decade, 
among them Whitney Houston, Kenny G, 
and Mariah Carey, former Prince protege 
Sheila E.'s 2000 album Writ* of Passage 
was her first full-on project since 1991's 
Sex Cy mbal. From her Concord Jazz 
debut comes this mellow, melodious track, 
the sole selection on which the artist per- 
forms a lead vocal. With help from vocalist 
Lynn Mabry, Sheila E. delivers a silky 
performance, gent ly insisting that "knowl- 
edge and wisdom we will find/All things 
happen in perfect time." The laid-back 
R&B melody comes courtesy of her long- 
time touring band, the E Train, with 
whom she recorded all of Writes of Pas- 
sage. With co-writer Renato Neto's taste- 
ful keyboard work dancing lightly around 
the vocal, Alex Al's funky-but-smooth 
bass, anil Sheila E.'s signature drums and 
percussion, "N Perfect Time" is a relaxing 
but passionate track that should pervade 
smooth jazz radio through the coming 
summer months. — CW 




FIFTH SUN Aver Aver o.bn 

PRODUCERS: Prophecy Entertainment, the Producers 

Coalition of America 

WRITER not listed 

PUBLISHER: not listed 

.447 LtrJAoud 1964 (CO promo) 

California-based rap group Fifth Sun rises 
to the occasion with its debut single, "Aver 
Aver." A fusion of sounds that takes its 
influences from the trio's Latin-based 
roots as well as West Coast hip-hop, the 
track is a funky bilingual jaunt that 
grooves with a Spanish hook. Incorporat- 
ing a mariachi horn sample with a dark 
bassline, trio members Jesse Gonzalez, 
Brett Buldin, and DJ Dave Jams drop typ- 
ical party and women-obsessed lyrics over 
the track's dark groove. The song, original- 
ly released as an independent 12-inch in 
1996. Is already catching on in the group's 
home state and could become a staple at 
mix-show radio nationwide. If any label 
can bring the sounds of Fifth Sun to the 
masses, Loud can — it's the home to the 
Beatnuts and the late, great Big l*un, the 
first Latino rapjx-r to go platinum.— RH 



NEW & NOTEWORTHY 
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New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway. 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus. 
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For UP Romeo, Music Is All Id The Family 

Rapper Follows In Father's, Uncle's Footsteps With SME Debut 



BY MARCI KENON 

NEW YORK— At the tender age of 
11, rapper Lil' Romeo has already 
achieved something many more- 
seasoned artists are still hoping for: 
a No. 1 record. His debut single "My 
Baby" — produced by Mike Diesel 
and flavored by a loop of the Jack- 
son o's own 1969 No. 1 "I Want You 
Back" — reached that hallowed posi- 
tion on the Hot R&B/Hip-Hop Sin- 
gles & Tracks chart after only six 
weeks. It currently stands at No. 2 
on the chart. 

Coming July 3 is Lil' Romeo's 
eponymous album on SME/Priority 
Records. Oh, and by the way, he's 
also the son of rapper/entrepreneur 
Master P, who says of his son's first 
charting record, "We knew we had 
something good with this single." 

Lil' Romeo (aka Percy Romeo 
Miller) wrote most of the songs on 




the 16-track album, which is a 
gumbo of sounds. There's the 
bounce flavor of the South on such 
cuts as "Where They At," featuring 
his dad; "CP3"; and "That's Kool," a 
remix featuring Romeo's uncle, 
Silkk the Shocker. Other songs, such 



Ms. Toi Dnesn't Play Any Dames 
On Her Universal Debut, 'That Girl' 



BY MARCI KENON 

NEW YORK— Even before the June 
26 release of her Universal debut album, 
That Girl, Ms. Toi has earned respect 
from fans and fellow artists. That's due 
to appearances on Ice Cube's "You Can 
Do It," which also features Mack 10, and 
the remix of Dr. Ore's "F**k You." 

"Rap artists have nothing but 
respect for Toi," says Keith Thomp- 
son, senior director of marketing for 
Universal Music Group. "That may be 
one of the strongest components that 
we have in this campaign." 

That campaign launched last sum- 
mer when Ms. Toi toured with Dr. 
Dre, Ice Cube, and others on the Up 
in Smoke tour. The label created 
75,000 bio cards to satisfy fan curios- 
ity about the tour's only female per- 
former, the now 24-year-old Chicago- 
born Toikeon Parham. 

"I signed my deal the day before I 
went on the tour," says Ms. Toi, who's 
a BM1 writer via Toi's World Music 
Publishing. "During the tour I waked 
on different songs and finished the 
album after the tour." She also bond- 
ed with MC Ren, formerly of N.W.A, 
who makes a rare appearance on the 
That Girl track "Bangin'," produced 
by Dame Grease of Vacant Lot. 

Other guests include E-40, who spits 
on "Work a Twist," produced by Mike 
City and rumored to be the second sin- 
gle. Nelly and the St. Lunatics spar on 
the melodic, laid-back "Be Like Me." 

"With all the competition out here, 
they're going to need something to 
wave in front of consumers," says 
Sonya Askew, urban music buyer for 
Musicland. "Highlighting who makes 
guest appearances helps entice the 
consumer to check out a new artist." 

The 15-song set's first single is the 
danceable "Hand Clap," which has 
major crossover potential. It was 
released to radio April 24 following its 




April 8 vinyl-only commercial release. 
National release of the accompanying 
video kicked in April 23 with regional 
servicing beginning April 30. Marc 
Klasfeld directed the role-reversal 
video. "All of the guys in the video are 
naked and all the women show power, 
not weakness — wearing ties and 
suits," explains Toi. 

Much has changed for Ms. Toi — ini- 
tially signed to now-defunct Red 
Ant — who grew up in Los Angeles 
and won a trophy at a local showcase 
after performing 
her first rhyme. 
Following a brief 
stint in ThicN the 
Girls, a group cre- 
ated by her cousin 
Stephanie of the 
group MoKenStef, 
Ms. Toi embarked 
ms toi on a solo journey, 
working with such 
acts as Sole and producers Terry 
Lewis and Jimmy Jam. 

"Her album represents another 
example of how women are starting 
to stake their claim in the rap game," 
says Thompson. 

Ms. Toi, managed by Reno Cal- 
houn for I No Music Group, visited 
radio stations in March on the first 
leg of a promotional tour. Through- 
out May, street teams have distrib- 
uted fliers, CD samplers, bio cards, 
and stickers in more than 20 mar- 
kets. An extensive print campaign 
runs through June, complemented 
by release parties, TV advertising, 
and a possible club run, as well as 
an upcoming interview and e-card 
campaign via Vibe.com and Beat- 
greets.com, respectively. 

"Ms. Toi has worked so hard on 
other projects," concludes Julie Pilat, 
music director at Seattle's KUBE. 
"Now it's her time to shine." 



as "The Girlies," "Little Star," and 
"Make You Dance," are hip-hop/ 
R&B/pop-oriented. 

In addition to his dad — who says, 
"I kind of oversee Romeo when he 
writes to make sure he's going in the 
right direction" — Lil' Romeo uses 
other family members as a sounding 
board for his music. 

"I know it's a hot track w : hen my 
cousins like it and start bouncing to 
the music," explains the fifth grad- 
er, who's a straight-A student. "If 
nobody bounces to the music, it's not 
(Continued on page 28) 




Coolin' With Coo. Rapper Coo Coo Cal returned to his hometown of Mil- 
waukee to film the video for his Tommy Boy debut single "In My Projects." 
Pausing on the set are. from left, WENZ Cleveland personality G-Spot. WGCI 
Chicago air talent Maestro, KATZ St. Louis personalities Kaos and Kut, Cal, 
and Tommy Boy's head of mix-show promotion Al Lindstrom. 



Shakur Estate Settles With Chopmaster J; 
Lil' Mo's 'True Story' Finally Gomes To Light 



CoURTSIDE:A lawsuit between the estate of Tupac 
Shakur and Jimmy "Chopmaster J" Dright and 

Dright's Network One company has been settled. The 
suit, filed April 27, 2000, focused on the album Tupac 
Shakur: The Lost Tapes. In 1989, Chopmaster, Shakurs 
former Digital Underground mate, produced the 10- 
track project, which contains the earliest-known studio 
recordings featuring Shakur. Released April 18, 2000, by 
Lightyear Entertainment, it's distributed by WEA in 
the U.S. and by Koch in Canada Terms of the settlement 
were not disclosed. 



tour and various spot dates, IS Mo the songwriter and 
Lil' Mo the person are already looking ahead to more 
dream projects. "I want to work with R. Kelly and Ste- 
vie Wonder," she says. "And I'm trying to study law. I 
mean, I was gassed up when I got the chance to meet 
Johnnie Cochran." 



Mo MUSIC: It's finally happening. UP Mob debut East- 
West/Elektra album, Based on a True Story, drops June 
26, almost a year after its intended release date: July 11, 
2000. But the no-holds-barred artist hasn't exactly been 
twiddling her thumbs since signing with the label in 1998. 
In addition to recording 
her dream album, the 
Queens-bred singer/rap- 
per/songwriter/produc- 
er — who has penned tunes 
for Timbaland, BLACK- 
street, and 702 — also 
made cameos on mentor 
Missy "Misdemeanor" 
Elliott's "Hot Boyz," 
Ideal's "Whatever," 
Next's "Wifey," and Ja 
Rule's two R&B hits, "I 
Crv" and "Put It on Me." 



The Rhythm 
The Rap 
and The 
Blues 



Jam WITH PAJAM: PAJ AM is the moniker adopted 
by Universal Music Publishing Group's (UMPG) 
writer/producer team Paul Allen and Jimmy Moss. 
Together since 1994, the pair first made a joyful noise 
through their w 7 ork with such gospel singers as Hezeki- 
ah Walker and Karen Clark-Sherard — earning 10 
Stellar Awards along the way. Since signing an exclu- 
sive co-publishing pact with UMPG last September, the 
twosome has trained its sights on the R&B/pop scene. 
Sisqo has recorded the pair's ballad "Without You" for 
his upcoming Def Jam al- 
bum; others who have 
recently recorded PA- 
JAM songs include 
Brandy ("Hey Girl"), 'N 
Sync ("Do Your Thing"), 
Sisqo girl group Lovller, 
and fellow Def Jam 
acts Kan dice Love and 
3rd Storee (Edmonds 
Record Group/Def Jam). 

by Gail Mitchell Moss - who ' s ^ a vocal - 

ist, plans to release his 

own solo album this fall. 




"I guess I could re-title the album It's About Damn 
Time," laughs Mo, while waiting to tape her first Soul 
Train performance. "But I'm glad the label didn't put it 
out there just to put it out there. I don't want to be a 
write-off." Given the props she has received for her musi- 
cal track record thus far — including her own current top 
10 single "Superwoman Pt. II," featuring rapper 
Fabolous — it sounds as though there's not much chance 
of that happening. 

Asked about the recent debuts of fellow- soul sistahs 
Sunshine Anderson and Syleena Johnson, Mo says, 
"I'm not knocking anyone else's hustle. I'm just dealing 
with me: still paying my dues, writing songs about real 
situations where women are holding it down. But I also 
try to have fun." 

The new r album runs the gamut from the autobi- 
ographical "My Story" to Carl Thomas' melodic 
guest shot on "Player Not the Game" to her own 
fave, "Supa Star," in which she upbraids people for 
"living above their means and not taking care of 
the real things." 

As Lil' Mo the artist gets primed for a summer promo 



AsCAP TAPS DUPRI, BRYSON: Producer/song- 
writer/artist Jermaine Dupri is hosting ASCAP's 
14th annual Rhythm and Soul Music Awards June 7 
at the Hyatt Regency in Atlanta. Being presented 
that evening with the organization's heritage award 
is singer/songwriter Peabo Bryson ("Feel the Fire," 
"I'm So Into You"). Performers thus far include 
singer/songwriters Gordon Chambers and Darwin 
Hobos. Also slated to perform is Dupri protege Lil' 
Bow Wow. "I might have all my artists perform," 
says Dupri, a two-time ASCAP Rhythm & Soul song- 
writer of the year who's excited about being a first- 
time host. "I just want everybody to come to Atlanta 
and have fun." That's something Dupri is having right 
now, thanks to the popularity of Lil' Bow Wow. The 
artist's next project is to be released at the end of 
September. Meanwhile, So So Def labelmate Jagged 
Edge's Jagged Little Thrill album arrives June 26. 
There's also Dupri's new solo album, Instructions, 
coming mid-September. He's also remixed Janet's 
next single, "Someone to Call My Lover." 
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Naughty By Nature Wurking On New Album 



UOWN WITH TVT: Naughty by 
Nature's Treach (Anthony Criss) 
and Vinnle (Vincent Brown) have 
inked a deal with TVT Records. Neil 
Levine, VP of urban marketing and 
artist development, says the two are 
working on a new Naughty by Na- 
ture record that will be released 
early in the fourth quarter. The 
group's third member, KayGee 
(Keir Gist), will be producing some 
tracks for the group, says Levine, 
though he is no longer officially a 
member of the group. 

"These guys make anthem re- 
cords. They still really have it," says 
Levine. "We're really excited to have 
them on board." The group's previ- 
ous album was 1999's 19 Naughty 
Nine on Arista Records. 




Wh 



r HO LET THE DOGGS OUT? The 
long-awaited sophomore album by tha 
Dogg Pound is set for a July 31 release 
on Death Row Records — some six 
years after the duo's 1995 debut, the 
multi-platinum Dogg Food. On new 
album Tha Dogg Pound: tOOt, Pound 
members Dat Nigga Daz and Kurupt 
are joined by an array of hip-hop tal- 
ent, including Jay-Z, Snoop Dogg, 
Xzibit, Nate Dogg, Crooked I, and 
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by Mined Patel 

MlXING IT UP: Last week, this column highlighted the single 
"Good Life" (Loud/Murder Inc./Def Jam/IDJMG) by FunkMaster 
Flex With Faith Evans Featuring Ja Rule, Vita, and Cadillac 

Tah (which moves to recurrent status this week). The track had 
resurged on the Hot R&B/Hip-Hop Singles & Tracks chart with the 
help of a remix. Further analysis reveals that more than one-fifth 
of the titles on the chart offer a remixed version at radio and/or 
retail. Since BDS merges remixes of titles, they may affect posi- 
tioning and account for some chart fluctuation. 

More than half of the titles in the top 10 have been remixed, 
including the No. 1, "Fiesta" (Jive), by R. Kelly, which was origi- 
nally a solo track and features Jay-Z on the remix. Lil' Mo's 
"Superwoman Pt. II" (EastWest/EEG) was also originally a solo 
track. It was then remixed to include a verse from upcoming Elek- 
tra artist Fabolous, who is also featured on other remixes: Jimmy 
Cozier's "She's All I Got" (J), which climbs 36-32, and with 
Ludacris on 112's "Peaches & Cream" (Bad Boy/Arista), which 
moves 5-3. Bad Boy and Arista also have another version of 112's 
"Peaches & Cream," which is similar to the original but features an 
introductory verse from Puff Daddy (now known as P. Diddy). 
Independent women also call for help sometimes, as Destiny's 
Child did with Da Brat for an edition of "Survivor" (Columbia). 

"Can't Believe" (Bad Boy/Arista), which is now billed as Faith 
Evans Featuring Carl Thomas, was initially a remix for Thomas' 
"Emotional." "Stutter" (Jive) by Joe was a solo track at first but 
the response to the remix featuring Mystikal prompted the release 
of the single to retail and propelled it to No. 1 for five weeks ear- 
lier this year. A version of Jaheim's "Could It Be" (Divine Mill/ 
Warner Bros.), included on his album [Ghetto Love] — which is this 
week's Greatest Gainer on the Top R&B/Hip-Hop Albums chart 
(No. 11) — was never worked at radio since the original version was 
successful on its own, peaking at No. 2 on the Singles & Tracks 
chart in March. 

This issue's Hot Shot Debut track at No. 43, "Fill Me In" (Wild- 
star/Atlantic) by Craig David, makes its appearance largely due 
to the release last week of a CD single that not only includes the 
original but a remix as well, although the remix was previously 
released on vinyl. 

Producers du jour the Neptunes lent their services to Eric 
Benet's "Love Don't Love Me," which is starting to burn at R&B 
radio. As stated last week, a remix can often resuscitate a record, 
as is the case with "Behind the Walls" (Avatar), which jumps 57-52. 
An album cut on the Oz soundtrack, "Behind the Walls" by Kurupt 
Featuring Nate Dogg spent 15 weeks on the chart before experi- 
encing a renaissance, partly due to the release of a vinyl maxi remix 
featuring Shyne. 



Soopafly. It also features an unre- 
leased track by the late Tupac Shakur. 
The first two singles will be "Gangsta 
Rap," featuring Crooked I, and the Dr. 
Dre-produced "Just Doggin'," with 
Nate Dogg. Distribution North Amer- 
ica will distribute the album. 

Speaking of KURUPT; k u - 

ruprti Tha Dogg Pott iuI release comes 
just two weeks after his third solo 
album, Space Boogie: Smoke Odd- 
esaey, {from Antra/Artemis) hits the 
streets July 17. Executive-produced 
by Farkl "Fredwreck" Nasirand Joe 
Man-one, S/xice Boogie features Xzib- 
it, Nate Dogg, tha Liks, Daz, N.WAfc 
MC Ren, Jon B, Everlast, and Limp 
Bizkitfe Fred Durst, with production 
by Fredwreck, Daz DUlinger, Soopa- 
fly, DJ Quik, Jon B, and Limp Bizkit's 
DJ Lethal First single "It's Over" fea- 
tures Kurupt's fiancee and Blaque 
member Nat inn Reed. 

Kurupt also makes his acting debut 
this year in Plague Seasons, starring 
Kurt Russell, Ving Rhames, and 
Michael Michelle. The film, which is 
about the 1992 Los Angeles riots, is 
slated for release next spring. 

GlVING THANKS: Bad Boy Enter- 
tainment releases Thank You, its first 
inspirational album, July 24. Co-exec- 
utive-produeed by Sean "P. Diddy" 
Combs, the Rev. Hezekiah Walker, 
antl Mario "Yellowman" Winans, it 
features a star-studded roster of talent, 
including Faith Evans, Carl Thomas, 
112, Brian McKnight, Kim Burrell, 
John P. Kee, and Fred Hammond. 



Kee 



5EPING UP WITH THE CLAN: 
Wu-Tang family members Killarmy 
and Black Knight are hitting the road 
with RZA for a 23-eity torn - that kicked 
offJune 1 in Detroit and ends July 21 in 
Vermont. It is in support of Killarmy's 
Fear, Ijove & War, due Aug. 7, and 
Black Knight's debut, Eeen/ Night Is 
a Black Knight, coming Aug. 21. Kill- 
army is the inaugural act for 3*1 Cham- 
bers, a Loutklistributctl label owned 
by RZA and his brother, Divine 
Mitchell. Black Knight is the label's 
first West Coast signing. 

Keeping hip-hop Ai,ivE:The 

Schomburg Center for Research in 
Black Culture in the New York I*ub- 
lic Library wants to ensure the 
preservation of hip-hop's heritage. To 
that end, it has launched a project to 
identify, acquire, and preserve mate- 
rials that will help document that 
legacy. The center's Hip-Hop Project 
wants to create a comprehensive col- 
lection of manuscripts (including lyric 
books and fliei's), photographs, art, 
and audio- and videotapes. 

In THE REMIX: Thunderpuss, the 

rerrux^jroduction team of Barry Harris 
and Chris Cox, is gaining recognition 
for its remix of Janetb "All for You," 
which climbed to No. 1 on Billboard's 
Hot Dance Music/Club Play chart. 
Thunderpuss, which also did the 1999 
(^t-topping remix for Whitney Hous- 
tonte "It's Not Right but It's Okay," is 
working on the dance remix for the cur- 
rent version of "Lady Marmalade." 
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Ft*" C'rVf'i nil 'fii l; ' -'r I.- ■ - 




42 


41 


25 


AFTER PARTY 

KOFFEF OFIOWN (DIVINE UlLL/ARtSTAI 


5 


4 


IS 


HEARD IT ALL BEFORE 

', ■, ,vn ■! -•■ ■ ir, ■ ■ ii . 1 1 i w •. •'.'j " 




43 


35 


18 


RlOE WIT ME 

NELL ¥ FEAF CITY SPUD IFff REELUNIVERSAL) 


C 


6 


24 


LOVE 

'.(■' t'J., nil Hilt iT>fF SOAJiyiDJMG! 




44 


42 


18 


WE FALL DOWN 

BOti'J'! f/CCl LKKIN . : 


I 


10 


4 


MUSIC 


45 


46 


6 


FALLIN' 

ALICIA KEYS iJl 


I 


9 


7 


1 CRY 

J* RULE 'EAT. LL UQ IWURDff INCttF JlW.IIIJUr, 




s 


50 


17 


BEHIND THE WALLS 

KURLIPT FEAT NATE LXXjVS AVATARI 


9 


1 


» 


MAYBE 1 DESERVE 

- ar,h p ; ar.K:,.^::- ind; 


47 


56 


3 


BOOTYLICrOUS 

DESTINY'S CHILD '.a'jLUMBIAI 


10 


11 


13 


SUPER WOMAN PT. II 

L1L' MO FEAT FABOI (XIS IFASAVT"-" [ EG] 




48' 


52 


9 


LETS GET DIRTY (1 CANT GET IN DA CLUB) 

REDMAN FEAT DJ KOOL [DEE J KM D-Vr. 


11 


7 


71 


MISSING YOU 

CASF IDfF SOUl/IDJMGI 




s 


51 


5 


LADY MARMALADE 

- 1 - i i -■ - \i i : HL k .' WYI14 =m, ',' ■(■'.■ , 


:a 


13 


; 


WAIT A MINUTE 

RAY J f EAt . LI L" K'M 1 AI .AN : 


50 


15 


11 


LOVE DON'T LOVE ME 

ERIC BENET {WARNER BROS 1 


'.3 


16 


4 


WHERE THE PARTY AT 

JAjj^itli LL^jt YV f H Nl I L '1 SI 1 Ij 1 ■ 'i 1 ■ 'J ; << 




51 


15 


9 


1 AM YOUR WOMAN 

S y l f ENA JOHNSON (JIVE) 


M 


1? 


U 


VIDEO 

INDIA AR1F (MOTOWN) 


52 


If 


14 


PUPPY LOVE 

_L ?0WWjV« f E*' .Ajj'.E . :>j- :.. 


15 


15 


12 


1 LIKE THEM GIRLS 

TYRE5E {RCA! 


53 


51 


1 


WE'RE CALLIN U 

SILK (ELEKTRA/EXGI 


IS 


14 


26 


SO FRESH. SO CLEAN 

OUTKA5T (LAfACE/ARtSTA) 


54 


16 


16 


TAKE IT TO DA HOUSE 

1RICK OADCiY ISLiP N-SllOC'ATLANTIC) 


1> 


19 


II 


CANT BELIEVE 

f A.TH EViWS FLAT CAUL 'WJMA^ ifiAi) EOTi'MSSTAj 


s: 


64 


1 


POP LOCKIN' 

SIM. 1HE SHDtXR F£AT 9tyfD<XXttWilPMVWftir(i 


11 


23 


a 


LET'S GET IT 

TWCiM & OP P DOO* t tUO. tSX \9Kl BlWlIhGTU 


56 


65 


16 


BONNIE & SHYNE 

SHYNE FEAT URFtTNGTON 1EVY I6AC ECI.'AQISTAI 


19 


17 


12 


UNTIL THE END OF TIME 

2PAT. !AMAF?Ui'DfArH FTOWr'INTERSCOPEI 


57 


61 


3 


OH YEAH 

FOXY BROWN (DEF iAIuL'IDJMG] 


20 
21 


18 
21 


< 
10 


WE NEEO A RESOLUTION 

AALIYAH FEA I IIMBALAND H> ► ■ ii v: 


58 


55 


29 


STRANGER IN MY HOUSE 


HIT EM UP STYLE 1QOPS 1 ; 

8LU CANTRELL (r^DZONfjAFfiSTAf 




59 


62 


2TJ 


DON'T TALK 

JON tj ''EUMOr»[J& , £P>Cl 


22 


24 


< 


MY BABY 

LIl KtlMr i : '■ I 1 IA.Ni: 1 M 1 iC-wITy- 


60 


59 


6 


PLAYAS GON' PLAY 

j . ivj -ji-jl ,1','i:-, t pif: 


23 


W 


3 


U REMIND ME 

USHER (ARISTAJ 


61 


65 


29 


COULD IT BE 

Ir'iHI M l[I v N' V 1 1 ■YAI-T*' fiROS 1 


n 


II 


23 


SOUTHERN HOSPITALITY 

LUWCIB * THA ■ : •'J 'J . 






72 


2 


JUST A BABY BOY 

"n:«"i" : o'lj ha' I'lrfSfiMii ia,s 


25 


22 


16 


LAY LOW 

SKOU' 1 E'Jfjfj '■ IMI " ' 'H id !'■ 


63 


65 


13 


A WOMAN'S THREAT 


26 


20 


14 


ALL FOR YOU 

JANET (VIRGIN) 


64 


57 


n 


GET TO KNOW YA 

MA' iVj 1 1 "m|I .t.'i-;i;. 


22 


29 


> 


THERE SHE GOES 

OAByTACE ! ARISTA 1 


65 


71 


2 


MIDWEST SWING 

ST. LUNATICS (FL7 RE EL/U N IVERSAL) 


2! 


52 


7 


SHE'S ALL 1 GOT 

JIMMY COZIER U) 


.66. 




1 


ONE MINUTE MAN 

M65Y TISDEltWK ELLIOTT ''IH EttD U POtLDtlTI ^ I ; E 


79 


27 


26 


A LONG WALK 

JILL SCOT! (H10DC N REAGHAEPIC) 




67 
68 


66 

73 


20 
3 


WHO'S THAT GIRL? 

EVE IRUFF RYpEF(S^NT£RSCOP£) 


30 


31 


S 


TAKE YOU OUT 

LUTHER VAN DROSS j 


BACK BACK 

LIL'O (lVVUmIE ii "; /'MANTICI 


11 


28 


10 


WHAT WOULD YOU DO? 

CITY HIGH I ■'■ "A :t"M "HIP".. 11 ■ 




a 




1 


FILL ME IN 

CPAG DAVID .: .1 ■■ ■ ' ■*'■(■ '.i: 


32 


26 


13 


SURVIVOR 

DESTINY'S CHILD (COLUMBIA) 




70 


68 


3 


BEST U CAN 

THA UKS ;LOU!>COLUMttlA.i 


33 


33 


19 


OOCHIE WALLY 

OJ FINEST TEAT HAS AND FASArtHtMf'i iltl Wl./l!ll)MBAi 




n 


63 


20 


FEELIN' ON YO BOOTY 

R KELLY IJIVEl 


34 


39 


5 


THE WAY 

JILL SCOn (HIDDEN ." : ■ 




72 


— 


1 


BIA' B1A' 

UL JON & THE EAST SIDE BOYZ IBME/TV!) 


3b 


38 


5 


JUST IN CASE 

JAHEIM tDIVINI M . L7WARNI B BROS 1 


73 




1 


PURPLE HILLS 

D I2 "THAriY^NFfRSCOPf! 


36. 


13 


4 


WHAT IT IS 

BUSIA HHYMtS (VIIAAIUHLOUOCOLUMBIAJ 




14 


75 


3 


GIRLFRIEND 
ALICIA KEYS 1 i; 


37 


34 


29 


PUT IT ON ME 

IA RULE (MURDER INC.'DEF JAWTDJMGI 


Ti 


— 


1 


FRONT 2 BACK 

»ilBII ILUUEa'CUL'JMBIAI 
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i 


1 JUST WANNA LOVE U (GIVE IT 2 MEI 

JAY Z (RDCA EELIJVDEE JAM'IOJMGI 




4 


2 


DANGER (BEEN SO LONG) 

V"-.T1-:AI HAIURI'H, M'.'lf Jl'.l 




3 


3 


JUST FRIENDS (SUNNY) 

I'.ll. 11 r 'AM 1 ■ t .. . 1 .11 I'.C, 






1 


irs OVER NOW 

i i: ha: t (i.t ' a 




2 


2 


GUILTY UNTIL PROVEN INNOCENT 

JAT 7 FEAT R RELLY iRCC ATF1 IATJFF 1AWDJMG) 




6 


9 


MY FIRST LOVE 

I.AfiTrL*' HICU'Al' WALJi; ,>ir(AA'.L>:J 




5 


2 


ONE WOMAN MAN 

OAYL HOtLISTER ILXF SOAJADIJKlAMWORKS] 




10 


8 


EMOTIONAL 

CARL THOMAS (BAD BOY/ARlSTAj 




13 


17 


LETS GET MARRIED 

A-,:,-r (nr.- !(,:( r rjrri-i.i i.'MBLAl 




19 


17 


SHAKE YA ASS 

MYSHKAL IJfYT) 




; 


7 


MS JACKSON 

DUTKAST (IAEACE/ARISTA) 






1 


CHICKENHEAD 

JL'_ ' (Al ..A"...- .A .JKir^i AJBAA 1 .Alt. A. 






1 


CHANGE THE GAME 

misvt 'fa a* YtAPts Euii ro: aallwa w» , t..ac 
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15 


< 


12 


NO MORE 
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7 
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j 
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M 
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10 


BAG LADY 

' . ' .' 1 ' >A '.' 


17 
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BETWEEN ME AND YOU 

:'. Ai II Ml IH.i • -Ii AH 1 IAIA IL IML 


18 


15 
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1 WANNA KNOW 

JOE IJIVEI 


77 


19 


14 
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U KNOW WHAT'S UP 

KdtLL J0AL: L". a. .j(.-A "LL j „A' A. L A A : A 


34 


20 


1? 


6 


SHAKE IT LIKE A DOG 

KANE & ABEL (MUSI WANTED EMPIRE/MCA] 


1 


21 


9 


21 


WtFEY 

NEXT (ARISTA) 


S3 


22 


11 


14 


OPEN MY HEART 
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M 


23 


24 


13 


WHArS YOUR FANTASY 

aia ■- uv Ail] '. a a (a:i.(i aaa - i ii: -a:: 


100 
44 


24 


22 


6 


DIDN'T CHA KNOW 

■ RAKAl- HACaI .m:: aiv.-i 


60 


25 
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IT WASNT ME 

SHAGGY FIAT. RJCAROC "R1KROK" DUCENT (MCA) 
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TITLE 

ARTIST ilMPRllil - - Ai A : Ami 




THIS WEEK 


K 


s 

g 
i 


TITLE 

ARTIST (IMPRINDPROMOTION LABEL) 


i 


1 


4 


^ no. 1 m 

m BABY 

w kweo souaw jtrnmnti i « h, 


.31, 


17 


10 


SUPERB 

SUPERB (FY "Ai "i 


35; 


72 


2 


FUNKTAFIEO 

FIVE STAR OENTI 


2 


2 


12 


FIESTA 

t? KLLLV FEr.1 .IAY-^ IJIVt 1 


40 


31 


38 


ONE MORE CHANCE/STAY WITH ME 

)HF WTCftlOUS BIG IBAD BOY AftlSTA, 


3 

X 


4 

9 


12 
t 


SUPERWOMAN FT. II 

LIL' MO FEAT F ABO LOUS (FASTWFST.TEGJ 


41 


29 


11 


REQUEST LINE 

BIAC". E^D FEAS FFAT MA:VOWT tlT-ARSt. 


100!! 

TOY A (ARISTA! 


42 


30 


33 


CROSS THE BORDER 

1 1 ' A |/ □(AT Cl/.\"tD AA-LAM A 


i 


5 


12 


BIZOUNCE 

OLIVIA in 


43 


47 


6 


FOR YOUR LOVE 

H(L ST SOUL I DOME) 


6 


6 


11 


MISSING YOU 

CASE IDCF SOUL1DJMG) 


"44 


61 


2 


FALUN/GIRLFRIEND 

ALICIA KEYS (J) 


1 


3 


4 


SURVIVOR 

DE5TINVS CHILD iCOLUMBIAj 


45 


36 


S 


TRICKIN' 

RAM ! ilVII 


8 


7 


10 


STRANGER IN MY HOUSE 


46 


37 


31 


COME RIDE WITH ME 

JAMARI :. .IClAE Si LIGHT) FAR; 


9 


1 


14 


WHAT WOULD YOU DO? 

CITY MGH laCKIGA 6A£,rME\T."NTE. ; i-5E3rFl 


47 


42 


u 


GET UR FREAK ON 

ussT YEOOfAAior tujjrt o* n.os:,!i:-» ; ,() J 


10 




1 


FILL ME IN 

CRAIG DAVID {WU DSTARj ATLANTIC) 


48 




4 


THERE SHE GOES 

8A8YFACE (ARISTA) 


E 


11 


5 


BIGACTS LITTLEACTS 

fcFUSAiDADiT.T-IE-A.ir.-T,>' ■ : - 


49, 


5'j 


17 


HEARD YOUR VOICE 

FOREVER "YOUNG" Al'K nn ILLUSIONS! 


12 


12 


5 


WHO'S GONNA LOVE YA' 

BIClGA FIGGAZ IKING Bl 


50 


39 


1J 


BY YOUR SIDE 

SAOE EP.C 


li 


25 


6 


ALL 1 WANNA DO 

IHE w.Wi v i-.lv.«-' : . fyi 


51 


«5 


10 


IS IT TOO LATE 

TORRE IFTFRNAI ) 


14 


11 


6 


OOCHIE WALLY 

l.- FINEST l. . /.i . ....'.tfi. 


52 


41 


39 


BIG POPPAWARNING 

IrlA NOTORIOUS - 10 IBAC HOY.A.RISTAi 


15 


10 


10 


ALL FOR YOU 

JANET (ViFKiiSi 


L3. 


54 


27 


MS. JACKSON 

OUTKAST (LAFACEJARISTAl 


16 


lb 


12 


CRY NO MORE 

THE DONZ IHtAH'Lt^: 


54 


44 


« 


J MAKE MY SUN SHINE 

: ~ "lilt .vilA a-ic a A.::.:'., li van :_ 


Jf 


25 


S 


DID THAT! 

812SOULW Ha: rtHOO ^-F 11 IXWH 


65 


52 


7 


CAN'T BELIEVE 

'All- [VANS FEAT CAFa. Ini-A:: aa. SCtaR.IA 


18 


16 


77 


COULD IT BE 

JAHEIM 1 1 VIM Mil . '.VJ-.h-i! K HFfOS ) 


56 


43 


3 


BEST U CAN 

THA 1 IKS (lOUDiCOLUMBLAI 


To 


32 


3 


TORTURE 

'VCHEYVFy.il TfA- M CP 


57 


34 


15 


PROMISE 

JAGGED EDGE ISO SO DEF,COLUMBIA) 


20 


24 


8 


BOMB BOMB GIRL 

J " fj ■ L/V L.AMi.1. AMi '-'A. VI 11./" . 1 ■ 


58 


50 


27 


iff ON YOU 

0-12 (SHADY.'RA/VKUS'INTERSCOPE: 


2! 


35 


10 


DA BO. MB 

CA-OMA'. i lOt.'JE'O.'JM.iijrV:: J'JD LEVELi 


59 


62 


22 


STUTTER 

JCa 1 LAI MYSIIKAL UTVE) 


H 


21 


4 


WAIT A MINUTE 

RAY J FEAT. UL' KIM i ATLANTIC) 


60 


53 


5 


LICK SHOTS 

ussi uscEMtAfty ruc~ itk s:ld urctjjrPAtiji 


23 


" 


5 


ANGEL 

SHAGGY FFJUURIING HA WON M a 


61 


J9 


26 


IT WASNT ME 

SHAGGf FHt RICAADO "AIA Ai)K" C'JCis" MCA 


24 


26 


9 


WHAT SIDE YOU ON 

. ... v*um.Av:R.»:iW.1' 


62 


59 


7 


HIT 'EM UP STYLE (OOPS!) 

BLU CANTRFLL (RED-ONE. ARISTA! 


25 


l.i 


16 


BOW WOW (THAT'S MY NAME) 

LIL BOW WOW (SO SO DCFjCOIUMSIAJ 


63 


68 


2 


PLAYAS GON PLAY 

3lWININEllvrSrEPICI 


26 




1 


CRAVE 

4SHADES IREAL DEAuORPHEUSI 


6) 




1 


LET'S GIT DOE 

lit AfAiyrs fiat miwvi scccc laoccujuac 


27 


26 


6 


THAT'S THE WAY WE ROLL 

AL.l_i.T- LH-L'.FAt-HCJ^CIjMWtb , HtHSi;o a t: 


.65, 
M 

67 


_ 
_ 
_ 


1 
1 
5 


LAPDANCE 

N'L'R'D fLAI L La HAAvLV S vltA VIHG '( 


28 


21 


4 


LET'S GET IT 

TWFF'h; ii CFP ' CCC'ifUO ^fi iB»aB0rilflST»i 


CAN 1 LIVE 

SSQC FEA" THf (jFAJlAl IAAA1' LYLA-AtXt SHJaWHC 


29 


64 


5 


MISS CALIFORNIA 

aWE TI«HAS FEAT PRAS ■ K' I ■ t' "-.i. -~\ ■". 


B.K. ANTHEMAOH YEAH 

FOXY BROWN )EF lAMlDJtAGl 


30 


14 


3 


KEEP IT REAL 

KELLI MACK I".'-.IN!; i-i 


68 


66 


9 


GRAVEL PIT 

WJ-TANG CLAN .V.. 1 M. . 1 ! a C i Ai UHiA 


31 


55 


2 


BEANIE (MACK B" " i 

BEANIE S*GEL ROC * »El.lADH JAWIOJUG: 


61 




5 


ICRY 

JA Hcit ([At UL WO ".■::: . :■■■'■ 


32 


7! 


29 


SOUL SISTA 

BILAL I'.'OyCVUNrEFrSCOPEj 


a 




16 


ANTE UP (ROBBING HOODZ THEORY! 

M.O.P (LOC'DI 


33 


19 


15 


ITS OVER NOW 

liaiBAJlMr.'ARlSIAl 


71 


73 


10 


LAY LOW/SNOOP DOGG 

A.M.iC.A COCO NC (,'.! 1 'a ai a.ai " y 


a 




1 


CALL ME E.S. 

71 & ESOTERIC jiR-:;":[ I A'.["",Pi >\ .■: 


72 




6 


1 LIKE THEM GIRLS 

IVH-C.t 


35 


22 


3 


LET ME BLOW YA MIND 

EL/E FiTAT (.ViFt iTEFfiM S"'f:!-' : 


73 


70 


16 


CELEBRITY 

tAlENI Hi ' . . All : 1 T. 1 A M - -1 


36 


41 


2 


WE NEED A RESOLUTION 

AALIYAH FEAT. TIWBALAND HI r.-ni .',[ 


74 


5! 


li 


HEARD IT ALL BEFORE 

SUNSIllNf ANDERSON ' iui iFI ATLANTIC; 


37 


33 


5 


LETS GET DIRTY |l CANT GET IN OA CLUB) 

REDMAN FEAT O) KOOL !OEF JAMvlDJMGI 


w 




1 


U KNOW U GHETTO 

BISHOP IEOELKJNI 
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I'.ii i :u , 

)c::if;M„6A" Slnlt .ASUIaFato Pan 

A: AI ' ::. A ' i A ' . i .Vi A' 



JAR. '■. 
T IT ON 



HE (SlarerY ASCAPAYIiite Rhino ASCAP/Tm 



.", ;.l : ■ , .; . .; hi/ 

SOUTHERN HOSPITAUTI ItoOJCts, ASCAF.'Drae SanrjJjio, 
«CAP/^Blg-WO(l. BMI/The Waters 0( NateretJV fWL'TMl 

' ^ia Sli* 1SS ft™ 0 ' ISUIm * m ' 

' ' ' Pflaunura Firm. ASCAP/Zomba. 
Bljcliimod. BMUAfcy. BM/Tno. 

INKS- 

: J- . Vh Bla:.wtod,BMt'Mi. 
..^^fiMl'WS, aSCAP;i eriicn, WJPKwtA 

SURVIVOR {For Chase, WW/MwS^ASC^^ 

TIKE CaBE OF HOME IT)TT»4riytei BMI/SoneiOf 

TIKE IT TO DA HOUSE M H GoM. BVuTDonna-Oifir 
' ' ne, BW^orvs Of Ibmrul. BMIVEMI LwctucK. 

ill ApnL ASCAFAJncle 
_, .ana fjMI) HL 
0 Parti, BMIiTJobbv *ei~ys. 

_. _ JI W'lll^lMJIjI 

THEM iHt GOES Hhe Wates 01 Humth Wim 

'r.: •-.)-• i'i irs* :.<ua k-.W-WAw ASOU^CAf, 

■ i-t •■ ■ ■,:.-,',, KVI H 
TORTURE (J, A^iViThrfeft^rRnn, ASCAP^Imr) Man'; 9luf 
ASCAP1 




_ ._ ,ASCAP) 
AI'M, l„l, BMLtnSipi. BMVJ 
AiW.^/AIV Ilidk ASGAP, 1 



2i 




'(Good 

will A MINUTE [The Haten Of Nmeretti. BMUMI 
«iji:k'*x.J.l i V.'Uhijv Ctut; AliCCr/TWI AnN. 

r:-f.l,! '.ill,', -, '. H. M RMl I'-,1. ^Ml..Vi,i'n ( « J ji-ntrland 

BMt) HL'tYBM 

THE WAY (Blues Bab» ASCAP/lattat. ASCAP-Uirty Ore, 
ASCAP] 

WE FALL DOWN [BMG S^s, A^AP) 

founUin.AiCAE'iW 
* WE'RE CALLIN U ;2foA Ifiatts. -SCAP.'Ghet::. Pap EMI 
ASCAF The Mnha r>, a; iM ASfAP.-YiH. -L^AKT^ni . 
BMIi'Silk. &VL* lah J.mrry. BMI! «^BM 
42 WHAT IT IS Ha'uH. m:**\nv lamerbne BMi.1heWat« 
Ot VajP-Btt- 3Ml:FMigiaL..Y«.:fl BMi;Chaaf Chad, 
ASCAF.EMI Aanl, ASCAP) HUV.BM 
21 WHAT WOULD YOU DO? |Pta3« ASCAP.TMI Aprt 

ASCAP,H:.Vi^.ftK:WHl 
14 WHERE THE PARTY AT [Thorn Damn Iwms, ASCAP/Ajf 

fJonlrol. ASCAP.tMl Ajinl. ASCAP .^o So Del, ASCAF.Bab.tcys 

^S&L5A rfMC/tttk « f * 

" WHO'S G0NKA LOVE YA' (M B . ASCAP) 



l:iiiliiiu-,.Ai:.A[ i :'l'..'iVL;M 
U A WOMAN'S THREAT llamtis, BMI.F. KelS. BMI) WBM 
3.) Yuiu i :. y . m,„ ., Evyjainoe 

Combs B!i*l.'[Viyij'..'«:i. 1 : W:i^\mi:rM ASCAP/IM 
Accil. ASCAP.i'Eal.oiJa Haj«. ASCAF.'Gmas Boy, ASCAP) HI 
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iboad TOP R&B/HIP-HOP ALBUMS 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE SALES REPORTS COLLECTED, COMPILED, 
AND PROVIDED BY SoundScan' 

limn 



THIS 
WEEK 


LAST 
WEEK 


is 


z 

°l 
85 


ARTIST TITLE 

IMPRIN! 4. MJMBER'DISIRIBUFlNG LABtL <SUGG£5IE-D LIST PRICE OA EQUIVALENT FOR CASSETTE. CD> 


PEAK 
POSITION 










-^m No. 1/Hot Shot Debut * 




CD 


NEW ► 




REDMAN rxr JAM 5W3S1MDJMO 112 9*18 96) !•■«•« 


MALPRACTICE 


1 


2 


1 


90 


3 


MISSY "MISDEMEANOR" ELLIOTT 


MISS E... SO ADDICTIVE 


1 


3 


2 


1 


i 


DESTINY'S CHILD Columbia 6106ACRG 112 96 Ed la 98: 


SURVIVOR 


1 


(4) 
— 


NEWl> 


1 


TYRESE RCA 67984- (1 1.98/17.981 


2000 WATTS 


4 


5 


3 






JANET A' VIRGIN 10144' [17 9*18 981 


ALL FOR YOU 


1 


CD 


NEW ► 


1 


LIL JON I THE EAST SIDE BOYZ 

BAIL .V.'C'T.T ll-J'JB IF- "H! 


PUT YO HOOD UP 


6 


7 


5 


5 


10 


1 12 A BAD BOY 73039VARISTA (12 9*18.98) 


-•ART III 


1 


a 


4 


3 


9 


2PAC AMAFrtJTDtAlH ROW 490840'flNIERSCOPE (19 9*74 96) 


UNTIL THE END OF TIME 


1 


9 


6 


4 


5 


CASE OEF SOUl S4862EV10JMG 112.9*18 98) 


OPEN LETTER 


2 


CD 


N EW ► 


1 


uw!f"rsal FINGAZ . .. 1 BLACK TRASH 1 THE AUTOBIOGRAPHY OF KIRK JONES 


10 


(ID 








Greatest Gainer 




9 


10 


11 


JAHEIM DIVINE Mill 47452'WARNER BROS II 1.9*17 98) 


[GHETTO LOVEI 


2 


12 








EVE A -:IFF RKCE-SS 4 i-IM 5VINTERSCOf€ 112.9*18.98) 


SCORPION 


1 


,13, 




1 


PASTOR TROY UADDSOCIETY01417ilJNIVERSAL112 9*18.98) 


FACE OFF 


13 


14 


e 


9 


9 


INDIA.ARIE • MOTOWN 013770'UNFVERSAt 112.9*18 981 


ACOUSTIC SOUL 


3 


15 


10 


14 


28 


MUSIQSOULCHILDA AIJUSWANASEING (1 JUST WANT TO SING) 


4 


16 


13 


17 


33 


JA RULE A MURDER INC ;CEF JAM 542934-.IFJJMG i!2 9S I8 98! 


RULE 3:36 


1 


17 


11 


7 


6 


SUNSHINE ANDERSON • SOLFllfL'ATLANTtc 9301 1'/AG (1 1.9*17.981 YOUR WOMAN 


2 


IS 


17 


16 


13 


PROJECT PAT • MISTA DON'T PLAY EVERYT HANGS WORKIN 


2 


19 


18 


15 


3] 


OUTKASTA' LAfACE 26072-IARBTA 112-9*18.98) 


STANKONIA 


2 


20 


12 


11 


8 


GINUWINE • epic 


■ . 




21 


2D 


1? 


48 


NELLY A" FO' REEL 157743VUNIVERSAL (12 9*18.98) 


COUNTRY GRAMMAR 


1 


22 


19 


12 


3 


HI-TEK RAWKUS50171VPRMjRirY{16.98CDF 


HI-TEKNOLOGY 


12 




NEW ► 


1 


CITY HIGH BCOGA BASEMENT 49DFJ9aiNTEFJSC0PE (11 9S'1? 98< 


CITY HIGH 


23 


24 


15 


?l 


29 


R. KELLYA'JTtfE41705-,'20MBA(129*18.9B) 


TP-2.COM 


1 


25 


21 


18 


10 


TRICK DADDY • SLIP-N-SLIDFJATUWTIC83432'/AG<11 98F179B) THUGS ARE US 


2 


26 


14 


8 


11 


TANK • Bl AC KG ROUND 50404' (12 9*16 96) 


FORCE OF NATURE 


1 


27 


23 


22 


45 


HilTOFjtTOffli* k ill 9isai) 9K ■ '5 JILL SCOn 


' WORDS AND SOUNDS VOL. 1 


i 


28 


27 


25 


32 


LUDACRIS A' DSTUHEUICTWFtTJXQFJ lAVyAFTH 54613B*t)J*3 112 9*18931 


BACK FOR THE FIRST TIME 


2 


29 


29 


23 


38 


BONNIE MCCLURKIN • ^ L|VE |N L0ND0N AND MORE... 


22 


30 


28 


13 


: 


JT MONEY FREEWCflLD 1 


BLOOD SWEAT AND YTAR' 




(31) 


NEw> 




QUEEN PEN MOTOWN 0137SS*,UNIrtRSAL (12 9*18.98) 


CONVERSATIONS WITH QUEEN 


31 


32 


30 


2a 


6 


ANGIE MARTINEZ ELEKTRA 62364VEEG 112 9*18.981 


UP CLOSE AND PERSONAL 


7 


33 


26 


29 


3 


D.P.G. D PG 1001 112 9*17 9SIBSI 


Dl LUNGER & YOUNG GOTTI 


26 


34 


16 




2 


SYLEENA JOHNSON rwnPTFR 1 . 

IVF.4! Eg LrWILFF 1. 


LOVE. PAIN 8. FORGIVENESS 


16 


35 


25 


24 


42 


SHAGGY A MCA 112096* (11.9*17 98) 


HOTSHOT 


1 


36 


31 


31 


23 


SNOOP DOGG A NO LIMIT 73775-,'PRIORITY (12 9*18 9B) 


THA LAST MEAL 


1 


37 


71 




2 


OLIVIA i 70001 (11 9*17 98) 


OLIVIA 


22 


31 


24 


20 


: 


KRS-ONE FRONT PAGE/IN THE PAINT B242',TOCH (1 1.9*17.96) 


THE SNEAK ATTACK 


9 


39 


39 


35 


13 


DIRTY Nl INRY OlJ5!>7,UN(V£FtSAL (12.9*18961 


THE PIMP S OA CANGSTA 


19 


40 


32 


33 


28 


SADEA IPICB61BS 12 


1 .1 I- Pi 1'. 


2 


41 


14 


30 


4 


REMEDY FIFTH ANGEL 7001 111 9*1698)01 


THE GENUINE ARTICLE 


30 


42 


38 


27 


8 


SOUNDTRACK GOSPO CENTRIC 7CO3470MBA 11 1.9*17.981 


KINGDOM COME 


18 


43 


35 


32 


10 


JON B EDMONDS 6999*EP1C 111.98 EQj'17.96) 


PLEASURES U LIKE 


3 


44 


40 


38 


8 


YUKMOUTH RAP-A UJT l0O42«lRGlNii2.9a'l7 98) THUG LORD: THE NEW TESTAMENT 


17 


® 


NEW|> 


1 


J-? B-if AND IHE WWLERS ONE LOVE: THE VERY BEST Of BOB MARLEY AND THE WAILERS 


45 


46 


33 


3< 


10 


SOUNDTRACK WARNER BROS 48058- 112 9*36.98) 


THE BROTHERS 


9 


47 


45 


47 


35 


LIL BOW WOW A' SO SO OEFAXLUMBIA 69981-OG 1 1 1 98 ECy 17.98) BEWARE OF DOG 


3 



48 


37 


39 


9 


JESSE POWELL Silas ii240l.wcA(i?96i 8 98) JP 


18 


49 


47 


48 


27 


DAVE HOLLISTER • a> s.rauw««tS4M!7SlliTFj!SOTi!l 981? 9* CHICAGO '85... THE MOVIE 


10 


do) 




53 




5TH WARD WEEBIE " SB GHETTO PLATINUM 




51 


•1! 


36 


14 


DJ CLUE • ROC A FEUAKf 1AM 542325MD1MG 1)2 9*18 981 DJ CLUE? THE PROFESSIONAL 2 


1 


52 


42 


41 


25 


K-CI 8i JOJO A MCA 1 12398 (12 9*18 98: X 


3 


cm 


62 


58 


7 


VARIOUS ARTISTS MOSTWANTED EMPIRE 0005- (11 981691) OFF THE TANK COMPILATION 


48 






55 


25 


^1 \/J A Vl 1 1 ■ r " r ] (m: 1 ■ tDi/ 1 i 1 1 tug Cf\, i j na. 1 \it 

JLW A h4T.it L I *to oJ-ro J /trIL 11 1 .ya l<4 1 / .vol J Ln 


19 


55 


36 


26 


10 


SOllNDTRAtTK hi Armnani i«jn mm? t\? oajir qri FXIT WOI IMDC: Tut A| Rl lU 

JL7UI1U 1 njHV*f\ DL riCMjIll^U-lLJ J U I J£ \ lC.7& IQ jOt CAP! WL/U I'lUD InC rSLDUIVl 


5 


56 


46 


43 


31 


,AVZ * , .... . „ ... rHE DYNASTY ROC LA FAMILIA 12000 1 


1 


57 




42 


t 


VHnlUUO HK Mold SOt/il* 'Nl t'QrUJ't I J 1 W. ' ^0,' ODttLL rr(L3Lll 13 1 ML jLjHD 


30 


58 


43 


37 


g 


BIG PUN loud i%3*' i crg (12 98 Ettlfl 981 ENDANGERED SPECIES 


3 


59 


48 


44 


12 


VARIOUS ARTISTS ^ TWISTA PKSENTS: NEW TESTAMENT 2K STREET SCRlPTURfS C0MPIUTION 


40 


© 


69 


57 


3 


STRETCH ARMSTRONG ^ STRETCH ARMSTRONG PRESENTS SPIT 




61 


51 


61 


24 


X2IBIT A LOUOCDI'JMBIA I88V 'CRC, EQ1H Wt RESTLESS 


1 


62 


44 


45 


24 


QB Fl NEST 9 «jjje e h i iajh i DCfTiDric pocccntc rti icrwcnDinrc tuc u ni iu 
Nfti & ILL WILL KtUJKUo rntbtii 1 b UUttNbonlLAjt 1 nt flLBUM 


10 


(13) 


73 




2 


LEXI... REAlDEALT062fc'OR» 1 MEUS(9 98/15 98l AND THAT'S THE WAY IT IS 


63 


64 


50 


49 


12 


KOFFEE BROWN divine mill M662*/fWISTAI1] 9&'l7 .m MARS/VENUS 


7 


65 


52 


50 


18 


JENNIFER LOPEZ ▲ EPIC 63786 (12 98 EO/I8 98) J.LO 


1 


66' 


66 


65 


31 


TAMIA ELEMRA6251&tEG<ll 98/17 981 A NU DAY 


8 


67 


59 


52 


36 


SHYNE • BAD 80V 7 30 32 *: ARISTA (1 1 9Jl'17.98l SHYNE 


2 


68 


64 


59 


33 


UD 1" TUC CI inC UAU i lUiurncn icaoai mi fton a nm tna ru li ru/i CI inr 
M K . L I nt aLI Ut MAN L\ !, 4& Mia, (Jh LMA-LMA b I 1 Ut 


20 


Pa 


57 


46 


7 


CI IMM i~AI Uni IM am itmuin ehtbi ticintcr mi ami 7 aa\ TUC CklMKIV 


19 


Til 




56 


35 


UIVCTIU Al A * ' -i ■ 1 CT'C PFT OC ShV 




71 


60 j 63 




DREAM A R-\r, hoy 73037/arista ii I 98/17 %i IT WAS ALL A DREAM 


11 


(72) 


NEW*- 


1 


NIKKA COSTA rjHEEBAKXjND ]MUkM EVERYBODY GOT THEIR SOMETHING 


72 


CD 


53 


51 


10 


Pacesetter 

MR. SHORT KHOP H'tAvmEi&HT2150'/m(109«flf ^8 SB DA KHOP SHOP 


34 


(74) 


71 


71 


■ 


DR. DRE A *iT:-fM*H i • iM-iistx^s r.: ;.- w, DR. DRE — 2001 


1 


CD 


NEWlV 


1 


MC EIHT HALF OUNCE 20O17BAYSIDC (1 1.98/16 98) THAST'Z GANGSTA 


75 


76 


63 


54 


10 


YOLANDA ADAMS - L^h l- , . ... . - - THE EXPERIENCE 


24 


77 


56 




2 


" t* ""T, .. YOUR GAME... LIVE AT THE 9:30 CLUB. WASHINGTON, D.C. 


56 


71 


m 


60 


23 


LIL' WAYNE CASH MONEY 860911/imrvtRSAl (12 98)18.98) LIGHTS OUT 


2 


CD 


81 


89 


3 


VARIOUS ARTISTS STRAIGHT UP GANGSTA SH#T PRESENTS: MIDWEST M0BSTAZ COMPLICATION 


79 


60 


67 




54 


EMINEM A' .'.:: THE MARSHALL MATHERS LP 




81 


72 


74 




8BALL & MJG )Coh 86091 vimerscope v.? 9818 9b; SPACE AGE 4 EVA 


9 


82 


65 


40 


7 


UNCLE LUKE LUKE 825CW0CH 111 9EV17.98I SOMETHING NASTY 


36 




NEW|V 


1 


KARDINAL OFFISHALL cidcctadttd wni i itic i r\t icct crtD hdi 
rlKtS IAK1 trt VULUMt 1 UULS1 rUH HHt 


83 


(84) 


NEW IV 


1 


JIGMASTAS BEYOND REAL 016*:1ANDSPEED (17.98 CD) INFECTIOUS 


84 


85 


68 


64 




ERYKAH BADU A Motown tB3259*/UNFVtRSAi.il2 98(18.98) MAMA S GLIM 


3 


CD 


97 


70 


28 


PRU CAPITOL 23120 (6 989 98)150 PRU 


38 


87 


61 


69 


4 


PETE ROCK bbe 002' studio K7 14 98 CO: PETESTRUMENTALS 


61 


68 


75 


72 


58 


JOEA* LIVE 41703'ZOMBA (12 98/18.98) MY NAME IS j'Ct 


1 


89 


80 


82 


76 


DMX A RUFF RYDCR&TJEF 1AM 546933MD1MG. [ 12 9&T8.98) ...AND THEN THERE WAS X 


1 


90 




' 




JAGCLD EDGE A L. HLARl BREAK 




(91) 


86 


73 


10 


BIZZY BONE amc 7U50U1 9817 981 THE GIFT 


19 


92 


82 


84 


25 


MEMPHIS BLEEK • roc-a-feliadef jam W2ie7'WlMisui 9817 981 THE UNDERSTANDING 


1 


93 


77 


75 


10 


THE BEATNUTS loud 1906-coc 112 9B E01B SBI TAKE IT OR SQUEEZE IT 


20 


94 


54 


62 


13 


SILKK THE SHOCKER w limit 23221MWWITY (]l 98/17.981 MY WORLD, MY WAY 


3 


.95 


RE-ENTRY 


12 


GLADYS KNIGHT MCA 112397 112 98/18.981 AT L AST 


30 


96 


91 


96 


59 


CARL THOMAS A 8A0 BOY 7302EVARtSTA(10.9EV17.98) EMOTIONAL 


2 


97 


76 


83 


9 


MIKI HOWARD peak 8502 0: ncord (1 1 9B/16.9B1 D THREE WISHES 


60 


91 


78 


78 


10 


L-BURNA A.K.A. LAYZIE BONE ruthless BS17HPIC ill 9BEO/17 98I THUG BY NATURE 


17 


99 


87 


79 


56 


MARY MARY • C2/COIUMB4A 63741VCRG (10.98 ECtlfi 98) THANKFUL 


22 


100 


89 


98 


65 


R^ATULADETJAM546822'iV0jMGI12.9£V'lB9B) ^— ^'^^ TIMES OF S. CARTER 


1 



O Albums with the greatest sales gams this wecfc. •R«ordin| Industry Assn. Of America IRIAA) certification tot net shipment of 500,000 album units IGoW). ARIAA certification lex net shipment of 1 million units tPUtmum). + RIAA certification for net shipment of 10 million units (Dia- 
mond) Numeral following Platinum or Diamond symbol indicates album s mu Hi- platinum level. For boned sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indteates LP is available Most tape 
prices, and CD prices for BMG anil W£A labels, are sup^estK) lata Tape prices marked EQ. and all other CD pnees. are equivalent prices, which are pro|ecteO from wholesale prices. Greatest Gain** shows chart's largest unit increase. Pacesetter Indicates biggest percentage growth, Heatseek- 
er Impact shows albums removed from Heatseekers mis week SB indicates past or present Heatseeker title, c 2001, Billboard/BPI Communications, and SoundScan. Inc. 



FOR LIL' ROMEO, MUSIC IS ALL IN THE FAMILY 

(Continued from i«ige 2 4) 



a beat for me." 

He's also very clear on who his 
audience is. "I write for the kids," 
says the New Orleans native. "One 
of my songs is called 'Your ABCs.' 
If the little kids can sing my song, 
then they can learn their ABCs." 

No Limit VP Barbara Peseosoli- 
do thinks Lil 1 Romeo's album will 
attract a broad demographic. "He's 
made a record that people of all ages 
can appreciate," she says. "Not only 
is he invading the teen market, he's 
also reaching younger kids who can 



relate to his music and understand 
the subjects he's talking about." 

Lil' Romeo has been making the 
radio and retail rounds, winning the 
hearts of more than just the young 
girls. "Romeo is well on his way to 
stardom," says Violet Brown, direc- 
tor of urban music for Wherehouse 
Entertainment. "He has it all — 
looks, personality, intellect, and tal- 
ent. This is an album parents can feel 
good about buying for their kids." 

With that in mind, Pescosolido 
says that Lil' Romeo will attend 



7 know it's a hot 
track when my 
cousins like it 
and start bouncing 
to the music. ' 

-UL' ROMEO 

roller-skating parties in major mar- 
kets to promote the album. Those 



markets include New York , Los 
Angeles, and Washington, D.C. 
Being pressed into service this fall 
iu-e Lil' Romeo backpacks, book cov- 
ers, and pencils. 

In addition to doing some spot 
dates on the current 'N Sync tour, 
as well as some shows with teen 
singer Aaron Carter in June, Lil' 
Romeo will be featured in a half- 
hour special on Nickelodeon's Teen 
Mick concert series. It bows July 1, 
with repeat broadcasts throughout 
the summer. 



The "My Baby" video, directed by 
Nick Quested, has been serviced to 
MTV and the Disney Channel, with 
it notching No. 1 on BET's we & 
Park and Nickelodeon's Slimetime 
Live. Lil' Romeo has also made 
appearances on TV's Jenny Jones, 
Rap City, and Soul Train. 

Among the first stations to play 
the "My Baby" single was WJMI 
Jackson, Miss. Says PD Stan Bran- 
son, "People loved it from the first 
time we put it on. It's been in our 
top five ever since." 
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srse's Luaka Bop Debut Is The Perfect Summer Soundtrack 



OUNSET SOUNDS: It's days after 
Si*S£'s spirited performance at 
New York's Mercury Lounge, and 
we find ourselves unable (or perhaps 
unwilling) to remove the act's self- 
titled debut from the CD player. 
Awash in a variety of electronic fla- 
vors (including deep house, drum- 
'n'bass, and hip-hop), jazzy Latin 
rhythms, and live instrumentation, 
the bilingual Si*Si (Luaka Bop, due 
June 12) is the type of recording 
that will surely please those who 
admire such artists as Sade, Bebel 
Gilberto, Everything but the 
Girl, Natacha Atlas, Soulstice, 
and The Angel. 

"Our sound is about mixing t hings 
up that aren't usually mixed togeth- 
er," offers singer/songwriter Carol 
C, who founded the group with pro- 
grammer/keyboardist Cliff Crista- 
faro (aka U.F.Low); it also consists 
of viola players Jeannie Oliver and 



HOT PLATE 



•Mondo Grow*). "Life" (Epic/Sony 
Music Japan smj^e). Lifted from Mondo 
GrossoV forthcoming album, il/Gj, the 
iteizilian-i&fc'YveU "Life" is a summer clas- 
sic just waiting to happen. Intertwining 
live instrumentation and savvy electron- 
ics, the lively and spirited track becomes 
one with the wonderfully sweet vocals of 
.Tajianoso newcomer bird. Depending on 
your mood, there's the soulful Main mix, 
jumpin' M.G. 2.7 Stepped mix. awl the 
string-laden Saudade Unplugged mix 

•Hiistar. "Sunshine" ( V2 single). All 
bases ait; covered on this hresistiblo track, 
from progressive house (Hatiras' Solar 
Flare mix) and epic trance (Scott Hard- 
kit*' SLroboscupic Vocal ) to alt -house (Eric 
K 1 1 pi* *r s (Huh Dubstramental) and Nuy- 
orican-hueil club (Masters at Work's 
t'ndergroimd House mix). "Stinshine" is 
culled from the Lorukm-based acts sopho- 
more disc, Ditty Bhrl* due July 24. 

•Space 7, "Space Station" (('lairaudi- 
ence/Clarity Entertainment single). 
Remember those delkaously quirky tracks 
that Paradise Garage TXJ Larry Levari 
was known for championing? (Dinosaur 
Lfe "Go Bang" and Loose Joints' "Is It 
All Over My Face" come immediately to 
mind.) If so, and if you seriously need some 
of that off-kilter sparkle, go (Urectly to 
"Space Station." It's funky, jazzy, and 
dlsco-y in that classic West End way. And 
vocalist IJgochi doesn't disappoint eitJ>er. 
Contact 718-95&44U. 

•Sun Kings Featuring Diva Dish, 
'^laskei^e"(Subtiminal single). George 
Bensons classic "Masquerade" is wicked- 
ly updated by the production duo of Dana 
Kelly & Marcus Bell (aka Sun Kings). In 
the process, "Masquerade" becomes 
"Maskeradc." While the Main and Vocal 
mixes certainty please, don't overlook the 
Daft Punk-inflected restructuring by- 
newcomer Who da Funk (aka Alex 
Altcea & Jorge "DJ Lace" Jararnillo). 
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by Michael Paoletta 

Olivia Martinez, percussionist Neil 
Ochoa, bassist Morgan Phillips, 
and drummer Ryan Farley. 

"Except for Neil, who's from 
Venezuela, we all hail from the New 
York City area," continues C, whose 
parents migrated to New York from 
the Dominican Republic, hence the 
set's Spanish and English lyrics. "So, 
we try to merge the different styles 
of music that make up the city's land- 
scape — because that's what we hear 
every day of our lives." 

When the two founding members 
befriended each other two years ago, 
C. was working as a DJ (primarily at 
drum'n'bass events), collaborating 
on tracks with DJ Dara, and singing 
back-up for R&B singer Amber- 
sunshower, while Cristafaro was, as 
he puts it, "fiddling in the under- 
ground hip-hop scene" as an MC. 

Prior to meeting face to face, the 
two swapped music and lyrics. "I 
was supplying Carol with music," 
Cristafaro recalls. "She, in turn, 
would get me lyrics. It was all a ray 
interesting process, especially since 
I had this hardcore way of thinking. 
But when I heard Carol's vocals, my 
music began taking on a different 
life, full of twists and turns. Her 
voice offered me and my music a 
whole new perspective." 

According to Cristafaro, "Her 
voice imparted the music with a sen- 
suality, an element that I had always 
tossed to the side on my earlier proj- 
ects. By feeding off each other musi- 
cally, both of our minds opened. We 
both discovered that we weren't 
afraid to try new things." 

After recording an electronic- 
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1. LAOY MARMALADE CHRISTINA AGUILERA, 
LIL'KIM.MYA4PINKimerscope 

2. LIVE TO TELL LUCREZIA logic 

3. ASTOUNDED BRAN VAN 3000 
FEAT. CURTIS MAYFIELD grand row 

4. REMINISCIN' SAISON 

FEAT. CECE PENISTON nu. Dt»L 

5. A WHITER SHADE OF PALE 
SARAH BRIGHTMAN angel 

MAXI SINGLES SALES 

1. RELAX (REMIXES) 

FRANKIE GOES TO HOLLYWOOD star 69 

2. DON'T BREAK MY HEART 2002 

SAFIRE GLOBESTAR 

3. PHATT BASS WARP BROTHERS 

VS. AQUAGEN grooviucious 

4. ANGEL LIONEL RICHIE slam 

5. LOADED RICKY MARTIN Columbia 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 



leaning six-track demo, both C. and 
Cristafaro came to the realization 
that their music was missing one ele- 
ment: live musicianship. Explains C, 
"I called my friends and Cliff called 
his, and we formed a band. After a 
few rehearsals, we booked a show at 
Baby Jupiter." 

"We were completely green and 
probably shouldn't have been play- 
ing live so soon," Cristafaro says in 
retrospect. "But it was fun, and the 
club was packed with our friends 
and family members." Also in atten- 
dance was an A&R exec from 
Luaka Bop. 

Two shows later, Luaka Bob 
founder David Byrne was in the audi- 
ence. And then the negotiations began. 

"It was both nerve-WTacking and 
exciting," says Cristafaro of the 
duo's initial meetings with Byrne. 
"We weren't sure if we were ready 
for where it was all headed," C. 
recalls. "We didn't have much time 
to develop as a live band before 
heading into the studio to record the 
album. Even now, we wonder if our 
expectations should be higher." 

Well, we think they should wonder 
no more. Produced by Cristofaro — 
along with Michael Mangini, 



Michael Tuosto, and Chris Kaz- 
imir — Si*Se~ bursts with sublime 
orchestral maneuvers and lounge/ 
daneefloor potential. Such tracks as 
the melancholic "Slip Away," a clever 
re-working of Oran "Juice" Jones' 
"The Rain" (here titled "Rain"), the 
Ipanema-ready "Biscocho Amargo," 
the dub-inflected "Burbuja," and the 
drum'n'bass-lite sounds of "Aire" 
back this up. 

As for the piece de resistance, go 
directly to the Middle Eastern- 
speckled "Cuando" and just try not 
giving it up — to the music, that is. 
With Si*Se's Si*Se, we've found 
our soundtrack for summer 2001 
and beyond. 

SUMMIT UPDATE: In case you 
haven't heard, the eighth annual 
Billboard Dance Music Summit is 
preparing to take on New York 
(again) July 24-26. As in previous 
years, the event will encompass 
daily panels (held at host hotel the 
Waldorf-Astoria) and nightly artist/ 
DJ showcases (at various clubs). 

This year, Strictly Rhythm's Ultra 
Nat£ and Logic Records' Gloria 
Gaynor will spotlight their respec- 
tive (vocal) wares at the opening- 




night fete at the Shine club. Both 
artists will deliver live sets — yes, 
with bands! The Angel, King Britt, 
and DJ Smash will handle all 
turntable activities before, between, 
and after the performances. 

On Wednesday night, July 25, 
Summit attendees will party al fres- 
co, under the stars, at the Sunset 
Terrace at Chelsea Hers. UJs for the 
( Continued on next page) 



Q-Burns Abstract Message, Astralwerks Taking Flight 



BY RICK SALZER 

With the imminent scheduled 
arrival of Q-Bums Abstract Mes- 
sage's Invisible Airline (Astral- 
werks, June 26), those with a fear 
of flying may find some respite. 

"i tried to capture the hazy, 
euphoric feeling you get when 
you fly," explains Q-Burns 
Abstract Message's mastermind, 
Orlando, Fla.-based producer/ 
remixer/DJ Michael Donaldson, 
of the set. "While I would rather 
say this is a concept album with- 
out a concept, the fact remains 
that the airline/flying theme 
holds the record together." 

Astralwerks began laying the 
groundwork for Invisible Airline 
last March, when it delivered a 
white-label promotional 12-inch of 
the progressive house jam "You 
Are My Battlestar," featuring Lisa 
Shaw, to club and specialty radio 
mix-show DJs. 

In early August, the label will 
issue the radio-primed. Everything 
but the Girl-leaning "Shame" as 
the album's first commercial single. 
"Shame" also features Shaw, who 
performed on half the tracks on 
Invisible Airline. 

"While I am known more in 
house circles, I am also into rock 
and funk," notes Shaw, who is cur- 
rently recording her debut album 
for Naked Music. "Michael and I 
are similar in this manner. He 
appreciates so many different 
styles and genres of music and this 




DONALDSON 



becomes very apparent after listen- 
ing to the album." 

Retailers seem to agree. "Of all the 
producers to emerge from the Flori- 
da breaks scene, Q Burns is the one 
that's able to adapt his sound to an 
elder, more mature audience," notes 
Shawn Schwartz, co-owner of Brook- 
lyn, N.Y.-based specialty retailer 
Halcyon. "His new 
album should do 
very well for us." 

Steeped in 
dreamy, electronic- 
enhanced pop/funk 
landscapes, with 
touches of Beth Or- 
ton-shaded folk, 
Invisible Airline 
could very well suc- 
ceed in a few different markets. That 
said, Donaldson is not relying on any 
one medium for the album's success. 

"I'm not going to be optimistic 
about radio because it is a very dif- 
ferent animal than [it was] when I 
was a college disc jockey 1 1 years 
ago. But at the same time, this record 
pays homage to my diverse musical 
tastes; hopefully, it can attach itself 
to many different people's feelings 
about music." 

Donaldson, whose songs are pub- 
lished by Eighth Dimension Publish- 
ing, BMI, says he will not rely on 
remixes to help the album penetrate 
the various markets. However, he 
confirms that King Britt, Hakan 
Lidbo, and Tom Chastecn have 
remixed various tracks from the 



album. Additionally, Donaldson 
himself has created different ver- 
sions and mixes of each track on 
the album. 

"We've done edits for the CD 
version, as well as longer, DJ- 
friendly edits for the vinyl, and 
shorter versions for radio. And 
while each version has a different 
appeal, the integrity of the song is 
always kept in place." 

Fans and curiosity-seekers of (J- 
Burns Abstract Message can visit 
the label's Web site (Astralw- 
erks.com) to sample such music. 

"We'll have samples of the 
album on the site for download," 
Astralwerks product manager 
Ashley Warren says. The site will 
also stream "full tracks for people 
to listen to before buying the 
album," Warren adds. In the 
future, the site will deliver online 
chats with Donaldson. 

Until then, Donaldson, who has 
remixed tracks for artists as 
diverse as the Supreme Beings of 
Leisure and Britney Spears — and 
produced several tracks for Jim 
White's No Suck Place (Luaka 
Bop) — will continue his quest for 
the perfect beat. 

"It's very' easy to either make 
a pop song or an experimental 
one," he says. "What's not easy is 
to combine elements of both 
worlds and have the result be 
something that completely 
works — which is what I tried to 
do with Invisible Airline." 
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DANCE TRAX 

(Continued from preceding page) 

evening are Danny Krlvit, Steve 
Travolta, and Dimitri From Paris. 

who will deliver a "sunset mix." 

The closing-night celebration at 
Centro-Fly will house three distinct 
atmospheres. The club's main room 
will spotlight the turn table skills of 
the U.K.'s DJ Panlette (Nervous 
Records) and Rhythm Masters 
(Tommy Boy Silver Label) and 
New York's Erick Morillo (Sub- 
liminal). Fans of 2-step are advised 
to go directly to the club's Pinky 
room, where Mark Hill (one-half of 



London-Sire act Artful Dodger) 
will be manning the turntables. 
Those with a hankering for the 
soulful and Paradise Garage-etched 
are encouraged to visit New York 
DJs Bobby Shaw and Tony Troffa 
in the Tapioca room. 

This year's conference also fea- 
tures a new-talent discovery contest, 
with the winner performing at one 
of the nightly showcases. For com- 
plete details, rules, and regulations 
about the contest, as well as addi- 
tional info and updates concerning 



the Dance Music Summit in general, 
log on to biUboard.corn/cvents/dance. 

New & NOTEWORTHY: These 
days, and with the glut of a life- 
time, dance/electronic compila- 
tions are a dime a dozen. What 
follows are some compilations ya 
need to know (and care) about: 
Sunrise at Tarifa — The Finest in 
Deep and Disco House (UCA 
Germany/InterGROOVE 
Records); La Gare — Lounge Sta- 
tion, Selected by DJ Sonic & DJ 



Terry (Le Maquis France, racked 
by Musicrama); The Afro House 
of Irma — Afrodesia, Vol. 2 
(Irma); Huddha-Bar HI (George 
V Records France, racked by 
Musicrama); Johnny Vicious & 
Tall Paul's C*/«6 Nation Ameri- 
ca (Ministry of Sound/Ultra); 
Mixin' Marc vs. Richie San- 
tana's Massive Underground 
(UC Music/Strictly Hype Record- 
ings); Spundae Presents Inter- 
pretations II by Jerry Bonham 
(Spundae/Mute); Trip do Brasil 2 



(Rythmix/Sony Music France); 
Plastic Buddha — Throwing 
Stones in Placid Pools and 
Transatlantik Lounging 4 (Life 
Enhancing Audio/N.E.W.S. the 
Netherlands); Chillout 2001, V.l 
(Nettwerk America); Guidance 
Recordings: Hi-Fidelity House: 
Imprint .1 (Guidance Record- 
ings); Mark Farina's Mixer — 
the Future Sound of America: 
Rewind (DMC/Razor & Tie); 
and DJ Disciple's Selections 
(Northcott Productions). 
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This in-depth annual report coincides 
with Billboard's 2001 Dance 
Music Summit, the Dance music 
industry's premiere event. Coverage 
includes a look at the breeding 
grounds for experimental music, the 
Dance Music Summit's program 
guide, a profile of the European 
Dance music scene, and an 
expanded look at Electronic 
music, including a year-to-date 
Electronic albums recap chart. 



Don't be left out of this 



important issue! 
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SPECIAL BONUS 

Buy a full page in Billboard and 
get your track included on our 
Dance CD sampler, and get a 
special Billboard.com spotlight 
ad at a reduced rate. Bonus 
distribution at the conference! 
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Ultra Nate 



Official After-Party at Frying Pan 

immediately following Opening Night Party... 
presented by 

Strictly Rhythm/Groovilicious/G2 
Reina, Crystal Waters & Abigail 




now talent inseovopy 

COfRQSt 

Win a chance to perform at DMS2001 

Go to www.billboard.com/events/dance/contest 
and print out submission form. 
Send completed form with one song on 

cassette or cd. picture and bio and 
payment of $75 for each submission to 
Michele Jacangelo. Billboard. 
770 Broadway, 6th floor, 10003 

Submission Deadline: June 

For complete details, rules and regulation: 
www.biltboard.com/events/dance/contj 
[Submiisjons tent without completed form ana payment wW nafj 
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PERFORMING DJs 

■ Dtmitri From Paris, Paris 

■ Artful Dodger's Mark Hill, London 

• The Angel, Los Angeles 

• Paulette, London 



Bobby Shaw, New York 
Erick Morillo, New York 
Smash, New York 
Rhythm Masters, London 
Tony Troffa, New York 



OPP-SitQ StUDiO tOUPS **t 

Tours and demonstrations at "WtWlfCijJ 
Village Mastering and Sony Studios. 



1 1 fl Encompassing the Internet, marketing, promotion, 

distribution, rack), producers/remixes/ DJs, legal issues, 
■censing. artist/D J bookings & management & more. 

CONFIRMED PANELISTS (as of 5/29) 




• The Angel. Supa Crucial Recordings 

■ Maurice Bernstein, Giant Step 

■ Michael Cohen, Warner Music Group 

■ Claudia Cuseta, Maxi Records 

■ Joe Danziger, DJCentral.com 

• Louie DeVito. E-Lastik Recordings 

• DJ Pautette. DJ 

• Swedish Egil. Grooveradio.com 

• Jeannie Hopper, Liquid Sound Lounge 



• Steve Lau. Kinetic Records 

• Tom Moulton, remixer/producer 

• Seth Neiman, Music Choice 

• Sarina Paris, Playland/Priortty 

• Tony Portelli, 4 Liberty Records Ltd. 

• Peter Rauhofer, Star 69 Records 

• Kelly Schweinsberg, Logic Records 

• David Steel, V2 Music 

• Marci Weber, MCT/BOLD 
■ Junior Vasquez. Junior Vasquez Music 
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BNA's Lonestar 'Already' Getting Response To New Album 



BY DEBORAH EVANS PRICE 

NASHVILLE— Following a hit 
album is no easy feat, but BNA 
band Lonestar refused to be intim- 
idated by the success of its plat- 
inum-selling album Lonely Grill 
when it went into the studio to 
record the forthcoming I'm Al- 
ready There. 

Indeed, according to Lonestar 
lead vocalist Richie McDonald, the 
success of Lonely Grill, propelled 
by the multi-format hit "Amazed," 
provided a more comfortable 
platform from which to launch the 
band's new endeavor. "We felt 
pressure when we recorded 
Lonely Grill. We had to do some- 



thing," McDonald says of Lones- 
tar's third album, which followed 
1996's self-titled debut and 1997's 
Crazy Nights. 

McDonald says the success of 
Lonely Grill, which has spent 104 
weeks on Billboard's Top Country 
Albums chart, "gave us the luxury" 
of being more confident in record- 
ing the new album. "You always feel 
pressure," he says, "but it's more 
going in and just wanting to do bet- 
ter than the last time. You try to 
find passionate songs. There was 
pressure, but not as much pressure 
as there has been." 

In approaching the new album 
with producer Dann Huff, McDon- 



ald says their philosophy was "if it 
isn't broke, don't break it. It seems 
like we found our niche with Lone- 
ly Grill and the sounds that Dann 
Huff created, and we wanted to go 
in the same direction. Everybody 
said, 'Will you have another 
"Amazed" on there?' And we didn't 
want to do the same thing twice 
because everyone would say, 'Hey, 
they did it again.' We just wanted 
to make it different but still let it be 
the same direction." 

One perk the group gleaned 
from Lonely Grill's momentum 
was having its pick of Nashville's 
top songs. "That's another luxury 
when you have success on your 



previous album — all the great 
writers in Nashville are definitely 
pitching you their 'A' songs," says 
McDonald, whose bandmates are 
guitarist Michael Britt, drummer 
Keach Rainwater, and keyboardist 
Dean Sams. "Unfortunately there 
are only 12 songs on an album. If 
not, we would have had 100 great 
songs on there. It was a tough 
selection process. You just narrow 
it down to those ones that you real- 
ly feel passionate about." 




LONESTAfl 



McDonald is particularly enthu- 
siastic about "Not a Day Goes By," 
written by Steve Diamond and 
Maribeth Derry. Another one of his 
favorite cuts is "Unusually Unusu- 
al," penned by VFR Records artist 
Mark McGuinn of "Mrs. Steven 
Rudy" fame. McDonald remembers 
being so excited the first time he 
heard it that he called McGuinn's 
publishing company from a hotel 
room in London. "I didn't realize 
the time difference, and I got the 
answering machine," he recalls. "I 
said, 'I wanted to leave this mes- 
sage for Mark McGuinn and let him 
know that Lonestar loves "Unusu- 
ally Unusual," and if he pitches it 
to anyone, we'll break his legs.' 
Then I saw Mark at the [Academy 
of Country Music Awards], and he 
said, 'Richie, I saved that message 
because I thought it was the funni- 
est thing.' " 

The title cut from the new album 
is whetting appetites for its June 
26 street date. "The Lonestar sin- 
gle is the fastest-performing 
record that I've had on the air in a 
very long time," says Gail Austin, 
PD at WCOL Columbus, Ohio. 
"We started playing it at 50 spins a 
week and haven't stopped since. 
People have been saying this sin- 
gle could be as big as 'Amazed.' It 
has that potential." 

McDonald, a Sony/Tree writer, 
co-wrote the song with Gar}' Baker 
and Frank Myers. He's especially 
gratified by the single's success 
because the song is so personal to 
him. "I called home one night and 
was talking to my son, Rhett, who 
was 2 years old at the time, and he 
asked, 'Daddy, when are you going 
to be home?' It hit me real hard," he 
says. "It always hits me hard, but 
that particular night we'd been 
gone for six weeks, and I just 
remember hanging up the phone 
and thinking, 'Physically, I'm not 



able to be at home a lot of the time, 
but in our minds, we don't ever 
leave.' So I started this song." 

RCA Label Group (RLG) chair- 
man Joe Galante is naturally 
pleased with the single's quick 
ascent of the charts. It rises 6-4 
this issue after just nine weeks on 
the chart. 

"Lonestar was the first group I 
signed when 1 came back to Nash- 
ville," Galante says, referring to 
his return to Music Row after a 
stint with RCA in New York. 
"I've always been impressed with 
how good a band they are, and on 
each and every record, they've 
grown tighter and better. They 
are going to continue to be part of 
the fabric of country music 20 
years from now." 

Though "Amazed" brought the 
band success beyond the country 
format, there are no plans to con- 
tinue pursuing crossover success. 
"Lonestar is not creating music to 
be pop. Lonestar is just creating 
great music," says RLG executive 
VP Butch Waugh. "If we can have 
pop success, that's great.When you 
listen to the album, there are songs 
that could easily cross to pop, but 
that's not the way the album was 
cut. The album was cut for country 
radio. If we have pop success, it will 
be natural and organic, just the way 
'Amazed' was." 

According to Debbie Schwartz, 
senior director of marketing and 
artist development for BNA 
Records, the label plans an aggres- 
sive push at radio in the weeks 
before the album streets. In addi- 
tion to a syndicated radio special, 
hosted by actress Victoria Principal 
(who Waugh says is a huge Lones- 
tar fan), Schwartz says the band 
will be "hitting their equity mar- 
kets, performing acoustically at 
radio stations." 

Managed by Borman Entertain- 
ment and booked by the William 
Morris Agency, the band has been 
getting key exposure performing as 
part of the George Strait Country 
Music Festival. "We're using the 
tour as a vehicle to bring awareness 
to the consumer about this new 
record," says Schwartz. "We're 
looking at doing TV buys on cable 
networks, and we will be handing 
out postcards promoting the new- 
release at the Strait dates." 

Waugh says the retail campaign 
for the new record is "set up like 
the Eiffel Tower." Plans include 
prime positioning, point-of- 
purchase materials, and a perform- 
ance by the band at the Wal-Mart 
stockholders meeting. There are 
also plans for a special event at the 
Mall of America (the largest fully 
enclosed retail and entertainment 
complex in the U.S.) during street 
week that will involve Sam Goody 
and KEEY (K102) Minneapolis. 
The label is also organizing special 
Father's Day promotions, since the 
single offers natural ties to the hol- 
iday's sentiment. 



Derailers Back On Track With Lucky Dog; 
Corus Entertainment Purchases BCM 



OlGNINGS: The Derailers have been signed to Sony 
Music Nashville's Lucky Dog label. The Austin, Texas- 
based group previously recorded for London/Sire 
Records. Their first Lucky Dog album, produced by 
Kyle Lehning, is due Aug. 14 and features Delbert 
McClinton playing harmonica on one track. 

Dualtone Records has signed former Decca artist 
Chris Knight His first album for the label, Pretty Good 
Guy, is due Sept. 4. Dan Baird, formerly of the Geor- 
gia Satellites, is producing. 

The William Morris Agency has signed Lucky 
Dog/Columbia artist Charlie Robison for book- 
ing representation. He was previously booked by 
Monterey Artists. 



Nashville 

Scene 



by Phyllis Stark 



UN THE ROW: Karen 
Conrad has been promot- 
ed from VP to senior VP 
of country music for BMG 
Songs. Also in BMG's 
Nashville office, Ron 
Stuve is promoted to VP 
of the repertoire depart- 
ment. He had been senior 
director of the depart- 
ment. Replacing him in 
that capacity is Chris 
Oglesby, who was previ- 
ously senior creative director. Michelle Berlin is named 
creative director of the repertoire department. She joined 
the company in 1998 as a professional manager. 

Meanwhile, at Universal Music Publishing in 
Nashville, Kent Earls is promoted to senior director 
of creative services. Betty Reid, formerly of Warn- 
er/Chappell Music, joins as director of business affairs. 
Katie Dal ton. formerly of PolyGram Music, joins as 
creative director, as well as product manager for sev- 
eral Universal writers. Creative director Molly 
Reynolds gets the additional title of coordinator of 
alternative markets and will develop opportunities for 
Universal writers in the pop, rock, alternative, and 
R&B markets. 

0h CANADA: Canadian company Coras Entertain- 
ment recently completed the 100% purchase of Balmur 
Corus Music (BCM), a music and TV production, dis- 
tribution, marketing, and talent management company 
formed last year through a partnership between Corus 
and Anne Murray's Balmur Entertainment Ltd. 
BCM's music publishing, artist management, and pro- 
duction facilities are based in Toronto and Nashville. 
Corus also owns Canada's Country Music Television 
and four country' radio stations in Canada. Murray will 




continue her role as honorary chairperson of BCM. 
Meanwhile, BCM has licensed the production, broad- 
cast, and marketing rights to the annual Canadian 
Country Music Awards show for the next five years. 
BCM's plans include the largest budget commitment 
for the show in its 15-year history. This year's show will 
be held Sept. 10 in Calgary, Alberta. 

ArTIST NEWS: Lyric Street artist Kortney Kayle 
has landed a recurring role on sister company ABC- 
TVs daytime drama One Life to Live. Kayle will play 
herself throughout the summer and will have several 
musical performances on the show r . Her debut appear- 
ance airs the week of July 2, and her first musical per- 
formance on the show is 
July 20. 

Brad Paisley and 
Chris LeDoux will be 
among the performers 
on the TNN Country 
Weekly Awards June 13 
in Nashville. Charlie 
Robison will be a pre- 
senter on the show. 
LeDoux, who will per- 
form, "For Your Love," 
will be making his first 
TV appearance since 
his liver transplant surgery last October. Backing 
LeDoux on stage will be Charlie Daniels on fiddle. 

Capitol will repackage and rerelease Chris Cagles 
Play It Loud June 19, adding two more songs and other 
elements on an enhanced CD. The album was original- 
ly issued on Cagle's previous label, the now-defunct 
Virgin Records. The album will feature a new cover 
and packaging and will also contain the video for "My 
Love Goes on and On," behind-the-scenes footage of 
Cagle on the road, and new photos. The new songs are 
"I Breathe in, I Breathe Out," a Cagle/Jon Robbin 
composition previously cut by David Kersh, and "Are 
You Ever Gonna Love Me?" Cagle is also set to make 
his Grand Ole Opry debut June 16. 

Fan Fair will take on a new, charitable benefit ele- 
ment this year. Half of the net proceeds from the event 
will go to charities designated by participating artists. 
In addition to picking the charity of their choice, artists 
may also select one of two nonprofits officially desig- 
nated by Fan Fair: the Country Music Retirement 
Center and the Country Music Hall of Fame. The 
remaining net proceeds will continue to go into the 
Country Music Assn.'s special fund for the promotion 
and development of country music. Fan Fair is set for 
June 14-17 in Nashville. 
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GROWN MEN DON'T CRY 
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TIM MCGRAW 

CURB ALBUM CUT 
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17 


AIN'T NOTHING BOUT YOU 

K.BROOKS.R DUNN.M WRIGHT IT. SHAPIRO, R.RUTHERF0RO) 


BROOKS & DUNN 
IV) ARISTA NASHVILLE 69048 1 
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I'M ALREADY THERE 

0 HUFF IR. MCDONALD, G.BAKER.F.MYER51 


LONESTAR 

BNA ALBUM CUT 
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1 COULD NOT ASK FOR MORE 
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SARA EVANS 
(V)RCA69008t 
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RIGHT WHERE 1 NEED TO BE 
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GARY ALLAN 

(V) MCA NASHVILLE 172180 t 
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IF 1 FALL YOU'RE GOING DOWN WITH ME 

B.CHANCEY. P. WORLEY (M BERGA.ROBOFT) 


DIXIE CHICKS 

MONUMENT ALBUM CUT 
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IF YOU CAN DO ANYTHING ELSE 

I.BROWN.G.STRAIT (B.UVSEY.D.SCHUTZ) 


GEORGE STRAIT 
(V) MCA NASHVILLE 1 72200 
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IT S A GREAT DAY TO BE ALIVE 

B.J WALKER JR .T TRITT (D.SCOTTI 


TRAVIS TRITT 
(V) COLUMBIA 79563 t 
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WHEN SOMEBODY LOVES YOU 

K STEGALL (A.JACKSON) 


ALAN JACKSON 
(V) ARISTA NASHVILLE 690*9 1 
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SHE COULDN'T CHANGE ME 

J SCAIFE IC.KNIGHT.G NICHOLSON) 


MONTGOMERY GENTRY 
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TWO PEOPLE FELL IN LOVE 

F.ROGERS IB. PAISLEY, K LOVELACE. T.OWF.NS) 


BRAD PAISLEY 
(V) ARISTA NASHVILLE 69051 T 
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MRS. STEVEN RUDY 

M MCGUINN.S DECKER (M.MOGUINN.S.DECKER) 


MARK MCGUINN 
ID) VFR 7347581 
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WHEN 1 THINK ABOUT ANGELS 

K. STEGALL (J.ONEAL.R DEAN.S.TILLIS) 


JAMIE O'NEAL 

IV) MERCURY 172202 t 
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DOWNTIME 

B.GALUMORE.T.MCGRAW iP.COLEMAN.C.O JOHNSON) 


JO DEE MESSINA 

CURB ALBUM 1 I 
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WHO 1 AM 

B.GALUMORE IB JAME5.T. VERGES) 


JESSICA ANDREWS 
IV] DREAMWORKS 450918 t 
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17 
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ONE MORE DAY 

M.D.CLUTE. DIAMOND RIO (SO.JONES.BTOM BERLIN) 


DIAMOND RIO 
(V) ARISTA NASHVILLE 69036 t 
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20 
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BUT 1 DO LOVE YOU 

T.HORN (0. WARREN) 


LEANN RIMES 
CO ID) CURB 731 16 
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YOU SHOULDN'T KISS ME LIKE THIS 

J.STROUD.T.KEITH (T.KEITH) 


TOBY KEITH 
DREAMWORKS ALBUM CUT t 
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WHERE THE BLACKTOP ENDS KEITH URBAN 
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THERE YOU'LL BE 

T.HORN.B GALLIMORE (D.WARREN) 


FAITH HILL 
WARNER BROS SOUNDTRACK CUT/WRN t 
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11 


WHILE YOU LOVED ME 

M-BRKHT.M. WILLIAMS (M. DOOSON.K. WILLIAMS, DWILLSI 


RASCAL FLATTS 
LYRIC STREET ALBUM CUT 


22 
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LAREDO 

R.WRIGHT.C.CAGLE IC.CAGLEl 


CHRIS CAGLE 
VIRGIN ALBUM CUT/CAPITOL t 
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SOMETIMES 

S HENDRICKS. J COLE (C DAVIOSON.K BEARO.C BEATHARDJ 


CLAY DAVIDSON 

(V) VIRGIN 5B981/CAPI10L 1 
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WHY THEY CALL IT FALLING 

M WRIGHT (R.DEAN.D SCHUTZ) 


LEE ANN WOMACK 

(V) MCA NASHVILLE 1 72203 
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A GOOD WAY TO GET ON MY BAD SIDE 

B.J WALKERJR. IG TEREN, R.RUTHERFORD) 


TRACY BYRO WITH MARK CHESNUTT 
RCA ALBUM CUT 
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I'M JUST TALKIN' ABOUT TONIGHT 

J. STROUD. T KEITH (T KfJTH.S EMERtCK! 


TOBY KEITH 
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SECOND WIND 

F.ROGERS J.STROUD (D WORLEY.S LESLIE) 


DARRYL WORLEY 
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1 WOULDVE LOVED YOU ANYWAY 

M WRIGHT, T.YEARWOOD M.DANNA.T. VERGES) 


TRISHA YEARWOOD 

(V) MCA NASHVILLE 172201 t 
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THERE YOU GO AGAIN 
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KENNY ROGERS 
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WHAT 1 REALLY MEANT TO SAY 
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WHAT 1 DID RIGHT 
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SONS OF THE DESERT 
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ANGELS IN WAITING 

B.CHANCEY FT COCHRAN, J. MCFJRI DCS HARRIS! 
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SWEET SUMMER 
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STILL HOLDING OUT FOR YOU 
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SHEDAISY 

LYRIC STREET ALBUM CUT 


36 


37 


V 


38 


11 


1 WANT YOU BAD 

■.. Rl.'iiir-N.iN l.f Wti , .[ ■ T T. .VnA.MS.F '. RANJi.'\ i 


CHARLIE ROBISON 

!Ci (D\ twi lUCK^ DCG 795^2'tOLUMBIA t 


37 


QD 


41 


39 


8 


COMPLICATED 

P WORIEY C D. JOHNSON (C.0JOHN5QN.S, SMITH) 


CAROLYN DAWN JOHNSON 

iV) ARISTA NA5HVHLE 69050 t 


38 


39 


39 


42 


7 


LOVING EVERY MINUTE 

C CHAMBERLAIN (T SHAPIRO M CRtSWELL-M WHITE! 


MARK WILLS 

Mean ifiv jit fti iu fin 


39 


40 


42 


44 


6 


ON A NIGHT LIKE THIS 

C HOWARD IK.STALEY.D KAHAN) 


TRICK PONY 

(C) (Dl (V) WARNER BROS. 16751/WRN 


40 


QD 


46 


50 


4 


HOW COOL IS THAT 

D.MALLOY IA.GRIGGS.N THRASHCR.W MOBLEY1 


ANDY GRIGGS 

RCA ALBUM CUT 


41 


QD 


45 


48 


6 


WILL YOU MARRY ME 

J.STROUO.ALABAMA (J. STEELE.A, ANDERSON) 


ALABAMA 
RCA ALBUM CUT 


42 


43 


43 


46 


6 


COME A LITTLE CLOSER 

D.MALLOY [T MARTY.P DOUGLASJ.SHERRILL1 


LILA MCCANN 
IC) (D) (VI WARNER BROS. 16762/WRN t 


43 


QD 


48 


51 


6 


STAN DIN' STILL THE CLARK T AMILY EXPERIENCE 
B.GALLIMGRE.T. MCGRAW (C.DANNEMILLER.R.L.BRUCE.C HARRISONI CURB ALBUM CUT 


44 


45 


36 


28 


18 


NO FEAR 

S.SMITH .K.STEGAIL T.CLARK (TCLARK.MC CARPENTER) 


TERRI CLARK 
(VIHEHCURY17Z197t 


27 


QD 


49 




2 


WHERE DOES IT HURT THE WARREN BROTHERS 

B WARREN, B WARREN.C FARREN (B WARREN. B.WARREN, T. DOUGLAS) BNA ALBUM CUT 


4i 


GD 


5! 


54 


3 


REAL LIFE (1 NEVER WAS THE SAME AGAIN) 

J.NIEBANK (N. THRASH ER.J.JANOSKY) 


JEFF CARSON 
CURB ALBUM CUT 


47 


48 


47 


49 


3 


LOVE IS ENOUGH 

B GALLIMORE (J VARSOS.N THRASHER) 


3 OF HEARTS 
ID) RCA 690341 


43 


QD 


53 




2 


NEVER LOVE YOU ENOUGH 

D.HUFF IB. JAMES, ANGELO) 


CHELY WRIGHT 
MCA NASHVILLE ALBUM CUT 


49 


QD 


52 


55 


4 


HONEY DO 

J.STROUD.D.COOK (AANDERSONJ STEELE.K.BLAZY) 


MIKE WALKER 
ID) vl DREAMWORKS 450914 


SO 


QD 


RE-ENTRY 


2 


1 WANT YOU TO WANT ME 

P ANDERSON IR NIELSEN) 


■ ■ .." 
REPRISE ALBUM CUTWRN 


51 


QD 


58 




2 


SIX-PACK SUMMER 

B.GALLIMORE.P VASSAR IP VASSAR.C.BLACK.T.ROCCO) 


PHIL VASSAR 
ARISTA NASHVILLE ALBUM CUT 


it 


QD 


NEW* 


1 


• Hot Shot Debut 

unbroken by you kortney kayle 

D.MALLOY G BURS J.^LADE'j ' b^L Zl 


53 


QD 


60 






SHE'S MY GIRL 

DMALLOY. B.CHANCEY (Z, TURNER, B.BAKER, L.W1LSON) 


BILLY GILMAN 

EPIC ALBUM CUT t 


54 


QD 


54 


59 


3 


THE BIRD SONG 

R. WILEY (N. THRASHER. B.CASON) 


MEREOITH EDWARDS 
MERCURY ALBUM CUT 


54 


QD 


59 




4 


KEEP MOM AND DAD IN LOVE BILLY DEAN. SU2Y BCGGUSS, AND INTRODUCING JULIAN 
J GUESS J CHEMAY il.BROKOP.C RAWSON.R WOLD) DREAMCATCHER ALBUM CUT 


51 


57 


56 


53 


6 


SIMPLE LIFE 

M C CARPENTER.J.JENNINGS.B CHANCEY IM C CARPENTER) 


MARY CHAPIN CARPENTER 

[ :: CCLUM9U) 


53 


QD 


NEW it 


1 


HELPLESSLY, HOPELESSLY 

B GALLIMORE IB.jAMESJ VERGES) 


JESSICA ANDREWS 
DREAMWORKS ALBUM CUT 


58 


QD 


NEW ► 


1 


DIDDLEY 

D.S.MILLER (C.B.CARTER, O.J. SHAPIRO! 


ELBERT WEST 
BROKEN BOW ALBUM CUT t 


59 


QD 


NEWlV 


1 


SOUTHERN RAIN 

D.HUFF (B.R.CYRUS.D.V.TRESS.M j SAGRAVESI 


BILLY RAY CYRUS 
IC) (Dl (V) MONUMENT 79440 


60 



Records showing an increase in detections over the previous week, regardless of chart mcwertient. Airpower awarded to songs appearing in 
the top 20 on both the BDS AitpJay and Audience charts for the first time with increases, in both detections and audience. Titles below the top 
20 are removed from the chart after 20 weeks, t Videociip availability. Catalog number is tor CD single, or vinyl single if CD single Is unavail- 
able. (C) Cassette single availability. (D) CD single availability. (DV) DVD single availability. (M) Cassette maxi-singfe availability. (T) Vinyl maxi- 
single availability. (V) Vinyl single availability. (X) CD rrmi-smgle availability. C 2001. Billboard/BPI Communications. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE. MASS MERCHANT. AND INTERNET SALES SSiSufSiii * 

REPORTS COLLECTED, COMPILED. AND PROVIDED BY | II 1 1 1 1 1 



THIS 
WEEK 
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WEEK 


2 WKS 
AGO 


5^ 

U o; 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 






ARTIST 




1 


2 


41 


No. 1 

BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT 






«Ho.l LEANN RIMES 




3 


5 


3 


WHAT I REALLY MEANT TO SAY Capitol 58987 






CYNDl THOMSON 


3 


2 


1 


15 


MRS. STEVEN RUDY hh /34ibB 






MARK MCGUINN 


4 


4 


3 


16 


SHE COULDN'T CHANGE ME COLUMBIA 79S4CVSONY 




MONTGOMERY GENTRY 


(5) 


8 


14 


4 


AUSTIN GIANT 16767/WRH 






BLAKE SHELTON 


6 


5 


4 


25 


POUR ME YVAR\fR BROS IWUfcVYRN 






TRICK PONY 


7 


6 


6 


36 


THE WAY YOU LOVE ME WARNER BROS 1681TORN 






FAITH HILL 


8 


7 


7 


33 


OKLAHOMA/WARM t. FUZZY epic wmisonv 






BILLY GILMAN 


(TT 


14 




2 


ON A NIGHT LIKE THIS warnir BHDs ]6/51"WRn 






TRICK PONY 


10 


9 


15 


8 


MATTHEW, MARK. LUKE I EARNHARDT DREAMWORKS 4S0327,INTERSCOP£ 


SHANE SELLERS 


n 


11 


11 


12 


LOVE IS ENOUGH RCA6903UR1G 






3 OF HEARTS 


12 


12 


ID 


IE 


THE MOST BEAUTIFUL GIRL ATLANTIC B50S1/AG 






SOUTH 65 


13 


10 


8 


11 


1 WANT YOU BAD LUCKY DOGCOLUMBIA 79542/SONV 






CHARLIE ROBISON 



i » 



731 



TITLE IMPRINT & NUMBER.DISTRIBUTING LABEL 



SIMPLE LIFE COLUMBIA 7954LS0NY 



MARY CHAPIN CARPENTER 



HOW DO YOU LIKE ME NOW?! Dreamworks 4S093J.i»tlfbcopl 



HOW DO I LIVE A' CURB 7302? 



COME A LITTLE CLOSER WARNE R BROS. 167EJ.WRN 
GEORGIA arista NASHVILLE 6901CVRLG 



CAROLYN DAWN JOHNSON 



MEANWHILE BACK AT THE RANCH CURB 731 18 



THE CLARK FAMILY EXPERIENCE 



I KNOW HOW THE RIVER FEELS MCA Nashville 1721B6 



I HOPE YOU DANCE mcamsmville I721SS 



LEE ANN WOMACK WITH SONS OF THE DESERT 



UNBREAKABLE HEART Dreamworks 4S9042/1NTERSCOPE 



JESSICA ANDREWS 



MY LOVE GOES ON AND ON , KG '. -Met. ani jl 



WHEN YOU NEED MY LOVE JKE.AMWORKS 459043 INTERSCOPE 



DARRYL WORLEY 



BREATHE • WARNER BROS 16884WRN 



ORecoids with the greatest saks gams ttlis week. •Recording Industry Assn. of America certification for net shipment of 500.000 units 
[Gold}. A RIAA certification for net shi pment of 1 million units (Platinum), with mullimillion titles indicated by a numeral following the sym- 
bol, c 2001 . Billboard/BPI Communications and SoundScan. Inc. 
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Hubbard Sheds Cynicism For 'Eternal And Lowdown' On Philo 



BY VERNELL HACKETT 

NASHVILLE — Texas artist Ray 
Wylie Hubbard has maintained a 
loyal listener base worldwide be- 
cause he has managed to hold on to 
the integrity of his music. 

While his music has evolved 
through the years from "Up Against 
the Wall, Redneck Mother" in the 
1970s to "Conversation With the 
Devil" from his 1999 CD Crusades of 
the Restless Knights, Hubbard had 
about a dozen years in the middle 
where he was seeking his way in life. 

Drugs and alcohol were his major 
focus back then, and although he 
maintained the lifestyle through his 
music, it wasn't until he became a 
sober person on his 41st birthday, 
Nov. 13, 19H7, that he really began to 
come into his role as a songwriter 
and performer. It was five years 
before he released Lost Train of 
Thought, the album that was the 
beginning of the music he writes and 
performs today. 

The July 3 release of Eternal and 
Lowdown on Philo/Rounder Rec- 
ords is, as Hubbard describes it, 
"kind of rootsy and raw, but just 
really a cool record." 

"I got all that (cynicism] out of my 
system in the last record," Hubbard 
says. "I started listening to my early 
influences of bluegrass and blues 
and picked up a little bottleneck 
slide. The writing still has similar 
themes of redemption and hope, just 
in different characters. When I'm 
writing a song, I never know how 
it's gonna turn out." 

Eternal and Lowdown was pro- 
duced by Gurf Morlix (Hubbard had 
worked with Lloyd Maines on his 
previous three), who has also pro- 
duced Lucinda Williams, Slaid 
Cleaves, Tom Russell, and Robert 
Earl Keen. "I had a great time 
recording it," Hubbard says. "[Mor- 
lix] has a lot of tonal integrity. My 
record just really sounds right." 

Morlix engineered and produced 
the album and also played guitar 
and sang on it. Other featured musi- 
cians include Rick Richards on 
drums, Ian McLagan on organ, 
Eamon McLoughlin on fiddle, Jeff 
Plankenhorn on dobro, Martha Mer- 



riell on harmony vocal, and Bryan 
Standefer on viola. 

The album is being serviced to 
Americana and triple-A radio, ac- 
cording to Rounder Records GM 
Paul Foley. The single "Three Days 
Straight" was shipped to triple-A 
stations June 4. 

"With Ray coming off his best- 
selling record to date, Crusades of 
the Restless Knights, we are hop- 
ing to double sales 

^^^k with the new one," 

^■^k' Foley says. The 
^^^^J^gfjjj label plans to break 
^Hj r Texas, 
■4<- JP^PJ concentrating on 

tt'm II Austin, Houston, 

I t S3. WfJ and Dallas, with in- 
■ ^Ht ^aH stores 
hubbard markets. 

"Ray is on the 
road constantly, so we'll be looking to 
do in-store performances in a lot of 
markets around the country," Foley 
says. "As he goes across the country, 
we'll look for tie-ins with radio and 
retail to promote the CD." 

Rounder is setting up "win it 
before you can buy it" weekends prior 
to the release. It will also do presales 
at Internet sites, including Amazon 
and bamesandnoble.com, where fans 
will be able to hear the music and 
order it for delivery on July 3. 

"We'll also do e-mail campaigns 
with online retailers," Foley says. 
"They identify people who pur- 
chased Ray in the past and send 
them an e-mail to let them know 
there is a new album." 

Brett Dylan, operations manager 
of KHYI Piano, Texas, says Hub- 
bard is a staple at the suburban Dal- 
las Americana station, where "Con- 
versation With the Devil" is one of 
the station's most-requested tunes. 
"We've been dipping into the new 
album just a little, playing two 
tracks ["Mississippi Flush" and 
"Three Days Straight"], both of 
which are receiving strong reaction 
from listeners." 

Dylan says listeners appreciate 
Hubbard because "he's run the 
gamut — he's been down and he's 
been back up, and now he's at a great 
level and happy with his life. He's 



married to a great woman and got a 
great kid. He's got his head screwed 
on. People look to him like a Texas 
guru. People say he's a living legend, 
a leader and not a follower. When he 
sings, they listen." 

Bruce Kidder, PD at KHYI, says 
Hubbard is "a Texas guru, guidepost, 
spiritual adviser, and core cosmic 



cowboy. [The new album is] lighting 
the phones here at KHYI." 

Martin Coulter, buyer for Water- 
loo Records in Austin, says that new 
folk bands admire and respect Hub- 
bard as a singer/songwriter. "He was 
never affected by the decline of the 
progressive country cowboy image. 
He never changed to be something 



else. So a lot of people that listen to 
him still see a true vision there, as far 
as what his writing is and how he 
crafts a song. Every' album has just 
gotten better." 

Hubbard is booked by Dick 
Renco at Muzik Management and 
managed by Judy Hubbard in Wim- 
berly, Texas. 



Keeping The Faith In The Business Of Fairs 



Six Questions is an occasional fea- 
ture that focuses on noteworthy 
industry people. 

NASHVILLE — Bob Romeo, exec- 
utive VP of TBA Entertainment's 
fairs and festivals division, is a vet- 
eran talent buyer with more than 
25 years' experience. He won this 
year's talent buyer/promoter of the 
year award from the Academy of 
Country Music. Romeo and TBA 
buy talent for more than 400 fairs, 
festivals, and rodeos nationally. 

Does country music have as 
much clout at fairs as it once did? 

No. When I first got into this 
business about 25 years ago, there 
were probably 20 acts that could 
consistently do business at fairs. 
Today, if you don't have Tim [Mc- 
Graw] and Faith [Hill], Dixie 
Chicks, Shania [Twain], or Garth 
Brooks, business is spotty at best, 
and the fairs never had a shot at 
those acts. We're definitely in a 
downturn, but do I think it will 
bounce back? Yes. 

Are multi-act tours like the 
Strait Fest and the Brooks & 
Dunn tour, along with their radius 
clauses [where acts coming into a 
market are prohibited by contract 
from playing within a specified 
radius of time and geography], 
having an impact on the fairs? 

Yes. There is just so much more 
competition now for the entertain- 
ment dollar, period. As for these 
radius clauses of 200 miles or what- 
ever, I understand why [promot- 
ers] are doing that. They want pro- 
tection. They want to sell tickets. 



But it does make things tougher. 

What are the fairs and festivals 
interested in talent-wise this year? 

A lot of our clients accept the 
changes in country music and realize 
it's a cycle, with peaks and valleys. 
Five or six years ago we started to see 
classic rock come in, with Steve Miller 
Band, REO, Styx, and others all doing 
great business at fairs. Three years 
ago we started seeing pop do well at 
fairs, including 98°, Britney Spears, 
and Christina Aguilera. This year, if 



S9X QUESTIONS 



Bob Romeo 
is executive 
VP o( TBA 
Entertainment's 
fairs and 
festivals division 



the smart fair buyers could do what 
they wanted, they would have two 
country acts — one young, one tradi- 
tional — two pop acts, and probably 
two rock or contemporary rock acts. 
But with SFX buying up so many 
dates to fulfill their amphitheater obli- 
gations, those dates don't exist for 
fairs. The fairs want what SFX has on 
tour. Would Tom Petty, Matchbox 
Twenty, or Aerosmith work in 
Cheyenne [Wyo.]? Yes, that's not an 
issue— even at $200,000-$300,000 it's 
not an issue. But when I see those 
packages at $600,00O-$700,0O0 a night, 
I don't have any clients that would 
belly up to that. There definitely is a 
price sensitivity, and the fair business 




has a lower threshold than the con- 
cert business [at large]. 

Is there a stigma attached to 
playing fairs? 

Yes, particularly with the hot rock 
acts. Ifanactdoesnt think your place 
is hip, you don't have enough money 
to buy the act. In country music, a lot 
of it has to do with production. Tim 
and Faith, for example, did no fairs 
last year because they w f anted to 
have that big production, the nine 
trucks, and 95% of fairs can't handle 
that If you saw the Dixie Chicks tour, 
how could you put that outside at a 
fair? It's not that they hate fairs — I 
just think a lot of these acts want to 
bring in this big, dynamic show. 

Are paid grandstands being 
replaced by free stages? 

Yes. We're seeing more and more 
of our fairs saying they can't afford 
or get the big names, so what are 
their next choices? A lot of acts 
won't sell the 10,000 seats, so [the 
fairs] just upgrade the level of free 
entertainment with $5,000 acts and 
let the people see them for free. The 
business is splitting so much, and it 
will get harder and harder for the 
midlevel acts to find work. 

Are fair buyers in general 
more savvy than 10 years ago? 

The ones that want to be more 
savvy are, and others have their 
heads in the sand. We want to help 
the fairs realize they can't always do 
it the way they used to. The chal- 
lenge is to market better, to mer- 
chandise tickets better — including 
on the Internet — and to get more 
into the national sponsorship arena. 

RAY WADDELL 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher Licensing CVe ) Sheet Music Pisl 
3 AIHT NOTHING ' BOUT YOU (Sorry/ATV tee. 

BMt/Wenonga, BIMJmvwsal. ASCAP/Memphisto. 

ASCAP) HL/WBM 
34 ANGELS IN WAITING (WB, ASCAP/Cal TV, 

ASCAWStaustimess) In. ASCAP/Peer Music III 

MMh Ocean, BMI) HLWBM 
29 AUSTIN (lalDot, BMMrstisones. ASCAP) 
S5 THE BIRO SONG ;Maior Botj ASCAftta Csson 

ASCAP/Souttwn Writers Group, ASCAP) WBM 
II BUT I DO LOVE TOU (Realsongs. ASCAP) WBM 
43 COME A LITTLE CLOSER (Curb Congregation, 

SESAC/Monkids, SESAOU-Stranon. SCSAC/Cutti, 

ASCAP/Cturlie Monk. ASCAP/Mick Hits, ASCAP) WBM 
38 COMPLICATED (EMI Full Keel. ASCAP/Arxil Blue. 

ASCAP/EMI Blackwood BVl/Zocnba, Bill) HL/WBM 
59 0ID0LEY IBakertHlly ASCAP/Platnum, BMLSouth 

Eden ASCAP) 

1 00NT HAPPEN TWICE (EMI Apnl. ASCAP/Gotta 
Groove, ASCAPCooyright net BMI/McMore. BMI) HI 

15 DOWNTIME (Graaitron. SESAC/Bluewatcr. SESAC/tMl 
Full Keel. ASCAP/Blakemore Avenue ASCAP) HL 

26 A GOOD WAY TO GET ON MY BAD SIDE (Universal, 
ASCAP/Memphisto. ASCAP/Zomba BMlTereti It Up, 
BMI) WBM 

2 GROWN MEN DONT CRY (Lanja Vista. ASCAP/Scanet 



Rain, ASCAP/Sony/AlV Tree. BMI) HL 
St HELPLESSLY HOPELESSLY (Sony/ATV Tree. BMI/ 
Songs 01 feracel, BMI/Songs Of Universal, BMI) HL 

50 HONEY DO (Mighty Nice, BMI/AI Andersongs, 
BMI/Bluewaler RMLcSones Of Windswept Pacific. 
mm Life's Work. BMI/Mov, Desert. BMW Want To 
Hold Your Songs. BMCRic Bravo. BMI) WBM 

41 HOW COOL IS THAT (Sony/ATV Tree. BMI/Wamer- 

lanwlane, BMI/Major Bob. ASCAP) HL/WBM 
5 I COULD NOT ASK FOR MORE (Realsongs. ASCAP) 

7 IF I FALL YOU'RE GOING DOWN WITH ME (HillMfitJi. 

BMI/Songs 01 Sally Sues Medicine Shoo. BMI/Songs Of 

Universal. BMMImo. ASCAP/Anwa. ASCAP) HLzWBM 
I IF YOU CAN DO ANYTHING ELSE (EMI Blackwood 

BMI/New Don. ASCAP/New Hayes. ASCAP) HLWBM 
4 I'M ALREADY THERE (Sony/ATV Tree, BML'/omba. 

ASCAP/Swear By II. ASCAP/Josh-Nick. ASCAP) 

HLWBM 

27 I'M JUST TALKIN' ABOUT TONIGHT (Tokeco Tunes 
BMLSorty/ATV Tree. BMVBig Yellow Dog. BMI) HL 
9 ITS A GREAT DAY TO BE ALIVE (EMI April, 

ASCAP/House Of Beam. ASCAP) HI 
37 I WANT YOU BAD (Music Sales. ASCAP) 

51 I WANT YOU TO WANT ME (Screen Gems-EMI, BMI) 



HL 

30 I WOULD'VE LOVED YOU ANYWAY i Car: JSC if; 

BMllnsign. BMI/Songs Of Universal. BMI) HL/WBM 
56 KEEP MOM AND DAD IN LOVE (Sony/ATV Tree, 

BMI/Nck N Ash. BML/Taddys Head. SOCAN/Balmur 

Cows. SOCAnl/Curb Magnasong. SESAC) HL/VrBM 
23 LAREDO (Mark Hybner. ASCAP) 
41 LOVE IS ENOUGH fWilldawn. ASCAP/Balmur. 

ASCAP/Rio Bravo. BMI) WBM 

39 LOVING EVERY MINUTE (Sony/ATV Tree BMI/Wenon- 
ga, BMI/Zomoa, ASCAP) HL/WBM 

13 MRS. STEVEN RUDY (WB. ASCAP/Neon Mule, 
ASCAP/Cal IV, ASCAP) WBM 

49 NEVER LOVE YOU ENOUGH (Sony/ATV Cross Keys 
ASCAP/Onaly. ASCAP/tlmversal-PolvGrarn Internation- 
al ASCAP/Green Wagon. ASCAP) HL 

45 NO FEAR (Univefsal-PofyGram International, 

ASCAP/Iem-OOO, ASCAP/Why Walk, ASCAP/EMI Apia, 
ASCAP) WBM 

40 ON A NIGHT LIKE THIS (Wamer-Tameilane, 
BMI/uistincl ASCAP) WBM 

IT ONE MORE DAY (EMI April. ASCAP/Sound Island. 

ASCAP/Mike Curb. BMI) HL/WBM 
47 REAL LIFE (I NEVER WAS THE SAME AGAIN) (Mayor 

Bob, ASCAP/Casln BMLWiisley Gap. BMI) WBM 
6 RIGHT WHERE I NEED TO BE (Acuff-Rose. BMI/G01 

Broadway, BMI/Sony/ATV Tree, BMl/Baj Yellow Doc 

BMI) HL 

2! SECOND WIND (EMI Blackwood, BMI/Hafley Creek. 
BMI) HI 



11 SHE C0ULDN T CHANGE ME (WB. ASCAP/Gary 
Nicholson, ASCAP/Sony/ATV Cross Keys, ASCAPI 
Hl/WBM 

54 SHE'S MY GIRL (Sony/ATV Crass Keys. 

ASCAP/Sony/ATV Tree, BMI/Hrp Beat BMI) HL 
57 SIMPLE LIFE (Why Walk. ASCAP) 

52 SIX-PACK SUMMER (EMI April. ASCAP/Phil Vassal. 
ASCAP/tfitane. ASCAPjtMl Blackwood, BMI/Flybndge, 
BMI) HL 

24 SOMETIMES (Steel Wheels, BMI/CIMAT. BML'Acoff- 
Ftose. BMI/Mrletie. ASCAP/loggy Bayou. ASCAP) 
HL/WBM 

GO SOUTHERN RAIN (Sunnagenxumo, BMI/Aclry Breaky 
Heart BMITwo Seats Down. BHD 

44 STANOIN'STiaOVB ASCAP/Dreaniin Upstream. 
ASCAP/Higti Steppe ASCAP/Steel Wheels, BMI! WBM 

36 SflLL HOLDING OUT FOR YOU Without Anna, 
ASCAP/Oii-Boy. ASCAP) CLM/WBM 

35 SWEET SUMMER (Desert Dreams, tV.V ifaehcuse 
BMl£nsign. BMI/Rn Bravo. BMI) HL 

31 THERE YOU GO AGAIN ISIill Working For The Man. 
BMI/Tommy Lee James, BMI/EMI Blackwood. BM War- 
den Angel. BMI/Sony/ATV Tree, BMI) HL 

21 THERE YOU'LL BE IRealsongs, ASCAP) WBM 

12 mOPEOPUFEUINLOVE(EMIApnl.ASCAP/Sea 
Gayle, ASCAP/love Ranch. ASCAP/EMI Blackwood. 
BMI) HL 

53 UNBROKEN BY YOU (Unrversal-MCA, ASCAP/Sony/ATV 
Tree. BMlRanch Rock. BMI.Big Red Tractor. ASCAP/lce 
Trey, ASCAP) HL 



33 WKXT I EHO RIGHT (tMI Full Keel. ASCAP/Lc-ft Foot. 
ASCAP/Vtomaculate Conceplions, ASCAP/EMI Longi- 
tude. BMLtSamey Building. BMI/SH Standing BMI) 

32 WHAT I REALLY MEANT TO SAY (Sony/ATV Cross 
Keys. ASCAP/Sony/ATV Tree. FJMI/Chris Waters, 
BMLtStill Working For The Man, BMl/Tommy Lee James. 
BMI] HL 

14 WNEH I THINK ABOUT ANGELS (EMI April. 

ASCAP/Pang loon. BMl/WB. ASCAP/Wamer-Tamerlane, 
BMI) HL/WBM 

10 WHEN SOMEBODY LOVES YOU (W8. ASCAP/Yee Haw. 

ASCAP) WBM 
46 WHERE DOES IT HURT (Sony/ATV Tree. BMI) HL 
20 WHERE THE BLACKTOP ENOS (Steve Wanner, 

BMl/Buill On Rock. ASCAP) WBM 
22 WHILE YOU LOVED ME (Sony/ATV Cross Keys, 

ASCAP/Kim Williams. ASCAP/K VnUiams Songs, 

ASCAP/Trving. BMI) HL 
16 WHO I AM (Sony/ATV tree, BMI/Songs Of Teracel. 

SMI/Songs Of Universal. BMI) HL/WBM 
2b WHY THEY CALL IT FALLING (WB. ASCAP/Mavenck, 

ASCAP/New Hayes, ASCAP/New Don. ASCAP) WBM 
42 WILL YOU MARRY ME (Songs 01 Windswept Pacific. 

BAWMy Life's Work. BMl/Yellow Desert. BMI/Staiviay 

To Bctners. BMI/AI Andersongs. BMI) WBM 
19 YOU SH0ULDNT KISS ME LIKE THIS I Tokeco Tunes. 

BMII 
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COMPILED FROM * NATIONAL SAMPLE OF 
RETAIL STORE. MASS MERCHANT. AND INTER- 
NET SALES REPORTS COLLECTED. COMPILED. 
AND PROVIDED BY SoundScan* 
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THIS WEEK 


X 
.- 

: 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT & NUMBEfVDISTSIBUNNG LABEL (SUGGESTED LIST PRICE OR EOUWALENT FOR CASSETTE/CD) 


PEAK POSITION 


1 


1 


1 


5 


m No. 1 ■ 

TIM MCGRAW A CUf 5««tsjtNo.i SET THIS CIRCUS DOWN 


1 


2 


2 


3 


43 


SOUNDTRACKA'CUR87«703in.s«i;98l COYOTE UGLY 


1 


3 


3 


2 


53 


LEE ANN WOMACKA' mcanasmville 170099 111 M717.9BI 1 HOPE YOU DANCE 


1 


4 


4 


4 


25 


SOUNDTRACK A mercurv I70O69U19&T89BI O BROTHER, WHERE ART THOU? 


1 


S 


5 


S 


6 


BROOKS & DUNN arista nashville 670O3aRLG (12.98(18.96) STEERS & STRIPES 


1 


« 


6 


8 


': 


SARA EVANS •RC«67%<fRLG 111 9&17.9BI BORN TO ri » 


6 


7 


7 


; 


35 


KENNY CHESNEY • ou 6797&KLG (1 1.98/17 .981 GREATEST HITS 


1 


8 


9 


12 


27 


DM MCGRAW A' CURS 77978 (12.98(18 981 GREATEST HITS 


1 


9 


8 


10 


91 


DIXIE CHICKS A° MONUMENT 6%78/SONr (12.96 E018.981 FLY 


1 


10 


10 


u 


81 


FAITH HILL A' «VARNER BROS fl7373.WMNn2 9a i8.98j flftf ATHf 


1 


11 


;i 


9 


82 


TOBY KEITH A drlaw*orks 4W20wntlrscope ao 9a 16 98i HOW DO YOU LIKE ME NOW?! 


9 


12 


is 


15 


17 


LEANN RIMES* CURB 77979 [11 .9871 7 .981 1 NEED YOU 


1 


13 


13 


14 


13 


JESSICA ANDREWS • DREAMWORKS 45024B1NTERSCCPE 110 98716.98] WHO 1 AM 


2 


14 


12 


6 


3 


BILLY GILMAN !PIC6208?(50NY(11 98E0J17.98) DARE 10 DREAM 


6 


15 


16 


16 


34 


TRAVIS TRITT • C0LUMBA621657S0NV (11 9B £017.961 DOWN THE ROAD 1 GO 


8 


16 


14 


n 


4 


MONTGOMERY GENTRY Columbia 62167.SONY III 98 E0717 98i c An »• i %r, ON 


6 


17 


17 


17 


83 


GARY ALLAN • ik> wn at I/CIOI :ll SMOKE RINGS IN THE DARK 


9 


QD 


27 


26 


25 


— ^ Greatest Gainer — 

NICKEL CREEK .1 ..... h , . . . - D18B NICKEL CREEK 


18 


19 


18 


18 


3 


MARK MCGUINN vfr 73475; (1098 16 qs: BB MARK MCGU1NN 


IS 


20 


,9 


19 


16 


DIAMOND RIO ARISTA NASHVILLE 67999RIG (11.98717,98) ONE MORE DAY 


5 


21 


21 


24 


51 


RASCAL FLATTS LYRIC STREET 16501 1/H0U.VV7OOD [1 1.98(17.98) ■ RASCAL FLATTS 


14 


22 


23 


28 


30 


JAMIE O'NEAL MERCURY 170132 (11.98717 98: BB SHIVER 


14 


23 J4 


25 


104 


LONESTAR A bna 67762.RLG :ic 9s : 7 17(1 LONELY GRILL 


3 


© 


NEW ► 




■ Hot Shot Debut 1 

ROY D. MERCER r.. to. v. -, ■ ,r * >«, BE ROY D. MERCER VS. YANKEES 


24 


25 


22 


22 


29 


ALAN JACKSON • A(OS1ANASHYlll£69335HLG<il 3W1798I WHEN SOMEBODY LOVES YOU 


1 


26 


20 


21 


69 


KEITH URBAN • Capitol 97691 (10.98/16 98; ■ KEITH URBAN 


17 


27 


26 


20 


49 


BILLY GILMAN A LPic 620867SONY (11.98E0717.98] ONE VOICE 


2 


28 


25 


23 


43 


JO DEE MESSINA • CURB 77977 (11 98/17,98) BURN 


1 


29 


29 


29 


107 


SHEDAISY A WW STREET 165002/HOLLYWOOO (12 98718.98/BI THE WHOLE SHEBANG 


6 


30 


31 


30 


104 


BRAD PAISLEY A ARISTA NASHV11LI 38871.RLG (10 98/1 7 98)B3JJ WHONEEDS PICTURES 


13 


31 


32 


32 


11 


TRICK PONY WARNER BROS A7927WRNU1 96/17 98/ TRICK PONY 


12 


32 


28 


27 


5 


SOUNDTRACK CURB 78716 (12.98/18.98) DRIVEN 


16 


33 


33 


35 


44 


AARON TIPPIN • LYRIC STREET 165O14A40LLYWO0O (10.98/16 981 PEOPLE LIKE US 


5 


34 


30 


31 


6 


LORRIE MORGAN A SAMMY KERSHAW , F|NALLY pouND SOMEONE 


13 


QD 


18 


49 


30 


-^m Pacesetter ■* 

RANDY TRAVIS //arkerbkos. 4789iWni ill 9S i ; ssi INSPIRATIONAL JOURNEY 


35 


36 


34 


34 


64 


l^°naPhv uM7CK)0^ll.987l79S) LATEST GREATEST STRAITEST HITS 


; 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT s NUMBERDISTRIBUT1NG LABEL 'SUGGESTED LtST PRICE OR EQUIVALENT FOR CASETTE/CD] 


PEAK POSITION 


37 


36 


37 


4 


TAMMY COCHRAN EPTC697J£VSONT(79aEO/ll.96]|l 


TAMMY COCHRAN 


34 


38 


35 


38 


11 


DELBERT MCCLINTON new ivest 602< (17 98 CO) 


NOTHING PERSONAL 


20 


39 


41 


48 


26 


CHRIS CAGLE VIRGIN 28293XAPITOL (8.98/12 98) 


PLAY IT LOUD 


39 


40 


46 


50 


59 


VARIOUS ARTISTS CLASSIC COUNTRY 1970 — 1974 




41 


44 


52 


59 


™ E R i°E U li*??3 S 5l S 0[i 1 CLASSIC COUNTRY EARLY 70S 


30 


42 


37 


43 


27 


VARIOUS ARTISTS UTV 170137111 .9817.981 


EVERLASTING LOVE SONGS 


19 


43 


38 


36 


36 


GEORGE STRAIT • mca Nashville 170143 (11.98/17 98) 


GEORGE STRAIT 


1 


44 


42 


42 


19 


ALABAMA RCA 69337/RLG 11 1.987)7,98) 


WHEN IT ALL GOES SOUTH 


4 


: 45; 


57 


56 


59 


VARIOUS ARTISTS TIME LIFE 18435 (13 98 CDI 


CLASSIC COUNTRY LATE 60S 


30 


46 


40 


39 


66 


PHIL VASSAR ARISTA NASHVILLE 18891/SLG 110 98-16 981 ■ 


PHIL VASSAR 


23 


47 


39 


33 


84 


ANNE MURRAY • STRAIGHTWAY 20231 (19.98/19.98) 


WHAT A WONDERFUL WORLD 


4 


(48) 


51 


54 


41 


RODNEY CARRINGTON CAPITOL24827(109ft'17.98)TJJl 


MORNING WOOD 


18 


49 


43 


45 


44 


CLAY DAVIDSON VIRGIN 48854/CAPITOl (9.98/12 98) B 


UNCONDITIONAL 


33 


SO 


49 


47 


83 


ALAN JACKSON A ARISTA NASHVILLE 1B89ZRLG (10.98717.98 


UNDER THE INFLUENCE 


2 




53 


60 


32 


DARRYL WORLEY Dreamworks 450042'nterscope (1096 16 38! ■ HARD RAIN DON'T LAST 


33 


(52) 


53 


65 


57 


ROY D. MERCER GREATEST FITS: THE BEST OF HOW BIG'A BOY ARE YA? 

VIRGIN 4908&CAPITOL 1 ' J *R 16 yfe 


26 


53 


50 


51 


6 


HAYSEED DIXIE A HILLBILLY TRIBUTE TO AC/DC 


47 


54 


45 


41 


35 


JOHN MICHAEL MONTGOMERY • atlan-/: E3:/3AS<11.98717.98I BRAND NEW ME 


2 


55 


47 


40 


18 


DOLLY PARTON SUGAR HILL 3927 (10.98716 98] 


LITTLE SPARROW 


12 


56 


54 


44 


28 


KENNY ROGERS DREAAOTCHER 006(13 98/17 981 


THERE YOU GO AGAIN 


17 


(57) 


NEW ► 


1 


THE OAK RIDGE BOYS spring hill 21017 (16 98 CD) 


FROM THE HEART 


57 


51 


52 


46 


9 


CLAY WALKER GIANT 24759.WRN ill 9817 981 


SAY NO MORE 


14 


59 


59 


59 


36 


TERRI CLARK MERCURY 170157 (11.98.17.98) 


FEARLESS 


8 


60 


60 


61 


. 


CHRIS LEDOUX CAPITOL 93781 110 98(16.98) 


20 GREATEST HITS 


17 


(3D 


67 


72 


34 


ROY O. MERCER '. 3;G A BOY ARC YA? VOLUME SEVEN HANGIN IT JP 

* RGIN 5O003CAP1T0L ' 1C 9a 16 3a 20 


32 


62 


55 


58 


28 


8*:.:{it.S3rjy ill 38 EU'17 98. BB -WST ANOTHER DAY IN PARODIES 


25 


(3 


56 


55 


7 


CHARLIE ROBISON LUCKY DOS/Columbia 61404i50NY ii I 98 EQ71 7.981 H STEP RIGHT UP 


27 


164) 


RE-ENTRY 


8 


SHERRIE AUSTIN , .- : maoac/ 16 - cc 


FOLLOWIN- A FEEL1N' 


43 


65 


71) 




78 


JEFF FOXWORTHY warner BROS 47427WRN (10.9816 9B) GREATEST BITS 


17 


66 


64 


= 4 


17 


EMMYLOU HARRIS NONESUCH 79616/AGIlI 98/17 98) 


RED DIRT GIRL 


5 


67 


61 


67 


43 


SOUNDTRACK 8NA67%3/RLG(U.98V17.98) 


WHERE THE HEART IS 


18 


II 


63 


57 


89 


MARTINA MCBRIDEA RCA 67824/RLGdO 961698/ 


EMOTION 


3 


19 


65 


61 


29 


DWIGHT YOAKAM REPRISE 47B27/WRN ll 1,9S'17,9B1 


TOMORROW'S SOUNDS TODAY 


7 


70 


72 


68 


89 


ALISON KRAUSS HOUNOER 61046&MERCURY 11] 96/17.98) 


FORGET ABOUT IT 


[ 


71 


62 


53 


3 


Iamra°h:»i?/670?rhiw . -: ANTHOLOGY: THE WARNER/REPRISE YEARS 


53 


72 


68 


63 


78 


REBA MCENTIREA MCA NASHVILLE 170119(1198717.981 


SO GOOD TOGETHER 


5 


73 


71 


71 


79 


LEANN RIMES A CURS 77947 I11.9B/17 98! 


LEANN RIMES 


1 


04) 


RE-ENTRY 


36 


BILL ENGVALL BNA693U/RLG(I0.9871698) 


NOW THAT'S AWESOME 


14 


75 


73 




28 


SAWYER BROWN CURB 77976 111 9817.98) 


THE HITS LIVE 


35 



O Albums wilt. Ihe greatest sales gains this week. •Recording Industry Assn. Of America (RIAA) certification for net shipment of 500.000 albu 
(Diamond). Numeral following Platinum or Diamond symbol indtcates album's multi-platinum level. For boxed sets, and double albums with a runnii 
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent 
growth. Heatseeker Impact shows albums removed from Healseekers this week. B indicates past or present Heatseeker title, C 200 1 . Billboard/BPl 



n units (Gold). A RIAA certification for net shipment of 1 million units (Platinum) 4> RIM certification for net shipment of 10 minion units 
ig time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes "Asterisk indicates LP is avail- 
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage 
' Communications, arid SoundScan, Inc. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE MASS MERCHANT. AND INTERNET 
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THIS 
WEEK 


5s 


ARTIST TITLE 

IMPRINT £ NUMBER. DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


h 




2 


DIXIE CHICKS* v s -n: v : - BB 


34w«(o«INo. 1 WIDE OPEN SPACES 


174 




1 


SHANIA TWAIN ♦" MERCURY 5360OJ 11? 98718 981 


COME ON OVER 


IBB 




3 


BROOKS & DUNN A' ARISTA NASHVILLE lBSSiULG (10.98717 98) 


THE GREATEST HITS COLLECTION 


193 




7 


GARTH BROOKS* ' CAPITOL 97424 (19.98726.98) 


DOUBLE LIVE 


132 




4 


TOBY KEITH A MERCURY 558962 (11.98717 96) 


GREATEST HITS VOLUME ONE 


130 




6 


ALAN JACKSON ARISTA NASHVILLE 1B8CT/RLG (10 98716.98) 


THE GREATEST HITS COLLECTION 


292 




9 


JOHNNY CASH • LEGACY/COLUMBIA 69739.50NY (7 98 EOT 198) 


16 BIGGEST HITS 


112 




8 


HANK WILLIAMS JR. A* CURB 77638 IS 98T9.9SI 


GREATEST HITS. VOL 1 


364 




5 


PATSY CLINE A MCA SPECIAL PRODUCTS 42026&MCA (3 98*.9B) 


HEARTACHES 


126 




a 


JOHN DENVER MADACY 4750 <5 9879.98) 


THE BEST OF JOHN DENVER 


153 




10 


FAITH HILL A WARNER BROS 4679G.',VRN HI 9B17 931 


FAITH 


162 




12 


WILLIE NELSON • LEGACr.'COLUMBW 69322/SONY (7.98 E0711 961 


16 BIGGEST HITS 


142 




16 


VARIOUS ARTISTS madacy 1326 (15 98 CD) 


THE BEST OF COUNTRY 


27 



Catalog alDuma ire 
1 - r-ilini ' 1 tii-I vi 
I" 7* ■■(:'• .ml r- 



fr.ii or.' M'ts H'jI i i.-- ijiie'i wio» \ .. ] :.>:: in tw Doait ~ 90 ■ ■ M ri Mm iMlM UM 1 ! '-'" NWfl sMUM W*lfc« r ,ir- rir^i- mir - s-s j(orjfM 
ipmert ol 1 millKin unrli iPIhI -iunu ^ RIAA cer14 cat tori for net inipineflt or 10 mitlnyi wilts (Oiamondl NufTtersI tolkiwing Plat»nu"i o* Oiairicirid (yrotqi in^ici 
1 1 cm •Aslersi imhcales nrryl IP is nwUbte Most tape prices, and CD dees tor BMG and WEA \Hotto ate suggested lists Tape onc« marked EQ. and fjf othvCO pr 



ARTIST 

IMPRINT & NUMBWDlSTfifflUTiNtj LABEL (SUGGESTED LIST PRICE OA EQUIVALENT FOR CASSETTE/CO) 



TITLE 



THE JUDDS CURB 77965 [7,98/U 981 



NUMBER ONE HITS 



MONTGOMERY GENTRY • Ci:LLMBIA69156VSONYI10.9flECvl6.98)fl 



TAnOOS & SCARS 



THE CHARLIE DANIELS BAND A' EPtt6569«0W 17 96 CCtfU 98) 



A DECADE OF HITS 



KENNY ROGERS A DREAMCATCHER004U1.9B/16.9B1 



SHE RIDES WILD HORSES 



TRAVIS TRITT A WARNER BROS 46O01/WRN (10.96/16-981 



GREATEST HITS — FROM THE BEGINNING 



CHARLIE DANIELS A epic&a:b?:sqny i£98ElV9 96; 



ALISON KRAUSS A RDu'.D[q t;D3:=-'jj'.'G ::: : • B 



NOW THAT I'VE FOUND YOU: A COLLECTION 



PATSY CLINE A ' MCA NASHVILLE 320012 (6.98/11 981 



12 GREATEST HITS 



TIM MCGRAWA'CJRB 77942(11, 98/17 981 



A PLACE IN THE SUN 



FAITH HILL A WARNER BROS 45872VfRiN I7.96V11.98) 



IT MATTERS TO ME 



WILLIE NELSONA LEGACY'C0L<JMBlA64184^ONYI5 9SEa998) 



JO DEE MESSINA A' CURB 77904 (1 1,96/17 981 



n with * running time that exceed* 



shipment of 5430,000 alBum unA IGoW) *R' 
« or more, the RIAA muttipliei stiipmentt by It 
title, t ?O01. &«£»*r1BPi CwrnTuft-caTWii »nd SoundScan, K 
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By 2005, the online music market will grow to be a 
$5.4 billion industry. Digitally distributed products will 

escalate to 28% of total online 
sales, with subscription services 
accounting for the majority of 
it - $980 million in 2005. 

A. Sinnreich, Senior Analyst, Jupiter Media Metrix 



PLUG IN 2001 TOPICS INCLUDE:! 

The Labels Strike Back:L 
Were the Lawsuits Beneficial? I 

Distribution And Retailing:! 
Surviving The Competition^ ^ 

The Future of File-Sharing: 
Next-Generation Solutions 4$ 

The Bottom Line: 
New Models For The Digital Revolution 

Legislation And Digital Riqhts:im^~ 
Protect or Control? 
(Roundtable Discussion Presented by Billboard) 



I Pi 11 



www.jupiterevents.com/plugi 

JULY 23-24 I NEW YORK CITY I SHERATON HOTEL & TOWEI 



> 
> 
> 



0 register & for more information: 
www.jupiterevents.com/plugin 
800-414-6627 ext 6424 
pluginforum@jmm.com 




During the past few years, major labels and entertainment 
firms have been idle, watching with caution and confusion as 
innovative start-ups captured the attention of online music 
fans. The forces these companies set in motion changed the 
rules of music distribution and put the labels on the defensive 
in the eyes of consumers. 

Now the industry is striking back. Will their legal victories 
insure their ongoing dominance, or have the record labels 
sealed their own doom by fighting their fans? 

In its sixth year, PLUG. IN attracts all the key industry players 
to discuss and debate the critical issues impacting the digital 
music industry, including legislation and digital rights, 
distribution and retailing, label/artist relationships and the 
latest file-sharing technologies. 




RED, HOT, 6 nU? • MTERnflTIOnfll FOCUS Oil JAZZ 
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Europe Gears Up For All That Jazz' 

Bumper Sales Expected Following Burns Documentary Broadcast 




BY GORDON MASSON 

LONDON — Europe's major labels 
are gearing up for bumper sales of 
jazz product, as award-winning TV- 
documentary maker Ken Burns 
brings his jazz series to the Continent 
The 19-part TV series, Ken Burns' 
Jazz, breathed new life into the jazz 
market in North 
™ America recently 
f-> (Billbomxl, Fc-b. It)'), 

A and Europe's jazz 
ff label chiefs expect 
the compelling doc- 
I umentary to have a 
I .similar effect when 
sieff it is aired through- 
out the region dur- 
ing the next few months. 

"It is the most important jazz 
event on television ever — an un- 
believable marketing opportuni- 
ty," says Adam Sieff, Sony Music 
Entertainment's newly appointed 
director of jazz for U.K. and Eur- 
ope (BillboardBulletin, May 
23). "[The series] completely 
changed the face of jazz retailing 
in the United States and generat- 
ed hundreds of thousands of sales, 
and we feel it's going to start doing 
the same in the U.K. and through- 
out Europe." 

The documentary will be broad- 
cast, in a shortened version, as a 13- 
part series on the U.K.'s BBC 2 from 
Monday to Thursday for three weeks 
in June. It will be shown throughout 
Europe later this year. 

"One of the most important 
talking heads on [the series] is 
Wynton Marsalis," Sieff says, 
"and we have a Best of Wynton 
Marsalis album coming out. which 
is great timing." 

Sony has produced 1 1 albums to 
accompany the series. Universal has 
produced the same number of 
albums on its jazz label, Verve, plus 
a five-CD boxed set and a compila- 
tion album by various artists. 

Wulf Mueller, VP of internation- 
al marketing, classics and jazz for 
Universal, is equally enthusiastic 
about the Burns series: "It's very 
important. It's not just going to 
help the catalog sales and the CDs 
that have been put together in con- 
nection with the series; I think it 
will also help the overall under- 
standing and status of jazz." 

Universal will work in tandem 
with Sony in the various European 
territories to market and advertise 
the products in conjunction with 
the TV release. 

Although not directly involved 
with the TV special, Europe's 
other majors are nonetheless 
looking forward to shifting some 



additional repertoire as con- 
sumers tunc in to the programs. 
Wendy Day, U.K. marketing man- 
ager for EMI imprint Blue Note, 
says, "We're putting together 
product that relates to [the Burns 
series] through our catalogs. For 
instance, earlier this year in the 
U.S. we had a Louis Armstrong/ 
Duke Ellington release that came 
out earlier than was intended to 
tie in to the [Burns' jazz] profile." 

Blue Note's summer campaigns 
in the U.K. include a new album by 
Pat Martino. "He's touring here in 
the summer, so it is a priority for 
us," Day says. "It's also the 10th 
anniversary of our 'Blue' series, 
and that will be our biggest cam- 



paign of the year. 'Blue' is a vari- 
ous-artists compilation series, and 
we'll have about 10 new titles this 
year — as well as 40 catalog titles — 
so we'll be doing a big retail focus 
and advertising at point-of-sale to 
promote that." 

The label is also releasing new titles 
in its Rudy Van Gelder collection. The 
engineer on a canon of classic Blue 
Note albums, Van Gelder himself has 
remastered his work for various 
artists from the '50s and '60s. 

Aside from the Burns-related 
catalog, Universal's other priori- 
ties for the coming season include 
albums by Charlie Hayden {Noc- 
turne), a Michael Brecker project 

(Continued oil fHllfi' -i 



french Market Sees Sales Dip, 
Bin Is Waking UpToAHu Touch 



BY MILLANE KANG 

PARIS— Talk about a French par- 
adox. Although 
France boasts the 
second-largest 
jazz market in the 
world, local indus- 
try estimates sug- 
gest that the gen- 
re's share of the 
de wilde French music mar- 
ket has fallen to 
2.3% from 3.3% some 10 years ago. 

On the brighter side, Franck 
Medioni, who produces a jazz radio 
show for public broadcaster France 




Musique, points out, "There have 
never been so many or so [many] var- 
ied jazz releases, with about 300 
records [including new and reissued 
discs] released each month." 

According to Pascal Anquetil, direc- 
tor of the Jazz Information Center— 
a Paris-based government- and music 
industry-funded body that promotes 
French jazz — a substantial slump in 
jazz retail outlets in recent years has 
hampered the genre's progress at 
home. At the same time, he notes, "it 
is difficult to export French jazz 
because of its 'different sensibility.' " 
(Continued on fxige J,2) 



Toshiba-EMI Satisfies 
Yen For Club Culture 



BY STEVE McCLURE 

TOKYO — Japan has long been a key 
jazz market, and the latest demon- 
stration of the continued support of 
the genre by Japanese labels and 
music fans comes from Tbshiba-EMI's 
strategic marketing division. Between 
March and June, it will launch the first 



4 



den 



- 4 




» - I 

15 installments in a new series of jazz 
releases called "Club 2001." 

Toshiba-EMI recently struck a 
licensing deal with New York label 
ropeadope, which specializes in such 
jam-band/tumtablist acts as DJ Logic. 
'The theme of *Club 2001' is danceable 
jazz," explains Yoshimitsu Harashima, 
GM of Toshiba-EMI's strategic mar- 
keting division's third A&R depart- 
ment "This is music that has originat- 
ed in the club scene." 

Harashima says the music recalls 
the acid jazz movement of a few years 
back, but draws on a wider variety of 
musical sources. Another key differ- 
ence, he says, is that the jam bands 



A Beginner's Guide Tn Jazz Bn The Internet 



BY JULIANA KORANTENG 

LONDON— Web sites in Europe 
have emerged as a key resource 
for jazz fans worldwide. Aside 
from those set up by individual 
labels, a string of Web sites have 
been established by leading jazz 
festivals, retailers, and media. 
The following is a guide to a 
number of noteworthy sites. 

M0NTREUX JAZZ FESTIVAL 

montreuxjazz.com 

An earnest but detailed virtual 
brochure of events and related 
services at the 35th Montreux 
Jazz Festival scheduled for July 
6-21 in Switzerland. Available in 
English, French, or German, the 
site's home page opens with col- 
orful graphics of musicians in 
action on a black background. 
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Text flashing the words "blues," 
"funk," "Latino," "acid," "techno," 
and "acoustic" indicates the array 
of jazz music available at the fes- 
tival. Acts featured include Bob 
Dylan, Neil Young, and Herbie 



Hancock. One 
feature is the 
Live on the Web 
service, offering 
audio/ video re- 
cordings of the 
performances, 
interviews, and 
even jam ses- 
sions of last 
year's festival. 
Tickets and mer- 
chandise are 
available online 
at the Jazz 
Shop. 



JAZZ ONLINE 

jazzonline.com 

Described as "the new voice 
in jazz," Jazz Online's sparsely 

tCiiiitinnrit on pagers) 



featured on labels like ropeadope are 
exactly that: bands — real, functioning 
performance units — and not the prod- 
uct of studio wizardry. 

"It's a very interesting time for 
jazz," says Harashima. 'These bands 
are great live performers, and because 
of their jazz influences, they know how 



to ad-lib, how to improvise." 

New titles in the "Club 2001" re- 
lease campaign include An Ordi- 
nary Day in an Unusual Place by 
Us3, who scored a major 1991 
crossover hit with "Cantaloop," 
based on Herbie Hancock's "Can- 
taloupe Island"; Dance Lesson by 
Karl Denson; Doin' Something by 
trio Soulive; The Anomaly by DJ 
Logic; and Live at Toshi's by Pat 
Martino. As part of the campaign, 
Toshiba-EMI is also reissuing sev- 
eral classic Blue Note albums in 24- 
bit remastered versions. 

Another Japanese company that 
is currently active on the jazz front 
is Sony Music Entertainment Japan 
(SMEJ). One of the most eagerly 
anticipated upcoming releases on 
SMEJ's SME label is DNA, the new- 
album by trumpeter Terumasa Hino. 
Joining Hino on DNA are pianist Sir 
Roland Hanna, bassist Ron Carter, 
and drummer Jack DeJohnette. Five 
of the 10 songs are Hino composi- 
tions, wnth another, "It's There." 
written by the leader's late younger 
brother, drummer Motohiko Hino. 
DNA is released June 20 in Japan. 

'Terumasa Hino is one of the best 
trumpeters— or, better yet one of the 
best musicians — that I have worked 
with in many years," says Hanna. 
"His recording session with Jack 
DeJohnette, Ron Carter, and me 
went like we had been working 
together on a string of one-nighters." 

Besides established artists such 
as Hino and vocalist Keiko Lee, 
SME's jazz roster also includes 
exciting newcomer Toku, who 
excels both as a vocalist and as a 
flugelhorn player. 
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From Africa To America, With A Spanish Accent 



BY STEVE GRAYBOW 

NEW YORK — Jazz has been 
called a great American art form, 
but one of the most vita! styles in 
the genre — Latin jazz — has musi- 
cal roots that stretch from West 
Africa to the former Spanish 
colonies of the New World, specif- 
ically Cuba, onward to the U.S. 

Latin jazz is virtually synony- 
mous with Afro-Cuban jazz, al- 
though many of its most influential 
figures — such as the late Tito 
Pucnte — emerged from New York's 
Puerto Rican community. 

With such Hispanic pop artists 
as Ricky Martin and Jennifer 
Lopez weaving Latin rhythms 
into the fabric of American pop 
culture, it was inevitable that 
Latin jazz, with its steady streams 
of improvisation and danceable 
rhythms, would find a growing 
audience among both young music 
fans and jazz aficionados. 

"This music has appealed to 
millions of people for years, but it 
was hidden from the mainstream, 
so it seems to be exploding out of 
nowhere," says Rocco DePersia, 
founder of Philadelphia-based 
Latin jazz specialist Cam Jam 
Records. "There has always been 
a core audience that purchases 
Latin jazz, but now the music is 
reaching out beyond its core, par- 
ticularly to younger listeners." 

DePersia, who promotes dozens 
of Latin dances and social events 
every year in Philadelphia and sur- 
rounding counties, is also the vocal- 
ist for 16-piece Latin jazz ensemble 
Cintron. That group's percussion- 
ist, Kdguardo Cintron, feels that 
among those factors that have 
helped bring Latin jazz and Latin 
music in general to a wider audi- 
ence are the suc- 
cess of 1992 mov- 
ie The Mam bo 
King a and the 
decision last year 
of the National 
Academy of Re- 
cording Arts 
and Sciences 
and its Latin 
counterpart, 
LARAS, to stage 
a separate Latin 
Grammy Awards 
ceremony, which 
was broadcast 
sanabria in more than 100 
countries. 
Cintron points to college 
radio in the U.S. as a factor in 
the music's success, because 
"many college stations have 
added Latin jazz specialty 
shows, bringing the music to a 
young audience." 

New York-bred Puerto Rican 
percussionist/bandleader Bobby 
Sanabria, who records for the 
Arabesque label, agrees that 
jazz radio in the U.S. has em- 
braced Latin rhythms. But he 
feels that many of the shows that 
feature the music tend to play 
Latin-themed recordings from 
straight-ahead jazz musicians 
rather than music by Latin jazz 




artists. "That is a huge obsta- 
cle," says Sanabria, "because 
even though more Latin jazz 
music is being recorded today 
than ever before, the artists 
remain unknown unless the pub- 
lic gets to hear them." 

Marketing Latin jazz music at 
retail also comes with its own 
unique obstacles, says Andrew 
Jervis, VP of San Francisco- 
based label Ubiquity. He feels 
that Latin jazz is difficult to work 
at retail because few outlets have 



sections dedicated to the music. 

"If it is sold in the jazz depart- 
ment, traditional jazz fans might 
not be interested, and it will just 
sit there," Jervis says. "Latin jazz 
won't attract interest in the 
world-music department, either. 
It is a genre that falls between 
the cracks." 

Jervis, who has released more 
than 35 Latin jazz projects on 
Ubiquity's CuBop imprint, be- 
lieves that Latin jazz needs a 
"superstar artist, a figurehead" 
to emerge and take the music to 
a higher level of popularity. 
Jervis feels that the key to 
CuBop's success with such proj- 
ects as their two all-star "Jazz on 
the Latin Side" releases is "us- 
ing cutting-edge graphics and 
street promotions with D.Is and 
live bands" to attract a young 
audience that enjoys dancing to 
Latin rhythms. 

Sanabria, whose Afro-Cuban 
Dream: Live and in Clave (Ara- 
besque) was nominated for the 



2000 Grammy Award for best 
Latin jazz album, believes edu- 
cation is the key to expanding 
the audience for Latin jazz. 

"The Machito Orchestra start- 
ed Latin jazz in the late-'40s in 
New York," explains Sanabria, 
who teaches a college-level 
course in Afro-Cuban percussion 
at New York's New School. 
"That was where true jazz fu- 
sion began. They mixed differ- 
ent popular musical styles with 
Latin rhythms. Many notable 
traditional jazz musicians got 
their start as members of the 
orchestra." 

Sanabria believes that "the 
problem Latin jazz has had over 
the years is that, first and fore- 
most, it was not accepted by the 
jazz community, who felt it was 
either a novelty or a dance music. 
This is finally changing, and jazz 
fans are learning about this great 
music. It is a slow change, but the 
future is finally looking very 
bright for Latin jazz." 



Sweden's Live Scene Shifts Fewer Units 

Media And Retail Falls To Support Trail Blazed By Performing Acts 



BY KAI LOFTHUS 

STOCKHOLM— The jazz cen- 
ter of Sweden is undoubtedly 
the capital city of Stockholm, 
but the local music industry 
is grappling with the contin- 
uing challenge of turning the 
potential of an enormous live 
scene into album sales. 

The waterfront city is home to a 
large stock of live jazz venues — such 
as Fasching, Stampen, Glenn 
Miller's CafYi, Nalen, Mosebacke, 
and Lydmar — plus a number that 
operate on various 

.j ' steamboats, where 

• both signed and 
, y ^fc*y unsigned artists 
. " ' , perform ami sell 

I kf*^^3f L commercially and 
M privately released 
■Bl JKM CDs. Yet local me- 
hAggqvist dia and retail seem 
hesitant to sup- 
port these discs. 

Industry veteran Dag Hag- 
gqvist, owner of Stockholm-based 
label/music publisher Gazell, 
thinks that the Danish capital of 
Copenhagen has always been 
more supportive of jazz than his 
hometown, despite what he calls a 
"gilt-edged perception" of Swe- 
dish jazz. "An average jazz release 
[in Sweden] can sell 500 copies," 
he says, "while selling 1,000 copies 
is a real challenge." 

After Haggqvist left his post 
as chairman of the now-Univer- 
sal Music-owned label Sonet in 
1992, he launched Gazell, initial- 
ly to represent international 
publishing catalogs, then to 
release records. Current album 
releases, distributed by Warner 
Music in Sweden, include Claes 
Janson's Angbitsbiues (Steam- 
boat Blues), Sliding Hammers' A 



'Retail is a very 
unfriendly environment 
in which to sell jazz; 

the best sales are 
achieved where the 
artists are playing live. ' 

— DAG HAGGQVIST, 



Place to Be, and Sofi Hellborg's 
Go Open. 

"The traditional distribution 
system is typically geared 
toward best sellers; retail is a 
very unfriendly environment 
in which to sell jazz," Hag- 
gqvist says. "The best sales 
are in fact achieved where the 
artists are playing live. That 
shows that there's certainly a 
demand, and it helps making it 
meaningful to continue record- 
ing the music." 

The main jazz attraction at 
mainstream retail today is Vik- 
toria Tolstoy — the great-great- 
granddaughter of author Leo 

Tolstoy — who recently released 
Blame It on My Youth on Ka- 
za/EMI Sweden (see Global 

Music Pulse, page 41). 

F.lsewhcre. Stockholm based 
Sony Music-licensed Diesel 
Music/Superstudio holds 
another prized jazz asset on its 
roster: the Esbjbrn Svensson 
Trio (EST). The band has 
released four albums to date: 
Esbjorn Svensson Trio Plays 
Monk, Winter in Venice, From 
Gagarin's Point of View, and 
Good Morning Susie Soho. 



Material from the latter two 
albums will be compiled for a 
yet-to-be-titled-and-scheduled 
North American release via 
Columbia Jazz. 

In the past, the jazz genre 
had a distribution channel 
through negative-option mail- 
order business Scandinavian 
Music Club, but the record-of- 
the-month arrangement for the 
genre was eventually terminat- 
ed. Meanwhile, one positive- 
option mail-order club, Be Bop 



QflZCLL 



Society, remains as a viable dis- 
tribution outlet for such labels 
as Gazell. 

Two other strong local propo- 
nents of the genre include the 
Stockholm-based labels Dragon 
Records (with such releases as 
Krister Andersson & Bengt 
Hanson's Catching the Moment, 
Hacke Bjorksten Quartet's The 
Party Is On, and Johan Horlen 
Trio/Quartet's Chills) and the 
state-owned Caprice Records 
(with such current albums as 
Bosse Broberg & Nogenja's 
Conspiracy in Flat Five and a 
couple of jazz-themcd scries 
titled "Swedish Jazz History" 
and "Jazz in Sweden"). Other 
noteworthy labels active in 
jazz include Prophone, Amigo, 
and Sittell. 
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SINGLES 

JDENETSU KIN Kl KIDS jOhnnys entertainment 

3 COUNT YUZU SCNHA4C0 

KISS OF LIFE KEN HIRAl defstar 

ZERO LANDMINE N M L. warner music jamn 

ENDLESS SORROW AVUMI NAKAMURA AvEX Trax 

FREE WORLD LOVE PSYCHEOELICO VICTOR 

PLASTIC SOUL MASAYOSHI YAMAZAKI universal 

HARUKA/FUNANORI SPITZ universal 

PIECES OF A DREAM CHEMISTRY CCFSTAR 

CHAOS STEP THE MAD CAPSULE MARKET'S viae* 

HITORI THE GOSPELLERS 

THE ONLY ONE KIYOTAKA tOSMiBA/EMi 

TENTAIKANNSOKU BUMP OF CHICKEN rovs factory 

OTTOTOTTOO HATSU DAZE! EE JUMP tors factory 

UPSIDE DOWN FUMIYA FUJM SMEJ aSSCCATEO RECORDS 

STAND UP MAI KURAKI GlIa studio 

SONOSAKI Nl ARUMDNO SURFACE universal 

CORAZON DAPUMP avextrak 

ASHITA6A ARUSA RE- JAPAN avexirax 

SOLVE DREAM avlx trax 

ALBUMS 

1UDY AND MARY THE GREAT ESCAPE EPC 

KAZUMASAOOA LOOKING BACK 2 fun muse 

MIS LA MARVELOUS arista 

THEE MICHELLE BUN ELEPHANT RODEO TANDEM 

BEAT SPECTER heatwave 

VARIOUS ARTISTS IMAGE 2 sow 

VARIOUS ARTISTS LOVE LIGHTS warner musk japan 

SHE LA COLORLESS AVEX IRAK 

AYUMI HAMASAKI A BEST avex TRAX 

ULFULS BEST!! tc&hiememi 

MASAHARU FUKLIYAMA F universal 

HIKARU UTADA DISTANCE TOSm.BA<EMj 

JANET ALL FOR YOU virgin 

VARIOUS ARTISTS THE MOST RELAXING— FEEL 2 

TOSHIBA/EMI 

DESTINY'S CHILD SURVIVOR sonv 

VARIOUS ARTISTS WOMAN universal 

MY UTTLE LOVER TOPICS toys FACTORY 

VARIOUS ARTISTS IMAGE SONY 

PAUL MCCARTNEY ft WINGS WINGSPAN — HITS AND 

HISTORY POflLOPHONt 

THE GOSPELLERS SOUL SERENADE kloON 

LOVE PSYCHEOELICO THE GREATEST HITS victor 



CANADA 



(ScunflScan! OLVOS/OI 



1 
2 


1 
3 


3 


2 


■1 


4 






■ 


6 


7 


18 


e 


NEW 


■ 


5 


10 


7 


11 


8 






13 


^2 


14 


18 


19 


11 


16 


10 


17 


14 


19 




11 


NEW 


20 


19 


1 


1 


a 


4 


4 


3 






e 


NEW 


7 


7 


■ 


9 


a 


II 


10 


8 


1 1 


14 


12 


5 


13 


NEW 


14 


13 


15 


18 


16 


NEW 


17 


NEW 


18 


NEW 


19 


12 


20 


20 



SINGLES 

WHOLE AGAIN ATOMIC KIT TEN virgin 
CUNT EASTWOOD GORILLAZ exii 
PLAYED-A-UVE (THE BONGO SONG) SAFRI DUO 
UNIVERSAL 

TURN THE TIDE SYLVER byteajniversal 
ITS RAINING MEN GERI HALLIWELL EMI 
YOU'RE MY MATE RIGHT SAID FRED IMtTTITTTlTltir 
LETS GET BACK TO BED BOY SARAH CONNOR 
FEATURING TQ EPK 

POSSE (I NEED YOU ON THE ROOR) SCOOTER edel 

BUTTERFLY CRAZY TOWN OOlUMBU 

TEENAGE DIRTBAG WHEATUS coluuba 

UPTOWN GIRL WESTLIFE RCA 

LET U GO ATB KONtORAJNNERSAL 

DREAM TO ME DARIO G mrcuryuniversal 

ON THE MOVE BARTHEZZ universal 

FT WASN'T ME SHAGGY FEATURING RICARDO 

"RIKROK" DUCENT mcaaiwvessal 

RIVERS OF JOY NO ANGELS zeitgeistpolvdoR' 

UNIVERSAL 

ONE IN A MILLION BOSSON emi 

KUMBA YO! MITTERMEIER VS. GUANO BABES 

GET UR FREAK ON MISSY "MISDEMEANOR" ELLIOTT 

EA5T WEST 

BOW WOW (THAT'S MY NAME) UL BOW WOW 

COLUMBIA 

ALBUMS 

OEPECHE MODE EXCITER virgin 

R.E.M. REVEAL WARMER BROS /WEA 

DESTINY'S CHILD SURVIVOR Columbia 

SON JOVI ONE WILD NIGHT LIVE 1985-2001 

MERCURY/UNIVERSAL 

RAMMSTE1N MUTTER motcaunnersal 
BLUMFELO TESTAMENT DER ANGST east WEST 
THOMAS D REFLEKTOR FALKE LEKTIONEN IN 

DEMUT COLUMBIA 

DIDO NO ANGEL arista/aroia 

NO ANGELS ELLE'MENTS po lvdoR'U wv eh sal 

GORILLAZ GORILLAZ em 

SHAKY HOTSHOT mcaajniversaa 

TOOL LATERALUS tool chsscctionaijVClcano 

UN KIN PARK [HYBRID THEORY] WARNER BROS, WEA 

SCORPIONS ACOUSTICA EAST WEST 

NELLY FLIRT ADO WHOA. NELLY! oreamwork&untversal 

MEMBERS OF MAYDAY ANTHEMS OF THE DECADE 

LOW SPIRIT RCA 

SEEED NEW DUBBY CONQUEROS wea 

SYLVER CHANCES flYTEAiNfVtftSAL 

MISSY -MISDEMEANOR- ELLIOTT MISS E ... SO 

ADDICTIVE ELEKTRAtAST WEST 

MELANIE THORNTON READY TO FLY EPiC 
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SINGLES 

DO YOU REALLY LIKE in PIED PIPER & THE MASTERS 

OF CEREMONIES relentlessministry of sound 

OONT STOP MOVIN' S CLUB 7 polydor 

THANK YOU DIDO cheeky-arsta 

ALL RISE BLUE innocent.ivwcin 

PYRAMIO SONG RADIOHEAD I*Rlc*hone 

NO MORE 3LW epic 

ITS RAINING MEN GERI HALLIWELL emi 
RUE WIT ME NELLY FEATURING CITY SPUD 

UNIVERSAL 

HEARD IT ALL BEFORE SUNSHINE ANDERSON 

ATLANTIC/EAST WEST 

COLD AS ICE M O R ETC 

OUT OF REACH GABRIELLE GO: BEATjPOlydQR 

YOU ARE ALIVE FRAGMA fosjtna 

PLAY JENNIFER LOPEZ epc 

RING. RING. RING AARON SOUL oefsoul 

NEW YEAR'S DUB MUSIQUE VS. U2 serious 

UP MIDDLE FINGER OXIDE & NEUTRINO EAST WEST 

UPSIDE DOWN A 'TEENS STOCkholuvolyoor 
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BUTTERFLY CRAZY TOWN Columbia 
BOW WOW (THAT'S MY NAME) 1.IL' BOW WOW 
COLUMBIA 

ME, MYSELF AND I SCANDAL US fur 
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THANK GOD I'M A COUNTRY BOY HAMPTON THE 

HAMPSTER Shock 
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SHE'S THE GREAT-GREAT-GRANDDAUGHTER 

of Russian author Leo Tolstoy. But 
perhaps it's no surprise that Viktoria 
Tolstoy — a Swedish-born jazz song- 
stress signed to EMI in Sweden — 
chose music 
over litera- 
ture: Her fa- 
ther taught 
music at Stock- 
holm Universi- 
ty. "He played 
all kinds of 
records to me," 
Tolstoy says, 
"including Bil- 
lie Holiday, 
Ella Fitzger- 
ald, and Miles 
Davis. I was 
brainwashed 
with jazz." Her 
third album, 
White Russ- 
was released in 1997 on Blue 
Note, but the latest, Blame It on My 
Youth, is on EMI Sweden. "It's jazz 
standards, which the band and I do in 
our own way," Tolstoy explains. "I 
love to sing standards; that's where 
my heart is." 

JEFFREY DE HAKT 

COPENHAGEN STILL CLINGS to its repu- 
tation as the jazz capital of Europe, 
which dates back to the time when 
Dexter Gordon and Eartha Kitt lived 
there. This year's Copenhagen Jazz 
Festival, July 6-15, again demon- 
strates the ability of the event to 
draw talent from around the globe. 
The 10-day festival in the Danish cap- 
ital features more than 600 concerts. 
Wayne Shorter and Ray Charles will 
play free concerts in the Tivoli Gar- 
dens, while Diane Reeves and Nancy 
Wilson have indoor shows scheduled 
elsewhere in the park. Bass player 
Chris Minh Doky returns to his home- 
town for a show with Mike Stern's 
group, while his brother Niels Lan 
Doky shares a stage with Gino Van- 
nelli, offering material from Doky's 
latest album, Haitek Haiku. Local tal- 
ents Palle Mikkelborg and Caecilie 
Norby will also perform. 

CHARLES FERRO 

DEPHAZZ IS ONE OF THE HOTTEST STORIES 

in German jazz. The group's album, 
Denth by Chocolate (Universal), has 
reached No. 32 on the national (main- 
stream) album charts. Produced by 
Pit Baumgarter, the album eschews 
experimentation in favor of pure 
entertainment value — an approach 
endorsed by trombonist/arranger 
Otto Engelhardt, trumpeter Jo Kraus, 
bassist Bernd Windisch, keyboardist 
Eckes Malz, and percussionist Jan 
Friede. They are joined by vocalists 
Barbara Lahr and Pat Appleton, per- 
cussionist Roy George Randolph, and 
crooner Dr. Karl Frierson. Christian 



Kellersmann, Universale jazz manag- 
er, thinks DePhazz has considerable 
international potential. 

WOLFGANG SPAI1R 

FOR THE PAST 10 YEARS, the principal 
jazz player in Ireland has been the 
Improvised Music Company (IMC), 
which is involved with concert promo- 
tion, touring, and education. Its flag- 
ship is the ESB Dublin Jazz week, 
which this year runs Sept. 17-23. IMC 
also releases albums by top Irish play- 
ers, including sax virtuosos Richie 
Buckley — a veteran of Van Morrison's 
band — and his brother, Michael, who 
has played with everyone from the 
Cranberries to the Mingus Big Band 
and who has toured Europe with Miles 
Davis cohort Dave Liebman. Rising 
stars include classical guitarist Mike 
Nielsen, the brothers Ronan and Conor 
Guilfoyle, Tommy Halferty, and the 
Justin Carroll Trio. There are many 
residencies in Dublin pubs, too, includ- 
ing guitarist Louis Stewart, who per- 
forms every Monday in the Clarendon. 
The place most synonymous with jazz, 
though, is JJ Smyth's, whose weekly 
club night at the Pendulum is the cap- 
ital's longest-running jazz night. 

NICK KELLY 

ONE OF AUSTRALIA'S best-known jazz 
names, trumpeter and singer James 
Morrison, veers away from his usual 
smooth grooves on new album Scream 
Machine to team with a rock guitarist, 
bassist, and drummer. His own parts 
are multi-tracked, and earlier this 
year he tried another experiment 
when he Webcast a 30-minute set from 
Melbourne's Sain Bar and invited 
musicians from around the world to 
"cyber-jam" with him. Morrison, who 
runs his own Morrison Records with 
brother John (distributed here 
through Sonart Records), is negotiat- 
ing U.S. distribution for the label 
after performing at the Hollywood 
Bowl last June as part of the Playboy 
Jazz Festival. He also tours Europe 
three times per year. 

CHRISTIE ELIEZER 

HIGHLIGHT OF THE JAZZ YEAR in New- 
Zealand has been the release of the 
Nathan Haines album, Sound Travels. 
Now based in London, Haines made a 
flying visit to his home country in late 
April to play Auckland's St. James 
Theater with a backing band that 
included his father, Kevin, on double 
bass and brother Joel on guitar. A two- 
time winner of the New Zealand jazz 
album of the year award, Haines' lat- 
est album was co-written by producer 
Phil Asher and reflects his continued 
interest in dance music. Sound Travels 
has been released in New Zealand by 
Huh! Records, and label manager 
Simon Grigg says a U.S. release on 
Wave Records is imminent. 

DAVID M. Ml KIT 
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Jazz Acts, Labels Thrive In Canada's State Of Independents 



BY LARRY LeBLANC 

TORONTO — Although only a hand- 
ful of its acts have retail impact, and 
despite a general lack of major label 
support, Canadian jazz is thriving. 

"A great boost for jazz in gener- 
al was the Ken Burns TV series," 
says Stewart Duncan, director of 
music for both the Indigo Books 
Music & Cafe and Chapters chains, 
which feature music in 28 stores. 
"It helped everyone." (See story, 
page 38.) 

The highest profile Canadian 
jazz artists are singer/pianist 
Diana Krall; trumpeter Maynard 
Ferguson; veteran pianists Oscar 
Peterson, Paul Bley, and Kenny 
Wheeler; saxophonist/flautist 
Jane Bunnett; and bandleader 
Rob McConnell. Other Canadian 
players, such as D.D. Jackson, 
Rene Rosnes, Holly Cole, Ingrid 
Taggart, John Stetch, and Dave 
Restivo, also enjoy notable inter- 
national careers. 

After a lengthy battle with can- 
cer, Canadian jazz patriarch Moe 
Koffman died March 28. Koffman 
released 30 albums in a career span- 
ning five decades, playing saxo- 
phone, clarinet, and flute. Best 
known for his 1958 international hit 
"Swingin' Shepherd Blues," Koff- 
man released his final album, Moe 
Koffman Project's MKP, through 
Universal Music Canada last June. 

Other acts with significant fol- 
lowings are singers Ranee Lee, 
Karin Plato, Denzel Sinclairc, Molly 
Johnson, Joe Sealy, and Marc Jor- 
dan; bossa nova duo Bete and Stef; 
bandleader/musicians Pat LaBar- 
bera, Rick Wilkins, Kirk MacDon- 
ald, Ed Bickert, Rob Piltch, Reg 
Schwager, and Dave Turner; gui- 
tarists Brian Hughes and Levon 
Ichkanian; keyboardists Oliver 
Jones, Marilyn Lemer, Tyler Yare- 
ma, and Michael Kaschammer, and 
such units as Metalwood, the Bern- 
ard Primeau Jazz Ensemble, and 
the Francois Carrier Trio + 1. 

"There are some incredible play- 
ers here," says Bunnett, who won a 
Juno Award in March for her 1999 
EMI/Blue Note album Ritmo+Soul. 
"Canadians are North American, 
and we've been so influenced by 
what was happening in the U.S. But 
Canada's [vast] landscape also 
works for us. While we can access 
North American culture, we've got 
so much space that we don't have to 
emulate | Americans]." 

With good sales for any jazz 
album in Canada — international or 
domestic — considered to be around 
the 3,000-5,(K)0-unit mark, it's little 
wonder the bulk of Canadian jazz 
is issued by small independents 
that either finance recordings 
inexpensively or license product. A 
common practice is also for artists 
to release and distribute their own 
recordings. Notable labels include 
Radioland Enterprises, Sackville 
Recordings, Cornerstone, Alma, 
Rhythm Tracks, and Sea Jam in 
Toronto; Justin Time, DSM, Effen- 
di, and Lost Chart in Montreal; and 
Cordobay Bay and Maximum Jazz 
in Vancouver. 



The pivotal role of independent 
labels in Canadian jazz is under- 
scored by the fact that it was Justin 
Time that signed Krall to her first 
recording contract in 1992 and 
released her debut, Steppin' Out, 
the following year. Although Krall 
signed shortly afterwards to Im- 
pulse!/GRP, Justin Time continued 
distributing her catalog for two fur- 
ther albums and last year re- 
launched Steppin ' Out worldwide. 

Justin Time titles are available in 
25 countries via export or licensing 
agreements. "Not only does the 
Diana Krall album pay for other 
projects, but it acts as a gate- 
opener internationally for Canadi- 
an artists we're pushing," says 
Justin Time founder/owner Jim 
West. He also owns Distribution 
Fusion III, which handles Van- 
guard, Arhoolie, Mute, Studio K7, 
and Music Club in Canada. 

Created in 1983, Justin Time has 
a catalog of 340 jazz albums — 1 10 
produced by West — featuring 
titles by such top-ranked Canadi- 
an acts as Lee, Brian Hughes, 
Joanne Blouin, Karen Young, the 
Fraser MacPherson Quartet, and 
Sonny Greenwich. The label has 
also licensed albums by interna- 
tional greats Dizzy Gillespie, 
McCoy Tyner, Chet Baker, and 
Stephane Grappelli. 

Justin Time releases up to 20 
projects a year. Recent albums 
include those by the World Saxo- 
phone Quartet; the David Murray 
Power Quartet; Rob McConnell's 
Tentet; pianists John Stetch, Paul 
Bley, and Hugh Ragin; and singers 
Jeri Brown, Kenny Coleman, and 
Fontella Bass. 

"With Justin Time being an inte- 
gral part of Fusion III, it has a high- 
er profile than most jazz labels 
would have in a larger company," 
says Duncan. He adds that Montre- 




al is a very strong jazz market. 
Come festival time, his artists are 
everywhere. Montreal hosts the 
country's leading jazz festival, the 
Festival International de Jazz de 
Montreal (June 28July 8). 
"You couldn't start a Justin Time 
today without hav- 
ing a distribution 
company as well," 
West admits. "I 
still need the dis- 
tribution company 
to back me. The 
label is a hobby, a 
lot of fun, and it 
1 does make some 
money." 

Multinationals 
| here contend there 
are small returns 
on jazz reper- 
toire — and propor- 
tion promotion/ 
marketing budgets 
bunnett accordingly — but 
there arc signs of 
change. For example, BMG Canada 
recently signed a licensing deal with 
Avenue Records in the US. for Cana- 
dian singer/pianist Carol Welsman. 

Last year, Universal Canada 
inked licensing deals with Koffman 
and Denzel St. Clair. The company 
also recently signed its first jazz 
group, Vancouver groove-oriented 
act Metalwood, which previously 
recorded three albums for Maxi- 
mum Records. 

"This is uncharted territory for 
us," concedes Verve Music Group 
label manager Scott Morin, who 
also produced Metalwood's The 
Recline, released May 22 on Blue 
Thumb in Canada. "Labels have 
signed Canadian jazz artists in the 
past but have never followed up 
with the kind of | marketing] push 
we've planned. We're shipping 
Imore than] 5,000 units." 



Universal's strategy is to present 
Metalwood as a group unhindered 
by niche boundaries. "You've got to 
think out of the box and not always 
preach to the converted," says Glen- 
da Rush, press and promotion man- 
ager at Verve Music Group. "My 
goal is to get to mainstream media 
[exposure]. To do that, you have to 
treat [the marketing] differently. 
Sometimes, you have to give it a pop 
approach. People have guarded jazz 
for so long. They keep it as boutique 
music As Ken Burns said, 'Get this 
stuff out of the closet' " 

The staunchest major-label sup- 
porter of domestic jazz is EMI Cana- 
da, which directly signed pianist 
Rosnes and has licensing deals with 
both Bunnett and singer Marc Jor- 
dan. The three are released under 
the EMI/Blue Note banner in Cana- 
da and on Blue Note elsewhere. 

"Jane Bunnett does very well for 
us; she's the biggest of the three," 
says Warren Stewart, manager of 
Catalogue Strategic Marketing at 
EMI Music Canada. 

While the longstanding U.S. trade 
embargo against Cuba has had the 
effect of preserving the unique 
nature of the Cuban music scene, it 
has also provided a creative spring- 
board for Bunnett, who has been to 
Cuba about 40 times since 1982 to 
work. Bunnett's upcoming album, 
Alma de Sajitiago, due June 24 in 
Canada, is the latest in a rich, I>atin- 
styled catalog that began with her 
Juno Award-winning 1991 album, 
Spirits of Havana (Denon Canada). 

Bunnett's passion for Afro-Cuban 
music is conveyed in a documentary 
film, also called SpiriUs of Havana, 
released for a limited theatrical run in 
Canada this May. Featuring perform- 
ances with local musicians filmed dur- 
ing a five-week visit in 1999, Spirits of 
Havana will be publicly broadcast on 
national CBC-TV in September. 



"Having those experiences on 
film is amazing but I've never seen 
myself so on-the-spot [improvising 
musicj," says Bunnett. 

Stewart is ecstatic about the Bun- 
nett documentary. "You usually don't 
get a [promotional] gift like this, 
especially from a jazz artist," he says. 

Sales of domestic jazz still come pri- 
marily from specialist record stores 
or from artists selling recordings at 
their shows. "We like to see artists 
tour," says bassist/producer Peter 
Cardinali of Alma Records, which 
handles Michael Kasehammer, Aidan 
Mason, Vito Rezza, and Buentes 
Brothers. "They sell a lot on tour." 

Pianist Bill King of the Jazz Report 
All-Stars claims, "More Canadians 
are now being heard outside Cana- 
da." In 1992, King and Greg Suther- 
land co-founded Toronto-based Radi- 
oland Enterprises, which oversees 
both the Radioland label and influen- 
tial monthly jazz magazine The Jazz 
Report. To date, Radioland, distrib- 
uted nationally by Universal, has 
released 20 albums. "We aren't hav- 
ing any problem getting artists 
played on U.S. [jazz] stations." 

Cardinali claims, "For good quali- 
ty product, it's easier to sell jazz 
internationally than pop. There are 
companies which are specialized; all 
they do is jazz." Yet, he notes, 'The 
U.S. is still a hard sell." 

Jazz radio in Canada is limited to a 
handful of college and community 
stations, several national CBC-Radio 
programs, and the only full-time jazz 
station, CJRT/Toronto. But print 
media opportunities are growing. 

"There are plenty of media 
opportunities for the exposure of 
Canadian jazz because it's eclectic," 
says Rush. "People want it because 
it's different and because it is from 
Canada. Also, artists doing jazz 
usually have a lot going on. They 
aren't 18-year-old musicians." 



FRENCH MARKET SEES SALES DIP, BUT IS WAKING UP TO A NU TOUCH 

(Continued from page 38) 



He adds, however, that "the one 
exception is electro-jazz." 

Independent jazz labels and ma- 
jors alike have been quick to pick up 
on the popularity of the movement 
known as the nu French touch and 
to begin absorbing the niche market 
into the mainstream. Drawing some 
inspiration from across the Channel, 
the movement's nu e-jazz blends cur- 
rents of acoustic jazz, drum'n'bass, 
hip-hop, blues, jungle, and world 
music with electronic samples, 
sounds, and sequencers. 

Blue Note and Warner Jazz France 
both boast interesting nu French 
touch catalogs. Spearheading the 
international success of the movement 
is Ludovic Navarre, aka St Germain. 
Tourist, his debut album on Blue 
Note/EMI, has sold 360,000 copies in 
France and 1.5 million copies world- 
wide since its release last April. 

St Germain was a controversial sign- 
ing for Blue Note, says Nicolas Pflug, 
label project and creative manager for 
Blue Note in France. However, Pflug 
observes, "Blue Note has always been 



a label of avant-garde jazz, and St Ger- 
main is an artist of quality — and a pre- 
cursor of a new musical genre." 

St. Germain picked up three 
French music industry Victoires de 
la Musique awards in February for 
new jazz talent, stage performance, 
and electronic music album (Bill- 
board, March 3) and also collected 
instrumental album and dance 
album honors at the Dutch music 
industry Edison Music Awards later 
that same month. 

Tourist climbed to No. 1 on Bill- 
board's Top Contemporary Jazz 
Albums chart in the week ending Feb. 
17 and was named one of the best 
albums of 2000 by Rolling Stone mag- 
azine. St. Germain's Alias tour last 
year was widely sold out; this spring 
saw the opening dates of a world tour 
that takes in Greece, Russia, Germany, 
Turkey, Japan, the U.S., Australia, 
Italy, Germany, Switzerland, and 
French festivals, culminating Sept 21 
at the Zenith venue in Paris. 

Blue Note's first nu touch artist 
was Swiss composer/trumpet player 



Eric Truffaz; he is due to follow up his 
internationally successful albums The 
Daum (1997) and Bending New Cor- 
ners (1999) with a new set in the fall. 
Keeping fans happy until then, and 
underlining the genre's dancefloor 
credibility, is the current release, Eric 
Truffaz Revisited, featuring remixes 
by Pierre Audetat, Christophe Calpi- 
ni (Mohile in Motion), Goo, Bugge 
Wesseltoft, Gilles Peterson, and 
Pierre Henry. 

Warner Jazz is also cultivating the 
e-jazz phenomenon with three singu- 
lar artists. Mukta (meaning "pearl" in 
Sanskrit) is a quintet from the Nantes 
region whose members span nearly 
three generations. It performs with 
sitar, trumpet, double bass, and per- 
cussion, fusing electro-jazz with Indi- 
an and African influences. 

Inspired by classical Indian music, 
core members Simon Mary (double 
bass/composer) and Brigitte Menon 
(sitar) have concocted sounds for fash- 
ionable listening in New York, Paris, 
and Ibiza, Spain. The act followed up 
its 1999 Warner Jazz debut, Indian 



Sitar and World Jazz, with last fall's 
Afro-Cuban-flavored Jade. 

Electro-acoustic jazz saxophonist 
Julien Lourau has signaled a new 
direction for his music with his latest 
Warner Jazz album, Gambit, mostly 
recorded on the road. A dark album, 
it incorporates elements of house 
music, world-music influences — 
notably from the Balkans— and touch- 
es of drum'n'bass and garage. 

But perhaps the quintessential 
example of a straight-ahead acoustic 
jazz artist tapping the sounds of 
beats and samples is Laurent de 
Wilde, the Franco- American pianist 
whose album Time i Change is a cur- 
rent Warner Jazz release. 

"Aside from [Manhattan, N.Y., 
avant-garde jazz venue] the Knitting 
Factory, the straight-ahead scene in 
New York is no longer feeding the 
dreams of the rest of the planet," 
declares de Wilde. "Europe now has 
the reservoir and freedom of thinking 
to rejuvenate this style and take it 
somewhere new. All I can say is Watch 
out New YorkP" 
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'La Bomba' Explodes On Latin Chart 



It'S THE BOMB: It took more 
than two years of globetrotting and 
chart-topping from Argentina to 
Spain, but this issue Azul AzuTs hit 
"La Bomba" has finally reached the 
No. 1 spot on Billboard's Hot Latin 
Tracks chart. 

Considering that, since its 
release nearly 2'k years ago, the 
song has topped lists in several 
countries, both in its original form 
and in cover versions (including 
those of King Africa in Spain, 
Jump in Venezuela, and Braga 
Boys in Brazil), the stateside suc- 
cess of "La Bomba" was no longer 
a question of if, but when. 

And the "when" has been deter- 
mined by the Bolivian band's tire- 
less touring schedule (they signed 
with William Morris two months 
ago) and by the seemingly endless 
string of "La Bomba" versions 
and remixes. 

"I've lost track," says lead singer/ 
songwriter Fabio Zambrana, who 
recently relocated to Miami. "The 
other day I went into Napster and 
found 130 different versions." The 
single is featured on the band's sec- 
ond album, El Sapo. 

What Zambrana does know is 
that a recent version, recorded with 
banda sinaloense (a band from 
Sinaloa, Mexico, featuring brass 
instruments and percussion) in Cal- 
ifornia last month, helped propel the 
single up the charts thanks to air- 
play in different formats. The idea 
of a banda version came about after 
Azul Azul performed an impromp- 
tu acoustic version of "La Bomba," 
accompanied by a mariachi, at last 
month's Fiesta Broadway. Two 
weeks later, prompted by label Sony 
Discos, the group was recording in a 
Los Angeles studio. 

Zambrana and his bandmates are 



Notas 




by Leila Cobo 

now studying the possibility of 
releasing "La Bomba" in other mar- 
kets and other languages. 

With all that play and all those 
versions milling about, one would 
imagine Zambrana getting tired of 
his hit. "I can't be," he says. "It's 
given me so much satisfaction every 
day. When we play, the atmosphere 
changes. Women become sexier, and 
men can't help watching them. 
Every time I see that, it feels like 
I'm playing it for the first time." 

As for a next album, Zambrana 
started working on songs six 
months after the original release of 
El Sapo. But the continued success 
of "La Bomba" and the demands on 
his schedule haven't allow r ed him to 
get very far. 

"Everyone's waiting for 'La 
Bomba' to lose some ground," says 
Zambrana, who's signed to Sony 
Chile. "But I write a song a day, 
even if it's the most horrible song. 
So I already have all the songs 
ready for the next album, but it's 
still up in the air." 

Venezuela to miaml Miami 

Beach's impressive first World 
Music Festival, which will present 
22 concerts over a three- week peri- 
od — kicking off June 1 with a per- 
formance by Chick Corea's New 
Trio — is, of all things, an import. 
The fest, which features such acts 
as Cesaria Evora, Tania Libertad, 
and Spain's Martirio, is an exten- 



sion of Venezuela's Festival Inter- 
national de Miisica el Hatillo. Orig- 
inating 12 years ago, it always takes 
place in November, and last year it 
featured 80 acts. Eager to expand, 
founder/president Leopoldo Be- 
tancourt decided to stage a paral- 
lel event in Miami's South Beach, 
which offers a variety of venues. 
The final program features a won- 
derful array of styles, including jazz, 
classical, world, and pop. 

"The idea is to host a festival 
where people travel expressly for 
the purpose of seeing it," says festi- 
val producer Elizabeth Sanchez 
Vegas. It will be funded by a grant 
from the city of Miami Beach and by 
private monies. Further informa- 
tion can be found at miamibeachthe- 
festival.com. 

LoS TOROS RENEWS: Universal 
Music Latino's tropical A&R direc- 
tor Eddie Fernandez announced 
the label has re-signed Los Toros 
Band to a six-album deal that will 
keep the talented act led by singer 
Heel or Acosta on its roster for the 
foreseeable future. 

Fernandez admits Universal 
almost lost Los Toros, which has an 
independent label by the same name 
and was seeking a distribution deal 
with Sony Discos. The group's man- 
ager, Juan Pablo Diaz, publicly 
questioned the label's commitment 
to the act last year. 

Fernandez said he had to employ 
a personal touch to keep the band, a 
carry-over from the PolyGram 
merger, in his stable. 

"I felt they weren't getting 
the attention they deserved, so 
I went out to see them play, and 
they [Toros' managers] were 
impressed," Fernandez said. 
(Cont inued on next page) 



Segundo Illness Leaves Career Future In Doubt 

Label And Agent Say It Is Unlikely That The 93-Year-0ld Will Perform Again 



BY HOWELL LLEWELLYN 

HAVANA — Cuban smiero CoTOpay 
Segundo, 98, is recovering from 
emergency hospital treatment for 
extreme fatigue. As a result, he may 
never perform again. 

Segundo, who found world fame 
at the age of 80 with the (Jrammy- 
winning Ry Cooder-produced album 
Bueua Vista St>cial Club, has been 
touring almost constantly ever since. 

Rumors about his health surfaced 
at the May 16-20 Cubadiseo music 
trade fair in Havana, after he failed 
to apj)ear at a concert he was sched- 
uled to give with Eliades Ochoa. The 
pi"esentation of a Segundo biography 
written by Spanish friend and agent 
Luis l-azaro was also canceled. 

Julio Ballester, president of Cuba's 
state record label Kgrem, tells Bill- 
html, "( '< im|>ay has been very ill. He 
was rushed to the hospital and put in 
a pressurized bed, where he received 
oxygen for several days, and is now 



recovering at home. It is unlikely he 
will ever perform again." In Cuba, 
the incident went unpublished. 

Segundo recently perfbrmed on 
the Caribbean island of Mar- 
tinique, as well as in French Gu- 
yana, but Lazaro canceled three 
upcoming concerts in Spain slated 
for June. One was to inaugurate a 
series of open-air concerts at 
Madrid's Cuattel de Conde Duque, 
another wits in Tarragona, ami the 
third, on June 20, was to be the 
opening night of the Mediter- 
ranean Nights Festival at Costa 
Nord. a cultural center belonging 
to actor Michael Douglas on the 
island of Palma de Mallorca, where 
Douglas has a holiday home. 

Segundo lias reportedly suffered 
from prostate cancer for some live 
.veal's, which makes him tire quick- 
ly, but it is not life-threatening. 

"Let's be clear — Compay is not 
dying, and I am convinced he will 



recover," says Lazaro. "'But I am 
happy that he should never per- 
form again so that he can enjoy 
life. He hasn't stopped touring 
since the mid-OOs." 

Last November, Segundo was 
presented with a diamond disc for 
sales of 1 million copies of the five 
albums released with label DRO 
East West since he signed with the 
company in 1995. This probably 
makes him the only peivon ever to 
have sold a million albums of new 
recordings after the age of 88. 

"We have not received much 
infonnation at this end," said Cov- 
adonga Racinncro, DRO's interna- 
tional exploitation manager. "Corn- 
pay has been discharged and is at 
home, where he is able to walk 
around. His June concerts, which 
also included one in Monte Carlo, 
have been canceled, but what will 
happen from July when a tour of 
Italy is plaimed is unclear." 
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Brazil's Falamansa Beats Odds, Shines Light 
On Forrd Genre With Its Multi-Platinum 'Deixa' 



BY TOM GOMES 

RIO DE JANEIRO— An un- 
known band on a small, independ- 
ent label records an album featur- 
ing a musical style that's never 
reached national success. At first 
glance, all the ingredients com- 
bine to form a recipe for failure. 
Such was the origin of Deixa 
Entrar . . . (Deckdisc), the debut 
album from Brazil's Falamansa. 

But, beating all odds, Deixa has 
become the year's biggest success 
story in Brazil. Since its release in 
April of last year, the forrd album 
has sold more than 1.1 million 
copies, making it multi-platinum 
in the Brazilian market. 

The album is building new 
interest in foiro, a style that until 
now had only been successful in 
Northeastern Brazil. Deixa has 
managed to penetrate the coun- 
try's main markets — Rio de 




Janeiro and Sao Paulo — which 
forro, before now, has never real- 
ly been able to accomplish. 

Until now, it was music restrict- 
ed to its birthplace and seeming- 



LATIN NOTAS 

( Continued from preceding page) 

"Now they're really more aware 
they have to play outside of the 
Dominican Republic to get the 
kind of exposure they need to 
hit elsewhere." 

The group is revered in its 
native Dominican Republic, but 
remains obscure in the U.S. His- 
panic record market, despite sev- 
eral chart appearances. 

FuLANITO RETURNS: Gram- 
my-nominated merengue-rap crew 
Fulanito is back on the Billboard 
charts with "El Generalismo," an 
irreverent, accordion-driven ode to 
the Dominican Republic's late mili- 
tary strongman and longtime ruler, 
Rafael Trujillo. 

The track is featured on its latest 
Cutting Records release, The 
Remixes. In the meantime, Fulanito 
is busy in its Patterson, N J„ studio, 
where its third full-fledged album is 
nearing completion. Slated for 
release in August, the CD will reveal 
the act's latest wrinkle: Puerto Rico's 
reggae/hip-hop hybrid known as reg- 
gaton. The band expects to spend 
June criss-crossing Europe, with 
concert dates in Italy, Spain, France, 
and Switzerland. 

AcAPULCO FEST NEWS: For- 
mer Bronco vocalist and song- 
writer Lupe Esparza formally 
introduced new group Durango 
during Acapulco Fest 2001, the 
musical extravaganza that took 
place the last week of May in Aca- 
pulco. Esparza is touring with 
Durango in support of his album 
Enamorado y Bailador, which 
marks his return to the grupero 
genre after his stint with ranchero 
music. Esparza says he wants to 
warm up riurango and showcase the 
group as an independent project. 
This, he says, is part of his move 
toward focusing less on performing 
and more on writing and producing 



for others. Esparza also joined 
Paulina Rubio on the Acapulco 
Fest stage for a grupero version of 
her hit "Lo HattS Por Ti." It was the 
third time the two had performed 
the song together onstage. 

Also performing during Acapul- 
co's Noche Grupera was Julio Pre- 
ciado, the former lead vocalist for 
Banda El Recodo. Preciado is 
about to release his fifth solo album, 
Entre Amigos. The disc is his first 
ranchero effort and includes a duet 
with Pablo Montero. 

In BRIEF: Adolfo Fernandez, 

former national director of press 
and TV for WEA Latina, has 
opened his own public relations 
and marketing firm in Miami. F&F 
Media works artists both in the 
U.S. and Latin regions. Current 
acts include Willy Chirino, Lis- 
sette, Eduardo Verastegui, 
Rudy Perez, and Tono Rosario 
. . . Spain's Sociedad General de 
Autores y Editores (SGAE) has 
published Guia Libre del Flamen- 
co, a 450-page manual on the 
genre, compiled by flamenco 
expert Jose^ Manuel Gamboa and 
music critic Pedro Calvo. The 
book includes entries for more 
than 1 ,000 living artists, as well as 
a professional directory for artists 
and services . . . Last call for 
entries to Billboard's 2001 Inter- 
national Latin Music Buyer's 
Guide. Public relations firms, as 
well as video channels and video 
production firms, will be included. 
Don't delay. 

Assistance in preparing this story 
u>as provided by Karl Ross in 
Miami and Teresa Aguilera in Aca- 
pulco. Leila Cobo may be reached at 
305-361-5279 or lcobo@biIt board 
.com. Material may be sent to 101 
Crandon Blvd., Suite 466, Key Bis- 
cayne, Fla. 33149. 



ly unbreachable to social and eco- 
nomic obstacles. 

The situation began to change 
in the late '90s, when a circuit of 
venues dedicated to the genre 
sprung up in the Southeast. Inter- 
est was spurred by a younger, 
more affluent audience's interest 
in forro's particular way of talking 
about love and its accompanying 
close dancing. 

These new fans weren't inter- 
ested in the innovations and elec- 
tric versions of Northeast artists; 
they wanted the old-fashioned 
version of the rhythm, played 
with accordion, triangle, and 
zabumba (a percussion instru- 
ment). Because of these middle- 
class, younger listeners, tradi- 
tional forr6 began to be known as 
"college forro." 

As live forrd venues proliferat- 
ed, new bands started to appear. 
Falamansa was one of them. 

After attracting a legion of fans, 
the record industry soon took 
notice. It wasn't long before Tato 
(lead vocals and guitar), AlemSo 
(zabumba), Dezinho (triangle), 
and Waldir (accordion) signed 
with Deckdisc. 

With distribution and market- 
(Continued on page 30) 



LATIN TRACKS A-Z 

TITLE {Publisher - Licensing Org I 

2 ABRAZAME MUf FUERTE (BMG Arabella 
ASCAPiSan Angel ASCAP) 

15 AMAME (Ambemel, BMl/TN Edironcs. BMI) 

5 UUL in PP. BMWear Mini. ASCAP) 

30 BA10 CERO (lllyak, ASCAP) 

23 BESAME (Hldio A Kara, ASCAP/EMI April. ASCAP) 
19 CANOEtA (PSO. ASCAP/tWum, ASCAP) 

IB COMO SE CURA UHA HERIM (Ruber. ASCAP/Ufii- 
veisal Musica. ASCAP/Adam Rhodes. ASCAP/Un- 
franro, ASCAP) 

32 COMO SE LO KPUCO At CORAZON INegrete) 

33 CUANDO REGRES0 A TUS BRAZOS (Mass Music) 
27 DAME LO QUE QUIERAS (Not Listed) 

» DEJAME AMARTE (Ser Ca. BMi) 

17 DESPRECIADO (Vander. ASCAP) 

34 DISCULPE USTED (Huina. BMI) 
2D DULCE VENENO (Ventura. ASCAP) 

21 EL AMOR S0NA00 (Flamingo. BMI) 

37 ENL0QUECEME (EMI April. ASCAP/Sony/ATV Latin. 
BMI) 

14 ESCLAVO Y AM0 (Brarnb.la Musical) 
1 LA BOMBA (Sony/ATY Discos. ASCAP) 
26 LA GRAN NOCHE (Flamingo. BMI) 

35 ME DA LO MISMO (EM0A. ASCAP) 

22 ME DECLARO CULPABLE (TN Ediciones. 
BMI/AiaOara. BMI) 

39 MIRA DTE (Wamer-Iarnerlane. BMI) 

29 N) QUE VAUERAS TANTO (Edimonsa. ASCAP) 

39 NO ME C0N0CES AUN (Edimonsa. ASCAP) 
4 NO TE PODIAS QUEDAR (Seg Son. BMI) 

7 OmVOVOTEVAS(Oisma.SESAC) 

24 PARA NO VERTE MAS (SA0AIC/IVB. ASCAP) 

9 PER0 M0 ME AAU (PMC. ASCAP) 

12 POR AMARTE ASI (Erami, ASCAP/WB. ASCAP) 

40 POR B I EN DE LOS DOS (Not Listed) 

9 0AIIER0 (Dustelli. BMl/Minj Grta. ASCAP/Jimrny G s. 
ASCAP/WB ASCAP) 

13 SOLO QUIERO AMARTE (NOBODY WANTS TO BE 
LONELY) (Sonj/ATV Tunes. ASCAP/Deston. 
ASCAP/DesmuiKto, ASCAP/Norma Desmond. 
SESAC/Victrxia Slum, SESAC/Sony/ATV Songs. 
BMIZGabbtirr. ASCAP/Unn/ersal-MCA. ASCAP) 

19 TE QUtSE 0LVIDAR (6MG Songs. ASCAP) 
29 lU MAYOR TENTACION (Uteres. ASCAP/Crazy Mood, 
ASCAP) 

10 TU RECUERD0 (BMG Songs, ASCAPiVbjices, ASCAP) 

31 VUELVE JUNTO A Ml (Not Listed) 

25 Y (Peer Intl., BMI) 

6 Y LLEGASTE TU (LGA. BMI) 

3 Y Y0 SIG0 AQUI (Sony/ATV Latin BMI/VYorU Deep 
Music. BMI) 

11 V0 NO SOY ESA MUJER (Universal o/¥o No bmita 
tons. BMl/SMigs On The Rocks. GEMAVCareers-BMG, 
BMI/Fersal. BMI) 
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?0M TOWER'S TOP: When this column first report- 
ed on the ongoing efforts of Ibwer Records to resolve 
its financial difficulties — along with its buying freeze on 
three of the most prominent independent distributors, 
Allegro, Harmonia Mundi, and Qualiton (Keeping Score, 
May 26) — one voice was unfortunately absent from the 
story. Following publication of that column, Russ 
Solomon, founder of Tower, has now 
chosen to clarify the retailer's stance on 
its efforts to shore up its bottom line 
while at the same time improve the way 
it does business, in classical and across 
the board. 

According to Solomon, Tower's new 
approach is based on two key principles: 
carrying less inventory while making 
more titles available to consumers; and 
replacing product that sells immediate- 
ly. Central to Tower's new philosophy is 
a system of "automated rapid replenish- 
ment," whereby any product sold by 
Ibwer would be automatically reordered 
electronically the same day and 
restocked immediately. Under the cur- 
rent system, stock replenishment is han- 
dled by a physical inventory count by 
sales staff from the record companies and 
distributors, and reorders typically are 
taken when those representatives come 
to a store to take new release orders. 

"An order gets taken by a store prob- 
ably once a month," Solomon explains, 
"or maybe every two weeks, for new 
releases and the merchandise that sells. Then it gets 
sold [to customers] immediately, but it doesn't get 
replaced for another whole month, lb complicate mat- 
ters worse, we have an overall budgetary stricture — in 
other words, we say a store should only carry so many 
units predicted by the total amount of units they sell, 
so that we can get a reasonable turnover on the entire 
inventory. That's just good business." 

That budget has a direct impact on the ordering of 
slower-moving product, including deep catalog releases 
from both major labels and indies. Solomon says that 
such releases are often the first to be sacrificed when it 
comes to replenishing inventory, enabling a store's budg- 
et to allocate for new releases and steadier sellers. As a 
result, slower-moving product, such as catalog releases 
that may not be purchased by consumers over the course 
of an entire calendar year, are either returned to the 
labels and distributors in order to free up budget, or sim- 
ply not ordered at all. Solomon says, "The stores say, 'I 
haven' t got any budget left; I've got to have budget 
available for new releases and hits. That's more impor- 
tant than buying something I'm going to have to wait a 
year to sell, so I'll do without it entirely.' " 

One need only look at the shelves in Tower's classical 
department to spot the symptoms that led to the larg- 
er problem. Particularly in the case of the core reper- 
toire, dozens of versions of a work compete for the same 
limited shelf space. In the area of historical recordings, 
the problem is further exacerbated by the presence of 
multiple versions of the same vintage recordings on dif- 
ferent labels, particularly in the case of material from 
live or broadcast sources. The overwhelming number 
of such discs on the shelves demands its share of a 
store's budget, while at the same time limiting the actu- 
al physical space available for recordings that sell more 
quickly. There are simply too many releases available 
for the market to support, even in a store as large and 
as committed to diversity and deep catalog as Tower. 
None of this comes as news to anyone, and both major 




'To be honest, 
what we've done, 

we've done 
awkwardly. I'll 
fix that.' 

- RUSS SOLOMON, TOWER 



labels and independent distributors share a portion of 
the blame for the situation. 

"What we've found," Solomon says, 'is that we had a 
lot of inventory, particularly with small labels and clas- 
sical in general, where we were not selling but simply 
owning a tremendous amount of it. The combination of 
our buying and the distributors' selling was pushing 
merchandise into our stores, and we were returning it 
too fast Our return levels to the indie distributors were 
30%-50%, whereas our return levels with the majors 
are closer to 14%-16%. The real truth of the matter is 
that we were owning an awful lot of merchandise that 
really was very slowly turning." 

Solomon asserts that what Ibwer is trying to imple- 
ment is a new system that will give its stores a wider 
potential range of titles they can carry, while at the same 
time limiting how much stock the chain actually pur- 
chases to have on hand. "Ibwer is about having a deep 
catalog available to customers, particu- 
larly in the case of classical music in areas 
where it is important, in the big cities — 
where we have the space to do it and 
they've got a cultured clientele around 
them; it's silly to put deep catalog into a 
suburban pop store. We want to keep as 
many titles as we possibly can, but distill 
it to the best Just because somebody has 
released 10,000 records doesn't mean that 
they have 10,000 records that will sell. But 
there might be 3,000 that will sell." 

lb facilitate the changes that Solomon 
suggests, Tower has begun to move away 
from having autonomous buyers in every 
store toward a model based on central- 
ized inventory control with automated 
replenishment When a disc is scanned at 
the register, the computer will note that 
sale and at the end of the day generate an 
order for another copy. "The beginnings 
of this are already in place with Bayside 
Distribution, our sister company," 
Solomon says. "We've got a POS [point- 
of-sale] system with our stores to Bay- 
side, where everything that is sold that 
day is ordered and shipped that day or the next and, 
therefore, back in stock immediately." 

While some have speculated that such centralized 
control might spell the end of Tower's uniquely indi- 
vidualized stores, Solomon says that this won't be the 
case. "We want the people at the stores to tailor their 
inventory from what they know about their market. 
We don't want to say, "We're going to do it for you,' 
but rather, *We want you to have a part in it.' " Our 
[goal] in this rapid replenishment situation is really in 
managing the catalog items that you really don't need 
more than one or two copies of but that you keep 
replacing rapidly." 

The system is far from complete, and Solomon indi- 
cates that it has not yet been decided whether the re- 
plenishment systems will be maintained by Tower or by 
the distributors themselves. But the very idea of such a 
system could ultimately grant the distributors a greater 
say in what part of their stock Tower carries and where 
that stock is sold — something that several of them have 
long desired. Still, the system is of no benefit to distrib- 
utors until they are once again able to sell their goods to 
Tower. So far, according to Solomon, no agreement has 
been reached to lift the buying freeze on Allegro, Har- 
monia Mundi, and Qualiton — the instigation of which he 
seems to have been at least somewhat unaware — but he 
is confident that a resolution is at hand. 

"We're not out to shaft independent distributors," 
Solomon emphasizes. "Far from it. I can't speak to the 
exact details of what's going on, but I intend to find out 
Tb be quite honest with you, I think that what we've 
done, we've done awkwardly, and we didn't go out and 
explain it properly. I'm admitting that, and IH fix that, 
somehow. We, as a company, are really serious about 
classical music all over the world, and we're not about 
to give it up or run away. But the bottom line is that we 
need cooperation from our vendors, especially the inde- 
pendent guys. We can sell more records for them, but 
they've got to help us." 
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1 THE #1 OPERA ALBUM VARIOUS ARTISTS 

DCCCA 

2 VIOLIN ADAGIOS VARIOUS ARTISTS DECCA 

3 BEST OF THE MILLENNIUM VARIOUS 
ARTISTS DG 

4 ESSENTIAL MOZART VARIOUS ARTISTS 
OECCA 

5 PACHELBEL CANON VARIOUS ARTISTS RCA 
viCTOft 

6 BRIOE'S GUIDE TO WEDDING MUSIC 

VARIOUS ARTISTS ANGEL 

7 ONLY CLASSICAL CD YOU NEED VARIOUS 
ARTISTS RCA VICTOR 

8 MASS VARIOUS ARTISTS ERATO 

9 ROMANTIC ADAGIOS VARIOUS ARTISTS 
OECCA 

10 THERE IS LOVE VARIOUS ARTISTS TELARC 

11 50 GREATEST CLASSICS VARIOUS ARTISTS 

ST CLAIR 

12 CLASSICAL WEDDING VARIOUS ARTISTS 
CHASE MUSIC GROUP 

13 MOZART FOR YOUR MIND VARIOUS 
ARTISTS PHILIPS 

14 BEETHOVEN FOR RELAXATION VARIOUS 
ARTISTS RCA VICTOR 

1 5 SIMPLY THE BEST CLASSICAL ANTHEMS 
VARIOUS ARTISTS ERATO 



1 20 CLASSICAL FAVORITES VARIOUS 
ARTISTS MADACY 

2 RELAXING CLASSICS VARIOUS ARTISTS ST 
CLAIR 

3 PIANO CLASSICS VARIOUS ARTISTS ST. ClAiR 

4 GUITAR CLASSICS VARIOUS ARTISTS ST. 
CLAIR 

5 BABY'S FIRST CLASSICS VARIOUS ARTISTS 
ST. CLAIR 

6 TRANQUIL CLASSICS VARIOUS ARTISTS 

ST, CLAIR 

7 GERSHWIN: AN AMERICAN IN PARIS 

VARIOUS ARTISTS UAOACY 

8 ROMANTIC CLASSICS VARIOUS ARTISTS ST 
CLAiR 

9 BEST Of BEETHOVEN: VOL. 1 VARIOUS 
ARTISTS ST CLAIR 

10 POWER CLASSICS VARIOUS ARTISTS ST 

CLAIR 

1 1 BEST Of MOZART: VOL. 1 VARIOUS ARTISTS 

ST. CLAIR 

12 GENTLE CLASSICS VARIOUS ARTISTS 

ST. CLAIR 

13 LOVERS' CLASSICS VARIOUS ARTISTS 
ST CLAIR 

14 BEETHOVEN: PIANO SONATAS VARIOUS 
ARTISTS MADACY 

15 CANDELIGHT CLASSICS VARIOUS ARTISTS 
ST. CLAIR 
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GRP's Ritenour Revisits Rob Marley Tunes 



IrS BEEN 20 YEARS since the 
world lost reggae icon Bob Marley, 
but for those who have been touched 
deeply by his music, his songs remain 
corporeal entities that reflect the full 
range of human emotion. 

A Twist of Marley (GRP. June 12) 
finds guitarist Lee Ritenour feting 
the Jamaica-born singer/songwriter 
in a jazz-laced tribute, the roots of 
which can be traced back to Rite- 
nour's teen years. "I have always 
been enamored with great songwrit- 
ers," Ritenour says, "and as a teenag- 
er my initial interest in Bob Marley 
stemmed from the strength and beau- 
ty of his songs. After that, as a gui- 
tarist, 1 was fascinated by the way he 
was taking the guitar, bass, and organ 
sounds he was hearing in American 
pop music and mixing them with 
these great reggae rhythms." 

Ritenour first recorded a Marley 
tune on his 1992 Wes Bound re- 
lease, exploring Marley's "Waiting 
in Vain" along with vocalist Maxi 
Priest. "That is where the initial 
seed for A Twist of Marley was 
planted," says Ritenour, who dip- 
ped into Marley's catalog again on 
the title track of 1997's This Is 
Ijove, extrapolating the main theme 
from Marley's own "Is This Love" 
into his own composition. 



BLUE 

1MOTES 
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by Steve Graybmv 

A Tivist of Marley includes contri- 
butions from more than 20 artists, all 

of whom, says Rit- 

^^^"^■^B enour, "immediate- 

VH ly identified them- 
^ selves as being 
\& J Marley fans. The 
\ I challenge was to 

^^~ r ™ allow artists with 
P? backgrounds in 

jazz or R&B to ex- 
ritenour press themselves 
while remaining 
true to the ideals inherent in the 
song. That's why I chose Jonathan 
Butler, who grew up in a large fam- 
ily in South Africa, to sing 'No 
Woman, No Cry' or Richard Bona 
for 'Redemption Song.' These were 
artists who could identify with the 
emotional content of the material." 

Although the songs on A Twist 
of Ma rley have largely traded 
their reggae rhythms for R&B and 
smooth jazz grooves, Marley's 



messages of strength, courage, 
and understanding remain as mov- 
ing as ever, told through the songs' 
lyrics and timeless melodies. "In 
truth, what we did here was no 
different from what jazz artists do 
all the time," says Ritenour. "We 
took well-known songs, decon- 
structed them, and reconstructed 
them in a different way using the 
melody as a reference point." 

Participants in A Tivist of Marley 
include saxophonists Michael 
Brecker and Gerald Albright (on 
"Exodus" and "Jamming," respec- 
tively), guitarist Marc Antoine 
("Could You Be Loved"), pianist 
Dave Grusin ("Get up, Stand Up" 
and "Turn Your Lights Down Low"), 
trumpeter Rick Braun ("So Much 
Trouble in the World"), and vocalists 
Will Downing and Patti Austin. 
Priest's 1992 version of "Waiting in 
Vain" appears in remixed form with 
new instrumentation added to the 
original vocal and guitar tracks. 

"I can't say that this is a true jazz 
album, but it certainly is not a reg- 
gae or R&B album," muses Rite- 
nour. "Like Marley's own music, it 
brings together elements from 
many different genres, held togeth- 
er by the powerful messages inher- 
ent in the songs." 



EUROPE GEARS UP FOR ALL THAT 'JAZZ' 



(Continued from )mqe .tX) 

called Nea rness of You — The Bal- 
lad Album, and a new album by 
Bugge Wesseltoft (Moving), while 
fellow Norwegian band Beady Belle 
is releasing a set called Home. 

Sony's priorities apart from the 
Burns product include upcoming 
albums by smooth jazz guitarist Peter 
White, bassist/songwriter/singer 
Richard Bona from Cameroon, trum- 
peter Chris Botti, French singer 
Marta Mus, and guitar virtuoso Martin 
Taylor. Sony is also releasing a Miles 
Davis album, Live at the Filimore East 
1970. Sieff explains, "It is a complete 
Miles concert on two CDs that was 
recorded practically at the same time 
that the Bitches Brew album came out, 
so it's the only official recording of 
Miles' killer band of that era." 

American saxophonist Steve Cole- 
man's first national tour of the U.K. in 
June makes him BMG's summer pri- 
ority, says Grainne Devine, marketing 
manager for jazz and world music at 
BMG Commercial. She adds that the 
RCA Victor Gold series will be push- 
ing out more catalog titles, too. 

Warner Music U.K. is also concen- 
trating on its catalog during the com- 
ing months, reveals Florence Halfon, 
jazz catalog manager. "We have 
released 30 reissued [albums], and we 
also have Right On, Volume .1, which 
is a compilation that mixes jazz, funk, 
and soul from the '60s to mid-'70s — 



that's available on vinyl and is quite 
funky dancefloor jazz." 

Addressing the thorny issue of how 
to market jazz, Halfon says, "You have 
to find the right audience. For instance, 
the 'Right On' series doesnt have a jazz 
|-only] audience, so we [target] every- 
thing from the dance music press to 
Mojo. With most of the jazz compila- 
tions we aim to find another angle and 
not just the jazz audience." 

Sieff believes the industry must 
take a pro-active stance to promote 
the genre. Appearances on the jazz 
festival circuit help, he contends, 
but "the most important thing is 
trying to get jazz into as many 
mainstream areas as possible." 

Day agrees. "Any profile at all is 
welcome," she says. "Jazz still has 
an unfortunate stigma, [in] that it is 
viewed as an older type of music. 
That changes when you have things 
like the breakbeats people, who 
introduce a dance culture side to it. 
But I still think, [particularly] in the 
U.K., we are battling to overcome 
people's perception of what the 
music is about." 

Sieff observes: "When you have 
something of quality about jazz — for 
instance on television — not only do 
people watch it, but they respond. In 
the words of [the movie] Field of 
Dreams, 'If you build it. they will 
come,' and that is true for jazz." 
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A BEGINNER'S GUIDE TO JAZZ ON THE INTERNET 

[('(illiliiili il irnlii lun/f .IS) 

designed home page offers re- 
views, recommendations and 
interviews with selected artists. 
The text-heavy content is illus- 
trated with thumbnail pictures 
of album covers; visitors can 
click on each one to see an 
enlarged version accompanied 
by text, plus links to RealAudio 
clips of the tracks and Ama- 
zon.com. The educational ele- 
ment gets a boost in the Jazz 
Messenger section, which at- 
tempts to answer users' 
queries. It is enhanced by 
another section, Liquid Jazz, 
where free downloads and sam- 
ples (supplied by Liquid Audio) 
cover the genre's wide range. 
Jazz 101 features a potted but 
informative history of the mu- 
sic, recommending titles that 
focus on subgenres ranging 
from traditional jazz through 
big-band and bebop to pro- 
gressive jazz, avant-garde, 
and fusion. 




JAZZ CD 

jazzcd.co.uk 

Jazz CD is a straightforward e- 
commerce proposition: The goal 
is to sell jazz CDs. With intense 
competition from traditional 
stores and at the online level 
from Amazon.com and its ilk, Jazz 
CD offers visitors various incen- 
tives. On the home page, users 
can save 10% by buying five or 
more CDs, 1.5% by buying four 
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titles, or 5% by pur- 
chasing three. Useful 
are the search en- 
gines for tracking 
recordings by a host 
of established and 
small artists. Re- 
views (from Jazz Re- 
view magazine) are 
featured, as is an 
online chat room. 
The site's unique 
selling point is the 
regularly updated 
What's New section, 
which lists more than 200 new- 
release albums each month, with 
a link to the previous month's list. 

EUROPE JAZZ NETWORK 

ejn.lt 

Europe Jazz Network (EJN) 
is a rarity: an online music serv- 
ice launched before 1995. Intro- 
duced in 1987, EJN is a non- 
profit organization catering to 
European promoters, musi- 
cians' associations, artistic di- 
rectors, and consultants. The 
site aims to promote collabora- 
tion among jazz performers, 
organizations, and enthusiasts 
in Europe. Its other self-as- 
signed role is to improve the 
relevance of concert programs 
and the working conditions of 
jazz musicians in European 
countries. Targeted at pro- 
fessionals, the site also offers 
search engines to help locate 
promoters, with details of tours 
and performances currently 
being planned or organized. 
There is also an excellent list of 
live performances and tours in 
Europe — with dates and ven- 
ues — plus links to sites offering 
more details. Another bonus is 
a guide to jazz record labels and 
links to their respective sites. 
A highly useful site. 

C0MFM.COM 

comfm.coin 

French-made but also avail- 
able in English, Comfm.com is 
a link to live online radio sta- 
tions around the world. The 
different stations are catego- 
rized by region, country, and 
genre. Selecting "jazz" offers a 
choice of more than 25 stations 
in various countries, includ- 
ing the U.S., Germany, the 
U.K., France, Venezuela, 
and Japan, featuring three 
recommended jazz "stations of 
the day." On the day Billboard 
visited the site, Paris Jazz FM, 
the Web version of a station 
targeted at die-hard jazz fans 
and heard on terrestrial fre- 
quencies over only a small area 
of Paris, was on offer, as was 
AmigOjazz, a Latin jazz station 
available via MPH.com. For a 
more laid-back experience, the 
third recommended site was 
Smoothjazz, featuring the 
easy-listening sounds of 
smooth jazz stations in Den- 
ver; Palm Springs, Calif.; San 
Francisco; and other cities. 
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Selling Solos 

Without compilations or TV tie-ins, can labels market artists based solely 
on the quality of their music? Tributes, theme sets and mystique-building 
are providing some helpful answers. 



BY STEVE GRAYBOW 




Paying tribute: Chris Potter 



With 1 1 .in | iil. m n>n 
and songhook- 
style projects 
I laving reached 
a saturation 
point with jazz consumers, 
record labels are increas- 
ingly basing their marketing 
plans upon thai most intan- 
gible yet succinct aspect of 
jazz artistry — creativity. 
However, selling an artist 
based on sheer ability can 
be a dillicull proposition. 
Therefore, il is often the 
story behind the music — 
the artist's life story — that 
must be captured in the 
packaging and feel ol a pro- 
ject, in order to create a 
concept to successfully sell 
the music. 

"You need to work as 
many angles as possible, 
without compromising the 
artist," says Verve Music Group's manager of A&R, Jason 
Olaine, who recently signed saxophonist Chris Potter. Pot- 
ter, who is highly respected in jazz c ircles and among musi- 
cians, has yet to become a household name. "I love Chris 1 
writing and playing, bill you need some- 
thing more substantial for an album, 
something beyond just great talent," says 
Olaine. 

Potter's label bow, Cratitude, is a collec- 
tion of original compositions by the sax- 
ophonisi written in tribute to musicians 
who inspired him, such as Joe Hender- 
son and Wayne Shorter. " Hie idea was to 
showcase Chris 1 compositions [which 
were named after his lieroes], to reflect 
bis influences Inn nol to fx* so derivative 
as to have him record songs already 
made popular by those musicians," 
explains Olaine. 

REFLECTING THE ARTIST 

The handful of non-original composi- 
tions on Cratitude are dramatically altered 
by Potters own arrangements, giving the 
project familiar titles to attract consumers 
while allowing the saxophonist ample 

opportunity to showcase his own vision. 
"It allows the music to translate to the lis- 
tener without being derivative of things 
they've already heard before," says Olaine. "It lets the artist 
stand out as an individual without making him sound like 
another artist." 

Rob Saslow, director of marketing for Telarc and Heads Up 
International, agrees that a project's direction uiusl reflect the 
life of the artist. "There has to be a story there, particularly in 
straight-ahead jazz," he says. Saslow notes that |amaican-l)orn 



pianist Monty Alexander, whose past 
projects were largely in the tradiuon- 
al, swing-based jazz vein, has done 
three discs for Telarc lhal fuse jazz 
improvisation and reggae rhythms. 
"In Monty's head, there was a differ- 
ent sound, and it was completely his 
own," says Saslow. " The idea was sin- 
cere enough and conceptually inter- 
esting enough that we allowed him to 
explore it." 

"You have to wrap a theme around 
a record, even if it is something sim- 
ple, to build consumer and media 
interest," adds Heads Up Interna- 
tional president Dave Love. "For 
Pieces of a Dream's label debut, it was 
the group's 25lh anniversary, and 
that fact alone allowed us to make the 
album an event, rather than just 
another release." 



HOOKS WANTED 

Love is currently developing Earth, 
Wind 8c Fire vocalist Philip Bailey's 
second contemporary-jazz solo project lor the Heads Up label. 
He notes that Bailey's label bow, 1999*3 Dreams, did not have 
a substantial marketing hook, despite the star-power of col- 
laborators such as guitarist Pat Meiheny and saxophonist Kirk 
Whahim. " Trying lo promote the 
album with competition from 
young artists such as Eric Benet or 
Maxwell proved dillicull at radio, 
even (hough classic Farlh, Wind & 
Fire tracks gel played all the time," 
recalls Love. 

For Bailey *s u|x omiug disc. Love 
"tried to capture Philip's life and 
inlluences" by having him cover 
familiar songs by jazz artists who 
inspired him early in his career. 
"Philip is a big fan of traditional 
jazz, so we put together a very min- 
imalist, acoustic record and added 
subtle samples to give the record a 
modern feel," says Love. 

Warner Bros. Jazz executive 
VP/GM Mall Pierson agrees thai a 
project's concept must Ik* integral 
to the artist's vision, warning that 
an overbearing concept can be 
detrimental to the music. "No mat- 
ter what conceptual device you use 
to draw people lo the music, it 
must serve die artist while at the same time connecting with the 
audience," says Pierson. "Otherwise, you are taking an 
extremely simplistic approach to a complex art form. Even if 
you h<x>k people in, you are selling something other than the 
artist, and thai is not what you want to do." 

Pierson recalls Kenny Garrett's 1996 release fttrsuanre — The 
(Continued on \mge 57) 




Form on concept: Kenny Carretl 



"Jazz" Burns: 

Did The PBS 
Documentary Create 
Lasting Heat? 

Some feel its benefits were fleeting. 
Others think it proved consumers are willing 
to purchase jazz music and make it 
part of their lives. 

■W" -jr hen ihe jazz community first learned of film - 
I /m / maker Ken Burns' plan to do a documentary 
1/ 1/ on jazz, the response was almost universally 
V V ecstatic. The project was viewed as an oppor- 
tunity lo get jazz artists QUO the mass media on a scale gen- 
erally reserved for successful pop artists and (o increase 
sales of the music via this increased visibility. 
By and large, reality has not been so kind. 
Despite the fact that the word "jazz" seemed to be on 
everyone's lips in the months leading up to the docu- 
mentary's ailing, it has yet to Ixxomc a household word on 
die level dial many hoped it would. 'Iliere have been divid- 
ed opinions as to whether or not sales of current jazz artists 
showed any increase due to the documentary, and even 
those who feel there was an increase in sales wonder if 
those additional numbers will be sustained over time. 

"Fveryone a( the jazz lalxls had high expectations," says 
(x>ncord Records publicity director Audrey Faine. "Peo- 
ple figured that, with all the media attention given to the 
documentary, it would bust open the door to getlingjazz 
in the mass media and on TV. After the documentary 
aired, the reality was apparent. This was not an event for 
us to successfully piggyback on." 

Faine allows lhal, in the weeks lead- 
ing up to the dix umcntary, the media 
was exceptionally receptive to jazz 
artists. "Unfortunately, the truth is 
that, when it was over, it was over, so 
far as anv interest in jazz," she says. "It 
ended that quickly. Whether or nol 
we should have ex|>ectcd to reap ben- 
efits from the documentary, we did 
not. It was Ken Bums' show. He got 
the publicity, and maybe that's how it 
should be. Maybe we placed our 
hopes on something we should not 
have expected to benefit from." 

Helene Greece, president of I"hird 
Floor Media and co-founder of Easi 
West Media, believes that it is the lim- 
ing of events beyond die music busi- 
ness lhal have negatively influenced jazz sales and visibil- 
ity for ils artists. "More than anything, (he poor slate of 
the genera] economy has hurt jazz." opines Greece. "I don't 
feel resistance lo jazz from magazines or 'I"V now, any more 
or less so than I did Iiefore Ken Burns." 

Greece says thai mainstream publications such as Time 
and Neivsweek , which often run short reviews of GDs, 
movies and books, are cutting hack on "the more expend- 
able sections" due lo decreased ad dollars, 'jazz was getting 
precious link- spat e anyhow," she says, "and, wiih the econ- 
omy slumping, die Gist diings to go are opportunities lor 
what is considered a niche genre of music. It is a matter of 
less dollars being spent all around, and lhal afTecIs every- 
thing from sales of jazz GDs to the presence of jazz in the 
media." 

Despite the economy, Greece believes that the possibili- 
ty of wider acceptance is greater now than il was lief ore 
the documentary. " There is an awareness that was not 
there before Ken Burns, and it is an awareness dial will 
linger for some time," she says. "It hapiH'ned in a much 
slower, subder way than we might have hoped." 

Greece |M>inLs to the sales of compilations with die Ken 
Burns Jazz tag on them, put out by Verve and 
Lcgacy/Golumhia, as a positive indicator lhal consumers 
are willing to shell out hard-earned dollars for jazz. "The 
bottom line is. Burns demonstrated that there is an audi- 
ence fin - this music," says Greece. "The (act lhal j>coplc 
watched die show and went out and purchased music from 
die show says that consumers are willing to go lieyoiid jusi 
watching jazz on TV. They're willing to purchase il and 
make jazz a part of (heir lives in a continuing way." — S.G. 
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TEN YEARS GONE 




BY JOE GOLDBERG 

"Why, man, he doth bestride the narrow world like 
a ColoSSUS. " — Shakespeare, Julius Caesar 

One Saturday afternoon, 10 years ago, 1 was dri- 
ving down Melrose Avenue in Los Angeles and 
turned on KCRW, the Santa Monica public radio 
station. Instead of the program 1 expected to 
hear, they were playing a Miles Davis record. I 
waited until the end of the record to find out what the pro- 
gram was. Instead, they played another Miles Davis record 
without comment. As they started to play a third, I remem- 
bered hearing a couple of weeks before that Miles had 
checked into St. John's hospital in Santa Monica. I recalled a 
morning more than 1 0 years before, when I was driving to 
work, and every station was playing the Beatles. It turned out 
that John l.ennon had been murdered. I realized that, 
incredible as it would soon seem to millions of people, Miles 
Davis was dead. 

His influence was enormous when he was alive and has only 
increased in the decade since his death. Mainstream ortho- 
doxy, as exemplified by Wynton Marsalis, who has an Oedipal 
relation to Miles, stems almost entirely from the quintet trial 
Miles led in the '60s, with Wayne Shorter, Herbie Hancock, 
Ron Carter and Tony Williams. Before that, he led various 
quintets and sextets featuring John Coltrane, which, when Bill 
Evans became the piano player, contained the three most influ- 
ential jazz musicians of the second half of the 20th century. In 
those days, he also made the orchestral recordings arranged 
and conducted by Gil Evans, which are second only to Elling- 
ton's in their beauty. 

Then, in 1 969, two years after the breakup of his great quin- 
tet. Miles invented fusion — or, as E.A. Foe called it, "a descent 
into the maelstrom." After that, he hardly ever played a stan- 
dard again; and not only because, like Coltrane, he became 
addicted to change. You can hear the beginnings of what 
would happen on the eight-CD set Uve at the Plugged Nickel, 
recorded in a Chicago club over Christmas of 1 965, when the 
'60s band, still playing the book of the '50s band, tries tempo 
changes, no tempo at all, free interludes and breaking at trie 
seams to escape what they obviously feel are the restraints of 
standard song form. 

Here, as everywhere else, Miles is instantly identifiable. Gil 
Evans once said thai the sound Miles wanted to hear on the 
trumpet didn't exist, so he had to create it himself. In the 
process, he changed the way people thought his instrument 
should sound, from a vehicle of extroversion to one of intro- 



FIRST-NAME BASIS 

Miles was known for several Uiings besides his music — for 
his clothes, his cars, his women, his attitude, even his name, 
which sounds like it belongs to a Henry James character. Peo- 
ple who had never been in a room with him, even if the room 
was one in which he was performing, referred to him by his 
first name alone. No one ever asked which Miles they were 
talking about. He was blunt and in-your-face, which caused 
such a highly paid investigator into the mysteries of celebrity 
as Albert Goldman to refer to him, in print, as "an insufferable 
prick." 

Even if he was, people wanted to know him. There is a sim- 
ilar story Uiat, when Bela Bartok was a young man, he went to 
Paris for the first time, and when asked who he wanted to meet, 
said Claude Debussy. "You don't want to meet Debussy," he 
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was told. "He's a terrible man. He will only insult you. Do you 
want to be insulted by Debussy?" And Ban ok said, "Yes." 

But the fame always rested on the music. Miles changed 
styles many times, like Picasso. Picasso had his blue period. 
Miles his Blue Note period. He was so big for so long that 
many of his most ardent fans started listening to him after 
periods which others feel contained his best work. 

Each of his phases was spun ofTby other musicians into 
entire careers. When he was still in his teens, he played widi 
Charlie Parker, which gave him a sense of apostolic succession 
that he was able to pass on to his own sidemen as he became 
jazz's premier talent scout and starmaker. He has been called 
the finest bandleader in jazz history, aside from Ellington. 

When he spoke, in the voice that everyone who ever heard 
it tries to imitate, he sounded like an artist. He once asked 
Keith Jarrett ifjarrett knew why he, Miles, had stopped play- 
ing ballads. When Jarrett, wanting to hear the answer, said he 
didn't know, Miles told him, "Because I love playing ballads so 
much." And years ago, he said two things to a reporter for a 
record-store throwaway magazine that I remember like this: 
"Recording studios have changed since I started out, so nat- 
urally I've changed the things I do when I go into them." And, 
"The only reason to write a melody is if you're dissatisfied with 
all the other melodies." 

OUTRAGEOUS AND COMPELLING 

Miles Davis wore khakis. Miles Davis thought different. Miles 
Davis is recognizable from his silhouette, or from one note. 
His music constitutes the score to the Sean Connery film Find- 
ing Forrester. In Runaway Bride, Richard Gere carries a compi- 
lation tape labeled "Miles" and, when Julia Roberts hears it. 



she falls in love with him. There was recently a 12-hour con- 
cert at Symphony Space in New York called Wall to Wall Miles 
Davis. Andre Leon Talley, die fashion guru of Harper's Bazaar, 
was once his personal shopper. Until the last years of his life, 
it was impossible to take a had picture of him. Outrageous and 
compelling, musically the standard that others aspire to, Davis 
is to jazz what Frank Sinatra is to American popular song. And 
he looms larger all the time, as jazz remains in stasis. As Arnold 
Schoenberg said of Anton von Webern, he could express a 
novel in a sigh. 

If you wish to see his monument, look around a record 
store: A four-disc boxed set from Blue Note contains the late- 
'40s recordings called Birth of the Cool that spawned the West 
Coast movement, as well as Somethin' Else, nominally a Can- 
nonball Adderly record, but on which Miles is obviously, from 
first note to last, die auteur. The newest release of Birth of the 
Cool studio sessions features remastering of the original tapes 
by the dean of jazz recording engineers, Rudy Van Gelder. (A 
current Mercedes Benz commercial shows its easily identifi- 
able cover on top of a small stack of treasured possessions a 
college-age girl is taking with her on a spaceship that will 
enable her to leave dreary earth behind.) 

Then came the five-year stay with Prestige, the results of 
which make up another eight-disc box. Included are the 
Walkin' session (which signalled the funky reaction to cool), 
the five albums (which superseded funk) made with the quin- 
tet, including Coltrane, as well as the recordings with Sonny 
Rollins and the All-Star sessions with Thelonious Monk and 
Milt Jackson. Ifie list of players is dazzling. These recordings 
are enough to secure Miles' place in jazz history, and many of 

(Continued on page 57) 
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JAZZ SO FAR: 

Year-To-DaYp Chart* 



The chaft recaps in this Spotlight offer a look at how the jazz 
races are shaping up for this year's Billboard Year In Music 
issue. These lists covin the freriod from tlw December 2, 2000, 
issue — when the chart year began — through the May 12 issue. 
Sales cfutrts are determined using data compiled by SoundScan. 
Although the jazz cfuirts appear in Billlroarri every other week, 
they are compiled weekly ami are available through SourulScan 
or the Billboard Information Network (BIN). 

This Spotlight's rankings reflect cumulative sales for each week 
titles appear on either the Top Jazz Albums or Top Contemporary 
jazz lists, including those weeks when Billboard does not publish 
the jazz char ts. 

The recaps were compiled fry Anthony Colombo with assistance 
from jazz chart manager Steve Craybow. 



Top jazz A rtists 



Pos. ARTIST (,V». of Ch/nleil tale*) Im/mnl/lMltrl 

1 DIANA KRALL II) VervelVG 
(I) Justin Time 

2 JOHN COLTRANE I / ) VervelVG 
(1) Rhino 




Diana Krall 

(1) /mpuhe.'/VC, 

(l) Legacj/Cotumbia/CRG 

3 LOUIS ARMSTRONG (1) Ugacy/Columbia/CRC, 

4 BILLIE HOLIDAY (I) VervelVG 

5 MILES DAVIS 14) Legact/ColumbialCRG 



Top Jazz Albums 



Pos. TITLE — Irfij/— Imprint Label 

1 WHEN I LOOK IN YOUR EYES — Diana Krall— 
VervelVG 

2 PURE JAZZ — Various Artists— UTV/VcrvelVG 

3 THE BEST OF KEN BURNS JAZZ — Various Artists— 
Ij'gaey/ColumbmlVerve/CRG 

4 KEN BURNS JAZZ-THE STORY OF AMERICA'S 
MUSIC — Various Artists — l.eganlCalumbialVen<elCRG 

5 KEN BURNS JAZZ-THE DEFINITIVE LOUIS 
ARMSTRONG — Low Armstrong — Legacy/Columbia; 
CRG 

6 KEN BURNS JAZZ-THE DEFINITIVE BILLIE 
HOLIDAY — Billie Holiday— Verve/ VG 

7 FINDING FORRESTER — Soundtrack — Legacy! 
ColumbialCRG 

8 ULTIMATE TONY BENNETT — Tom Bennett— 
Cotumbia/CRG 

9 KEN BURNS JAZZ-THE DEFINITIVE JOHN 
COLTRANE— John Coltrane—Vervel\'G 

10 NEVER NEVER LAND— lane Monheri—N-Codedl 
Warlock 

11 KEN BURNS JAZZ-THE DEFINITIVE DUKE 
ELLINGTON — Duke Ellington— Legan'Columbui/CRG 

12 KEN BURNS JAZZ-THE DEFINITIVE DAVE 
BRUBECK — Dave Rntbeck — LegacylColumbia/CRG 

13 A CHARLIE BROWN CHRISTMAS — Cyrus Chestnut 
ti? Friends — Atlantic/AG 

14 THE VERY BEST OF JOHN COLTRANE— John 
Collrane — Rhino 

15 KEN BURNS JAZZ-THE DEFINITIVE MILES 
DAVIS — Miles Ihniis—Ugacj/CjAumbiaJCRG 

16 KEN BURNS JAZZ-THE DEFINITIVE CHARLIE 
PARKER — Charlie Parker— VervelVC. 

17 DOT COM BLUES— -Jimmy Smith— Blue ThumblVervelVG 

18 KEN BURNS JAZZ-THE DEFINITIVE ELLA 
FITZGERALD — Ella Fitzgerald— VervelVG 

19 YULE B' SWINGIN' TOO! — Various Artists— -Hip-OI 
Universal 

20 A NEW STANDARD— Steve lyrell—Allantic/AG 



(Continued on page 561 
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Blue Note Records has already had an amazing year, taking THREE GRAMMYs, 
winning Down Beat's LABEL OF THE YEAR and combining with parent Capitol Records 
to represent the #1 CONTEMPORARY JAZZ LABEL of 2001. Balancing their duty to preserve 
the genius of their history with the need to blaze new trails into the future of the music, 
Blue Note and Capitol are dedicated to serving jazz fans and artists, new and old... 
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AT THE VAIN/GUARD OF JAZZ FUTURE 



► creating new traditions in jazz 



AND LOOK FOR NEW ALBUMS LATER IN 2001 FROM: 
BOBBY MCFERRIN • KURT ELLING • GREG OSBV • JASON MORAN 
PAT MARTINO • JACKV TERRASSON & STEFON HARRIS • RENEE ROSNES 
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PAUL JACKSON JR 



PRESENTING 
THE FINEST IN 
LATIN JAZZ 
SINCE 1939 
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YEAR-TO-DATE CHARTS 

(Continued f rom page 5-f) 



Top Jazz Imprints 



PM. I MPRINT tXo. „J Charted Titles) 

1 VERVES 

2 COLUMBIA (IS) 

3 LEGACY (14) 

4 ATLANTIC (4) 

5 XJTV(l) 




Top Jazz Labels 



Pos. LABEL (No. nj Charted Titles) 

1 COLUMBIA RECORDS GROUP (18) 

2 VERVE GROUP (20) 

3 ATLANTIC GROUP (■» 

4 WARNER BROS. (4) 

5 CAPITOL (3) 



COLUMBIA 

RECORDS GROUP 



Top Jazz Distributors 



PM. DISTRIBUTOR (No. of Charted Tillrs) 

1 SONY (79} 

2 UNIVERSAL (23) a 

3 WEA (9) 

4 INDEPENDENTS ( 10) 

5 EMD (4) 



Top Contemporary Jazz Artists 



Pos. ARTIST (No. of Charted Titles ) ImlmimhiM 

1 RACHELLE FERRELL (I) (Mpitol 

2 ST. GERMAIN (I) Blue Nate/Capitol 

3 RICK BRAUN (2) Warner Bros. 

4 KENNY G(l) Arista 

5 THE RIPPINGTONS FEATURING RUSS FREEMAN 

( I ) Peak/Concord 



Top Contemporary Jazz Albums 



17 WONT YOU LET ME LOVE YOU — Walter BtasUy— 
Shanachie 

18 SPREAD THE WORD-ALBUM III— Dawn To The 
Bone— Q/AG 

19 BEATIN* THE HEAT — Dan Hicks And The Hot hcks— 
Surfdog/l iotfytuood 

20 THE BEST OF RICHARD ELLIOT — Rteliard Elliot- 
Blue Note/Capital 



Top Contemporary Jazz Imprints 



Pos. TITLE — Artist — laipnnt/ljibel 



I BE ME?) — Rachelle Terrell- 



1 INDIVIDUALITY (CAN 

Capitol 

2 TOURIST — Si. Germain— blue Note/Capitol 

3 CLASSICS IN THE KEY OF G — Kenny G— Arista 

4 LIFE IN THE TROPICS — The Kppmgkna featuring 
Russ Freeman — Peak/Concord 

5 UNCONDITIONAL — Kirk Whalum— Warner Bros. 

6 SHAKE IT UP — Hime\ fames/Rick Braun— Warner Bit 

7 JAZZMASTERS-THE GREATEST HITS — Paul 
Hardcastle — Tiippin W Rhythm/Hardcastle/Push 

8 THE DANCE — Dave Kaz— Capitol 

9 FOURPLAY...YES, PLEASE! — b'nurplay — Warner Bm 

10 KISSES IN THE RAIN — Rick Braun— Warner Bros. 

11 THE DROPPER — Medeski 
Martin & Wood — Blue Note/ 
Capitol 

12 PANORAMA: THE BEST 
OF CRAIG CHAQUICO— 

Craig Chaquico — Higher 
Octave/Virgin 

13 A SMOOTH JAZZ 
CHRISTMAS— Various 
Artists — BMG Special Products 

14 ABSOLUTE BENSON — 
George Benson— GRP/VG 

15 OUTBOUND — Bala Heck 
And The Flecktones — 
Coiumbia/CRG 

16 TOMORROW TODAY — Al 
Jarreau — GRP/VG 



Pos. IMPRIN T (,Vo. of Charted Titles) 

1 WARNER BROS. (8) 

2 BLUE NOTE (6) 

3 CAPITOL (2) 

4 ARISTA (I) 

5 PEAK(I) 



Top Contemporary Jazz Labels 



Pos. LABEL f,V«. of Charted Tales) 

1 CAPITOL (8) 

t WARNER BROS. (8) 

3 ARISTA tit 

4 CONCORD I /) 

5 PUSHr/) 



I Top Contemporary Jazz Distributor 



Pos. DISTRIBUTOR tXo r,j Cluintd Idlest 





I Mil 

WEA (/J) 

INDEPENDENTS (21) 
BMG (3) 
UNIVERSAL (5) 



6 SONY (I) 



EMD 



tMMJSlC WSTRBUnON 



AN EXPERIMENT IN JAZZ FOR THE NEXT MOVEMENT 
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MILES AT 7 5 

(Continued from page 52) 

his younger fans have prohably never heard ihem. 

Sony, on its Columbia Legacy label, has five boxed sets out: 
One lor the groups with Collrane, one Tor die Gil Evans ses- 
sions, one for the studio recordings with the '60s quintet, one 
with that quintet Live at the Plugged Nickel, and one for the 
Bitches Brew sessions, which unleashed fusion on the land, lb 
those, in this anniversary year, Sony is adding The Best of Miles 
Davit & John Coltrane (1955-1961), a single CD with four of six 
tracks from 'Round About Midnight and five others, but not 
including what might be Coltrane's finest hour, "Teo" from 
Someday My frvu r Will Come, or "All Blues," the best track from 
their most popular recording. 

A two-disc set called The Essential Miles Davis includes tracks 
from Capitol's Birth tij the Cool and a track with Charlie Parker 
from Savoy, as well as a Blue Note cut and the famous Walttm 
from Prestige. I Jot at the Ftlhnore East (March 7, 1970): It's About 
That Time, on two CDs. features the rhythm section of Chick 
Corea. Dave I Iolland, Jack Dejohnette and Airto Moreira. Due 
in September, on three CDs, preserving one of Miles' finest and 
most unusual recordings, IsTheComfttete "In a Silent Way" Sessions. 

Ted Macero. the producer of the '70s sessions, once said 
that, during those vears. he kept the* tapes rolling all the time 
Miles was in the studio, and described the process of making 
a record as "search and find." And edit. Sony might even have 
a new boxed set for Miles' centennial. 

Miles' last lalx-l was Warner Bros., and Rhino has a five-disc 
boxed set of that material, appropriately titled The Last Word. 
scheduled for August release, containing Tutu. Anumtlla and 
Doo-Bop. One CD will consist of unreleased live material, 
including a track from the Montreux concert shortly before 
his death, when Miles, with Quincy Jones conducting, recre- 
ated some of the Gil Evans arrangements for a record not 
included in the set. 

Miles Davis wore khakis. Miles Davis thought diHcrcnt. Miles 
Davis played trumpet. 

My favorite recollection of him is of one night in the late '50s. 
A party was going on in a converted carriage bouse in the West 
Forties in Manhattan. Since it was a hip party, the latest Pres- 
tige Miles Dax'is (huniet record was playing. People started look- 
ing toward the door. Standing there, in a blue blazer and ascot, 
was the hippest man in the world, the literal inventor of cool. 
He listened to the music for a moment and then asked, in his 
raspy whisper. "Who's the trumpet player?" ■ 




Underground king: 'litrdo Hammei 



SELLING SOLOS 

(Continued f rom page 50) 

Music of John Coltrane (Warn- 
er Bros.) as successfully walk- 
ing the line between setling an 
artist's vision and selling a con- 
cept that is bigger than the 
artist. "The public at large has 
a good awareness of who 
Coltrane is, but if you do a 
simple 'Plays Coltrane' pro- 
ject, you are selling John 
Coltrane, not Kenny Garrett," 
he says. 

For Pursuance, Garrett per- 
formed exclusively on alto 
saxophone, joined by a quar- 
tet that featured Metheny. As 
such, the music was removed 
from its original tenor/piano/ 
bass/drums roots. "The focus was on 
Kenny's inspiration, not on re-creating the 
classic music," Pierson explains. 

PAIRING UP PLAYERS 

In the case of saxophonist Mark Turn- 
er's recent Dharma Days, his fourth date for 
Warner Bros., Pierson let the musician's 
own playing guide the project. "Mark has 
developed such a strong, individual sound 
on his instrument that, in this case, I felt 
the most important thing was to document 
the artist's development," says Pierson. 
"His playing immediately connects with 
the listener, and that is enough to get peo- 
ple excited." For the next phase of Turn- 
er's career, Pierson plans to pair the saxo- 
phonist with "well-known players who will 
attract notice from jazz fans." 

"Hype is illegitimate," says Marc Edelman, owner of inde- 
pendent Sharp Nine Records. "Hype is selling the sizzle, but not 
the steak. The trick is to sell the steak, but garnish it enough that 
it will be appealing to as many people as possible." 

To draw interest to a recent release by trumpeter Brian 
Lynch, a well-known performer in and around New York City, 




Trumpet master: Brian Lynch 



Edelman had Lynch fete trumpeters who inspired him, per- 
forming compositions by Freddie Hubbard and Lee Morgan 
alongside music from his own pen. "Calling the record 
Tribute to the Trumpet Masters gave it just enough of a 
hook to get people interested," recalls Edelman, "and 
it also allowed Brian ample opportunity to express his 
own identity." 

BEBOP ROYALTY 

Edelman took a different route for Somelhin Special 
by reclusive New York pianist Tardo Hammer. "I 
tagged him ' The Underground King of New York 
Bebop,' using 'underground' to build a kind of mys- 
tique." says Edelman of the pianist whose frenetically 
flowing runs recall the heyday of 1950s bebop. "For 
people who like this kind of music, the words 'under- 
ground' and 'bebop' at e enough to command atten- 
tion." 

Concord Records VP of sales, marketing and pro- 
motion Casey Conroy says thai the key to successful 
marketing is making the artists as 
multidimensional as possible, drawing 
upon their pasi endeavors, as well as 
the company they keep. While the 
label's roster includes such legendary 
jazz artists as Chick Corea and Gary 
Burton, Conroy finds his marketing 
plans increasingly directed toward gar- 
nering the interest of younger music 
fans. "One of the most important ways 
of draw ing interest to new music by an 
established artist is by drawing upon 
their history." he says. 

Conroy warns against "transparent" 
marketing schemes. "You have to keep 
in mind that the consumer, even the one 
who is not well-versed in jazz, is not stu- 
pid," he says. "They are going to look at 
the musician's credentials, and they 
won't be washed over by a cheap concept." In the case of devel- 
oping artists, such as bassist Avishai Cohen, Conroy suggests 
"pointing to the musician as a superb technician, and (citing] 
who they've played with," since they don't have a long history. 

"ArtisLs have a gift, and tapping into that gift is the key to 
promoting them successfully," says Conroy. "You can't do that 
with a slick creation." ■ 
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ARTISTS & MUSIC 



MTI Keeps Theater Young And Vibrant 

Program For Schools Reignites Interest In Broadway Musicals 



BY JIM BESSMAN 

NEW YORK— Music Theatre 
International (MTI) is keeping 
great American musical theater 
alive through Broad- 
way Junior, its high- 
ly successful school 
program, which re- 
cently staged its 
5,000th production 
in only three years 
since its setup. 

The program, 
which was devel- 
oped by MTI head 
and SESAC co- 
chairman Freddie 
Gershon, adapts 
MTl-represented 
shows for perform- 
ance by children. It 
targets elementary, oa 
middle, junior high, 
and high schools, as well as com- 
munity theaters, dance studios, 
and children's camps, promoting an 
appreciation for musical theater 
and exploring important themes 
and issues. Children also benefit 
socially from the teamwork in- 
volved in producing a show. 

New York-based MTI is one of 
the leading dramatic licensing agen- 
cies. It specializes in Broadway, off- 
Broadway, and West End musicals, 
including West Side Story, Les Mis- 
erables, and the complete musical 
theater works of Stephen Sond- 
heim. Its Broadway Junior Collec- 
tion currently includes Annie, Guys 
and Polls, Fiddler on the Hoof, 
Sondheim's Into the Woods, Paul 
Williams' movie musical Bugsy 
Malone, the Caribbean-flavored 
Once on This Island, and an adap- 
tation of the educational TV series 
Schoolhoitse Rock. 




Gershon, who acquired MTI in 
1988, originally conceived the 
Broadway Junior program in 1995, 
fearing that the future of the musi- 
cal theater tradition 
was in danger. 

"We were losing 
our audience, be- 
cause no kids were 
going to Broadway 
musicals — other than 
Cats or Beauty and 
the Beast," Gershon 
says. "Musical the- 
ater was considered 
older-people's enter- 
tainment, and there 
was a huge cultural 
shift from the time in 
the '50s when the hit 
parade was made up 
of Broadway songs 
from shows like Ok- 
lahoma! and Carousel." 

But then came the Beatles, "and 
everything shifted," Gershon says, 
acknowledging, too, the ascent of 
rock'n'roll and the fragmentation of 
radio — and the resultant decline in 
Broadway hit songs and cast album 
sales. Later, the advent of MTV, 
arcade and video games, and rock 
concert special effects contributed 
to a further decline in young peo- 
ple's interest in the Broadway 
musical genre. Its value in schools 
also depreciated next to an empha- 
sis on team athletics. 

"School shows were perceived as 
frivolous and not a necessary part 
of the curriculum," says Gershon, 
who nevertheless saw an opportu- 
nity to use musicals as a learning 
tool. He began writing cross- 
curriculum MTI study guides for 
major titles in the MTI collection, 
including a plot synopsis, historical 




Luminaries Attend Lennon Scholarship Reception. BMI recently hosted a 
reception at its New York headquarters (or the winners ol the fourth Annual 
John Lennon Scholarship. Pictured, from left, are Suzan Jenkins, senior VP 
of marketing for the Recording Industry Assn, of America, who served as 
judge and presenter; Henry Juszkiewicz, president/CEO, Gibson Guitars; 
Yoko Ono, Lennon Scholarship benefactor; Theodora Zavin, president, BMI 
Foundation; Frances Preston, president/CEO, BMI; and record producer Arif 
Mardin. who also served as a judge and presenter. 



perspective, discussion topics, and 
research projects. 

"Fiddler on the Roof, for exam- 
ple, shows how families are galva- 
nized to overcome obstacles," Ger- 
shon says, "and how prejudice 
affects [lead character) Tevye's 
life. Annie's not about a bald, dirty 
old man, but the Depression, the 
stock market crash, the New Deal, 
FDR, orphanages, child exploita- 
tion. We started getting great 
responses from schools that used 
the guides to accompany their 
teaching programs." 

Sensing a greater potential to 
attract younger children to Broad- 
way musicals, Gershon approached 
show creators like Charles Strouse, 
the music composer for Annie. 

"They let me cut their shows and 
offer them at reduced prices to let 
grade-schoolers perform them in 
(iO- to 70-minute lengths," Gershon 
says. "Two years later Strouse 
came with me to see an inner-city 
school production of Annie Junior 
in Yonkers, N.Y., and he cried for 
an hour!" 

A Broadway Junior performance 
license costs $395 and allows unlim- 
ited performances of a show within 
one school year. MTI also provides 
a show kit, containing performance 
CD (minus vocals and transposed 
to accommodate students' voice 
ranges), 20 student libretto/vocal 
books, two piano/vocal scores, a 
director's guide, a production hand- 
book, and a cross-curricular activi- 
ties and enrichment guide. 

Some of the Broadway Junior 
materials have also been made 
available through Hal Leonard, 
which supplies marching-band and 
choral music to schools. But the 
nonmaterial benefits — "the human- 
ization and socialization of chil- 
dren" — are equally important, says 
Gershon, particularly "in the time 
of Columbine." 

"Two hundred kids were in the 
cast of Annie — and another 80 
painted the backdrop," Gershon 
says. "So it taught kids how to get 
along and work as a collaborative 
community where everyone can 
interact with each other and 
accomplish something together as 
comrades. Before, they had to be 
the strongest or smartest, but 
now a kid can paint a backdrop, run 
the spotlights, or operate the cur- 
tains — which is no less important 
than the lead role. So it's just like 
what society's all about and shows 
how co-dependent we all are." 

Broadway Junior, Gershon adds, 
exposes young people to "a whole 
new, magical world." Not everyone 
who participates in the Broadway 
Junior programs will end up like 
Tom Cruise or Rosie O'Donnell, he 
notes, "but their lives were shaped 
by musicals, and we need to get a 
new generation of children growing 
up with this part of culture — 
instead of the art form dying." 



Ralph Sharon Records Ralph Rlane; 
Rhino Remembers Folk Revivalists 



RALPH PLAYS RALPH: The 
Ralph Sharon Quartet was in too 

much of a groove following a week 
of sessions with Tony Bennett 
(and Bennett's upcoming blues 
album's guests B.B. King, k.d. 
lang, Stevie Wonder, and Sheryl 
Crow) to quit. So Ralph Sharon 
booked time the following week at 
Sound on Sound Studios to record 
his fifth album for DRG Records, 
The Ralph Sharon Quartet Plays 
the Ralph Blane Songhook. 

"[Ralph Blane) and [collabo- 
rator] Hugh Martin are respon- 
sible for a number of Judy Gar- 
land songs in movies, like 'The 
Trolley Song' and 'Have Yourself 
a Merry Little Christmas,' " says 
Sharon, who has included both 
these titles in the forthcoming 
August re- 
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lease. ("The 
Trolley 
Song" is part 
of a "Trans- 
portation 
Medley" that 
also includes 
"Hayride" and "The Stanley 
Steamer.") "But they've been 
ignored completely, and their 
catalog of Broadway and film 
music has been allowed to wither 
on the vine." 

Not any more, thanks to Sha- 
ron, whose previous outings on the 
Koch-distributed DRG have hon- 
ored songwriters Sammy Cahn, 
Harold Arlen, Harry Warren, 
and Frank Loesser. "In the past 
I've recorded music by more- 
known composers," he says, "but 
these two guys — it's just a terrible 
shame they've been overlooked 
because they wrote all kinds of 
music, not just one style." 

That's for sure. The set (pro- 
duced by DRG chief Hugh Fordin 
and starring Sharon's super-stel- 
lar bassist Paul Langosch, gui- 
tarist Gray Sargent, and drum- 
mer Clayton Cameron) also 
includes marching song "Buckle 
Down Winsocki" from Blane & 
Martin's first show, Best Foot For- 
ward. Baby boomers will recog- 
nize it as the "Buckle up for Safe- 
ty" theme from public service 
announcements for seat belts. 
Featured, too, are a few songs by 
other Blane co-writers, including 
Arlen and Warren, and a clever, 
Sharon-composed tribute, "Don't 
Blane Hugh." 

Folk recommendations: 

Rhino Records releases this week 
Washington Square Memoirs: 
The Great Urban Folk Boom 
(1950-11)70), a marvelous three- 
disc set documenting the historic 
folk music revival centered on 
New York's Greenwich Village. 
Woody Guthrie; the Weavers; 
Pete Seeger; Peter, Paul & 
Mary; Joan Baez; and Bob 



by Jim Bessman 



Dylan are among the many sem- 
inal folk figures feted. 

"We tried to give a very rounded 
sense of the genre — including a solid 
core of the new music that was being 
created so as to expand the [stan- 
dardj folk repertoire, which was 
spread pretty thinly over a large 
number of singers," says Jac Holz- 
man, the compilation's executive 
producer and founder of Elektra 
Records — former home to many of 
its featured artists, including Jean 
Ritchie, Josh White, Tim Buckley, 
Tom Rush, Tom Paxton, Judy 
Henske, Phil Ochs, and Judy 
Collins. "We also wanted to show 
the instrumental side, which was a 
driving force among the more- 
accomplished performers. I really 
love the totality and inclusiveness 
of the thing: 
[Compiler/ 
producer] Ted 
Myers made 
the majority of 
selections. My 
job was to help 
around the 
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edges, make suggestions and extract 
the occasional clearance from an 
artist who might not recognize how 
important this project was." 

The roots of the music, of course, 
had been identified early in the cen- 
tury, when scholarly musicologists 
lugged primitive recording equip- 
ment into the mountains of Ap- 
palachia and other backwoods, 
down-home locations throughout the 
South. Their incredible story has 
been superbly depicted in Song- 
catcher, a Sundance 2000 special jury 
prize winner (Billboard, April 13). 
Directed by Maggie Greenwald 
and starring Janet McTeer (bril- 
liant in the title role), the film beau- 
tifully reflects a time when music 
was an essential part of everyday 
life — not the commercial commodi- 
ty that, for better and worse, it 
inevitably became. Iris DeMent and 
Taj Mahal appear in the film, whose 
just-released Vanguard soundtrack 
has been likened to that of O Broth- 
er, Where Art Thou? in its focus on 
old-timey tunes. 

ZoMBA SHOWS INGENUITY: 
The Zomba Group has launched 
Ingenuity Entertainment, a full- 
service management company 
representing composers, music 
editors, and music supervisors in 
the film and TV industries. Com- 
bining the recently formed Inge- 
nuity with Zomba Screen Music, 
the new Los Angeles-based enti- 
ty is headed by the former's com- 
pany principals Rich Jacobellis 
and Gretchen O'Neal, together 
with the latter's David May. It 
further falls under the domain 
of Neil Portnow, Zomba's sen- 
ior VP, West Coast operations, 
and will emphasize personal 
career development. 



58 



www.billboard.com 



BILLBOARD JUNE 9. 2001 



Pro Audio 



ARTISTS & MUSIC 



Eve Nelson Skillfully Balances Production, Writing Duties 



The long road from miami 

to Boston to New York has led to 
heightening success for produc- 
er/engineer/composer Eve Nelson 
and her production company, Nelson- 
O'Reilly Productions. With the 
impending release of Billy Craw- 
ford's second V2 release, Ride, a 
track on Eva Cassidys Songbird, and 
her production, mixing, and composi- 
tion chops featured on upcoming 
albums by Laura Branigan, Willa 
Ford, and Heather Nova, Nelson is 
a fast-rising star in the New York 
music community. 

Along with part- 
ner Bernadette O'- 
Reilly, the other half 
of Nelson-O'Reilly 
Productions, Nel- 
son's credits are 
growing in quantity 
and stature. And 
with a private re- 
cording facility in 
Manhattan's Chelsea 
neighborhood, an 
additional studio in 
the Springs section 
of East Hampton, 
N.Y. (on the east end 
of Long Island), and ne 
plans to acquire a 
New York loft this year to ac- 
commodate an expanding business, 
Nelson-O'Reilly Productions is 
well-equipped to build on the suc- 
cess of Crawford by stretching fur- 
ther into artist development. 

A native of Miami, Nelson grad- 
uated from Boston's Berklee Col- 
lege of Music with a bachelor's 
degree in film scoring and composi- 
tion. It would quickly open a door 
into the music business. 

"I was getting into film scoring, and 
I was doing my thesis," Nelson ex- 
plains. "It was two months before I 
graduated, and I got wind of this job 
where you pull library music for radio 
commercials and stuff. [To make a] 
long story short, within a year I was 
writing the sports themes for the 
company, for the Boston Bruins, Red 
Sox, Celtics, and really just using all 
my range, using my skills. 

"I didn't want to waitress," Nel- 
son adds with a laugh. "I didn't have 
it in me. The reason I wanted the job 
so bad was because they [post- 
production facility Century III 
Teleproductions] had a recording 
studio, and I wanted to be able to 
record my songs at night when the 
workday was over, which I did." 

Receiving the very first ASCAP 
scholarship given by Berklee and 
composing of the theme for The Joa n 
Rivers Show were also notable 
accomplishments of Nelson's early 
career. But New York beckoned, and 
at age 23, she arrived and soon met 
up with the late Keith Diamond, a 
producer who was working with 
Donna Summer at the time. 

"He was using me to program and 
co-write," Nelson recalls, "which was 
fantastic, because Donna Summer 
was one of my idols. That was my 
start into the business. Then Zomba 




gave me a publishing deal." 

Nelson also bought recording 
equipment with money she saved in 
Boston, a move she considers critical 
to her development as an engineer. 

"It was the best thing I ever did in 
my life," she says. "I put it in my stu- 
dio apartment on 19th Street and 
started. I'm self-taught as an engineer 
and producer; I went to school for 
composition and classical and jazz. 
That was the best thing I ever did as 
far as learning how to work gear, 
because that's how I survived. I got 
called, through word-of-mouth, by 
several jingle houses in 
New York and started 
making my living do- 
ing commercials, even 
though that was ne- 
ver my destination. It 
was my means to my 
destination, and it 
was a great means to 
a destination. I would 
recommend it to 
anybody." 

In 1994, Nelson- 
O'Reilly Productions 
was formed upon the 
partners' discovery 
on of Crawford, a Phil- 

ippines-born pop 
singer who attained notoriety after 
winning a Dallas talent show. 

"Bernadette had the same vision as 
me," Nelson says. "We hooked up and 
developed this young man. We decid- 
ed, 'Instead of going after artists, let's 
develop a vibe, a studio.' Billy was the 
birth of our production company." 

Nelson-O'Reilly Productions is cur- 
rently situated on a quiet, tree-lined 
street, in a studio Nelson readily de- 
scribes as "no frills." Forty-eight 
tracks of Tascam DA-88 is soon to be 
supplemented by 64 tracks of Pro 
Tools 5. 1 , which Nelson is adding part- 
ly in order to be compatible with her 
Springs studio, which features Pro 
Tools 5 running on a Macintosh G4 
and Yamaha 02R digital mixers. The 
32-input Topaz console, Nelson adds, 
will soon be replaced by a digital con- 
sole, possibly a Sony DMX-R100, an 
ideal fit in the small control room. 

"We're pretty unlimited," Nelson 
says. "It's a lot in a tiny space. I'm old 
school and new school: I love analog, 
but I am fine about digital desks. I 
have beautiful microphones, like 
TNeumannl U 47s and f AKG] C12s. I 
usually put everything through Neve 
mike preamplifiers. I usually put my 
w hole mix through a set of these 

beautiful Neve mike pres and a Sum- 
mit compressor. It's very no-frills, but 
the sound we get is huge." 

The homey vibe of Nelson-O'Reilly 
Productions, both in Manhattan and 
in the serene, beautiful environment 
of the East End, is a hit with clients, 
many of whom — especially younger 
artists — can be intimidated by the 
high-end facilities in town. 

"Artists come in here and feel so at 
home," Nelson says. "They feel like, 
'I'm in my living room,' yet they're 
getting these great vocal sounds. 
Laura Branigan is doing an album, 




I 



by Christopher Walsh 



and she wanted to sit in here and sing 
with me. 'Whatever works,' that's my 
motto. And if I have to do symphonies, 
I usually go to Sound on Sound or one 
of the bigger [Manhattan] studios." 

Though the small recording space in 
Chelsea normally accommodates 
vocalists, Nelson has also tracked 
drums here. The Springs studio, 
though, is more spacious, and better 
designed for live instruments. The 
Manhattan loft. Nelson explains, will 
be soundproofed and best suited for 
ensemble tracking. But Miami native 
Nelson is enchanted with the sea and 
has spent a considerable amount of 
time in the Springs since purchasing a 
complex there, which includes a guest 
house. She is getting acquainted with 
some of the better-known musicians 
who frequent the Stephen Talkhouse 
club in Amagansett, another hamlet in 
the town of East Hampton — among 
them Sean Rafferty, Peter Michne, 
and Johnny Blood— and muses about 
working in some capacity with the 
local talent in the future. 

"Two-and-a-half hours away from 
New York, and you really enter into a 
completely different space of living, 
of life," Nelson explains. "It's hard to 
believe that that place is so close to 
tliis place. And the beauty for me is, 
the friends that I have there are local 
people. I've met a lot of musicians. 
And I love the contrast, because I'm 
here in this hustling, competitive 
world, and I go out there and every- 
one's just living, just hanging." 

Working with Crawford has led to a 
myriad projects for Nelson-O'Reilly 
Productions, including Nova, whose V2 
release is forthcoming, and Ford, who 
will debut on Lava/Atlantic. Addition- 
al current or recent projects include 
producing and arranging a track for 
Buster Poindexter on the soundtrack 
for the just-completed independent 
film Crooked Lines; producing and co- 
writing two tracks on the upcoming 
Edel Records Sweden release from 
Amelia Andreen; and producing two 
tracks on the upcoming Motorbaby 
album on Ten Wings Music. 

"In all of the journeys, I found out 
what I was best at," Nelson muses, 
"which is getting in here with an 
artist — or going out to East Hamp- 
ton — and co-writing, getting inside 
their head. I like to work with lyri- 
cists. I can write on my own, but I 
love collaboration. That seems to be 
what's happening a lot. Artists come 
in, we co-write, then I end up pro- 
ducing the tracks. It's wonderfiil." 

BUZZ FROM THE 110TH Audio 
Engineering Society (AES) Conven- 
tion, held May 12-15 at the RAI Exhi- 



bition & Congress Centre in Amster- 
dam, is largely about Solution-D, the 
digital microphone in development by 
Georg Neumann GmbH Company in 
Berlin. A new platform based on AES 
42-2001, which defines the digital 
interface standard of microphones, 
Solution-D was the subject of the 
paper, "The Digitally Interfaced 
Microphone," delivered by Neumann's 
president of development, Stephan 
Peas, during the convention. 

With Solution-D, Neumann has 
developed a patent-pending analog- 
to-digital conversion process that, 
the manufacturer claims, makes it 
possible to transfer the entire 
dynamic range and fidelity of the 
best analog microphones into the 
digital domain. The audio signal pro- 
duced by the microphone capsule is 
directly converted into a digital sig- 
nal, bypassing the need for a micro- 
phone preamplifier. 

"I was able to spend some time with 
the development staff and learn all 
about Solution-D," reports Neumann 
USA product manager Karl Winkler. 
"I didn't even realize this, but the main 
thing is, A to D conversion has cer- 
tainly evolved a long way from where 
it was. The typical A to D converter 
can eke out maybe 123 or 124 dB of 
dynamic range in an ideal situation. 
Microphones can do better than that, 
and they offer 130 dB or more. So the 
challenge has always been, 'How do 
we choke down this mike signal to a 
digital conversion?' That's been Neu- 
mann's real challenge. For three years 
they worked on that, and they were 
unwilling to accept choking it down to 
a smaller dynamic range. Gain-rang- 
ing, or 'gain staging,' is the key to this, 
but nobody has been able to make it 



work without glitehing. Neumann 
found a way. It's gain-ranging that 
offers 130 dB of dynamic range, using 
two conversion stages. But it doesn't 
have the typical glitehing, because it's 
not switching in the traditional sense. 
Exactly how it's done is a little bit of 
black magic that they're not talking 
about— they're applying for a patent, 
which I think they're going to get, 
because it's a new system altogether." 

Solution-D includes the DMI01 
box, which is interfaced with the 
microphone via a standard 3-pin 
cable; the DMI01 is outfitted with an 
AES/EBU (European Broadcast 
Union) output, the standard for send- 
ing and receiving digital audio adopt- 
ed by the AES and the EBU. 

The AES 42 standard also ac- 
counts for remote control features for 
all parameters found on analog micro- 
phones, such as polar patterns, filters, 
a pad switch, and DSP gain. A soft- 
ware interface has also been devel- 
oped, by which these parameters can 
be controlled. 

Winkler explains that Neumann 
is hoping to introduce beta samples 
to the field in the autumn. "Then, 
based on any fine tuning to be done 
to the sound, or any features, of the 
mike, they're going to probably 
come into production in the second 
half of next year. This is probably 
the earliest product announcement 
we've ever done, but it's a way of 
announcing the technology so you 
get the market keyed into this idea. 
We already have a couple of console 
manufacturers adopting the stan- 
dard so that by the time this thing 
comes out you won't even need the 
interface box. That's part of the 
goal here." 



Miami's 'Ground Zero 1 For Pro Tools 



On A Trend, Audio One Training Center Is Dedicated To Program 

which opened in mid-January, un- 
derscores the rapid expansion of 



BY DAN DALEY 

MIAMI— The opening here of the 
Audio One Southeast Pro Tools 
Training Center — a division of stu- 
dio design, systems integration, and 
pro audio equipment retail compa- 
ny Audio One — illustrates several 
emerging trends within the music 
recording industry. 

Primarily, the Training Center is 
a manifestation of what has 
become increasingly clear; that 
Miami has emerged as "ground 
zero for Pro Tools," as one member 
of the center's advisory board 
describes it. For instance, the first 
record recorded, produced, edited, 
overdubbed, mixed, and mastered 
in an all-Pro Tools environment to 
hit No. 1 on The Billboard Hot 100 
singles chart was Ricky Martin's 
"Livin' la Vida Loca" last year. 
Since then, dozens of records have 
been done from start to finish 
within the format here, and most 
of the city's new-studio base is 
predicated on Pro Tools as a core 
audio technology. 

Secondly, the Training Center, 



educational ventures in general: an 
estimated more than 1,000 such 
ventures, ranging from dedicated, 
accredited, degree-granting uni- 
versities to individual courses given 
at studios, are currently in opera- 
tion in North America. 

And third, the Training Center 
exemplifies the increasing move- 
ment to product-specific training 
programs given independently of 
their manufacturers' training pro- 
grams — Audio One's curriculum, as 
its name suggests, focuses exclu- 
sively on the diverse iterations of 
Digidesign's Pro Tools systems, 
something larger schools such as 
SAE have already done. 

Thus, says David Frangioni, 
president of Audio One — which also 
has offices in Boston and Nashville 
and joined Digidesign's Pro Tools 
dealership network in 1998 — it 
made perfect sense to make Miami 
the school's location. 

"This is where Pro Tools has 
< Continued on next page) 
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(Coil tinned from preceding jxige) 



rooted itself as an integral part of 
the music recording and production 
culture," Frangioni states. "This is 
where there's the greatest need for 
highly trained operators of hard- 
disc recording systems." 

Audio One's Southeast Pro Tools 
Training Center has two main edu- 
cational pathways. Pro Tools up 
and Running is a fast-track course 
given in two four-hour blocks over 
two days and is designed like a 
quick-start manual for the Macin- 
tosh-based hard-disk audio envi- 
ronment; the stand-alone course 



costs $695. A Pro Tools certification 
course, which earns what Fran- 
gioni calls a PTA1 certification (cer- 
tified by Audio One, not Digi- 
design), consists of five core 
courses — Getting to Know the 
Mac; Pro Tools Hardware and Soft- 
ware; Recording, Editing, and 
MIDI in Pro Tools; Plug-Ins, 
Automation, and Mixing, and Syn- 
chronization, Digital Audio, and 
Pro Tools — plus one of two so- 
called master classes in pitch cor- 
rection and 5.1 surround mixing on 
Pro Tools. Standard courses can be 




Vinyl Rules. Long out of print as an LP and unavailable on CD, 1972's 
Graham Nash/David Crosby has been remastered to vinyl from the original 
2-track stereo mixes. Nash sat in on the session at Bernie Grundman Mas- 
tering in Hollywood for the upcoming Classic Records LP release, which 
featured performances by Danny Kortchmar, Dave Mason, Jerry Garcia, 
and Russ Kunkel, among others. Pictured, from left, are Classic Records 
president Michael Hobson, mastering engineer Bernie Grundman, and 
Nash. (Photo by David Goggin.) 
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'Miami is where Pro 
Tools has rooted 

itself as an integral 
part of the music 
recording and 

production culture. ' 

-DAVID FRANGIONI, AUDIO ONE 



taken for $650 each, master classes 
for $795, or as a combined certifi- 
cation regimen for $2,950. 

The first class commenced Jan. 
12, with 10 students working on the 
five Pro Tools stations that the 
Training Center operates with 
three instructors: Frangioni; 
Shawn Simpson, who has done Pro 
Tools work on Faith Hill and Dixie 
Chicks records; and Mark Ruffolo. 
The names on the Training Center's 
board of advisers are more widely 
known. They include engineers 
Roger Nichols, Eric Schilling, 
Charles Dye and Carlos Alvarez, 
and Warren Rhodes, owner of 
Sound Stage Studios in Nashville, 
who is also seeking to use the Train- 
ing Center to help staff new Pro 
Tools suites that opened at his facil- 
ity in February. 

"The idea of an intensive training 
course in Pro Tools is a good idea," 



Rhodes notes. "Very often, the first 
place that an engineer works here 
is in the transfer room, and Pro 
Tools has become a big part of that. 
We can teach people the basics of 
transfer techniques, but Pro Tools 
is a lot more involved than that, and 
the idea that someone can come in 
here ready to move through all the 
levels of Pro Tools is very appeal- 
ing for a lot of reasons." 

Rhodes adds that Pro Tools has 
become an integral part of Nash- 
ville's music recording infra- 
structure in a very short time 
frame — as a result, he says, "sud- 
denly, we find that we have more 
Pro Tools [demand 1 than we have 
trained operators." 

(Rhodes and Frangioni plan to 
expand their relationship beyond 
the school: A joint venture to open 
a division of Sound Stage's mainte- 
nance and rental division, Interface 
Audio, is planned for the Miami 
area sometime later this year.) 

According to board adviser 
Dye, who engineered much of 
Martin's record on Pro Tools, he 
says the idea is ripe for Miami at 
this moment. 

"Many [entertainment produc- 
tion] organizations in Miami have 
adopted [Pro Tools] as their main 
system — this is ground zero for Pro 
Tools," he explains. "But there is an 
absolute shortage of skilled opera- 
tors and engineers here. However, 



there's a difference in this city. In 
Los Angeles, for instance, you have 
both an engineer and a Pro Tools 
operator on sessions: two people 
with very different sets of specific 
skills. In Miami, you have engineers 
who are knowledgeable about Pro 
Tools. That's the difference. We just 
need more of them because Pro 
Tools is so prevalent here." 

Taking the notion one step fur- 
ther, Frangioni believes that for- 
malized training will help both 
audio professionals and users at 
more personal levels. 

"Pro Tools has become a bridge 
between the personal and conven- 
tional studio environments," he 
explains. "The thing is, demand is 
being created by the meeting of 
those two worlds for training. And 
that's part of the irony of pro audio 
in this day and age: People can rou- 
tinely buy a very powerful machine 
not only before they know how to 
use it but before they even know 
what they want to do with it. Twen- 
ty years ago, someone who bought 
a Studer multitrack machine was 
usually someone who knew what he 
wanted it for and how to use it 
before he bought it. But there was 
a limited number of things that a 
multitrack tape deck could do. Now, 
the technology is more accessible 
and more affordable and more pow- 
erful. The training also has to help 
people understand it." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JUNE 2, 2001) 


CATEGORY 


HOT 100 


R8.B 


COUNTRY 


CLUB PLAY 


DANCE SALES 


TITLE 

Artist 

Producer 

(Label) 


LADY MARMALADE 
Christina Aguilera. 
liT Kim. Mya. Pink, 
M. Elliott. Rockwilder, 
R. Fair 
(Interscope) 


FIESTA 

R, Kelly 

Featuring Jay-Z 1 
Tone and Poke. 
Precision 

(Jive) 


SINT NOTHING 301F '0. 
Brooks & Dunn.< 
K. Brooks, R. Dunn, M. 
Wright 

(Arista Nashville) 


WHAT IT FEELS LIKE 
FOR A GIRL 
Madonna 1 

Madonna, G. Sigsworth, 
M. Stent 

(MavenckWarner Bros.) 


SURVIVOR 
Destiny s Child' 
B. Knowles, A. Dent 
(Columbia) 


RECORDING 
STUDIO(S) 
(Location) 
Engineer(s) 


WESTUKE AUDIO 
(Los Angeles) 
ROYALTONE STUDIOS 
IN. Hollywood. CA) 
ENTERPRISE 
[Burbank. CA) 
Brian Somgs Michael C Ross. 
Dylan "3D Drtsdow 


ROCK LAND 

(Chicago) 
Abel Garibaldi. 
Ian Mereness 


SOUND KITCHEN 
(Franklin, TN) 
Greg Droman. 
Todd Gunnerson 


SARM WEST 
(London) 

Mark "Spike" Stent 


CHASE 
(Atlanta. GA) 
ENTERPRISE 
(Burbank. CA) 
Anthony Dent, Orlando 
Calzada. Brian Springer 


CONSOLE(S), 
DAWIS) 


New VR. SSL 4000, 
SSL 9000 II 
Pro Tools 


SSL 4000 EG 
Pro Tools 


API Legacy/ 
Pro Tools 


SSL 9000 J 
Pro Tools 


Neve Capricorn. 
Mackie D8B 


RECORDER(S) 


Pro Tools 


Pro Tools 


Sony 3348 


Sony 3348 HR 


Pro Tools. Tascam DA-88 


RECORDING 
MEDIUM 


Pro Tools 


Ampei 499 


Quantegy GP9, 1/2" 
analog 


BASF 931 


Pro Tools, DA-88 


MIX DOWN 
STUDIWS) 
(Location) 
Engineer(s) 


ENTERPRISE 
(Burbank, CA) 
Dave "Haul Dove" Pensado 


HIT FACTORY 
(New York) 
Rich Travali 


SOUND KITCHEN 
(Franklin, TN) 
Greg Droman. 
Todd Gunnerson 


OLV'.'PIC 

(London) 

Mark "Spike" Stent 


HIT FACTORY 
(New York) 
Tony Maserati, Flip 
Osman 


CONSOLEISV 
DAWIS) 


SSL 9000 It 
Pro Tools 


Neve VR 


Neve VR72 Legend/ 
Pro Tools 


SSL G Seres 


SSL9O00J 
Pro Tools 


RECORDER(S) 


Pro Tools 


Studer A 827 


AmpeiATR 102 


Sony 3348/Pro Tools 


Pro Tools. Tascam DA-88 


MIX DOWN 
MEDIUM 


Quantegy GP9 1/2" 


2" analog tape 


Quantegy GP9 12" analog. 
Quantegy OAT, 
BASF CD-R 


Quantegy GP9 12" 


Pro Tools 


MASTERING 

(Location) 
Engineer 


OASIS MASTERING 
(Studio City, CA) 
Eddy Schreyer 


BATTERY MASTERING 
(New York) 
Chaz Harper 


MASTERMIX 

(Nashville) 
Hank Williams 


METROPOLIS 

(London) 
Tim Young 


STERLING SOUND 
(New York) 
Tom Coyne 


CD/CASSETTE 
MANUFACTURER 


UNI 


BMG 


BMG 


WEA 


SONY 
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The sound painter speaks, on Shamu, 
Sharona, surround-sound and more 
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BY CHRISTOPHER WALSH 

remember, before I even started school, my mother doing the ironing and 
me in the living room, being a toddler in front of the black-and-white TV 
I with Ready, Steady, Go!, and everyone screaming, including my mother!" 
So began the career of producer/engineer David Tickle. Inspired by the Beatles — 
then on their own meteoric rise to stardom— and the reel-to-reel tape recorder his 
father had given him around the same time, the course was charted very early. Even 
his grandfather played a role. As a child, Tickle recalls, they played a game in which 
he would identify the unique sounds of steam engines and bird whistles as repro- 
duced on records. There was something about being able to memorize a sound and 
recall H," Tickle reveals. "From an early age, I was properly wired that way." 




You grew up In a college 
town, with plenty of musi- 
cians around. How were 
you, at 15, able to mix a live 
concert without having 
done It before? 
Because of my love of music, 1 
used lo go and see bands on the 
weekend. I used to get there extra 
early, like 1:00 in the afternoon, 
when the gear was arriving, and 
help I he guys roll everything in. 
That would give me access to the 
hall. Alter a while, I got to know a 
lot of these crews, who [ became 
quite good friends with, especially 



the sound guys. I was always fasci- 
nated by the guy who mixed the 
sound, and I learned by going lo 
these shows and watching how 
they did everything. I had also 
coiled the cables, set the micro- 
phones up, plugged stuff in. Then 
I'd watch the sound guy and ask 
questions. I would see that when 
he turned the bass control, I could 
hear it over the PA. I knew what a 
soundcheck was. It was a real 
apprenticeship. AH these guys 
said, "No, don't do live, go into the 
studios; it's a lot more stable." But 
1 loved the theater of the whole 



thing too, and that's in my career, 
when I have gone out on the t oad 
with bands. Even to this day: I've 
mixed about four shows for my 
new band, Lost at Last. It's a great 
synergy when I mix or produce a 
record with the band and then do 
shows with them. 
Having taken the live-sound 
engineers' advice, how did 
you actually get into a stu- 
dio? 

At the age of 16, when we had our 
careers officer at school, he told 
me that I should become a 
plumber. He might have been 
right, I don't know! Anyway, I took 
the initiative of finding the careers 
office in London, where there are 
recording studios, and, sure 
enough, they did have a careers 
day for recording-engineer aspi- 
rants, basically putting everyone 
olFand telling us what a horrible 
occupation it is to get involved in. 
They're still saying that. 
Yeah, and half of it is right, 
because you do sacrifice so much 
of your free time. It's hard for 
people on the outside to under- 
stand what kind of dedication you 
have to have when the thing is in 
the oven and it's cooking. I ended 
up having an interview for [a job 
at] a studio and took the day off 
school and went to London. I was 
late for the interview. I knew I 
wasn't going to get that job, but 
I'd spent all my pocket money get- 
ting there, so I decided to walk 
around. That's where I came 
across this door in Dean Street, in 
the heart of London, and a studio 
called Zodiac Studios, which Tony 
Visconti bought about three 
months later and it became Good 
Karth Studios. 1 went into this stu- 
dio and asked whether they had 
any jobs for tea boys or tape oper- 
ators. At first, they asked whether 
I knew one particular character, 
because they a just fired their tape 
operator that morning and 
thought 1 may have been a friend, 
as I had turned up so timely! But, 
three days later, they called me, 
and I got a job. In 1976, unem- 
ployment in England was terrible. 
To get a job when you left school 
was tricky; to get a job in some- 
thing you really wanted was very, 
very difficult. I couldn't believe it, 
but my father, who teaches at the 
university, allowed me to leave 
school before the end of my term, 
because of this job. That's how I 
started, on May 31, 1976. 
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PHOTOGRAPHY AND 
MIXING 

Growing up in Guildford, 
Surrey, a college town 30 miles 
southwest of London, Tickle 
absorbed the sounds of the musi- 
cians living and performing in the 
area, among them Genesis, Eric 
Clapton and Free. "In the sum- 
mer," he recalls, "I used to go to my 
friend's farm; Paul Rodgers had 
rented a house on this farm. It had 
a big barn at the end of the garden, 
where bands used lo rehearse. We 
used to sit on the fence and listen to 
Bad Company coming up with new 
material. 1 was 1 1 or 12. 

Just a few years later. Tickle was 
photographing, then mixing, 
bands that played the local col- 
leges. Having won two scholar- 
ships — for film and TV directing, 
and electronic design and com- 



Miles Copeland: Whether storting a 
project from scratch or saving a project that's 
gone wrong. Tickle is No.l. Congratulations 
on a long career. May it 
continue so. 

Joan Armatrading: I have had the 
pleasure of working with some of the great- 
est producers the music industry has to offer, 
and David Tickle certainly ranks amongst the 
finest. He has the ability to, at once, make 
one relaxed and keep enough tension and 
excitement in the project to bring out exactly 
what's needed from musicians. I feel I played 
my best electric-guitar work because of David. 
Congratulations, David, you deserve this. 



onstage," he recalls, "I'm going, 
'Oh my Cod, what is this?' They'd 
built these huge frames and hung 
contraptions — pots and pans, clay 
things, all kinds of things. I 
couldn't recognize an instrument 
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The Knack and Blondie 




puter science — he learned how to 
process and develop film, gained 
an understanding of electronic 
flow and quickly combined this 
knowledge w r ith his love of music. 

Curved Air, featuring Stewart 
Copeland on drums, played a few 
gigs in Guildford, which would 
prove momentous. "The first 
time, they sounded incredible," 
Tickle recalls. "The second time, 
dreadful; then the third time, real- 
ly great again. 1 realized that the 
time in the middle, it was a differ- 
ent guy mixing. That realization — 
when I saw what a difference the 
sound guy could make — showed 
me the amazing power of being 
able to create artistically. That's 
what 1 wanted to do." 

ALL-ACCESS PASSAGE 

Tickle had photographed Cur- 
ved Air and, at a return engage- 
ment, showed his work to singer 
Sonja Krislina, who, taken with 
them, asked if they might be sent 
to the band's management for use 
on an upcoming live album. He 
sent the photos to London and 
was later asked to meet with the 
manager. Miles Copeland. "He 
couldn't believe it," Tickle laughs. 
"This spotty-faced adolescent was 
the photographer! He spent two 
hours with me. and this relation- 
ship formed; they sent me to pho- 
tograph any of their bands, at any 
show 1 wanted to go to." 

That assignment led to Tickle 
mixing a concert by the Red Bud- 
dha Band, part of the Mahavishnu 
Orchestra. "As the gear got set up 



to save my life! I had to ask each 
musician where to place the micro- 
phones. I had no idea where the 
sound was going to come from. 

"We did this show, and it was 
just wonderful. It was so magical. I 
got incredible compliments from 
that, and it was such a confidence- 
building moment. I knew then. I 
was so passionate about doing it, 
this was definitely something I was 

going to follow." 

Having found a position at 
Zodiac Studios in London, Tickle 
would, at 16, record two No. 1 sin- 
gles by Liverpool Express and a 
top- 10 song by the Swinging Blue 
Jeans. He later moved on to Tin 
Pan Alley Studios, then Indigo 
Studio in Manchester, where he 
was offered a job on the spot after 
showing the principals how to 
operate their new console. 

But it was at lOCC's facility in 
nearby Stockport that Tickle 
learned of a new studio, at 
Tittenhurst Park in Ascot, the 
home of Ringo Starr and, previ- 
ously, John Lennon. Impressed 
with his production skills, tin- 
president of Ringo Records 
offered him a job. "I thought, 
' This is great, it's all falling into 
place,'" says Tickle. But, as perfect 
as he perceived his young career 
to be, his talent would soon lead to 
so much more. 

BLONDIE AND OTHER 
COLOURS 

Answering an ad in the music 
trades, Tickle met with Mike Chap- 
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Quimi Portet of El Ultimo de la 
Fila, artist: Mr. Tickle is Hie producer 
who pushed us to get romantic with our ears 
and get technical with our heart and soul. He 
really knows how to run a studio session, 
using his skills and knowledge of audio tech- 
nology to highlight the emotional side of 
music. 

Stacia, artist: David's extremely talent- 
ed, a lovely gentleman and a pleasure to 
work with. 

Om, Lost at Last, artist: Our most 
lecent album, lost of Las!, to be releosed in 
July, wos produced by David Tickle. He is o 
great producer with a great ear and a great 
sensitivity. He is gentle and soft-spoken, with 
a very nice manner, and it wos wonderful 
working with him. David's suggestions were 
so good. Not only does he know how to bring 
out the best in an artist, but he knows how to 
moke the artist accessible to the mainstream 
public and to radio. 
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Did that take a lot of con- 
vincing? 

He just thought, "Great, you have 
to take the job." Thai surprised me, 
especially Txcause the last 10, I) 
years of schooling led up to this last 
month of June, where I was going 
to start work, and the exams were 
at the end of June. I had to take 
time offichool and go back and do 
my exams. My father figured that I 
was going to do it for three months 
or six months, get bored, then go 
back to university. Well, I did go 
back to university, but that was a lot 
later, when 1 went to UCLA to do 
film stuff. I've never regretted the 
day I left school and went into the 
music business. 

After very early success re- 
cording hit songs at Zodiac, 
you went on to work at Tin 
Pan Alley Studios and pro- 
vided some critically Im- 
portant console-design 
Ideas at Acorn Studios for 
Colin Sanders, who founded 
Solid State Logic a few 
years later, then you landed 
at Indigo Studio In Man- 
chester. What was that like? 
It felt really good. I was out of 
London and was actually trying to 
get to work with 10 CC at 
Strawberry Studios, because I 



thought their productions were 
incredible. I took this job, and it 
was a really cool place to work, 
because opposite was Granada 
Television, and they had a lot of 
very good music programs. We 
used to get to record a lot of bands 
for the TV shows right there. 1 
remember doing some of the very 
first stuff the Buzzcocks ever 
recorded there. 

The biggest drag of working 
there, though, was, Marc Bolan 
was just about to start a television 
program. Three days before the 
first shoot was the day he died. I 
was supposed to meet him the 
next day, and this was supposed to 
be a whole TV series. So that was 
a real drag. But it was definitely a 
very good stepping stone for me 
to work at the studio. 
I was spending a lot of time at 10 
CC's studio in my spare time. 
They knew that, when a vacancy 
came up, I was in line. One day, 
they said, "David, there's another 
studio being built; you might be 
more interested in this one. Ringo 
Starr is building a studio; it's 
going to be in his house in Ascot." 
I took my holidav and went 



Dlvlnyls and Prince 

straight down to Ringo's to see 
what was going on. I basically 
made out that I was free. The 
manager said, "The studio is 
another week or two away, but 
there's a lot of other stuff we can 
do here, if you want to do some 
general work around the house 
for Ringo." Well, I never did go 
back to Indigo Studio. 
Seventeen years old, work- 
ing at Ringo Starr's house, 
In which imagine had been 
recorded several years ear- 
lier! 

Yes. Those rooms had beautiful 
oak-paneled walls and banisters, 
but it had all been painted white. 
Ringo wanted all the paint taken 
off, so my first week was spent 
sanding down all of that. After 
that was this room that was full of 
boxes and junk. He said, "Every- 
thing needs to go; just throw it all 
away." As I went through this 



room throwing stuff away, I did 
Find the Luawig Beatles bass 
drum, which he said had been 
missing for years; half a dozen of 
his gold and platinum albums and 
several guitars. One was a Black 
Beauty that was given to him by 
Marc Bolan, who was a close 
friend of his; another was a six- 
string Rickenbacker, w hich he said 
was John's. It had a set list from 
Shea Stadium written out by hand 
and taped on the back. It was an 
amazing scene, instruments that 
are legendary. He was very 
relieved that someone had gotten 
this stuff out of the junk — the rest 
was really junk. But the real privi- 
lege was when they said, "The stu- 
dio is ready; all we need to do is 
nut the gear in; what would you 
like, because we haven't decided 
yet." 1 said, "What do we have to 
spend?" They said, "There's 
600,000 pounds, and can you do it 
by tomorrow, because we really 
need to order it!" That's where I 
ended up working for a year and a 
half, until I got the job with Mike 

Chapman. 

I remember hearing Get the 
Knack when I was 
about 12; it was a 
very fresh, of-t he- 
moment sound. 
Where did you 
record that, and 
the Blondle ses- 
sions? 

We did pretty much 
everything at MCA 
Whitney Studios in LOS 
Angeles, in Burbank. It 
was a great studio. 
Bart*)' White did every- 
thing there. In fact, 
Barry White always had 
Studio 1 , which was the 
big room. We nearly 
always had Studio 2. But, for 
recording stuff like the Knack, we 
recorded in Studio 1 and mixed in 
Studio 2. Steve Hall, who mastered 
those records, worked there. That 
was the room right next to the mix 
room. What we used to do there 
with Steve sometimes was pipe in 
the mix, right into the cutting 
room and try and get the mix to 
pump just right where we'd blow a 
couple of discs, just to get the max- 
imum level we could. But, for its 
day, that was great technology, 
being able to have the cutting lathe 
right next-door to the mix room. 
Steve is a great mastering engineer. 
By coincidence, you met up 
with Mike Gudinski and pro- 
duced Split Enz's True 
Colours. 

This was the first album I pro- 
duced, and it was multi-platinum. 
That was such a thrill to be part of. 
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man, who offered the teenager a 
job in LA There was no turning 
back now. 

Tickle recorded hugely success- 
ful albums by artists including 
Blondie and the Knack with 
Chapman, but was anxious to pro- 
duce a banc! he had been working 
with in England called Split F.nz. 
While he took some time off to 
think things over, another fortu- 
itous incident occurred. Stopping 
in New York on the way back to 
England, Blondies Deborah 
Harry and Chris Stein introduced 
him to attorney Paul Schindler, 
who introduced him to Mush- 
room Records owner Michael 
Gudinski, who informed a sur- 
prised Tickle that a Split Enz 
demo he had produced was top- 





i 
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10 in Australia. The end result of 
this meeting was True Colours, 
released Jan. 1, 1980. 

The 1980s would belong to 
David Tickle. Working with the 
world's lop recording artists, he 
helped create some of the decade's 
most creative, successful and last- 
ing statements. With confidence 
earned by prior achievements 
(and a bit of cheekiness), he met 
with the management of his 
favorite artist at the time, Peter 
Gabriel. In yet another moment of 
serendipity, Gabriel was preparing 
for the Security world tour and 
wanted a sound engineer who 
could mix records. "That was one 
of the highlights of my entire 
career," says Tickle, "working with 
one of my favorite artists and mix- 
ing my favorite songs every night. 
It was a summer tour, so all (he 
shows were outdoors, which was 
just glorious." 

Tickle wouldn't know it until 
later, but in the audience* one 
night was Prince, who was 
impressed by the overall sound of 
the concert. Prince's manager 
eventually located the engineer, 
who flew r to Minneapolis, met with 
the artist and mixed singles from 
the upcoming Purple Ram album. 
Tickle wound up mixing sound on 
Prince's next tour. While on the 
road, Tickle engineered Around the 
World in a Day, recorded and 



mixed Sheila E.'s Romance 1600 
and, back in Minneapolis, co- 
produced and mixed Parade. 
Tickle was also worked designing 
and equipping Prince's private 
studio. Paisle\ Pai k. 

TOUCHING EXPERIENCE 

Back in L.A., Tickle was working 
with such artists as Eric Johnson, 
the BoDeans, Rod Stewart and. 
over the course of one year, pro- 
duced another personal milestone, 
Toni Childs's Union. Surveying the 
Iandsca|K*, he set his sights on 
another favorite act, U2. He called 
producer Jimmy Iovine and sud- 
denly was co-producing Rattle and 
Hum with the Irish quartet. "Work- 
ing with the band and Jimmy was 
an extraordinary time, an absolute 
privilege." says Tickle. 

There were more landmark 
recordings to come — Di vinyls' "I 



Touch Myself," Elton John's Huo 
Rooms, Joe Cocker's Night Calls 
and 4 Non Blondes' Bigger, Better, 
Faster, More. But, in the '90s, new 
sources of inspiration were on 
the horizon: film scores, a return 
to schooling (at UCLA) and 
surround-sound. Tickle worked 
with DTS to create many of the 
initial 5.1 music mixes, including 
Freddie Ravel's Sol to Soul and 
Belinda Carlisle's A Woman a 
Man. More recent surround mixes 
include Sting's Nothing Uke the Sun 
and Sheryl Crow's Globe Sessions. 
"Even 1 one is a new experience," 
he confides. "To me, surround 
brought back all the fun, inspira- 
tion and joy that I originally felt 
when I was 16. It completely rein- 
vigorated my outlook. 

Today, Tickle is focused on his 
passions — surround mixing, pro- 
ducing recent discover)- Lost at 
Last (due in July from RCA) and 
mixing albums by Shaini, Stacia 
and Jeff Trott — and Sheryl Crow's 
"Kiss That Girl" on the Bridget 
Jones's Diary soundtrack. He's also 
produced Out of the Blue, a compila- 
tion album that will benefit the Uni- 
versal Cetacean Institute. Having 
relocated to Hawaii toward the end 
of the 1 990s, Tickle now works at 
his private studio on Kauai. 

"The whales are here right 
now," he laughs, "and they're 
jumping." ■ 



Major congrats and a million thanks to my good friend 
and comrade, David Tickle, for years of studio exploration 
and uncompromising excellence. 

www.jefftrott.com 
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CONGRATULATIONS 
ON YOUR 25 th YEAR 
OF SHAPING THE 
FUTURE OF MUSIC. 

MILES COPELAND 

AND YOUR FRIENDS AT 
THE COPELAND GROUP OF COMPANIES 

NOW GET BACK TO WORK! 

W ruSlb III (ARK21 £2) HM (® 

r\ GROUP WW* ^- RECORDS 1 Nffljfl 

WWW.ARK21.COM MRtfJM 



Recording Services Division Professional Sales Group Studio Monitors 
13231851-9800 (323)851-9800 (805)499-3686 

Wcstlakc 
Audio 

Congratulates... 

David Tickle 

On 25 Years 
of 

Chart Topping 
Performance! 
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They're all brilliant musicians, and 
Neil and Tim [Finn] are really bril- 
liant writers. My production tech- 
nique on that record — which even- 
tually inspired the title — was 



because I was very much into films 
and soundtracks, 1 did the reverse 
witfa the record. On some of the 
tracks, I would take a track and 
then storyboard it. For example, 
the track "The Coral Sea" was a 
total experiment, because I was 
showing them how we'd recorded 
"Heart of Glass." We were doing 
something similar in the recording 
technique. But we were a little 
stumped as to which direction to 
lake it. We were having something 
10 e<U in the control room one day, 
and a Jacques Cousteau urogram 
came on the TV. I didn't nave the 
sound on, but I played the music to 




Peter Gabriel 



it. I thought, "This is it! It's all 
underwater!" So then, I made this 
kind of storyboard of "shoals of fish 
going by, and there's a piece of 
coral over here" and made this little 
underwater movie visually. All the 
overdubs on that track are pretty 
abstract, but il all fits together 
By the time you were 23, 
you were traveling the 
world as part of Peter 
Gabriel's Security tour. 
What was that like? 
Peter was so much fun to tour 
with, as was the baud. It was a very 



exciting period, because we also 
played with David Bowie, who had 
just come out with Let's Dance. We 
did a couple of huge shows with 
him. David heard the sound with 
Peter and wanted me to dump 
Peter and do sound for him. It was 
like, "Oh my God," you know? If 
anyone can be more of a favorite 
than Peter, it's probably David. 
But, when I'm with someone, I'm 
w ith them. I'm not going to jump 
ship. Doesn't that always happen? 
It's feast or famine. 
After Peter's tour had finished, I 
didn't realize that Prince was try- 
ing to track me down, so I started 
to work for (ienesis at their studio 
in the south of England. 1 was 
starting to feel comfortable again, 
like I did at Kingo's. like I was 
finding a home, with people I 
really liked and in the area where 
I grew up. During those sessions, I 
got a call saying Prince really 
wanted to meet with me, could I 
Ily out that weekend? The funny 
thing was. I had been a big fan of 
Prince since his first album. I'd 
never thought of working with 
him, but this phone call came, and 
I went oul to Minneapolis. Me had 
just finished the Purple limit album 
and movie. 

The thing that really blew me 
away was when [manager] Steve 
Fargnoli said, "1 want you to see 
I he rough cut of Purple Ham so 
you know what the whole project 
is about." 1 saw the movie in the 
afternoon, and he said, "Prince 
has decided to put a show on for 
you tonight, seeing as you're in 
town." I couldn't believe it — he's 
going to do a show because I'm 
here? It was going to be at the club 
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Tim Bran, co-founder, Rocket 
Network Inc: I hod the pleasure of 
working with David Tickle on a giound- 
breoking project earlier this year during the 
making of the soundtrack for Bridget Jones's 
Diary. I om a co-founder of Rocket Network, 
which provides a global production network 
that allows audio professionals such as David 
to collaborate with colleagues oround the 
world. David, who lives and works in Kauai, 
needed to have a mix approved by Jeff Trott 
ond Sheryl Crow within 48 hours, in order to 
meet the film company deadline! Rather than 
try to send topes via couriers (which would 
have taken too long), or ftp stereo mixes (not 
dynamic enough), he used our system to 
send multi-Track recordings across the globe 
and got the job done on time. 

I'd soy that this kind of willingness to 
embrace new technologies contributes to 
David's huge success as an engineer and pro- 
ducer. He is a visionary, and we ore proud to 
have him as an early adopter of our world- 
wide network. 

Quotes compiled by Debbie Golante Block 



Q)aou{, 

9/oa arc an inspirational spirit, a pioneer-, 
and an innovator. ST/ie^ uwrnuMb sAar& 
(oitA u& i& a/ (rue (ji/f ofavatioitu/, artistry, 
and/ technical ' eoccellmce/. 37iann-(/ou. 

From all your friends at Digidesign 



digidesign 



A division of Avid 
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HUSH 



David - Congratulations on your legendary career. Your artistry 
and personal touch helped make Hush a beautiful experience. 
Stacia and Raystone Records 



RAYSTONE 



RECORDS 



www.StaciaMusic.com www.RaystoneRecords.com 



Copyrighted material 



THE BILLBOARD INTERVIEW 

(jitiltuitfii (tmri f*mr Of i 

that's in the movie. The show was 
at 11:00 at night. YVe got to the 
club at 10:15, Steven took me 
backstage, and I met the band. 
It got to about 10 to 1 1, the band 
went onstage, and Steven said, 
"Wait here." I still hadn't met 
Prince. The band started playing, 
and Steven said, "Wait, Prince will 
be here, he jusi wants you to wail 
a second." The hand are onstage, 
I'm at the dressing room, and at 
the back I hear "Vroom! Vrooni!" 
In he comes on his chopper, 
dressed all in purple, gels oil ii, 
says "Hi, David," walks onto the 
stage, puts his guitar on and hang, 
he's there on the very first line of 
this song. He just loially blew me 
awav. This guv is astonishing. 
You said that Tonl Childs* 
Union was an especially 
memorable record to make. 
One thing I always ask the artist is, 
"Is there something special we can 
do on the record that's really a 
dream? What's your wildest 
dream, if you could?" Ibni said, 
"I'm really into African vocals." 
Paul Simon bad just been doing 
the Ladysmith Black Mamba/o 
Stuff. She said, "I'd love to have 
that kind of tone, hut I really like 
the real thing." 

I had my secretary work on sever- 
al scenarios. One was flying to New 
York, where we could catch up 
with Ladysmith Black Mamba/.o 



and actually do it with them. I did 
a budget lor Paris, where there are 
a lot of Africans. But, finally, I said, 
"The best thing would be to go to 
the real thing. I found a studio in 
Swaziland, which turned out to be 
a 24-track studio in a bus, in a 
field, on a farm in Swaziland, 
southern Africa! We found out 
there was a choir there; they were 
supposedly very good and came 
highly recommended. With that, I 
was very happy. A&M Records had 
me guarantee this thing, that I 
COtllcl return with the tapes 
and (he job done. I had every 
answer already figured out. 
When we got to Swaziland, we 
realized, to our horror, that, 
instead of it being a real Zulu- 
ish black choir, they were all 
very middle-class, some of 
(hem white and all very 
Christian. They were all 
singing Handel, and not into 
doing this African stufl! Here 
we are in Africa, and I don't 
want to go back with egg on 
my face. So we spent about a 
week driving all over the 
place, going to any little club, 
until, finally, we put it out on the 
local radio that we were looking 
for a choir. The King of Swaziland 
responded. He has a choir and 
said we could use his. I went to 
meet the choir with Toni, 70 miles 
from where we were. I had to pick 
them up each day. Most of them 
lived out in the bush, but half of 
them worked at a pulp mill during 
the day. I was the only white per- 
son there, and they would all 
come around looking at me, 
touching my clothes. It was very 
extraordinary and made me won- 
der what it must be like for a 



minority the other way 'round. 
Here I am, the minority, and I 
don't even speak the language 
here. Very, very beautiful, very 
gentle people. 

The studio, as I said, was a bus, 
but there was nowhere to actually 
record them. I had to put the 
microphone up outside and 
record these vocals when the wind 
would die down, because it would 
he blowing the microphone all 
over the place. 

The next thing we found with the 
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With new artist Jeff Trott 

choir was, they didn't speak 
English: They're Zulus. One of 
loni's songs goes, "When the rain 
comes down." Well, they couldn't 
sing, "When the rain comes 
down." It was impossible for them! 
So we had to break things into lit- 
tle pieces, and, on that song, 
they're actually going "rain com 
dom/rain com dom," and it 
sounds like "condom" instead of 
"come down!" But it was really 
cool, how Ibni and I had to work 
really diligently, on the spot, and, 
in very adverse conditions, work 
magic. Together, we were able to 



do it. That's why, to me, it was one 
of the most special albums I've 
done. The experiences that went 
into pulling all of that together to 
make that record were quite 
extraordinary. 

Rattle and Hum is a great 
example of a group really 
moving beyond where they 
have already been. On that 
album, U2 Is really exploring. 
Yeah, definitely. For example, if 1 
did guitars with the Edge, we 
might do guitars lor five days. 
We're going through this gui- 
tar, that guitar, (his pari, that 
part. We'd end up saying, "Oh 
my Clod, that sounds incredi- 
ble!" Then we'd say, "You 
know what? It's not U2, 
though, is it?" He may do like 
20 tracks of really good stuff, 
and five of them would really 
l>e incredible, but maybe only 
two of them would actually be 
U2. It was like turning over 
the stone: Once you turn over 
a stone and find a little gem 
there, don't stop. Let's look 
under another one and anoth- 
er one. When we've got great 
choices, then we make our choice 
from the great choices. 
The last time we spoke, you 
referred to an environmen- 
tal consciousness. What's 
that about? 

We have this record, the VCA 
[Universal Cetacean Institute] 
record. It's been a long time com- 
ing, but it's just been getting better, 
with more artists joining, from 
Sheryl Crow and Sarah Mcl.achlan 
to Peter Gabriel. The record will 
be called Out of the Blue. 
It's to raise the consciousness of 
the public about Sea World and 



what happens to dolphins and 
whales when they're captured for 
the display industry. It's not all as 
great as everyone thinks, because 
these creatures are taken out of 
their environment, quite often 
under horrific conditions. People 
think Shamu has been there for 
many years. Well, it's Shamu num- 
ber 12. People don't realize that. 
It's not that we're trying to close 
Sea World down, it's just that the 
integrity of what they're doing, w e 
think, should be brought into the 
public arena, so the public know, 
and won't be supporting some- 
tiling where it's detrimental to the 
animal. I think they can do a lot of 
-mix t and a lot of educational stuff, 
but it's a bit archaic. Thank good- 
ness we've got Cirque du Soleil, 
which really showed how you can 
have the most incredible circus, 
and there's no animals. 
So many recording profes- 
sionals say that working In 
surround-sound recalls the 
original thrill of hearing a 
favorite LP for the first time. 
Was that your reaction as 
well? 

When 1 heard what 5.1 did to 
music, it was incredible. The 
experience of the music just felt 
so new and fresh again. This 
totally inspired me. It's become a 
very, very enjoyable and coherent 
an form to mix in. It's a much 
bigger palette. The experience 
that the listener can enjoy now, 
it's just great. The mixing be- 
comes a more interesting part of 
the music as well. Depending on 
where you put things, you can 
use the mix as an arrangement 
for where things appear. It's very 
musical. ■ 



U2, PRINCE, k NON BLONDES, 
JOAN ARMATRADING and now 

LOSTatLAST 



Thanks David. ..you've produced 
another out-of-this-world alhum/ 



Welcome to the world of LOSTatLAST. 

Think timeless, tribal, world music blended with 
super-hot dance grooves. 

Soak in ancient wisdom - Sufi, Vedic, Native 
American. Afro-Mediterranean, Gypsy - infused 
with pop, rock, folk and trance influences, set to 
electronic beats. 

Now you're ready to begin yourjourney- 



Windham Hill Records .. 




PRODUCED by DAVID TICKLE In stores 7/24 
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NOW AVAILABLE ON DVD-AUDIO 

...exclusively from dt* <+JU>iU^wJ, 
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astian Bach is considered by many to be one of the 
st Classical composers of all time. This DVD-Audio 
disc offers a special collection of some of his best known and 
ilable for the first time ever in DTS 5.1 



h'Jtd vjurkj, u'/h 
Digital 'Surround. 



^Previously released under the band name PCH, front man^ 
David Alan is now releasing under his own name, a special 
DVD-Audio version of their debut albumwith both stereo and 
5.1 surround mixes. David is a hot new country/pop 
singer/songwriter, with a musical style reminiscent of early 

^James Taylor and the Eagles. A 



The Gluey Brothers raise the bar for surround sound creativity 
with this ultra-aggressive 5. 1 mix that punctuates the bands 
famous on-stage theatrics. This is an amazing eclectic-rock 
recording that lights up the entire room in 5.1 surround. 
"Imagine the Beastie Boys, add in some of the funk of George 
Clinton and a dash ofDevo." (Venue Magazine) 

Tchaikovsky 

*votr ll'vich Tchaikovskv is most famous for his three ballets: » 




/ 1 

"Swan Lake," "Sleeping Beauty," and "The Nutcracker" all of 
which are on this DVD-Audio disc. A breathtaking DTS 5. 1 
Digital Surround soundtrack is included to sonically bring to 
life this exclusive London Symphony Orchestra performance 
of his best-known works. 



All DTS 



cmeri'dinr/j^nc DYD-Audiu ufrdz indudy DTj um 
io y/juury thai thy/ cdi) abo by playyd uji aJJ DVDA 



Dolby soundtracks 
ideo players! 



dts e*4e/itAW^. . . bringing art to life! 



Retailers contact: Valley Entertainment @ 888-396-7768 or diane@valley-entertainment.com 

For more information: www.dtsEntertainment.com 
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Peter Gabriel 
Sheryl Crow 
Sting 

Julian Lennon 
Sarah McLaughlin 
John Trudel 
Natalie Merchant 
Toni Childs 
JeffTrott 
Belinda Carlisle 
Tim Wheater 
Bran Van 3000 
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INSTITUTE 

Inspiring individuals to protect dolphins and whales 





The board members of UCI would like to congratulate DAVID TICKLE For 25 years of success. Thank You, David, 
for your tremendous support in creating "Out of the Blue". Our first compilation cd, dedecated to the 

well being of all cetaceans. 
We wish to thank all of the artists who have kindly donated music to this nobel cause. 

Jo fin O-Curt Spokesperson for UCI 

John tfurt " In realistic terms, and realistic we must he, 
it is not an easyjourney, hut iferverentlv Believe tfutt collectively 
■we have the ability to recreate a safe and clean ocean. 
Tor if we do not, vastly important inhabitants of the ocean 
(whales and dolphins) will disappear from our lives, 
leaving ma.ni.ind more lonely man he is already hellbent on 
becoming." 



Peter Gabriel " Since I was a boy, I have been fascinated by the idea of 

other intelligent life... If our arrogance didn't make us so blind, 

we might notice that there is plenty of other intelligent life already around us." 



Dr Ann West 

President 
UCI 

"Our oceans are a dangerous place these days for all 
marine life, particularly for the Whales and Dolphins ! 
The US Navy is preparing to deploy Low Frequency Sonar 
throughout the world's oceans. Which, in the past has 
resulted in deaths and strandings of marine life. 
Whales are being hunted into extinction instead of protected 
I would like to invite you to join us in helping to protect 
these intelligent and wise creatures". 





If you would Ilka to bo a part of this human* cause contact us at UCI (BOB) 828 0370. 
WWW.UCI-ENDINGCAPTIVITY.OHG Donations or contrubutlons to the CD welcome. 
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As The Gaming World Grows, So Do Mosic Opportonities 



BY STEVE TRAIMAN 

LOS ANGELES — With more tradi- 
tional music and video retailers 
expanding their games inventory, the 
three video-game console formats 
launching this year offer new oppor- 
tunities to market to current buyers 
of records, music videos, and movies. 
All were on view with the first soft- 
ware at the recent Electronic Enter- 
tainment Expo(E3), May 16-19 at the 
L.A. Convention Center. 

'The new game systems are pret- 
ty exciting, and this year should be 
huge, with next year even better," 
says Scott Burtness, VP of gaming 
and software for the Musicland 
Group, which Is now part of Best Buy. 
"Never before have four new systems 
debuted in a 12-month period." The 
chain is expanding games into sever- 
al hundred Sam Goody stores to cre- 
ate what he calls "the ultimate enter 
tainment destination." 

At E3, it was evident that more 
music acts are getting directly in- 
volved in the games market, with 
Britney Spears being the latest 
superstar to show interest. Other 
musicians are sharing their songs or 
writing new music for such projects 
as Infogrames' 'N Sync HotLine Fan- 
tasy Phone, Tecmo's Unison, Kona- 
mi's Dance Dance Revolution, Sony 
Computer Entertainment America's 
(SCEA) Frequency, and Uncle Mud- 
fish with a music video for the new 
Radica Gamester peripherals line. 
And MTV DJ Funkmaster Flex plays 
an onscreen role in Codemasters' 
MTV Music Generator. 

The lucrative tween and teen mar- 
kets that these acts attract make up 
43% of console game plavers (Nin- 
tendo Game Boy Color |GBC| and 
Nintendo64 |N64], Sony PlayStation 
One [PS1] and PlayStation2 [PS2], 
Sega Dreamcast) under 18, as well as 
30% of computer gamers (Win- 
dows/Macintosh), according to Doug 
Lowenstein, president of the Inter- 
active Digital Software Assn. (IDSA). 
The group owns and produces E3, 





Infogrames senior producer Stacy 
Allyn Hendrickson shows off the 
phone mike that comes with the new 
'N Sync HotLine Fantasy Phone & CD- 
ROM Game. (Photo: Steve Traiman) 



Xbox marketing director Don Coyner 
previews an in-store demo kiosk for a 
new DVD-based console system due 
Nov. 8. (Photo: Steve Traiman) 



and its members account for more 
than 90% of all console and computer- 
game sales in the U.S. 

After a highly successful March 2 1 
bow in Japan, Nintendo launches the 
portable handheld Game Boy Ad- 
vance (GBA) June 11 at a $99.95 
suggested retail price, with 17 first- 
and third-party titles at $29.95- 
$39.95 each. Following a Sept. 21 
Japanese debut, Nintendo Game- 
Cube is due in the U.S. on Nov. 5 at 
$199.95, with six Nintendo-devel- 
oped titles at $49.95 each. Microsoft 
will introduce its DVD-ROM-based 
Xbox system Nov. 8 at $299, with 10- 
15 titles at $49.95 each. 

Sony announced new partnerships 
with AOL, RealNetworks, Macro- 
media (Flash Player), and Cisco Sys- 
tems that will give PS2 gamers Web 
access, e-mail, chat, and audio/video 
streaming next year. SCEA is ramp- 
ing up spending on both PS1 and PS2 
to compete with Nintendo and Micro- 
soft, with more than $750 million com- 
mitted to marketing through the first 
half of next year. 

Pricing and margin concerns for 
the new software, noted by major 
retailers such as Babbage's Etc. chief 
Dan De Matteo and Electronics Bou- 
tique executive XT 3 Jeff Griffiths (Bill- 
board, May 26), were addressed by 
both Microsoft and Sony. 

"We talked to the top retailers in 
the console market on their margin 
expectations and expected turns and 
conditions," says Don Coyner, Xbox 
marketing director. "We've struc- 
tured a program we believe is better 
than [Nintendo's and Sony's], as we 
want to do what we can to be a good 
partner for retailers." 

For SCEA, senior VP Jack Tret- 
ton emphasizes, "prior to 1995, when 
we established Iminimum-adver- 
tised-prieing policies], it was wild out 
there. We believe Sony has con- 
tributed greater margins on soft- 



ware than hardware, with the same 
20-point margin for front-line or 
greatest hits. You've got to protect 
retail from itself." 

Typical of musicians with grow- 
ing involvement in interactive 
multimedia is Spears, who says, 
"I'm really excited to be the first 
artist to use Enroute's FirstPerson 
[360-degree surround-sound] tech- 
nology. It's a great new way of 
watching a concert." 

Enterprise Britney, the working 
title for the DVD project for PS2, was 
previewed at a press event hosted by 
Paul Chu, Enroute executive VP, and 
Mark Steverson, Spears' attorney 
and spokesman. 

The 'N Sync HotLine Fantasy 
Phone, due in September, allows 
gamers to use a plug-in controller 
that looks like a cell phone to "call" 
each band member and play five 
games: bowling, a charity challenge, 
Make a Move (dancing), quick 
change, and trivia. "The band mem- 
bers have been part of the game in 
all stages," says Stacy Allyn Hen- 
drickson, Infogrames' senior pro- 
ducer for the game, which will retail 
for $39.95. For point-of-purchase, 
stores will get life-size stand-ups and 
window/consumer posters. 

Other games are using song sam- 
ples from both established and under- 
ground acts. Tecmo's Unison: Rebels 
of Rhythm and Dance, a dance, music 
and anime PS2 title, features snip- 
pets of "Stop the Rock" by Apollo 
440, "O.P.P." by Naughty by Nature, 
"(Hot S**t) Country' Grammar" by 
Nelly, "Barbie Girl" by Aqua, and 
"That's the Way I Like'lt" by KC & 
the Sunshine Band. Also featured in 
the game is L.A. -based R&B/pop 
group Nuance, which gave three 
mini-concerts at E3, performing 



dressed as game characters Cela, 
Chilly, and ML 

Tecmo is also looking to license 
music for Dead or Alive 3, an Xbox 
launch title; company spokesman 
George Ngo says Aerosmith is among 
top prospects for the soundtrack. 

Harmonix's Sony PS2 title Fre- 
quency lets gamers mix and remix 20 
songs from such acts as Crystal 
Method, BT, June Reactor, DJ QBert, 
and Dub Pistols. 

Also growing in popularity is 
music-mixing software. On hand from 
Germany was eJay from Stuttgart, 
whose line of music creation software, 
sound archives, and MP3 solutions is 
distributed in the U.S. by Voyetra 
Turtle Beach (VTB). 

"We had to beef up packages for 
the American audience," notes VTB 
regional sales manager Gary Prell. 




Gary Prell, Voyetra Turtle Beach 
regional sales manager, displays the 
new Music Writer software and the 
ejay-distributed line of music- 
mixing titles from Germany. (Photo: 
Steve Traiman) 



He also previewed the new Music- 
Write Songwriter and MusicWrite 
Maestro for serious musicians to 
create sheet music. He notes that an 
in-the-works AudioStation Dyna- 
mite would ineor|M>rate VTB's PC 
Jukebox and CD-burning software 
with MP3 utilities. 

On the technology side, Muze 
launched its promised MuzeGames 
database (Billboard, May 12), devel- 
oped with Pacific Games to provide 
online merchants with the data ele- 
ments they need to market and sell 
console-based video games. 

"The structure and depth of 
MuzeGames makes it easy for con- 
sumers to find the titles and features 
they want," says Paul Zullo, Muze co- 
founder and executive VP. "Weekly 
updates ensure that both retailers 
and consumers as end-users will have 
the latest information." 

And with so many titles and sys- 
tems coming to market, there will be 
plenty of need for updates. What's 
more, the opportunity for additional 
game revenue is significant, retailers 
say. In fact, if Microsoft, Nintendo, 
and Sony deliver on their hard wans 
promises for the critical November/ 
December time frame — unlike the 
Sony PS2, where only 50% of prom- 
ised units for its introduction were 
made available to consumers — this 
could be the first $10 billion year for 
the interactive entertainment indus- 
try, IDSA's Lowenstein observes. 

With the online gaming and 
mobile (cell phone) sectors just tak- 
ing off, some industry forecasts 
project a $25 billion game market by 
2005, which would be four times the 
movie market and nearly twice the 
recorded music industry sales. 
That's a big pie for music, video, and 
multimedia retailers. 



N.Y. Store Aspires To Trance Lifestyle 

Spirituality, Happiness Are Goals Of East Village's 'Home Of Trance' 



BY SHARON M. LEVINE 

NEW YORK— On the borderline of 
the East Village and Alphabet City 
in Manhattan, a small lifestyle store 
focusing on the trance-music scene 
struggles to survive in the face of lim- 
ited resources, a niche market, and 
an ever-shifting ownership structure. 

But one would never know it to- 
day to watch Eran Hileli, the ani- 
mated co-owner and primary force 
behind the Home of Trance store, as 
he dances from foot to foot, chair to 
floor, and then some. 

The store is a mixture of light 
spring tones and fluorescent hues 
that lure customers into the pulsat- 
ing neon-green, 800-square-foot 
space. Four hundred titles of psy- 
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out the day, helping customers 
choose music. 

(Continued on next /mge) 



chedelic, Goa, minimalistic, and club 
trance music line half the left wall of 
the store. Titles arc arranged by label 
or distributor, and all are imported. 

Among the leading internation- 
al distributors represented are 
England's Phantasm, a pioneering 
Trance label; Germany's Cos- 
mophilia Distribution and Nova- 
tekk; and Japan's Matsuri. Prices 
average $20 for a full-length CD 
and $10 for vinyl singles. Store DJ 
Yoni Blum spins records through- 




Home of Trance's inventory mainly 
comprises high-margin items, includ- 
ing clothing and other lifestyle items 
for club-hoppers. (Photo: Martina 
Baginski) 
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In the center of the store, cus- 
tomers can listen to their vinyl or 
digital selections at one of three lis- 
tening stations before purchasing. 
Promotions are limited. However, 
Hileli says he has the power and 
intuition to make one title outsell 
another on suggestion alone. 

But music only makes up 40% of 
the business — Hileli says each artist 
in the store probably wall sell no more 
than 4,000 copies worldwide per 
album. The bulk of sales come from 
the furnishings and accessories of the 
trance-music lifestyle that flesh out 
the store's inventory. The diverse 
items for sale include neon sculpture 
flash lamps, which come in mushi-oom 
and wave shapes; Tibetan masks; 
glowing waterfalls (on sale for $80); 
floor-to-ceiling tapestries of Hindi 
goddesses; psychedelic jigsaw puz- 
zles; what Hileli rightfully calls the 
"cute froggy candles"; and products 
related to juggling. 

Hileli says he sells items that will 
help people access spirituality and 
that call for an open mind and 
heart. These include such mer- 
chandise as glue-on body jewelry 
and flashing bracelets adorned 
with "om" symbols, as well as neon 
Lucky Charms imprints. 

Accessories run up to $130, de- 
pending on the quality sought. For 
example, an Indonesian tapestry will 



cost as little as $29.99, but an Indian 
batik can retail at as much as $100. 
Candles are the most inexpensive 
items, costing between $1.50 and $9.99. 

There are certain items to which 
Hileli has grown quite attached and 
will not sell. Among them is a goblin 
tapestry that reads "House of 
Trance" in the far right comer of the 
store. Hileli says it is a bright mem- 
ory of how far he has developed his 
dream over the past year. As a trib- 
ute to trance and his mission, a sim- 
ilar goblin image is now tattooed on 
his lower abdomen. 

But the store has weathered 
tough times in order to reach its cur- 
rent status. Home of Trance, locat- 
ed at 122 St. Marks Place, between 
Avenue A and First Avenue, began 
life in 1998 as House of Trance, when 
a group of four friends — Tomer and 
Karen Cohen, Eli Hadad, and Alex 
Fisman— leased the 400-square-foot 
space, held underground trance par- 
ties, and sold minimal merchandise. 
At the time, the store held fewer 
than 100 albums and a couple of 
black lights. 

By the end of 1998, the store was 
abandoned. Only Hadad and Fisman 
remained in possession of the space, 
but they had no money and no prod- 
uct, leaving the store in limbo for 
nearly a year. 

"People were afraid to come in be- 



newsline... 



VIRGIN ENTERTAINMENT GROUP kicks off a monthlong promotion, "500 Vital 
Titles You Shouldn't Live Without," in June, offering discounts on CDs, 
DVDs, books, and other entertainment products at Virgin Megastores in 
the U.S. and Canada. Most of the CDs in the promotion will be priced at 
$7.99, with some as low as $5.99. Included are such classics as Black Sab- 
bath's Paranoid, Jimi Hendrix's Are You Experienced?, the Rolling 
Stones' Sticky Fingers, and the Beach Boys' Pet Sounds. A Virgin 
spokesperson says many titles will remain on sale after June. In addition 
to acknowledged classics in various genres, the promotion will encompass 
recent releases that the company predicts will eventually be regarded as 
classics or collectors' items. The selected "Vital Titles" will be heavily pro- 
moted in Virgin Megastores and will also be available at the discounted 
prices at virginmega.com. 

SFX is teaming with Procter & Gamble on a music-themed game show 
called The Priuglex Pop Quiz, which will be featured as pre-concert events 
at 31 of SFX's amphitheaters across the country during the 2001 summer 
concert season. The game show will offer eoneertgoers the opportunity to 
win a variety of prizes just prior to watching SFX-produced concerts, 
including Aerosmith, James Taylor, and Moby's Area One Music Festi- 
val. Concertgoers will be invited to play the pop quiz before every concert. 
Those who take part will test their musical knowledge through a series 
of trivia questions and physical challenges. A host will ask contestants 
questions culled from five categories, such as Tune Trivia and Music His- 
tory. Contestants that answer a question from each category correctly 
will receive such prizes as tickets to SFX concerts, tickets to Six Flags 
theme parks, and T-shirts. 

BLOCKBUSTER AND PIZZA HUT have entered into a cross-promotional deal. 
Pbbb Hut customers who order the chain's new Twisted Crust pizza will 
receive a certificate good toward one free, new-release movie rental, 
including DVDs, at any participating Blockbuster store location in the 
U.S. In addition to the free rental certificate, each Twisted Crust pizza 
purchaser will also receive a coupon good for one free movie when two 
are rented, as well as a coupon good for $5 off a one-year membership in 
Blockbuster Rewards, a program that offers five rentals and other offers 
to frequent Blockbuster customers. The offer runs from May 27 until June 
30, and the free new-release certificates are good until July 21. 



cause it was so underground," reflects 
Hileli, who took on an ownership role 
in the store in January 2000, after he 
got the call that would change his life. 
His friend Hadad was in trouble, and 
what was left of 122 St. Marks would 
be gone if Hileli did not help. The day 
before the court marshal was sched- 
uled to board up the shop, Hadad and 
Hileli pooled money together — even 
borrowing from friends — and signed 
a new lease. They broke through a 
wall so the store would take in 800 
square feet. 

Hileli, a native of Israel, was de- 
termined to build a successful trance 
store, having been heavily influ- 
enced by trance music during two 
trips to India. With their extremely 
limited budget, the two friends 
developed a concept over five 
months and reopened the renovated 
shop in April 2000. Neither asserted 
ownership or management, accord- 
ing to Hileli, and the two worked 
together with Fisman; Hileli's wife, 
Aline; and DJ Yoni. 

This past April, when Hadad re- 
linquished participation in the col- 
laboration, Hileli started consider- 




Home of Trance store personnel in 
front of a mural of Hindu goddess 
Sheeva. which overlooks the store's 
merchandise. Pictured, from left, are 
owner Eran Hileli, former owner Eli 
Hadad, and sales associate Lolo. 
(Photo: Martina Baginski) 





The music inventory is merchandised in waterfall racks, below a psychedlic 
mural adorning the wall. (Photo: Martina Baginski) 



ing new directions for the future of 
the shop. He changed the store's 
name from House of Trance to 
Home of Trance, feeling that the 
word "house" was too obtuse, 
whereas "home" depicted a small, 
comfortable, safe place to share 
with the city. His business cards 
read, "There's no place like om," 
and depicted the symbol for the 
Indian word "om." 

"Om," as Hileli and his partners 
define it, means the sound for the 
start and end of everything. This 
symbolism, he says, expresses his 
belief that trance music is the 
beginning and end of everything 
within their lives. 

Since living in India, Hileli says, 
his mission has become the propa- 
gation of fun in what he feels is the 
toughest city in the world to pene- 
trate, New York. "Trance is 'to 
enjoy,' " Hileli declares, teasing out 
each syllable as he moves to the 
music playing in the store. "Kids are 
having fun all the time, running by 
instinct. I want adults to under- 
stand the kids we are always. To 
find the kid again, you are having 
fun all the time . . . This music is 
realizing innocence." 

In order to also turn a profit, 
Hileli has become a jack-of-all- 
trades in the trance business. Earli- 



er this year he attended a fashion 
convention — the Magic Trade show- 
in Las Vegas — where he sold cloth- 
ing from a new apparel catalog 
while DJ Yoni spun records. He also 
hosts underground, outdoor, adult- 
only dance parties around New 
York from 7 a.m. to 2 p.m. 

Hileli covers the sound system, 
has his friends spin for free, and pro- 
vides a space for fun. While there is 
no admission charge to such events, 
a hat is passed through the crowd for 
donations, and he uses the events to 
promote the store. 

Hileli has plans for expansion — 
though not into other genres. In- 
stead he says he intends to broaden 
sections for each style of trance 
music. He also says he would like to 
plant grass in front of the store, 
cover the floor with sand, and en- 
courage customers to remove their 
shoes upon entering. Home of 
Trance will be "a place where people 
can run to and feel no pressure, 
something every person will want to 
come into." 

He adds, "In my country, we have 
the word chaim, [which means] 
'happy' and 'life' in one. There is no 
separation between the two. I don't 
know life without happy because 
that is all I surround myself with. 
That is what we sell — happiness." 



EXECUTIVE TURNTABLE 



HOME VIDEO. Playboy Home Video 
promotes Alisa Bunting to director 
of marketing and operations and Ten 
Thomas to manager of marketing 
and operations in Beverly Hills, Calif. 
They were, respectively, manager of 
marketing and operations and coor- 
dinator of marketing and operations. 

DISTRIBUTION. Sandra E. Peterson 

is appointed to the board of direc- 
tors for the Handleman Co. in Troy, 
Mich. She is also senior VP for 
Merck & Co. 

Provident Music Distribution 
promotes Mark Paulson to manag- 
er of events and label relations, 
Shawn O'Hara to manager of inter- 
active and multimedia marketing, 
Carol Roundtree to manager of 




retail marketing, Bethany Carlson 

to marketing and events coordina- 
tor, and Sarah Frey to retail mar- 
keting coordinator in Franklin, 
Tenn. They were, respectively, re- 
tail marketing coordinator, multi- 
media marketing coordinator, inter- 
active marketing coordinator, 
administrative assistant to the sen- 
ior director of marketing, and na- 
tional accounts data entry associate. 



ROUNDTREE GLOVER 

NEW MEDIA. Robert Raczkowski is 

named executive VP of corporate 
development and finance for iM 
Networks in Mountain View, Calif. 
He was an entrepreneur in 
residence at Silicon Valley Ven- 
ture Partners. 

Bryan Glover is promoted to 
GM of Musicblitz.com in Los Ange- 
les. He was executive VP of finance 
and operations. 
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Koch Projects Dominate Indie 
Thirsty Ear Mixes Jazzers On 



KoCH HEATS UP: Michael 
Koch, CEO of both Port Wash- 
ington, N.Y.-based distributor 
Koch International and its New 
York-based label arm, Koch En- 
tertainment, isn't exactly a shrink- 
ing violet when it comes to pro- 
moting his company. But we had to 
pay attention when he weighed in 
with an e-mail last week about his 
firms' fortunes on Billboard's Top 
Independent Albums chart. 

In last week's issue, rapper 
KES-One's current album, The 
Sneak Attack, released on Koch's 
in-house Front Page/In the 
Paint/Koch imprint, was No. 1 on 
the indie album chart for the third 
week in a row. (The album charts 
at No. 4 this issue.) 

Two other Koch-distributed al- 
bums — Ani DiFranco's Revelling/ 
Reckoning (on the singer/song- 
writer's own Righteous Babe Rec- 
ords) and Jim Johnston's World 
Wrestling Federation: WWF the 
Music Volume .5 (on Smack Down!/ 
Koch, which has issued several 
grappling-themed hit instrumental 
sets)— stood at No. 7 and No. 8 on 
the chart, respectively. (They 
stand at Nos. 12 and 11 this issue, 
respectively.) 

Those three titles also logged 
into The Billboard 200 last issue: 
KRS-One at No. 108, DiFranco at 
No. 159, and Johnston at No. 169. 

Half a dozen other Koch titles 
could be found on the Top 
Independent Albums chart, in- 
cluding dance titles by Lon 
Ballinger (on Webster Hall) and 
Keoki (on Moonshine), nasty hip- 
hop by Uncle Luke (on Luke/ 
Koch), and a trio of reggae compi- 
lations (on Jamdown). 

While Koch International still 
isn't blanketing the indie album 
chart the way RED did earlier 
this year, CEO Koch is still right- 
fully proud of his firm's label 
performance — especially the in- 
house imprints. 

"Our label is obviously becom- 
ing very strong," Koch said. "The 
machine is starting to churn fast- 
selling records out." 

Though he had not yet received 
figures for sales that are reflect- 
ed on the charts in this week's 
issue of Billboard, Koch says that 
he had high hopes for a strong 
debut by the self-titled Koch 
Records debut by hard rock unit 
Stabbing Westward. 

Koch Entertainment president 
Bob Frank echoes his boss' enthu- 
siasm. "We have tremendous mo- 
mentum behind us," Frank says. 

He foresees strong sales for a 
couple of forthcoming rap titles 
from In the Paint/Koch: the Aug. 
28 release Digital Bullet by RZA 
(recording as Bobby Digital) and 
a fall set from La Chat, of the 
Hypnotize Minds posse. 

While Frank says that rap and 
hip-hop have "become the focus" 
for Koch's in-house product, he 
adds, "We're still going to stay in 




by Ch ris Morris 

the rock world." 

Koch Entertainment recently 
branched out into another area: 
music publishing. On May 8, Ber- 
nadette Gorman, former GM of 
Arc Music Publishing, signed on as 
GM of Koch Music Publishing. 

Frank says of the establishment 
of its publishing unit, "It's part of 
our overall strategy to be the top 
company on the content side, as 
well as on the distribution side." 

CROSS-BREEDING: The most 
interesting record we've received 
in the last few days is The Blue 
Series Continuum — Masses, an 
unusual collaboration between 
Spring Heel Jack (mixers John 
Coxon and Ashley Wales) and a 
number of interesting jazz talents. 
Thirsty Ear in New York is releas- 
ing the project Tuesday (5). 

The label has been mounting its 
"Blue Series," a succession of 
albums by challenging jazz per- 
formers, for some time now. For 
the new release, it commissioned 
Coxon and Wales, who are known 
for their U.K. drum'n'bass excur- 
sions, to create abstract sound- 
scapes, which would serve as a 
platform from which various play- 
ers could improvise. The instru- 
mentalists include pianist Mat- 
thew Shipp (whose "Blue Series" 
album with New Orbit is a beau- 
ty in itself), bassist William Park- 
er, saxophonist Tim Berne, trum- 
peter Roy Campbell, viola player 
Mat Maneri, and English saxo- 
phone monster Evan Parker. 

The results are a combination of 
electronica and extremely spirit- 
ed free-blowing. It may remind 
some listeners of various recent 
Derek Bailey projects, in which 
the eccentric guitar improviser 
hooked up with various electronic 
and alternative-music talents. 

"This was cither going to be a 
grand experiment with utter fail- 
ure or a brilliant success," Thirsty 
Ear's risk-taking owner Peter 
Gordon has remarked about 
Masses. We rate the album in the 
latter category. 

FLAG WAVING: I Am the 
World Trade Center is — besides 
the funniest band name we've 
heard recently — an entertaining 
side project by Daniel Geller, co- 
founder of Athens, Ga. -based 
Kindercore Records. 

"It's amazing how much atten- 
tion you can get from a good band 
name," Geller says with a laugh. 
He says he was inspired to take 
the name after joking that many of 



Albums Chart; 
'Blue Series' 



the groups on Kindercore, like Of 
Montreal, take the names of loca- 
tions and places. 

Out of the Loop, a springy col- 
lection of electronic pop that bears 
the imprint of England's Saint 
Etienne — a group for which 
Geller admits a fondness — is liter- 
ally homemade and cost "maybe 
$200," according to the musician/ 
label owner. 

"I did it all in my bedroom," says 
Geller, who recorded the entire 
project on his Gateway laptop com- 
puter. "Literally, my studio is a 
desk in my spare bedroom." 

The process followed the path 
taken to make many of Kinder- 
core's previous releases, he 
says. "At the beginning, the 
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I AM THE WORLD TRADE CENTER 



label was very home-recording 
based . . . We've got a studio in 
Athens now." 

Most of the album's vocals are 
by Geller's girlfriend, Amy 
Dykes. He recalls that as he was 
working on a song at home one 
night, "she was in the apartment, 
and I said, 'God, maybe she can 
sing.' The first song we recorded 
was 'Holland Tunnel'; it was 
about a cab driver we had the 
night before who was very bad. 
We recorded it, and I was like, 
'Wow, this could work.' " 

Work it did. Since finishing the 
album, Geller and Dykes have 
made well-received appearances 
at industry conferences in New 
York and Texas, augmented by 
members of the groups Masters 
of the Hemisphere and Je Suis 
France. Geller says, however, 
that when the band goes out on 
tour in July, it will probably be 
as a duo. 

"We played a two-person show- 
that went over smashingly," he 
says. "The responses have boon 
great. Sometimes people start 
dancing, which is all we wanted." 

Geller's partner in Kindercore 
Ryan Lewis — his former band- 
mate in the now defunct group 
Kim-aid — is hardly suffering from 
envy, since he too has his own 
band, the Four Corners. "It's a 
garage band," Geller says. "The 
music he makes is very different 
from mine. The label is some- 
where between those two ex- 
tremes. I love his music and he 
loves my music." 
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Pacific Coast Saga Continues, As Owner 
Wins 30-Day Oeprieve Against Liqoidatioo 



HOLDING ON: Ralph Johnson, 

owner of the financially troubled 
Pacific Coast One-Stop, has won a 30- 
day reprieve in his struggle to keep 
the company alive, which is current- 
ly operating under Chapter 1 1 pro- 
tection. Johnson reports that the 
bankruptcy court ruled May 25 that 
the Simi Valley, Calif.-based one-stop 
approved $537,000 in debtor-in-pos- 
session (DIP) financing. 

Pacific Coast filed for bankruptcy 
protection May 2 in the U.S. Bank- 
ruptcy Court in the Central District 
of California in Woodland Hills, claim- 
ing debts totaling about $29 million. 

According to the Chapter 11 filing, 
the DIP financing has the contingency 
that if Johnson doesn't find a new 
investor within 30 days, it must liqui- 
date. If it does find an investor, it has 
an additional 60 days to close the deal 
or liquidate. Johnson says he Is taking 
advantage of the time provided him by 
the DIP financing and is talking with 
potential investors. 

Adding to the urgency of the situa- 
tion, only one other one-stop has ever 
survived a Chapter 1 1 filing in the his- 
tory of the music industry: Alliance 
Entertainment. And in order to sur- 
vive that Chapter 1 1 filing, Alliance 
needed — and received — the support 
of the majors. It is unclear where it 
stands in the Pacific Coast matter. 

Billboard was unable to confirm 
independently that DIP financing was 
approved because the majors have 
chosen not to play a hand in the Chap- 
ter 11 filing. While they are not oppos- 
ing the reorganization, they did not 



attend the hearing and will not try to 
get on the creditors' committee. In the 
words of one financial executive with 
a major distribution company, "If 
Johnson can find a new investor and 
they bring $6 million or $10 million to 
the table, then there is something to 
talk about." In the meantime, the 
majors have decided not to spend any 
more money or time on the matter. 

For his part, Johnson says that he 
realizes he has his work cut out for 
him. 'They are making it very diffi- 
cult, but I am prepared to see this 
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through to the end," he says. "1 realize 
that we just passed the first hurdle 
but have many more to jump over. 
The one thing that I feel very positive 
about is that I have 35 company 
employees here who are donating 
their time and are trying to help me 
save the company. We are sticking 
together as a company and as an 
extended family." 

Johnson, who bought Pacific Coast 
last December, has laid all of the blame 
for the company's financial woes on its 
previous owner Steve KaU, who, he 
claims, inflated the value of the one- 
stop's inventory and the amount due 
from account receivables. 

However, the final straw that 
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pushed the company into Chapter 1 1 
occurred when the financial firm sup- 
plying the wholesaler's revolving 
credit facility froze the Pacific Coast 
bank account. That company, Coast 
Business Credit, is also supplying the 
DIP financing, which is senior to any 
other Pacific Coast debt. Calls to 
Coast Business Credit's lawyer were 
not returned. 

GROWING FAST: Allegro, the 
Portland, Ore.-based independent dis- 
tribution company that began life pri- 
marily selling classical music, contin- 
ues to diversify its capabilities 
through acquisitions. Sources say that 
Allegro is engaged in conversations to 
acquire N ALL., the boutique distri- 
bution company that specializes in 
alternative rock music. Neither com- 
pany returned calls. Such an acquisi- 
tion would mark a departure for 
Allegro, which was concentrating pre- 
viously on building its capabilities in 
gift-shop distribution In the past two 
years, the company has acquired New 
Sound — formerly Silo — and Elfin, 
both distributors to alternative mar- 
kets. Also during that time, Allegro 
acquired Canadian distributor EBS. 
Last October, Allegro president Joe 
Micalef told Retail Track, "We are 
actively looking to make acquisitions 
in alternative markets." While Alle- 
gro has long diversified beyond clas- 
sical music, it is still known mainly for 
its strength in that genre as well as 
jazz, new age, and world music. If the 
N.A.I.L. acquisition is completed, it 
would give the company a firm beach- 
head in rock music as well. 

New ADDRESS: The Music Net- 
work is moving into a new ware- 
house. Although staying in the same 
town — Norcross, Ga. — the company 
is moving into an 82,000-square-foot 
facility, about double the 41,000 
square feet the company is current- 
ly using to run its operations. Music 
Network consists of a one-stop, 50- 
unit retail chain and a racking oper- 
ation called Starack. 

Previously, the one-stop and retail 
operation were serviced by a 31,000- 
square-foot building, while the rack 
business was housed in a separate 
10,000-square-foot space. With the 
move, the entire company will now be 
under one roof, says Michael Gold- 
wasser. co-owner of the company. 

As part of the move, Goldwasser 
reports that Music Network is 
upgrading its systems, including the 
installation of new distribution soft- 
ware. The new facility is expected to 
be in operation come June 1 1. 

JuST IN CASE you forgot, the 
federal lawsuit filed by a coalition 
of 30 states alleging that the majors 
and key music retailers are en- 
gaged in price-fixing is moving for- 
ward. The case is still in the discov- 
ery phase, with the states' lawyers 
asking the labels and retailers for, 
in the words of one retailer, "truck- 
loads" of documents. The suit was 
filed last July. 
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New Media 

DCN Signs Deal To Webcast Live Concerts By Sony Stars 



DcN/SONY DEAL: Sony Music 
Entertainment and the Digital Club 
Network (DCN), a Webcaster of live 
music performances, have entered 
into a deal to produce, record, and 
deliver Webcasts of live concerts 
from Sony artists. 

Columbia Records will be kicking 
off the Webcasts with a series of per- 
formances, to be announced shortly 
at columbiarecords.com. 

Although DCN has long been in dis- 
cussion with major labels about forg- 
ing Webcasting deals, the pact marks 
the first formal arrangement with a 
member of the Big Five. 

DCN co-founder/CEO Andrew 
Kasiej says the relationship with Sony 
underscores that Webcasting live per- 
formances is becoming an integral 
part of the music industry's effort to 
reach audiences. 

"Webcasting is going to be a basic 
part of the business," he says. "There 
used to be a time when MTV didn't 
exist, and some bands produced 
videos and others didn't. Well, no 
major-label release today is going to 
go out without a video attached to it. 
And in five years, there will be no 
major-label release without a signifi- 
cant Webcast/Internet promotion ele- 
ment associated with it" 

However, just as importantly for 
DCN — which competes in the 
crowded live- Webcast space with 
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1. amazon.com 18,165 

2. bmgmusicsenrice.com 4,801 

3. barnesantJnoble.com 4,509 

4. cdnow.com 3,565 

5. bluelight.com 2.832 

6. walmart.com 2,208 

7. bestbuy.com 2,076 

8. buy.com 1,669 

9. circuitci1y.com 851 

10. borders.com 693 
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1. bestbuy.com 67.6 

2. circuitcity.com 65.6 

3. buy.com 63.4 

4. bmgmusicservice.com 47.3 

5. towerrecords.com 47.3 

6. bluelight.com 46.0 

7. amazon.com 44.4 

8. bamesandnoble.com 42.3 

9. cdnow.com 41.2 

1 0. borders.com 36.2 



emusic.com 60.7 

2. walmart.com 56.7 

3. borders.com 54 2 

4. barnesandnoble.com 50.1 

5. bmgmusicservke.com 40.1 

6. amaion.com 48.4 

7. bluelight.com 463 

8. towerrecords.com 42.8 

9. cdnow.com 39.6 

1 0. buy.com 30.7 
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such larger rivals as House of 
Blues' HOB.com, SFX, MCY.com, 
and warnerbros.com — the deal 
means increased exposure for the 
start-up site. 

New York-based DCN is perhaps 
best-recognized as the sponsor of a 
multi-city virtual music festival knowTt 
as the Digital Club Festival that aimed 
to stream multiple live concerts across 
the Web over a series of days. But the 
company behind that event has quiet- 
ly morphed into a Webcaster and live- 
music content aggregator that dig- 
itally records more than 100 live 
performances each week and boasts a 
catalog of thousands of shows. The site, 
dcn.com, generates traffic of 100,000 
unique monthly visitors and daily traf- 
fic of roughly 10,000,accordingto com- 
pany executives. 

Key to the company's viability Is its 
exclusive Webcasting agreements with 
more than 50 clubs worldwide. The 
venues sign over streaming rights to 
the network in exchange for a small 
percentage of the potential future value 
of the content collected and infrastruc- 
ture wiring of the clubs, induding the 
installation of Tl lines and equipment. 

And DCN doesn't accept just any 
club, cautions Rasiej, a leading figure in 
the New York club scene and former 
owner of New York venue Irving Plaza 
"We only accept clubs with a history of 
presenting up-and-coming artists at a 
particular moment in their career — 
either just before or just after they get 
signed to a major-label deal — when 
they are most desirous of exposure." 

Owming the Webcast rights of such 
clubs, in turn, gives the company 
added bargaining power with artists 
and labels, because there's only a lim- 
ited number of halls that fit the DCN 
profile, and it already controls the 
bulk of them. 

Unsigned artists — which comprise 
a large share of the acts featured on 
DCN — typically turn over full ex- 
ploitation copyright for a particular 
performance at a particular DCN club 
on a single night. 

DCN — which offers low-budget, 
inexpensively produced Webcasts, 
usually with a single camera — ulti- 
mately hopes to repackage and sell 
that content captured as audio CDs, 
downloads, and other music-related 
products on- and offline. It also hopes 
to sell some of those rights back to the 
labels once an unsigned act captured 
at a DCN club breaks and signs a 
major-label contract. 

That's the core of the business 
model — collecting copyrights of yet- 
to-break artists for future exploitation. 

It also plans to profit through the 
syndication to other sites and offline 
outlets looking to add music to their 
offerings of live performances by acts 
signed to larger indie labels. 

Tommy Boy Records, Koch Re- 
cords, New West, Vapor Records, E- 
magine Records, Landslide Records, 
Bobsled Records, and RAS Records 
have all recently signed Webcasting 
deals that give DCN copyright control 
of in-network performances by their 
acts for 18 months following the show. 

DCN recently inked a deal with 
McGathy Promotions, a radio promo- 
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tion company, to deliver live concert 
broadcasts to commercial radio sta- 
tions nationwide. It also has syndica- 
tion deals with Budweiser and 
Anheuser-Busch. 

The Sony deal will be different from 
other label arrangements in that DCN 




will not retain any copyright control 
from the performance. However, the 
company will be paid for any large-scale 
exploitation of shows captured by DCN. 
Columbia sees a definite value in the 
deal, too, by receiving the opportunity 
to use Webcasts from the venues in 
which many of their baby acts play. 

"Our artists are constantly playing 
the venues that make up the Digital 
Club Network," says Mark Ghuitelm, 
senior VP of online and emerging tech- 
nologies at Columbia Records Group. 
"This deal allows us to take advantage 
of the DCN infrastructure.'' 

Rasiej sees DCN as a promotional 
service for the bigger record labels. 
"Labels are just as hungry for expo- 
sure as the bands," he notes. "The label 
can't go into the club and Webcast it 
because our exclusive agreement pre- 
cludes them from doing so. So they can 
only do it with us. And instead of 
spending thousands for a Webcast, we 
[cover the costs] and turn it on and off" 
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'LIFIED RESTRUCTURES: 
Amplified.com is restructuring. It is 
shaking up its staff and looking 
beyond the music business after years 
of specializing in music promotion on 
and offline and, more recently, in dig- 
ital music services. The company, 
frustrated with the slow development 
of the commerce market for digital 
music, is spinning off its online locker 
and promotional streaming/dowTJoad 
businesses and moving its operations 
from Atlanta to Los Angeles. 

It will now concentrate its efforts on 
using the technology platform of the 
recently acquired Checkout.com (Bill- 
boardJ9u//e(in, Jan. 18) to offer 
online publishing, content manage- 
ment, and o-eommeree solutions to 
multiple industries, including health- 
care and financial services. It will also 
continue to target entertainment, 
media, and retail businesses. 

As part of the shift, Amplified pres- 
ident Wfcyne Parker Is leaving to start 
an Atlanta-based consulting and media 
company, Sapelo Media. He will con- 
tinue to consult for Amplified. 

Chris Melton and Bishop Leath- 
erbury continue as Amplified's CEO 
and CFO, respectively; both will have 
offices in L.A. and Atlanta. Melton 
says the company will initially have 



three clients, one of which will be for- 
mer Checkout owner Wherehouse 
Entertainment. The other two are 
not disclosed. 

Also leaving Amplified are longtime 
Atlanta-based executives Shachar 
Oren and Peter Jennings. Oren, 
Amplified's former senior VP of busi- 
ness development, is setting up a digi- 
tal music company, Neurotic Media, 
which will take over Amplified's pro- 
motionaktownloads business. Oren will 
serve as president/CM, while Jennings, 
formerly Amplified's director of label 
relations, will serve as executive VP of 
marketing and business development. 

Additionally, Amplified is spinning 
off its acquired Fairfax, Va.-based 
online locker operation — formerly 
known as One Big CD — to its original 
founders. The locker firm — still 
unnamed — will continue development 
of a proprietary platform for manag- 
ing digital music files. 

Microsoft maneuvers: 

Microsoft has its eyes on users of 
America Online's Internet service and 
RealNetworks' Real Player and may 
play both sides of the fence with AOL 
in order to attract them. 

Microsoft's Internet service MSN 
launched a $50 million promotional 
campaign May 29 to lure customers 
away from AOL. The two Internet 
service providers will likely be offer- 
ing competing digital music subscrip- 
tion services in the next six months to 



Billboard. 



one year. Meanwhile, rumors that 
Microsoft's Windows Media Player will 
be bundled with AOL's start-up soft- 
ware continue. 

In the wake of a recent AOL price 
hike, MSN is offering consumers who 
switch by June 30 three months of free 
access and a guaranteed rate of $21.95 
per month though Jan. 1, 2003. At the 
same time, there is talk that the rivals 
will enter into bundling deals, with 
AOL incorporating Microsoft's Win- 
dows Media Player in its software, and 
Microsoft including AOL in its forth- 
coming XP operating system. AOL 
software currently features RealNet- 
works' RealPlayer. 

Arista promo: Dotciick has 

forged a deal with Arista Records to 
launch online artist communities. 
DotClick plug-in software, which 
works in tandem with consumers' 
online media players, will be available 
for download at aiista.com; the soft- 
ware enables users to receive bios, 
news, and personalized music recom- 
mendations, as well as to buy CDs and 
instant-message other fans. 

DotClick also aggregates listener 
data, which Arista can use for market- 
ing purposes. The deal has launched 
with Out hast . Koflee Brown, Run- 
D.M.C., and From Zero; content for 
Baby&ce, Pink, Usher, and others is 
due in coming weeks. Boston-based 
DotClick has deals with Artemis, Road- 
runner, Roc-A-Fella, and other labels. 
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Top Internet Album Sales 


THIS WEEK 


$ 
s 


WKS. ON 
CHART 


CWIU3 FROM INTERNET SALES REPORTS 
COUECTED, COMPILED, AND PROVIDED BY 

TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABtL 


SovndScan 
■ ■■■■■> 

ARTIST 


is 
gs 


1 




NEW* 


BREAK THE CYCLE ""^^ 1 STA1ND 

FLIP.'tLEKTRA 62626/EEG 1 week at No. t 


i 


2 


1 


2 


LATERALUS 

TOOL DISSECTIONAUV0LCAN0 3 1 1 6G'20MBA 


TOOL 


2 


3 


2 


2 


REVEAL 

WARNER BROS. 47946' 


R r M. 


24 


4 


NEW* 


ROOM FOR SQUARES 

AWARE 1 .0 


JOHN MAYER 




5 


6 


3 


WINGSPAN: HITS AND HISTORY 

MPl 329467CAPITOL 


PAUL MCCARTNEY 


12 


6 


NEW* 


ONE WILD NIGHT: LIVE 1985—2001 

ISLAND 548684,'IDJMG 


BON JOVI 


20 


7 


7 


2 


WEEZER 

GEFFEN 493045.INTERSC0PE 


WEEZER 


9 


8 


4 


2 


EXCITER 

MUTE'REPRISE 4796&Vi'AftNER H*GS 


DEPECHE MOOE 


?; 


9 


9 


i 


THE SOPRANOS: PEPPERS & EGGS 

PLAY-TONE/COLUMBIA B5453,'CRG 


SOUNDTRACK 


62 


10 


8 


4 


TROUBLE IN SHANGRI-LA 

REPRISE 47372/WARNER BROS. 


STEVIE NICKS 


30 


11 


RE-EKTRY 


SONGBIRD 

BLIX STREET 10045 


EVA CASSIDY 




12 


NEW* 


COME DREAM WITH ME 

N-CODEO 4219/WARLOCK BB 


JANE MONHE ' 




13 


13 


3 


MOULIN ROUGE 

INTERSCOPE 493035 


SOUNDTRACK 


s 


14 


11 


5 


ALLY MCBEAL FOR ONCE IN MY LIFE FEATURING VON DA SHEPARD SOUNDTRACK 
ep.: s^ioti 


48 


15 


15 


10 


DROPS OF JUPITER • 

AWAREjCOLuMBIA 698&&VCRG 


TRAIN 


13 


16 


18 


27 


A DAY WITHOUT RAIN A 

REPRISE 4742&WARNER BROS 


FN VA 


41 


17 


16 


21 


0 BROTHER, WHERE ART THOU? A 

MERCURY (NASHVILLE) 170069 


SOUNDTRACK 


43 


18 


13 


12 


SAILING TO PHILADELPHIA 

WARNER BROS. 47753 


MARK KNOPFLER 


190 


19 


13 


4 


SURVIVOR 

COLUMBIA 61063,'CRG 


DESTINY'S CHILD 


3 


20 


NEW* 


EVERYBODY GOT THEIR SOMETHING 
HE 


NIKKA COSTA 


120 



IV <a> 1M|rrK>rf id II 



> ;r«.ll A RIM 
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For Kids' Video, Ethnic Titles Are More Than A Niche Market 

Companies Use Such Series As 'Don The Explorer' To Capitalize Upon The U.S.'s Widening Diversity 



BY CATHERINE CELLA 

While the children's video mar- 
ket remains one of the most com- 
petitive retail categories, the 
changing face of America is open- 
ing up opportunities for ethnic 
programs that were once consid- 
ered niche product only a few- 
years ago. 
The June 5 debut of Para- 




'A kid's world is a 



diverse world. We've 
promised to offer 
kids their point of 
view and reflect 

their world. So this 
is a very natural 
step for us. ' 

-CATHERINE MULLALEY, 
NICKELODEON 



mount Home Video's Dora 
the Explorer, which features a 
Hispanic lead, and Bill Cosby's 
Little Bill, targeted to the 
African-American market, are 
two animated series from sis- 
ter company Nickelodeon that 
will attempt to capitalize on 
the growing appeal of pro- 
grams that reflect the nation's 
diverse culture. 

"Because of the exponential 
increase in the Hispanic popula- 
tion, in a sense it's no longer a 
targeting niche," says Nick- 
elodeon entertainment products 
VP Catherine Mullaley. "We are 
becoming an integrated mass- 
market society." 

Recent government census 
data backs Mullaley's claim. 
According to the 2000 Census, 
among children under 18, His- 
panics have overtaken blacks as 
the largest minority group. And 
Mullaley cites research that the 
Hispanic 2- to 11-year-old popu- 
lation is expected to increase by 
50% in the next 20 years to rep- 
resent a quarter of all kids in the 
United States. 



Mullaley points out, howev- 
er, that championing diversity is 
not new to Nickelodeon. For 
years, the channel has broadcast 
shows with — and starring — eth- 
nic characters, now totaling 11. 
The diversity reflects the lives of 
their pint-sized viewers, she 
says. "Kids now live in an inte- 
grated world. We talked to kids 
ages 6-14 in the year 2000 and 
learned that 83% have friends of 
different ethnic groups, and 79% 
have friends from different reli- 
gious faiths. 

"These are huge numbers and 
suggest that a kid's world is a 
diverse world," she continues. 
"We've promised to offer kids 
their point of view and reflect 
their world. So this is a very nat- 
ural step for us." 

Paramount and Nickelodeon 
are integrating their marketing 
strategies for the titles to 
include mainstream and specifi- 
cally targeted advertising. On 
TV, for example, Paramount 
bought time on cable's BET for 
Little Bill, while Dora will have 
a prime-time special just prior to 
the title's video release. Dora 
will also be released in an Eng- 
lish-language and in a Spanish- 
language-dubbed version. 

Print ads for each title will run 
in mainstream women's and 
entertainment magazines. Mulla- 
ley adds that the Nick Jr. Web 
site will feature an exclusive 
online prequcl to Dora's prime- 
time special. "Obviously, the 
online business works in an inte- 
grated fashion with us," she says. 

Doug Thomas, former video 
retailer and current kids and 
family editor at Amazon. corn's 
DVD/VHS store, agrees that 
such titles as Dora and Little Bill 
are no longer considered niche 
product and don't have to be 
marketed as such. In fact, he 
says that Dora is among the top 
10 pre-ordered titles on Amazon. 

"I'm trying to figure out 
why," Thomas muses. "Dora's 
got a different kind of look, 
like a computer game." 

He also points out that Ama- 
zon has set up a special Spanish- 
language video boutique to 
accommodate increased interest 
in the category. The company 
also features the network's video 
product in a speciality store cre- 
ated for the brand more than a 
year ago. 

But when it comes to moving 
product off retail shelves, 
nothing drives sales like a 
trusted brand name, and Nick- 
elodeon is among the biggest in 
kids' programming. 

"The Nick product has been 
very successful for us," says John 
Thrasher, VP of video for Tow- 
er's 97 stores. "It has a fairly 
large reach for a cable channel, it 



has parents' certification, and 
their stuff has been marketed 
very effectively. All that makes 
it easy to merchandise." 

As Thrasher notes, Nick- 
elodeon's "stuff" — with such 
ground-breaking programs as 
Doug and Rugrats — is responsi- 
ble for a new era of cartoon fare. 

"If it's a good product, it's 
color-blind," offers Thrasher. 
"Bill Cosby crosses those color 
lines and always has. This is 
definitely mass marketing." 

Overall, mass merchants, such 



as Kmart, Wal-Mart, Target, and 
Toys "R" Us, represent the bulk 
of Nickelodeon's sales, Mullaley 
says. "Retail sales in the mass 
market really drive our sales, 
and we see both of these titles 
[Dora and Little Bill] as impor- 
tant and accessible in a mass- 
market way." 

Like Thrasher, Mullaley says 
that the quality of the programs 
will allow the titles to cross over 
all ethic boundaries. "Because of 
their content and the charac- 
ters, they will probably have 



special appeal to Hispanic- 
Americans and African-Ameri- 
cans," she says. "But they can be 
enjoyed by all demographic and 
ethnic groups ... in other 
words, by everyone." 

Dora the Explorer will debut 
with two titles: "Wish Upon a 
Star" and "Swing Into Action." 
Little Bill will also premiere 
with two titles, "Me & My Fami- 
ly" and "Big Little Bill." Each 
will be available only on VHS 
with a running of time of 50 min- 
utes each. Retail price is $12.95. 



AFI, VSDA Promote 100 Yeors Of Thrills; 
Fox Celebrates Marilyn Monroe's 75th 



RETAIL THRILL: For the fourth consecutive year, 
the American Film Institute (AFI) and the Video 
Software Dealers Assn. (VSDA) are teaming up for 
a catalog promotion. 

Jumping off from AFI's branded 100 Years . . . 100 
Films program, this year's promotion will focus on 
100 of the best action/adventure thrillers, as deter- 
mined by a panel of film directors, actors, historians, 
and other experts. As in past years, the list will be 
revealed on a CBS-TV special. This year's program, 
entitled 100 Years ...100 Thrills, is hosted by Hani- 
son Ford and will air June 12. 

All VSDA retail members can participate in the cat- 
alog promotion. A customized in-store merchandising 
kit includes two posters 
featuring the 100 top 
picks, stickers to affix to 
videos and DVD boxes 
alerting customers to 
their inclusion on the 
AFI list, counter cards, 
and header cards to cre- 
ate a special section fea- 
turing the titles. Retail- 
ers can order the kit by 
calling 800-785-9642. 

Past AFI/VSDA re- 
tail promotions have 

included 1998's loo Years ...100 Film*, celebrating 
the 100th anniversary of American filmmaking, 1999's 
100 Years ...100 Stars, and last year's 100 Years . . . 

ioo Laugh*, 

HAPPY BIRTHDAY MS. MARILYN: To com- 
memorate what would have been Marilyn Mon- 
roe's 75th birthday, 20th Century Fox Home 
Entertainment has launched a new Web site devot- 
ed to the film icon. 

The site, accessible at marilyndiamondcolleetion 
.com, supports the Tuesday (29) release of The Seven 
Year Itch, Gentlemen Prefer Blondes, How to Marry 
a Millionaire, There's No Business Like Show 
Business, and Bus Stop on DVD. (Separately, MGM 
Home Entertainment also just released the DVD of 
Some Like It Hot May 22 to continue the Monroe 
anniversary momentum.) 

Visitors to the Fox site can view clips from each of 
the films and vintage newsreel footage from some of 
their Hollywood premieres. An assortment of ani- 
mated post cards with images from the films is also 
available. In addition, Fox is running three sweep- 
stakes contests on the site, awarding a diamond pen- 
dant necklace, an original collection oiLife magazines 




by Eileen Fitzpatrick 



featuring Monroe on the covers, and of course, copies 
of the new DVDs. The site also highlights the AMC 
documentary, Marilyn Monroe: The Final Days, 
which aired June L The film is included in the DVD 
gift set. 

LlGHTS, CAMERA, ACTION: Consumers have 
been making their own CDs for years. Now, inde- 
pendent distributor DVD International and 
authoring outfit the Richard Diercks Company 
are about to show consumers how to create their 
own DVDs. 

Available in August, How to Make Your Oum DVD 
will offer a step-by-step guide to shooting, editing, 
adding menus, and the 
authoring process. 
Other sections of the 
title will feature ready- 
to-use templates for 
such occasions as 
birthdays, weddings, 
and anniversaries. 

While home DVD 
replication hardware 
has been too costly 
for most consumers, 
Richard Diercks an- 
ticipates that prices 
for home systems will drop by the end of the year. 
"Not only do digital home video cameras make 
transferring video to DVD even easier," says 
Diercks, "but the price of personal DVD burners 
is expected to drop considerably by the holiday 
season." In addition, Diercks says the the inclu- 
sion of home editing and production software on 
personal computers will help create a market for 
the product. 

The title will be supported by a dedicated Web site 
with tips from DVD authoring professionals and a 
chat room. The site can be accessed at make- 
yourowndvd.com. 

FrIGHT FEST: Horror and sci-fi fans will have a full 
evening's worth of entertainment when Columbia TriS- 
tar Home Entertainment releases a three-title DVD 
collection from director John Carpenter Aug. 7. 

The Carpenter collection includes Starman, Chris- 
tine, and John Carpenter's Vampires. The suggested 
list price is $41.95. Extras on the discs are a little 
skimpy, primarily including cast bios, trailers, remas- 
tered audio tracks, and the widescreen and full-screen 
versions. Its biggest treat is an audio commentary by 
Carpenter on the Vampires selection. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


1 

i 


WKS ON CH 


TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


Year of 
Release 


Rating 


Suggested 
UstPrice 










— NO. 1 










1 


i 


4 


THE EMPEROR'S NEW GROOVE 


Wall Disney Home Vtdeo 

Buena Vista Home Entertainment 21638 


Animated 


?M0 


G 


2699 


2 


6 


3 


MISS CONGENIALITY 


Warner Home Video 18976 


Sandra Bullock 


2000 


PG-13 


22 98 


3 


4 


10 


GLADIATOR 


DreamWorks Home Entertainment 
86026 


Russell Crowe 


2000 


R 


19.98 


j 


2 


4 


PLAYBOY'S 2001 PLAYMATE 
OF THE YEAR 


Playboy Home Video 

Un /ersa Mus c & V dec Dist. 0888 


Brande Roderick 








c 
9 


5 


7 


PLAYBOY 2000-THE 
PARTY LUNIINULb 


Playboy Home Video 

Universal Music & Video Dist. 0886 


Various Artists 








b 


3 


4 


FARSCAPE: VOLUME 3 


A.D.V. Films 003 


Ben Browder 
Claudia Black 


200 1 


NR 


14 98 


1 


35 


3 


PEARL JAM: TOURING BAND 2000 


Epic Music Video 

Sony Music Entertainment 54010 


Peart Jam 


200) 


NR 


19.98 


o 

0 


11 


8 


FARSCAPE: VOLUME 2 


A.D.V. Films 002 


Ben Browder 
Claudia Black 


'W. 


NR 


14.98 


9 


17 


2 


RANMA 1/2: VOL. 1 


Viz Video 

Pioneer Entertainment 7203 


Animated 


2001 


NR 


24.95 


10 


7 


5 


ESCAFLOWNE: VOL. 5-PARAOISE 

AND PAIN 


Bandai Entertainment 
Pioneer Entertainment 71147 


Animated 


?KT 


NR 


199B 


11 


10 


5 


THE PRODUCERS 


MGM Home Entertainment 100157 


Zero Mostel 
Gene Wilder 


]%8 


PG 


14.95 


12 


25 


2 


CARMAN: THE CHAMPION 


GoodTimes Home Video 81 199 


Carman 


2001 


PC 13 


1995 


13 


30 


22 


THE SOPRANOS: THE 
COMPLETE FIRST SEASON 


HBO Home Video 

Warner Home Video 99335 


James Gandolfini 
Lorraine Bracco 


20OD 


NR 


99.92 


14 


NEWO 


SEX AND THE CITY: 
THE COMPLETE SEASON 


HBO Home Video 

Warner Home Video 99248 


Sarah Jessica Parker 
Kirn Cattrall 


2001 


NR 


49.98 


15 


16 


9 


MARY-KATE & ASHLEY: 
WINNING LONDON 


Dualstar Video 

Warner Home Video 37332 


Mary- Kate & 
Ashley Oteen 


2001 


Nfi 


19.96 


16 


9 


12 


MEET THE PARENTS 


Universal Studios Home Video 86032 


Ben Stiller 
Robert De Niro 


2000 


PG-13 


22 96 


17 


28 


2 


MISSION: IMPOSSIBLE 2 


Paramount Home Video 334873 


Tom Cruise 


2000 


PG-13 


1495 


18 


12 


8 


102 DALMATIANS 


Walt Disney Home Video 

(ii.f=rn V sta H[;-tk> [ nVt'snr i'"! 


Glenn Close 


2000 


G 


2499 




13 


3 


RETURN TO ME 


MGM Home Entertainment 1001071 


David Duchovny 
Minnie Driver 


2000 


PG 


1995 


20 


8 


7 


BIG MOMMA'S HOUSE 


FoxVideo 2000779 


Martin Lawrence 


2000 


PG-13 


14.98 


21 


27 


41 


THE SILENCE OF THE LAMBS 


MGM Home Entertainment 207746 


Jodie Foster 
Anthony Hopkins 


1991 


R 


994 


22 


37 


6 


PRINCESS MONOKE 


Miramax Home Entertainment 

Buena Vista Home Entertainment 64312 


Animated 


2000 


PG-13 


19.99 


23 


20 


4 


CANDY 


Anctwr Bay Entertainment 1 1025 


Ewa Aulm 
Richard Burton 


1968 


1 


: >i 38 


24 


24 


7 


CLEOPATRA 


FoxVideo 2001482 


Elizabeth Taylor 
Richard Burton 


1963 


NR 


! '1 38 


25 


18 


5 


THE PATRIOT 


Columbia TriStar Home Video 05702 


Mel Gibson 


2000 


R 


19.95 


26 


15 


9 


REMEMBER THE TITANS 


Walt Disney Home Video 

Buena Vista Home Entertainment 21651 


Denzel Washington 


2000 


PG 


19.99 


27 


NEW*- 


THE VIRGIN SUICIDES 


Paramount Home Video 338173 


Kirsten Dunst 
James Woods 


2000 


R 


1998 


28 


23 


34 


ERIN BROCKOVICH 


Universal Studios Home Video 65710 


Julia Roberts 
Albert Finney 


2000 


R 


1498 


29 


26 


12 


LOVE & BASKETBALL 


New Line Home Video 
Warner Home Video 5064 


Omar Epps 
Sanaa Lathan 


2000 


PG-13 


19 98 


30 


19 


9 


RUGRATS IN PARIS: THE MOVIE 


Nickelodeon Video 

Paramount Home Video 336723 


Animated 


2000 


C 


24 95 


31 


NEW ► 




r ox video *:UUUDy 


Anthony Hopkins 
Jessica Lange 


2000 


1 


1995 


32 


29 


19 


tuc i ip i u cuniic Tm ida 
1 nt UK m SlVlUrVt IUUK A 


Eagle Vision 

Red Dislnbubon 30001 


Various Artists 


2000 


NR 


1995 


33 


34 


2 


UAI 1 r\\u UAM 

MULLUW MAN 


Columbia TriStar Home Video 04956 


Kevin Bacon 
Elisabeth Shue 


2000 


R 


1495 


34 


36 


17 


DINOSAUR 


Walt Disney Home Video 

Buena Vista Home Entertainment 21575 


Animated 


2000 


PG 


26.99 


35 


38 


12 


THE LITTLE VAMPIRE 


New Line Home Video 
Warner Home Video 5162 


Jonathan Lipnicki 


2000 


PG 


1996 


38 


RE-ENTRY 


THE MUMMY 


Universal Studios Home Video 84760 


Brendan Fraser 
Nsnl-H Weis; 


1999 


PG-13 


22.9B 


37 


22 


10 


PLAYBOY: PLAYMATES ON 
THE CATWALK 


Playboy Home Video 

Universal Music £ Video Dist. 0885 


Various Artists 


:coi 


NR 


19.98 


38 


21 


4 


CENTER STAGE 


Columbia TriStar Home Video 


Amanda Schull 
Zoe Saldana 


2000 


PG-13 


14.95 


39 


14 


5 


SCARY MOVIE 


Dimension Home Video 

Buena Vista Home Entertainment 21371 


Anna Fans 
Jon Abrahams 


2000 


« 


19.99 


40 


3? 


2 


FREQUENCY 


New Line Home Video 
Warner Home Video 5057 


Dennis Qua id 
Jim Caviezel 


2000 


PG-13 


14 98 
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TITLE MinrJ 


Label 

Distributing Label. Cn t3lop Nurnber 


Principal 
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— 


No. 1 ^ 




1 


1 


■1 


FINDING FORRESTER IPC, 1 i. 


Columbia TriStar Heme Video 


Sean Con:, pry 


2 


1 


2 


WHAT WOMAN WANT (PG-13) 


Paramount Home Video 338383 


Vel Gibsrvi. 
Helen Hunt 


3 


? 


10 


ALMOST FAMOUS IH) 


DreamWorks Home Entertainment 


Pi fyCrudup 


4 


17 


2 


QUILLS (R) 


FoiVideo 2001765 


Geoffrey Rush 
Kale Wmsiet 


5 


9 


6 


BILLY ELLIOT (R) 


Universal Studios Home Video 
87112 


Jamie Bell 

| .I,,-. ,|',. f[ 


6 


3 


3 


MISS CONGENIALITY (PG-13) 


Warner Home Video 18976 


Sandra Bullock 


7 


NEW ► 


BEST IN SHOW (PG-13) 


Warner Home Vtdeo 18951 


Eugene Levy 
Catherine O'Haia 


8 


8 


10 


WONDER BOYS (R) 


Paramount Home Video 332613 


Michael Dixipai 
Tafcey Maguire 


9 


12 


6 


MEN OF HONOR (R) 


FwVifleo 2001670 


Robert De N ro 
Cuba Go'ding, Jr. 


10 


10 


1Z 


MEET THE PARENTS IPG 131 


Universal Stud«os Home Video 

86032 


Sen SI llr 
Rotel De N.ti 


11 


16 


3 


ALL THE PRETTY HORSES (PG-13) 


Caiumsxa TnStar Home Video 
04150 


Matt Damon 

Pcwtope Cruz 


12 




PAY IT TOWARD (PG-13) 


Warner Home Video 6799 


Kewin Spaeey 
Helen Hunt 


13 


14 


6 


BOUNCE (PG-13) 


Mirjmai Home EntetlBinmerit 

Ekjena Vista Heme Entertairvnenl 2 1 742 


Ben Affleck 
ri*'i I'ot" Paitrow 


14 


n 


10 


THE CONTENDER IR) 


DreamWorks Home Entertainment 
87808 


Joan Allen 
Jefl ■ ■ 


15 


N C W ► 


ANTITRUST IPG -13) 


MGM Home Entertainment 

1 W1865 


Ryan Ptiillippe 


16 


6 


8 


CHARLIE'S ANGELS (PG-13) 


Columbia TriStar Home Video 
05736 


Cameron Diaz 
Drew Bamiwe 


17 


7 


2 


UTTLE NICKY (PG-13) 


New Line Home Video 
Warner Home Video 5160 


Adam Sandler 


18 


20 


9 


DANCER IN THE DARK IR) 


New Line Home Video 
Warner Home Video 5198 


B ■ ■■ 


19 


11 


5 


SPACE COWBOYS (PG-13) 


Warner Home Video 18722 


Oth Eastwood 
hmrft) Lee Jones 


20 


15 


1 


REMEMBER THE TITANS (PG) 


Walt Disney Home Video 

Buwa Visla Heme Entertainment 2 1 736 


Deniel Washington 



aj> IRMA ho -a certification for a minimum of 125,000 units or a dollar volume of S9 million at retail for theatrically released 
programs, or of at least 25,000 umts and $1 million at suggested retail tor norrlheatncal titles. Q IRMA platinum oertmcatxirt 
tor a minimum sate of 250,000 umts or a dollar volume ot $18 million art retail for theatrically released programs, and of at 
least, 50,000 units and S2 million at suggested retail ft* rwntheatncal titles. C 2O01. B-iirjoard/BPI Communications. 
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• RlAA gold cert, tor sales ot 50.000 units or $1 million in sales at 
retail. ♦ IRMA gold certification for a minimum of 1 25.000 units or a 
SI million at suggested retail tor nontheatneal titles. IRMA platinui 
theatrically released programs, and of at least, 50,000 units and $2 



retail. A RlAA platinum cert for sales of 100.000 units or $2 million in sates at Suggested 
dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and 
certification for a minimum sale of 250.000 units or a dollar volume of $18 million at retail lor 
rll>on al suggested retail for nontheatneal titles. 2001 . Billboard/BPI Communications. 
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UJ 

5 
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COLLECTED. COMPILED. ANO PROVIDED BY * 

TITLE (Pro) ^ .. 

Distributing Label, Catalog Number 


Principal 
Performers 










No. 1 




1 


NEW* 


VERTICAL LIMIT li t 13 


Columbia TriStar Home Video 


Chris ODonrrefl 
■ ■'■ i 


2 


NEW* 


DUNGEONS I DRAGONS 

■:FG 13: (74 90 


New Line Home Video' 
Warner Home Vtdeo 5245 


Justin a 1 1,1 1 

Marlon Wayans 


3 


1 


3 


WHAT WOMEN WANT (PG-13) (29.99) 


Pararraunt Home Vrfeo 338384 


Mei GJtaon 

Hc«n Hunt 


4 


2 


4 


MISS CONGENIALITY (PG-13) (26.981 


Warner Home Video 18976 


Sandra Bulkx* 


5 


3 


i 


THE EMPEROR'S 

NEW GROOVE , ' ■ 


[■■:■-, Ht'-i? , 1- 

tlufna Vi^.i H^rc Fr;erainrT-^* ,?1617 


Animated 


6 


NEW* 


SEX AND THE CITY: THE COMPLETE 

SECOND SEASON V. 4- it: 


HBO Home Video: 

Viarner Home VidKi "3*)?48 


Saran Jessica Parher 
Kim Cattrall 


7 


NEW* 


BIG TROUBLE IN LITTLE CHINA 
(SPECIAL EDITION) (PG 13) (26 9)31 


FoxVideo 2001*38 


Kurt Russell 


8 


4 


2 


PAY IT FORWARD (PG-13) (24.98) 


Wamer Home Video 18877 


Kevni Spaeey 
K-len Hjnt 


9 


S 


2 


TORA! T0RAI TORA! 

ISPECIAL EDITION) IG: 124 9!) 


FoiVideo 200131 7 


Jason Robards 
Martin Balsam 


10 


NEW* 


REQUIEM FOR A DREAM 

(DIECTOR'S CUT) IIP.) (24.91) 


Artisan Home Eiitertairxnent 


Ellen Burslyn 


11 


10 


?! 


GLADIATOR (R) (29 9!) 


DreamWorks Home Entertainment 


Russell Crowe 


12 


5 


5 


THE MUMMY-THE NEW 
ULTIMATE EOITION r G l i: 139 98) 


universal Studios Home Video 
21268 


Brendan Truer 

Ra.-^i V.'f. i.- 


13 


9 


5 


FINDING FORRESTER IPG 13) (24 95) 


Columbia TnStai Home Video 
05989 


Sean Conner/ 
h ::• ■: L'-H.',. 


14 


11 


7 


MEN OF HONOR ID) (29 98) 


FoaVOeo 2001665 


Robert De Niro 
Cuba ii i «; Jr 


15 


13 


9 


CHARLIE'S ANGELS: SPECIAL 
EDITION PC 131 12) 96) 


Columbia TnStar Home Video 
060 17 


Cameron Diaz 


16 


l:' 


5 


LITTLE NICKY IPG 131 (24 91) 


New Line Home Video 1 
Wamer Home Video 5160 


Adam Sandier 


17 


16 


? 


REMEMBER THE TITANS IPG) 129 99) 


Wall Disne> Home Veto 1 

Buena Vista - ■<■•■ vs - • .'':"!■'; 5 


Deruel Washington 


18 


7 


2 


ANTITRUST IPG 13) 124 98) 


MGM Home Entertamnvent 
1001867 


Ryan Ptiillippe 

Tim fiobtxrs 


19 


6 


; 


BEST IN SHOW (PG-13) (24 981 


Warner Home Video 18951 


Eugene Levy 
Cr!' ne O'Hara 


20 


15 


t. 


SPACE COWBOYS (PG-13) 128.98) 


Warrer Heme Video 1B722 


Clint Eastivood 
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Warner Marks 'Wonka' Anniversar y, Preps 'Tubbies' DVD 

Wonka -RAMA: Could it ri al- Chocolate Factory, a handful of I ^^^^^^^^^■■■■Ml performing "Green Tambour- the series has sported all these 



fONKA-RAMA: Could it real- 
ly be 30 years since the premiere 
of the much-loved children's film 
Willie Wonka & The Chocolate 
Factory? It could be, and it is. 
And Warner Home Video is 
throwing a suitably lavish pro- 
motion for the Aug. 28 anniver- 
sary VHS/DVD release of the 
film. Both VHS ($19.98 suggest- 
ed retail price [SRP]/$14.95 min- 
imum advertised price [MAP]) 
and DVD ($24.98 SRP/ $19.95 
MAP) include a new documen- 
tary, Pure Imagination: The 
Making of Willy Wonka & The 
Chocolate Factory, featuring 
interviews with Gene Wilder, 
who played the title character, 
and the actors who portrayed the 
rambunctious kids who visit the 
titular factory. 

Promotional partners with 
Warner Home Video include 
Tony's Pizza, Coca-Cola, and Am- 
erica Online. Tony's is sponsoring 
"The Golden Pizza" sweepstakes, 
in which five grand-prize winners 
will receive trips to Warner Bros. 
Studios in Burbank, Calif. The 
sweepstakes will be promoted via 
a full-page free-standing insert 
(FSI) Aug. 26, reaching 25 million 
homes. The video itself will be fea- 
tured on more than 15 million 
pizza boxes; a 55-cent coupon good 
toward purchase of a Tony's Pizza 
will be packed in every video and 
DVD package. As for Coca-Cola, 
consumers who buy a 12-pack of 
Coke at any Exxon or Mobil gas 
station can win a home theater 
system and 25 Warner Home 
Video DVDs. Plus, each 12-pack 
will offer a $3 rebate on the Willy 
Wonka DVD. 

AOL is sponsoring its own 
sweepstakes called "The On- 
screen Golden Ticket." (In the 
movie, based on Ronald Dahl's 
peerless book Charlie and the 



Chocolate Factory, a handful of 
lucky children win a visit to the 
fantastical Wonka Chocolate 
Factory via a sort of instant-win 
promotion, involving a golden 
ticket randomly packed in 
Wonka candy bars). The grand 
prize is, appropriately enough, a 
year's supply of candy. AOL is 
also providing a main-page link 
to the sweepstakes and movie 
Web site, as well as video and 
DVD giveaways, and video expo- 
sure on its Kids Only and Par- 
enting online channels. 

Warner Bros. Online is offering 
the official Willy Wonka Web site, 
giving away video and DVD copies 
of the film, and running its own 
online sweepstakes. 

DlGITAL TUBBIES: In more 
Warner news, Tinky Winky, 
Dipsy, Laa-Laa, and Po will 
make their DVD debut Aug. 28, 
with the Warner Home Video/ 
PBS Kids Home Video release of 
Baby Animals. This new Tele- 
tubbies title will also be avail- 
able on VHS, priced at $12.95 
($9.95 MAP; the DVD will be 
$19.98, with a $14.95 MAP). 
Warner is emphasizing the edu- 
cational side of the enduringly 
popular preschool TV series 
Teletubbies by including in the 
DVD such special features as an 
interview with the series' cre- 
ators, which discusses the ways 
in which watching the Teletub- 
bies allegedly strengthens the 
language and cognitive skills of 
its pint-sized audience. Plus, 
Warner is sweetening the pot 
for retailers by offering a $5 
mail-in rebate for consumers. 
Single-unit order date is July 31, 
with merchandiser orders due 
by July 24. 

In the 70-minute Baby Ani- 
mals, the four Teletubbies take 




Night Date. Nicolas Gonzalez from TV's Resurrection Blvd. and Eva Lon- 
goria from soap opera The Young and the Restless were on hand to kick off 
the DVD/VHS release of the acclaimed drama Before Night Falls May 22 at 
the Conga Room in Los Angeles. The New Line Home Entertainment title is 
based on the posthumously published memoir by Cuban poet Reinaldo 
Arenas. The event was co-hosted by Amnesty International. 



by Afoira McCormick 

care of a lamb, a butterfly, and 
a dog. Included in the 39 min- 
utes of DVD extra features are 
live-action inserts titled "Come 
and See," in which kids around 
the world acquaint viewers 
with such animal babies as a 
calf, lambs, piglets, chicks, 
swans, and penguins. Also 
found on the DVD is a musical 
montage spotlighting the Tele- 
tubbyland rabbits, which, 
according to a Warner spokes- 
woman, were previously the 
only animals shown on the Tele- 
tubbies series. 

The interview with Tubbies 
creators Anne Wood and An- 
drew Davenport is aimed at 
caregivers as well as parents, 
acknowledging that much of the 
viewing of Teletubbies is done 
by tots in the company of their 
daycare providers. Wood and 
Davenport point out specific 
ways in which the series empha- 
sizes movement, patterns, lan- 
guage, and music, to the cogni- 
tive benefit of little ones. The 
segment also includes scenes 
from five of the top-selling Tele- 
tubbies videos. 

To promote Baby Animals, 
Warner is launching a yearlong 
national marketing and adver- 
tising campaign. Print ads will 
appear in People, Parenting, 
Parents, Child, and Baby Talk, 
spotlighting the $5 mail-in 
rebate, which will be offered to 
consumers who purchase Baby 
Animals (on VHS or DVD) in 
conjunction with another Tele- 
tubbies title. Cross-promo- 
tions will include the rebate 
offer being featured on pack- 
ages of Teletubbies Valentine's 
Day cards by American Greet- 
ings, in the first quarter of 
2002. 

Reading, writing, and 

'RECESS': Disney has chosen a 
curious time to premiere the 
video and DVD versions of its 
recent theatrical release, Re- 
cess: School's Out. The Walt 
Disney Home Entertainment 
title, which is about a group of 
kids and teachers trying to 
thwart a fiendish plot to do 
away with summer vacation, 
goes to retail Aug. 7 — just a few 
weeks before school starts up 
again. In any case, the animat- 
ed feature took in $36 million at 
the box office, and spotlights 
the voices of James Woods, 
Dabney Coleman, and Melissa 
Joan Hart; a not-to-be-missed 
musical extra on both versions 
is a video of Robert Gonlet 



performing "Green Tambour- 
ine," the 1967 psychedelic-bub- 
blegum single by one-hit won- 
ders the Lemon Pipers. (Walt 
Disney Records artist Myra is 
also featured in a video, doing a 
cover of "Dancing in the 
Street.") VHS is priced at 
$24.99, and DVD at $29.99. 

Also upcoming from Disney is 
the video/DVD release of The 
Book of Pooh: Stories From the 
Heart, which unveils a new look 
for Disney's durable Winnie the 
Pooh franchise. Replacing the 
standard pen-and-ink animation 



Billboard, 



the series has sported all these 
years is a combination of pup- 
petry and computer animation. 
The $29.99 DVD offers extras, 
including "When Pooh Was Very 
Young" (the history and origins 
of Pooh Bear), a connect-the- 
dots game, a puzzle, and charac- 
ter-bio pages. VHS is priced at 
$24.99. Stories From the Heart, 
which includes six original 
songs, was produced and devel- 
oped by Mitchell Kriegman, 
creator of the popular Disney 
Channel TV series Bear in the 
Big Blue House. 
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1 


1 


5 


MARY-KATE & ASHLEY: WINNING LONDON 

Dualstar Video/Warner Home Video 37332 


2001 


19.96 


2 


13 


2 


THE EMPEROR'S NEW GROOVE 

W-3lt 1 ■ i H r| iTi'"" Vi "1r"- - L,'p.i jr'.fi ^ v' ,r -l-i Hen," 1 F nV"'r" ■!! n ^""""".r 


2000 


2199 


3 


9 


5 


RUGRATS IN PARIS: THE MOVIE 

Nickelodeon Video/Paramount Home Video 336723 


2000 


24.95 


4 


12 


2 


DIGIMON 5: BATTLE WITH PIEDMON 

FoxVideo 2001480 


2001 


1491 


S 


10 


14 


MARY-KATE I ASHLEY: OUR LIPS ARE SEALED 

Dualstar Video/Warner Home Video 37236 


2000 


19.96 


S 


2 


5 


VEGGIE TALES: LYLE.THE KINDLY VIKING 

Big Idea'lyrick Studios 2137 


2001 


12.99 


7 


17 


14 


FANTASIA 2000 

Walt Disney Home Video/Buena Vista Home Entertainment 20859 


1999 


2699 


8 


3 


4 


THE POWERPUFF GIRLS: TWISTED SISTER 

Warner Home Video 1 729 


2001 


1195 


9 


11 


43 


INCREDIBLE ADVENTURES OF WALLACE It GROMIT 

BBC Video/Warner Home Video 1510 


199E 


1999 


10 


4 


8 


DIGIMON: THE MOVIE 

FoxVideo 2001 138 


2001 


19.91 


11 


> 


4 


THE POWERPUFF GIRLS: BOOGIE FIGHTS 

Warier Hon-e V<dt-o ". 72-1 


2001 


1495 


12 


6 


7 


LADY AND THE TRAMP II: SCAMP'S ADVENTURE 

Walt D-sney Home Video/Buena Vista Home Entertainment 21226 


2001 


2699 


13 


5 


3 


JOSIE AND THE PUSSYCATS-THE MELODY MEMORY MIX-UP 

Warner Home Video HI 762 


2001 


1495 


14 


7 


9 


BATMAN BEYOND: RETURN OF THE JOKER 

Warner Home Video 18173 


2000 


1996 


15 


15 


11 


THE ROAD TO EL DORADO 

DreamWorks Home Entertainment 83669 


2000 


2499 


16 


u 


20 


THE TIGGER MOVIE 

Walt Disney Home Video/Buena vista Home Entertainment 19946 


2000 


2499 


17 


23 


22 


MARY-KATE It ASHLEY: GREATEST PARTIES 

Dualstar VtdeaWarner Home Video 56520 


2000 


14.95 


18 


NEW ► 


BLUE'S CLUES: PLAYTIME WITH PERIWINKLE 

Nickelodeon Video/Paramount Home Video 839943 


2001 


1295 


19 


20 


22 


MARY-KATE & ASHLEY: SCHOOLDANCE PARTY 

Dualstar Video/Warner Home Video 56501 


2000 


14.95 


20 


22 


10 


VEGGIE TALES: ESTHER, THE GIRL WHO BECAME QUEEN 

Big IdeaAynck Studios 2 1 39 


2001 


12.99 


21 


25 


18 


THE LITTLE MERMAID II: RETURN TO THE SEA 

Walt v Home Video/Buena Vista Home Entertainment 19680 


2000 


26.99 


22 


18 


14 


POKEMON: THE MOVIE 2000 

Warner Home Video 18620 


2000 


22.96 


23 


RE-ENTRY 


TARZAN 

Walt Disney Home Video/Buena Vista Home Entertainment 15799 


1999 


26 99 


24 


19 


14 


THE POWERPUFF GIRLS: BIRTHDAY BASH 

Warner Home Video 1658 


2000 


14.95 


25 


14 


21 


BUZZ UGHTYEAR OF STAR COMMAND: THE ADVENTURE BEGINS 

Watt Disnr-y Home Video/Buena Vista Home Entertainment 19751 


2000 


2499 



♦ IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. 0 IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for nontheatrical titles. ©20(51, Billboard/BPI Communications. 
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CDs . CDdOV • aw • SWAPS} CDs • AUDIO CASSETTES 

NEED CDs? 

the choice is 



DISC & T>PC^^ 




ience for over 30 years. 

-880-0073 

www. crystalclearcds. com 

DOTAL MASTERING • ART DE9GH • PWTtNG • PACKAGING 



Call: 1-800-223-7524 Today! 

Fax all ads to: 644-654-4798/99 

Ads now appear online 
^ fo r one low price! J 

OVER 15 MILLION PAGE HITS A MONTH! 

www.billboard.com 



Enormous 
Exposure. 



Remarkable 
Results. 



Billboard 

CLASSIFIED 



46 PRODUCTIONS 

25 CDRs • $45.00 / 50 CDRs - $88.00 
100 CDRs - $150.00 / 200 CDfU $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR RMMter 
Includes CDR jewel box 
w/text printing on CD label 
Add $35 for other digital master, 
$55 for analog master 
Otters must be prepaid Stopping not inducted 

42 W 557 Htwk Circle, St Charles, IL 60175 
Tel (804)) 850-5423 Email: info.a46p.com 

Visit our Web Pig« at Ml p: ww. i6p.com 



SF VIDEO 



Volume Video Duplication 
CD/DVD Replication 
Printing, Packaging, Fulfillment 

At Very Good Prices 
Call For Free Custom Quotes 
800-545-5865 
www.sfvideo.com 



CD & DVD 

MANUFACTURING 
FACTORY DIRECT 

Absolute 
Lowest Rates! 

From a thousand to a MILLION! 
Call: 310-727-0753 Fax: 310-727-0752 
e-mail: jgreliedvt3000.com 



BETTER QUALITY-LOWER PRICES! 
1000 Retail Reody CDs- $1220 

Creative Sound 
(©) (800) 323-PACK 

http://csoundcorp.com 



DUPLICATION/REPLICATION 



On REPLICATION - 

\j LI Complete Packages! 

4/4 Color Printing, BOTH SIDES Booklet & Tray Card, 
from your electronic art (no film needed!) - no extra cost! 

Best Price, Best Service - and everything is made in our factory! 
Fret Catalog: (800) 455-8555 •** ed@europadi:li.tom 

EUROP ADISK.LLC uyww.europadisk.com 



WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 


Mil 1 


llll $1249 

INCtUDES: ORIGINATION • FULL C0101 4 PACE I0OKLET* 
(INSIDE I1WI and 4-C0L0I TRAY CARD* • 
2 C01CM LABEL IMPRINTING- • 
JEWEL BOX I SHRINK WRAP • QUICK TURNAROUND 
1 * Iton ytw pimt-ttady Mm fw (Ante! total 
A« Hit OUR f Hi MC-CHUIU 


CD PACKAGE: $975 J 

INCLUDES: 0>IGIIM!ION • 1 (0101 1 PAW SOOKIfT flj 

AND TRAY CARD' • t COLO! CD LABEL* 
• JEWEL BOX « SHKINK WKAP • OUIU TUtHAIOUNO ™ 

* km /am ^t m, Ma f.n ImtCf total 


n|i7f@) Rainbo Records and Cassettes "EE 

m8 Berkeley St.- S»-IM Monica, CA ,0404 ■ (110) S29-147A • 



www.digitalforce.com 

DIGITRL FdRChT 

TOTAL CD, CDR, CD-ROM, DVD, * CASSETTE PRODUCTION 212-252-9300 In NYC 



1 877 DISC-USA n fi m itie POWER ot Excellence 



S SERVICE 



1 877 TO-BUY-CDS 



FU-CUREDiX mi D\A 



HUGE SELECTION 

516-771-1935 or PACKAoma/ 
WWWJUTUREDISK.COM oraom ( ( \J 

uom hmmb gw MjjHg rem 



CD/DVD DUPLICATION TLEPLICATTON 
VHS s CASSETTE DUPLICATION 
BUSINESS CARD CD PRODUCTION 
WEB DESIGN ft HOSTING 

CD & DVD RECORDABLE MEDIA 
COMMERCIAL PRINTING 
DUPLICATION EQUIPMENT 
SHORT RUNS A DJ*8 
ARE WELCOME 

1000+ RETAIL READY CD'S 
CALL FOR BEST 
QUOTES 



FAST TURN AROUND 
NEW CRYSTAL CD-R (FOR SHORT RUNS) 
QUALITY USA MADE MEDIA 
DISTRIBUTION ON 
-AMAZON.COM 
CDKOW.COM 
-ORCHARD, ETC. 

LICENCING FOR COMPELATIONS 

ALL HIGH QUALITY 
USA MADE PRODUTS 
1000 BULK CD'S: 
$0.55 u 



' »RICt MKS NOT tNCLUM ARTWORK OR S£TUT> TUS' 



DUPLICATION/REPLICATION 



COMPACT DISCS - 6O0 EACH 



ITS A BETTER DEAL! 


ADD IT UP" 


1.000 CDs 


600.00 


1.000 jewel/Wrap 


250.00 


1.000 2-Pg Book/Tray 


240.00 




S 1.090 00 


from your CD-Rcody Master 


& Prim Ready fit 





NATIONAL TAPEhjT) 

CORPORATION 

1 1 10 48lti A.e North - HaiMle. Til 37209 

1 -8QO-874-4174 

Dtgilat Mattering Serf lw Digilol Audio 

Duplication Computer Gcapbia 2jM 



SAME DAY SERVICE! 

(on short run CD ft Cassette copies) 



DUPLICATION/ 
REPLICATION 



Offline wm mm 

WOffLO CLASS QUA LIT* CO ft OVO HEPUCATION 



500 CDs = $ 999 
1000 CDs = $1229 



300 FULL COLOR 11x17 POSTERS 

S£ ONLY $99 35 

With Your CD/DVD Packia* 

WSSU3L 



- FREE Well PaijK m'tuuiiil 1.11.1)1111 

" - FREF Third Color oh lO.jgcg 
W- FREE Claar T»i*yH 

-3P - FRE T Oe-.,,|*, Kil 




(800) WAVE CD-I 



WWW.THIRDWAVEMEDIA.COM 




•Fast Turnaround 
•Custom Printing & 
Packaging 
•CD copier equipment & 
blank CDR media. 

S i s nceu ' n 800.426.0247 

www.prlneetondise.eom 




Looking for a 
record deal ?? 



jet itie ieco'0 deal you <ire loohing 'o rl Guar- 
anteed Servco Can now to receive vour 
FREE i 



Talent 2000 
800-499-8898 



P 



www.ntdc.com 



PUBLICITY 
PHOTOS 



:ITV 



PRINT! 



t IT HOOH* £l MEn ON HJ AW. SATIN GLOSS MPER • 



l'KTTRES 



B&W 

8x1 0 s 
500 - '80 
1000 - '108 

B&W 
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T-SHIRTS 



T-SHIRTS 
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BUY DIRECT! davidkla.com 
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Fax (609) 8 
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IM.YiiLPs ■ 12" • 45s 



LTD. ED. 7 ' BOX SETS • Picture Discs • Color Vinyl 
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best prices ever! FREE CATALOGS!, 

Wholesale only. 
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2324 Haverlord Road • Ardmore. PA 19003 
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RecordTrak 



inventory Management 
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800-942-3008 
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VINYL PRESSING 
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$$ NEED CASH $$ 

TUNES CD'S WILL PAY TOP DOLLAR FOR 
NEW AND USED CD'S OR DVDSIWE BUY 
COLLECTIONS, CLOSEOUTS 8 LIQUIDATIONS! 
MARLTON: 856-983-2566 
HO BOK EN, 201453-3355 
TURNERS VI LLE: 856-2274)558 

V0ORHEES: 856-782-3733 
INTERNET: www.turMSCds.com 



Production Manager 

Suburban New Jersey independent 
record label seeks a vital cog. You 
will oversee the manufacturing proc- 
ess and the creation of marketing 
materials Position requires superior 
organizational and communication 
skills. Music industry experience a 
big +. 

Please fax resume: 201-666-5444 



TOP $ PAID 

FOR: CD'S, LP'S, CASSETTES, 
VIDEO'S, & DVD'S 
Call {201)567-4614 
Fax {201)567-4288 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 
TO THE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 



The worlds' leading Independent Dance Music label is seeking a PR/Pn>motaORs Executive and 
a Licensing/Ex ploitation Executive for their New York Office. 

PlVPrornotions Executive - At least two years experience in records and music publicity and 
promotions. Must have good contacts in mainstream and commercial music and lifestyle press and 
have a passion for dance music Responsible for coordinating PR and promotions for all label 
projects including coordinating touring, album releases, single releases and corporate PR 

Licensing/Ex pbitaticin Executive - You will have at least one years experience in record company 
licensing and have a working knowledge of basic contracts. You must be well organized, thorough and 
able to handle real volume of work with case. Responsibilities include licensing in 
dance music repertoire for compilation albums, third party licensing of repertoire and general ex- 
ploitation for TV and Film. Ideal candidate will have experience of TV synchronization and creative 
exploitation. 

Kmail resume to: aguycalledguv@yahoo.coni or Call 917-279-1291 



Sates Position 
Music Video Distributors, Inc. 

Is hiring experienced sales representa- 
tives. Applicants must have excellent 
computer/communications skills, deter- 
mination, attention to detail. Postion in- 
volves acquiring new accounts and serv- 
icing existing accounts Highly competitive 
compensation, benefits and bonus 
plans Relocation required. Please send 
resume to; 

Michael DeMonte, Sales Manager 

Music Video Distributors 

Box 280 
Oaks, P.A. 19456 

Fax: (610>650-9102 

mike@muslcvideodlstrtbu1ors.com 



EXECUTIVE 
ASSISTANT NEEDED 

General Manager ot major record label 
seeking well-organized individual to assist 
in fast-paced NYC environment Strong 
communication skills and computer expe- 
rience are a must. General knowledge ol 
music industry required Salary S50K + 
OT and benefits 

Phmm tend resume with cover latter to 
Labeljob@hotmall.com 



DIRECTOR OF 
SPECIAL PROJECTS 

Independent Entertainment Company seeks 
Director of Special Projects. The ideal candidate 
will have at least 3 years progressive 
experience with special product sales in a 
record company or music distribution. You 
will be responsible for developing and managing 
marketing and sales strategies, under 
the direction of the Vice President ol Special 
Projects You must have an established client 
base and possess excellent presentation and 
interpersonal communication skills. You 
should also have Ihe ability and willingness 
to work m a fast paced environment as a 
member of a small dynamic team 

It you are results oriented and 
a self-starter, please fax your resume: 
(212)727-0543 
attention Human Resources Dept. 



MUSIC & MORE 

Sawy SENIOR level negotiator 3-4 years expe- 
rience in licensing music, clips etc for expanding 
rights clearance agency. We license rights 
tor music, film & TV clips, photos, celebrities 
etc. Small company 

Fat rtMM tt smm « mmrsn 



BRAZIL'S FALAMANSA BEATS ODDS 



(Continued from ixige &4) 

ing provided by Abril Music 
(currently Brazil's biggest inde- 
pendent record company), Deixa 
started to climb the charts. And 
the album has showed no signs of 
slowing down. In fact, Deckdisc 
projects that Deixa will sell 
more than 1.3 million copies by 
the end of this semester, which 
is almost a miracle considering 
two additional obstacles it has 
faced — a retracted market and 
an economic crisis. 

"The most interesting thing is 
that in the beginning none of 
the tracks were played by radio 
stations. Even so, the album 
managed to sell 300,000 copies," 
says Monica Ramos, president 
of Deckdisc. 

Tato, author of such Dexia hit 
singles as "Rindo a Toa (Laughing 
at Joy)" and "Xote dos Milagres 
(Xote of Miracles)," says, "Of 
course, every artist hopes the best 
for his job. But this situation 
beats the most optimistic dream. 
Forro had been mistreated, seen 
as bad music. This was an offense 
to such an important part of 
Brazilian culture." 

For Deckdisc, Falamansa is 
only the tip of the iceberg. The 
label plans to issue new releases 



from new signees and veteran 
forro groups Trio Nordestino and 
Trio Virgulino. Both boast influ- 
ential careers that span more than 
20 years. 

"This forro scene has been 
observed for a long time," says 
Ramos. "But the genre was left 
behind by other rhythms like axe 
music and pagode. Now, more 
than a fever, more than this sum- 
mer's thing, the growth of forr6 is 
an expansion of an already well- 
structured scene." 

Tato adds, "Nowadays, it's 
very easy to play traditional 
forr6. But in the (genre's] trou- 
bled times, before this boom, 
groups like Trio Nordestino and 
Trio Virgulino kept the tradition 
alive. That's why bringing their 
wonderful music to the audience 
is essential." 

Following a long series of con- 
certs and promotions, Fala- 
mansa will soon return to the 
studio to record a new album, 
which is slated to be released 
late this year. 

Tato says, "We already have 
some new material and our sec- 
ond album will be a lot like the 
first, mixing our own stuff and a 
few covers." 
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TELL THE ENTIRE 
MUSIC ENTERTAINMENT 
INDUSTRY WHO YOU 
ARE AND WHY THEY 
SHOULD DO BUSINESS 
WITH YOU! 

Now you can run a t'xicol advertisement 
m this section and on-line for only $60.00 
per mch Lei Billboard help you find your 
next job If you are out ol work and looking 
for that ideal position call me today' 

1-800-223-7524 
1-646-654-4697 
Fax - 1-646-654-4798 
e-mail - jserrette@billboard.com 



Looking for the perfect job? BILLBOARD CLASSIFIED 



NAVARRO REVEALS LIFE LESSONS ON CAPITOL BOW 

(Continued frtym page 11) 



Smith later joined the party for a 
daring revision of the Velvet Un- 
derground's "Venus in Furs." 

"After holding these songs to 
myself for a while, it felt good to 
share them with people," Navarro 
says of the set, which he conscious- 
ly split between the aggressive 
hard-rock style that he's well- 
regarded for and a more introspec- 
tive, almost psychedelic rock 
sound. "The outside feedback from 
people I respected became crucial 
to its outcome." 

With the music in place, the artist 
says he's "quite happy to let the peo- 
ple who know better" take Trust No 
One to the public. The first step in 
Capitol's marketing plan for the 
project? Position Navarro as a larg- 
er-than-life rocker. 

"He's more than simply a guitar- 
hero, and this album proves it," in- 
sists Rob Gordon, the label's VP of 
marketing. "He is wildly charismat- 
ic. And most important of all. he's 
got a point of view as an artist." 

The album was launched on May 
18, when "Rexall" was shipped to 
rock radio. The track is comple- 
mented by a music video directed by 
Honey (Rage Against the Machine, 
Crazy Town). The clip recently 
began airing on MTV. A teaser of 
"Rexall" is now posted on Navarro's 
site (davenavarro.net), along with a 
flash piece of Navarro playing the 
national anthem. 

On May 21, Capitol also launched 
a Navarro channel on upoc.com, a 
service that enables users to ex- 
change text and voice messages 
with friends and receive up-to-the- 
minute information from a cell phone 
or text pager. On May 23, Navarro 
started leaving fans personal mes- 
sages on their cell phones or two- 
way pagers every day for 10 days 



ARGENTINE TAX 

(Continued frtjm page 10} 

cern is to try to unify and lower 
other taxes that vary from one 
state to another." 

Horacio Nieto, promoter at Fen- 
ix Entertainment Group, explains 
that national touring has always 
involved hidden costs and taxes. 
"The whole situation is a true 
mess, and the negotiations that we 
began due to the 21 9f tax have now- 
turned into positive perspectives 
for clearing things up and deduct- 
ing some taxes." 

In addition to the new 21% tax, 
all concerts in Argentina pay a 12*£ 
fee to the music composers' associ- 
ation, SADAIC. If shows include 
choreography or dancing, an addi- 
tional 3% is paid to theater associa- 
tion Argentores. In addition, inter- 
national acts pay a special 359r tax 
that is levied on all foreign artists. 
Nieto says taxes add up to almost 
50% of concert revenues. 

Roberto Costa, president of con- 
cert promotion company Pop Art, 
agrees that profit margins are 
small. But he notes that ticket 
prices cannot be raised because 
music fans are also suffering a 
recession in Argentina, which has 
dragged on for almost three years. 
He concludes, "We will all have to 
crunch numbers and reconsider re- 
engineering the music business." 



about a different song on the album. 
The messages included a preview of 
that day's song. 

All of this adds up to an album that 
some retailers can't wait to get their 
hands on. "It's a killer record," says 
Marlon Creaton, manager of Record 
Kitchen, an indie outlet in San Fran- 
cisco. "It's credible, the kind of record 
that both the masses and the under- 
ground can happily support." 

Trust No One will be released 
and promoted in conjunction with 
Navarro's book, Don't Try This at 
Home (ReganBooks/HarperCollins, 
July 2), a collaboration with New 
York Times writer Neil Strauss 
that contains short stories and 
photo-booth pictures of every per- 
son who has visited the musician 
over the span of a year. 

Managed by Howard Kaufman at 
Los Angeles-based HK Manage- 
ment, Navarro plans to make per- 
sonal appearances throughout the 
U.S. in support of both projects, 
while also touring as part of the 
reunited Jane's Addiction this sum- 
mer. Navarro will play several songs 
from Trust No One during the show. 
The tour is being booked by Cre- 
ative Artists Agency. 

Interest in Trust No One is grad- 
ually building abroad, thanks large- 
ly to Navarro's recent promotional 
visit to the U.K. and various parts 
of Continental Europe. Capitol will 
release the project overseas July 2, 
with "Rexall" going to radio there 
in mid-June. 

"It's kind of cool to take a second 
to sit back and see what lies ahead 
for this little record that I've made," 
Navarro says. "It's taking on a life of 
its own, and that feels good." 

While Navarro says he's happy to 
get back into the rhythm of playing 
guitar in a band like Jane's Addic- 
tion, he's not likely to stay away 
from the solo path for long. "I now 
realize the importance of getting 
your thoughts down onto tape. I'll 
always be a guitar player. But I'm 
going to be one who has a few songs 
up his sleeve, too." 



Update 



CALENDAR 



JUNE 

June 1-3 RMX Retail Music Expo, Mc- 

Cormick Place Chicago. 800-731-6106. 

June 4, 1 8th Distinguished Artist Award 
Gala, Beverly Hilton Hotel, tos Angeles. 213- 
202-2235. 

June 4-8. Internet Security Conference, 

Century Plaza Hotel. Los Angeles. 800-798- 
2928. 

June 5. Fishing lor a Cure, benefit- 
ing the T.J. Martell foundation for 
Leukemia. Cancer, and AIDS Research. 
Cedar Creek Yacht Club. Mt. Juliet. Tenn. 
615-256-2002. 

lune 5. The Real Deal About Talent Man- 
agement, Musical Theatre Works. New York. 
516-621-6424. 

June 6. Radio-Mercury Awards. Waldorf- 
Astoria, New York. 212-681-7205. 

June 7. 14th Annual Rhythm t Soul 
Awards, presented by ASCAP. Hyatt Regency 
Hotel. Atlanta. 212-931-6750. 

June 7-10. Mervyn's Beach Bash 
2001, Hermosa Beach. Calif. 310-274- 
7800 ext. 384. 

June 1 1, Florida Heroes Awards, present- 
ed by the Florida Chapter of the National 
Academy of Recording Arts and Sciences, 
Loews Miami Beach Hotel. Miami Beach. 305- 
672-4060. 

June 11. Sixth Annual Mix L.A. Open. 
Malibu Country Club. Malibu. Calif. 415- 
227-0894. 

June 14. LIFEBeat Breakfast Saluting 
Kevin Weatherly, Century Plaza. Los Angeles. 
212-989-0300. 

lune 14, National Academy of Popular 
Music/Songwriters Hall of Fame 32nd Annu- 
al Induction and Awards Dinner, Sheraton 
New York Hotel and Towers, New York. 212- 
431-5227. 

June 14, Uth Annual T.J. Martell/Neil 
Bogart Entertainment Industry Golf Classic. 

Lost Canyon Golf Club. Simi Valley, Calif. 310- 
358-4970. 

June 19, BET Awards, Pans Hotel, Las 
Vegas. 202-608-2000. 



LIFELINES 



BIRTHS 

Boy, Benjamin Andres Tadashi, to 
Jodi and Philipp Embuido, May 

18 in Los Angeles. Father is West 
Coast promotion manager for Mo- 
town Records. 

Girl, Amelia Nields Chalfant, to 
Katryna Nields and Dave Chal- 
fant, May 20 in Northampton, 
Mass. Mother is a Rounder record- 
ing artist and lead vocalist in the 
Nields. Father is a guitar player in 
the Nields. 

DEATHS 

Tommy Eyre, 51, of cancer. May 
21 in Los Angeles. Eyre was a 
keyboard player/musical director/ 
arranger who worked with such 
artists as Joe Cocker, George Mi- 
chael, and Daryl Hall. He was a 
member of Cocker's original 
Grease Band in the late 1960s. In 
the 1970s, he recorded and toured 
with Gary Moore, Alex Harvey, 
and Dusty Springfield. He later 



produced such Wham! hits as 
"Wake Me up Before You Go-Go," 
"Freedom," and "Careless Whis- 
per," and collaborated with 
George Harrison, Mick Jagger, 
and Buddy Guy. Most recently, he 
worked on B.B. King's Deuces 
Wild and Tracy Chapman's 
Telling Stories. Eyre is survived 
by his wife, his mother, a brother, 
and two sisters. In lieu of flowers, 
the family suggests that dona- 
tions be made in Eyre's name to 
the Angels on Earth Foundation, 
P.O. Box 6819, Beverly Hills, 
Calif. 90212. 



FOR THE RECORD 

The story "At 60, Dylan Still 
Rolling on the Road" (Bill- 
board, June 2) incorrectly iden- 
tified Bob Dylan's bassist. His 
name is Tony Gamier. 



June 19, Get What You Deserve/Keep 
What You Have — Financial, Insurance t 
Other Benefits Available to the Music 
Professional, presented by the New York 
Chapter of the National Academy of 
Recording Arts and Sciences, MusiCares. 
and ASCAP, ASCAP Auditorium, New York. 
212-245-5440. 

June 20-22, Streaming Media West 2001. 
Long Beach Convention Center. Long Beach. 
Calif. 415-593-4910. 

June 21. Los Angeles Chapter of the Re- 
cording Academy Membership Luncheon. 
8everly Hills Hotel. Los Angeles. 310-392- 
3777 ext. 224. 

June 26. Songwriters Showcase, present- 
ed by the Songwriter's Hall of Fame, Makor. 
New York. 212-957-9230. 

June 28, Fourth Annual Country Music DJ 
Hall of Fame Awards, Renaissance Hotel. 
Nashville. 615-327-4487. 

June 28. 14th Annual T.J. Martell Founda- 
tion Music Industry Roast, Irving Plaza. New 
York. 615-256-2002. 

June 29. Country Radio Broadcasters Golf 
Tournament, Ted Rhodes Golf Course. 
Nashville. 615-327-4487. 

JULY 

July 6-9, Latin Alternative Music Confer- 
ence. Hilton New York & Towers, New York. 
818-763-1397. 

luly 9-12. SGA Week New York, various 
locations. New York. 212-768-7902. 

July 16-19, SGA Week Nashville, Music Row 
locations. Nashville. 615-329-1782. 

July 23-26. SGA Week Los Angeles. SGA 
office. Los Angeles. 323-462-1108. 

July 24-26. Billboard Dance Music 
Summit, Waldorf-Astoria, New York. 646- 
654-4660. 



AUGUST 

Aug 2-4. Fifth National Entertainment In- 
dustry Conference, Superdome Grand Ball- 
room. Sydney. 61-2-9557-7766. 

Aug. 4. Third Annual Australian Online 
Music Awards, Basement Nightclub. Sydney. 
61-2-9557-7766. 

Aug. 28-30, Billboard/BET RiB/Hip-Hop 
Conference and Awards, New York Hilton. 
New York. 646-654-4660. 

SEPTEMBER 

Sept. 7-9. Street Scene 2001, downtown 
San Diego. 619-557-8490. 

Sept. 12. Latin Grammy Awards, American 
Airlines Arena. Miami. 310-392-3777. 

Sept. 21-23, Music Business Adelaide, 
Adelaide. Australia. 61-8-8463-5483. 

Sept 27-29. Atlanta Urban Music and En- 
tertainment Conference, America Mart. 
Atlanta. 770-908-6102. 

OCTOBER 

Oct. 4-6. Billboard/Airplay Monitor Radio 
Seminar and Awards, Eden Roc Hotel, Miami 
Beach. 646-654-4660. 

Oct. 5. 12, 19, 26-28, Black/Friday Music 
i Film Festival, El Rey Theatre, Los Angeles. 
323-298-0875. 

Oct. 13. Third Annual Eyeball Music Video 
Showcase, 40 Watt Club. Athens. Ga. 706- 
227-6090. 

Oct. 31-Nov. 2, Billboard Music Video 
Conference and Awards. Beverly Hilton 
Hotel, Los Angeles. 646-654-4660. 

Submit items for Lifelines, Good 
Works, and Calendar to Jill Pes- 
selvick, Billboard, 50:15 Wilshire 
Bird., Los Angeles, Calif. 900J6. 
E-ma il jjiesseln ick&till boa irl.com. 



GOOD WORKS 



Ki 



JSS PARTY: Dallas/Ft. Worth ra- 
dio station KISS FM is hosting KISS 
Party 2001, which will benefit Kidd's 
Kids and the Child ID program. Par- 
ticipating acts include Ricky Martin, 
BBMak, Jessica Simpson, Dream, 
Samantha Mumba, Eden's Crush, 
3LW, ATC, and Stella Soleil. The 
event takes place June 9 at Dallas' 
Smirnoff Music Centre. Tickets cast 
$19.50. Contact: Melissa Bun-ill at 
214-891-3431. 

Breakfast salutations: The 

LIFEBeat breakfast saluting KROQ 
Los Angeles' VP of programming 
Kevin Weatherly will take place June 
14 at the Garden at the Century Plaza in 
LA. Proceeds will benefit LIFEBeat 's 
HIV education and outreach efforts. 
Contact: Leslie Doyle at 212-965^900. 

UMB TICKETS: Fans of Dave 
Matthews Band can bid on a pair of 
front-row tickets for two of the band's 
upcoming concert dates at Y'ahoo! 
Auctions (auctions.yahoo.com). The 
money raised will be given to the 
group's charity, Bama Works Foun- 
dation, which benefits, among many 
causes, Amazon rain forests and com- 
munity parks in Virginia. Contact: 
Gloria Friedntann at 212-453-2000. 



UELEBRITY JAM BENEFIT: 
Country recording artist Lila Mc- 
Cann will perform at the Ronald 
McDonald Celebrity Jam Benefit 
Concert June 21 at East Carolina 
University's Wright Auditorium. 
The concert will kick off the 
Ronald McDonald Celebrity Clas- 
sic, a golf tournament formerly 
known as the Michael Jordan 
Celebrity Golf Classic, which is 
taking place June 23-24 at the 
Ironwood Golf and Residential 
Community in Greenville, N.C. 
Other fund-raising activities will 
include a five-kilometer road race 
and a one-mile run/walk. All the 
events will raise money for the 
Ronald McDonald Houses of North 
Carolina. Contact: Emily Faulk- 
ner at 252-355-8181. 

RACE UPDATE: A total of $2.6 
million was raised for the Nancy Da- 
vis Foundation for Multiple Sclero- 
sis at Rock & Soul to Erase MS, the 
eighth annual Race to Erase MS 
event, presented by the Tommy Hil- 
flger Corporate Foundation and 
VH1. Performers included Donna 
Summer, Stevie Wonder, and Bri- 
an Mcknight. Contact: Brooke 
Primero at 310-274-7800. 
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Internet Site Shines Light On Archival Blues Recordings 

University Of Mississippi Blues Archive Provides Backbone For Radio Free Virgin Blues Channel 



BY FRANK SAXE 

As bizarre as it sounds today, some 
of the earliest blues records were 
once stamped "not for radio broad- 
cast." It is, therefore, hardly surpris- 
ing that an overwhelming majority of 
us have never heard most of what the 
distinctly American genre of music 
that grew up among African slaves 
has to offer. 

Beginning this week, the world's 
only blues archive will become avail- 
able on the Internet as Webcaster 
Radio Free Virgin (RFV) creates a 
channel featuring the early works of 
such artists as Robert Johnson and 
Betsy Smith. 

The channel, dubbed the Cross- 
roads, will feature records from the 
heralded blues archive at the Uni- 
versity of Mississippi, which has been 
collecting blues recordings and mem- 
orabilia since 1984. 

"Instead of just taking some 
blues music off the shelf, we want- 
ed to go to the experts," explains 
RFV GM Zack Zolan. That desire 
led him to Ole Miss. 

The university's archive has grown 
to hold more than 30,000 records, 
from 78s to CDs. It also includes a 



book collection of 15,000 volumes and 
700 magazine titles. Among the col- 
lection is the first commercial blues 
recording, "Crazy Blues" by Mamie 
Smith, which was put out by Okeh 
Records in 1920. The 78 rpm recoixl 
was pressed on brittle shallack — far 
too delicate for public handling. That 
record is among those that are now 
on RFV. 

"We have an obligation to pro- 
mote the collection to the public, 



DjMKMfd Celebrate* 



Black Music month 



Although a handful of public radio 
stations air blues, mostly in fringe 
weekend-time slots, the genre con- 
tinues to be largely ignored — almost 
a tradition for the music. 

Although the first radio station 
signed on in 1922, it was not until 
1940, when King Biscuit flour 
launched a radio show, The King Bis- 
cuit Time, that the blues were heard 
through transistor radios. The com- 
pany, pitching its corn meal and flour, 
knew blues music was a 
way to attract working- 
class African- Americans. 

"Up until that time, 
blues was hardly ever 



however many of our holdings 
include original records and first edi- 
tions that are very fragile, so those 
aren't usually available for public 
handling," says Edward Komara. 
director of the university's blues 
archive. "I've been looking for a 
means to promote the archive. This 
is a way for us to do just that kind of 
public outreach on a wide scale." 

Scan the radio dial today in nearly 
any American city, and it is difficult 
to find the blues on the radio. 



Report Links Payment To Radio Adds 



l,( IS ANGELES— Although inde- 
pendent promoters have largely 
dodged federal payola laws by 
claiming that their payments to 
radio stations were never connect- 
ed to specific songs added to a sta- 
tion's playlist. the Lot Angeles 
Times says it h;is documents that 
counter their argument. 

The documents show each of the 
five major record labels — Univer- 
sal, Sony, BMG, Warner Bros., and 
EMI — paid fees to indie promoter 
Michele ( 'lark in exchange f< >r adds 
to triple-A KINK Portland. Ore., 
among other stations. 

According to the paper, Clark 
kept detailed logs that tracked 
record adds, followed by the dollar 
amount that the indie collected 
from the record label in exchange 
for the add. For instance, the 
Times says Sony paid for a Fiona 
Apple track. Universal for a Kim 
Richey song, BMG foraJanis Ian 
song. EMl's ( 'apitol for a Shivaree 
track, and Warner's Giant for a 
title by Steely Dan. The labels 
reportedly paid about $1,000 per 
song add. That money was put into 
a so-called "bank" from which 
Clark would make "withdrawals" 
for the stations — money that could 
be used for promotions, travel, or 
simply for cash. Gne station's bank 



account totaled $120,000, accord- 
ing to the report 

"We aren't doing anytliing wrong 
here," says Clark, whose triple-A 
op era ti o n is dwarfed by the much 

larger operations targeting lop 40, 
R&H, and modern rock stations. 

In an interview with the 
paper. KIXK PD Dennis Con- 
stantine insists the payments 
have "no bearing on how we pro- 
gram this station." 

According to the article, a docu- 
ment exists detailing a simiLu' rela- 
tionship between fellow triple-A 
promoter Harry Levy and sta- 
tions. It also says that rock indie 
Bill McGalhy's firm "logs fees col- 
lected from labels for added songs, 
as well as for the value of concert 
appearance! at station events bro- 
kered by his film" 

The U.S. attorney's office in Los 
Angeles has been investigating 
independent promoters for four 
years, stemming from a payola 
case against former Fonovisa 
Records executives. Last year, 
that investigation expanded to 
K&K radio, although no charges 
have been filed against any pro- 
grammer to date. Federal Com- 
munications Commission and Jus- 
tice Department officials would not 
comment on the Times story. 



played on the radio, 
Komara says. Early radio tended to 
focus primarily on live performanc- 
es, and programmers considered 
the blues, and the audience it 
attracted, as outside their targeted 
demographic. So the classic records 
of those who defined the genre 
were never heard at the time of 
their original release. 'The records 
that most people identify with the 
blues, which were the cornerstone 
of the later rock'n'roll styles, were 
not aired on the radio." 

Among the thousands of records 
that fill dozens of file cabinets on the 
Ole Miss campus is the personal 
record collection of B.B. King, which 
will be tapped by RFV programmers. 
Beyond the archive, the estate of 
blues legend Muddy Waters is allow- 
ing RFV access to audio and video 
performances of Waters and has 
agreed to distribute a co-branded 
RFV player on its Web site. RFV is 
also affiliating its Crossroads channel 
with a number of companies well-con- 
nected in the blues community, includ- 
ing Fender Musical Instruments and 
the Hollywood Rock Walk and Guitar 
Center, both of which will feature the 
RFV player on their sites. 

1,200 TITLES IN THE MIX 

Helping program the Crossroads 
channel is University of Mississippi 
professor of social anthropology Peter 
Aschoff. He has not only helped RFV 
make sense of the huge number of 
volumes in the school's archive, but he 
has also made his own extensive col- 
lection available. The channel is now 
operating with 500 recordings from 
1920 to modern times, and Aschoff is 
in the process of selecting another 700 
titles to add to the mix. 

Zolan says, "We finally have access 
to a lot of these artists that even today 
don't have the right kind of represen- 
tation. We're hoping to bring their 
music out to the mainstream. 

"Following World War II, the 
major labels lost interest in ethnic 
recordings and started pursuing 



the mainstream," continues As- 
choff. "Hundreds of little tiny 
labels spread across the United 
States recording the 
broad range of Ameri- 
can ethnic music, and 
many of these record- 
ings are very rare today. 
Many of the most impor- 
tant blues recordings 
from the era before 
World War 1 1 are only 
represented by one or 
two copies worldwide." 

Radio is not a new medi- 
um for Aschoff: He pro- 
duced NPR's Hello Blues, How You 
Feel Today? Although over-the-air 
programmers allowed him editorial 
freedom, the Internet has permitted 
him to air songs that others may have 
been reluctant to play. "The blues has 
always been willing to speak open- 
ly and honestly about issues of the 
male-female dynamic and about 
sexual issues in a way that other 
mainstream art forms have been 
hesitant to do. It is also, in its own 
way, a very political music, and 
issues of race and politics can be 
discussed [on RFV1 that some PDs 
might be hesitant to air." 

While making long-forgotten 
artists available to a new genera- 
tion is laudable, Zolan says that 
RFV is still a for-profit business. 
"There are a lot of reasons to do 
this, and not all of them are altru- 
istic. The blues is a very popular 
music format around the world, 
and there just isn't great repre- 
sentation of that format when you 
get into the digital space." Zolan 
says if RFV becomes that destina- 
tion, there is clearly a record-sell- 




ing opportunity to take advantage 
of. After all, RFV is owned by 
Richard Branson's Virgin Enter- 
tainment — which also 
operates the Virgin 
Megastores retail chain. 

It is, Zolan says, a 
prime example of the 
niche format and audi- 
ence that Webcasters 
always say they are 
seeking. "In aggregate 
the number is enormous. 
Niche programming, 
an when you're talking 

about a global broad- 
casting medium, is much bigger 
than it seems." 

BLACKS AND THE BLUES 

Since the 1960s and the rise of the 
civil rights movement, the blues com- 
munity has been diligent, even pos- 
sessed, with cataloging and reissu- 
ing the recordings made in the 
early part of the century. "There's 
very little in the way of blues 
recordings that have not been or 
are not available in one format or 
another," explains Aschoff. "So 
what's on this channel is not neces- 
sarily material that has not been 
heard previously or has not been 
available. It is, however, material 
that the average blues fan might 
not have heard before." 

While RFVs playlist will include 
such revival artists as Eric Clap- 
ton, Kenny Wayne Shepherd, and 
Stevie Ray Vaughan — who largely 
represent the blues as a lyrics-free 
format — Aschoff says the focus of 
the genre continues to be an 
expression of what it is to be a 
(Continued on page Si) 



99X 'Reveals' Live R.E.M. Performance. Modern rock WNNX (99X) Atlanta 
recently took 1 0 winners to New York's Museum of Television and Radio for a 
one-hour performance and Q&A session with R.E.M. The band performed songs 
from its new Warner Bros, release. Reveal, which is No. 6 this week on The Bill- 
board 200. During questioning, band members mentioned that a full-scale tour 
was not scheduled for this year but that intimate performances might be on the 
horizon. Pictured, from left, are 99X jocks Jay Harren and Chris Williams, Warner 
Bros.' Chris Seager, R.E.M. vocalist Michael Stipe, Warner Bros.' Tom Biery, 
R.E.M. guitarist Peter Buck, 99X jock Jimmy Baron. R.E.M. bassist Mike Mills, 
99X jocks Axel and Dave Dannheisser, and R.E.M. manager Bertis Downs. 
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BY FRANK SAXE 

Capitol Hill may be less hos- 
pitable to broadcasters as a result of 
the Democrats recently regaining 
control of the U.S. Senate in the 
wake of Sen. Jim Jeffords' exit from 
the Republican Party. The change 
may affect bills ranging from news- 
paper/broadcast cross-ownership to 
media concentration. 

On the Senate Commerce Com- 
mittee, which is responsible for Fed- 
eral Communications Commission 
(FCC) oversight. Sen. Fritz Hollings, 
D-S.C, takes the helm from Sen. John 
McCain, R-Ariz., who has led the 
committee since 1994. He will also 
control the Appropriations Commit- 
tee, which oversees the FCC budget. 

The party switch comes as a new 
FCC chairman takes office. FCC 
Chairman Michael Powell, as well as 
Republicans Kathleen Abemathy 
and Democrat Michael Copps, were 
scheduled to be sworn in May 30. 
Republican Kevin Martin's formal 
confirmation was delayed by a 
paperwork snafu. 

Powell may find the political 
environment more challenging, 
since he will now be 
forced to please 
both the Re- 
publicans in 
the adminis- 
tration and 
the House, as 
well as the 
Democrats in 
the Senate. "It will 
certainly be reason for pause," 
says one D.C. insider. For instance, 
the decision on whether to support 
rescinding the cross-ownership 
ban will likely be taken up by the 
FCC this fall* 

"Ultimately, it's Powell's call in 
regulating these things, and I doubt 
he is going to change his agenda 
because the head of the committee 
with FCC oversight is a Democrat," 
says one lobbyist, who points out 
that the FCC will still have a 3-2 
Republican majority. 

The shift may simply slow down 
any changes in both relaxing cur- 
rent rules or re-regulating the 
industry. While Hollings has been 
a supporter of regulations on own- 
ership rules, McCain usually voted 
to relax them. Hollings has also 
backed a bill that would create a 
so-called "safe harbor," which 
would force TV stations to air 
shows with sex and violence dur- 
ing late-night slots. 

Meanwhile, Commissioner Glo- 
ria Tristani, a Clinton appointee, 
will exit the FCC before her term 
ends June 30, 2003, to run for the 
U.S. Senate seat currently held 
by Sen. Pete Domenici, R-N.M., 
who finishes his term next year. 
Her grandfather, the late Sen. 
Dennis Chavez, represented New 
Mexico in the Senate for more 
than 30 years. 

Exiting commissioner Harold 
Furchtgott-Roth, in the meantime, 
says he will join the American 
Enterprise Institute after exiting 
the FCC. The former Capitol Hill 
economist will serve as a visiting 
fellow as he works on a book on 
telecommunications policy. 
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BLUES ARCHIVE 

(Continued from naye XJ) 

working-class African-American — 
a sort of poetry set to music. 
"Interest in the blues tends to be 
cyclical, and it generally follows 
the appearance of popular, white 
guitar players. Right now we're in 
a period of decline, but it will pick 
up again the next time some hot 
new guitar player appears," he 
says during a phone conversation 
from Jamaica, where each spring 
he takes students to study African 
culture in the Americas, including 
their musical heritage. 

To much of America, the blues 
have been hot and cool at differ- 
ent points through the years, but 
Aschoff says to many blacks it has 
been a constant. "Since the 1950s, 
it's been superceded by waves of 
R&B, soul, and hip-hop, but for 
many African-Americans, the 
blues remain a primary expres- 
sion of their experiences." If you 
go into any convenience store in 
any working-class African-Amer- 
ican neighborhood and look at the 
rack of audio cassettes at the 
checkout counter along with the 
latest mix tapes of rap, you will 
also find cassettes by Denise 
LaSalle, Blind Lemon Jefferson, 
or Little Johnny Taylor. 

Says Aschoff, 'There is no doubt 
that the switch from vinyl to CD 
did a great deal in increasing the 
audience for this music, and I think 
as the Internet becomes an 
increasingly important means for 




the distribution and dissemination 
of arts of all kinds, operations like 
Radio Free Virgin are going to 
become for many people their main 
source for genres of music that are 
not well-represented at your cor- 
ner record store." 

Artemis recording artist Jim- 
mie Vaughan agrees. "The Cross- 
roads channel is an incredible way 
to pay tribute to the forefathers 
of the genre and the best musi- 
cians in the world." 

The first phase of RFV's Cross- 
roads project not only includes 
streaming the music, but also cre- 
ating a comprehensive resource of 
1,000 Web pages that will support 
the channel, including information 
on the blues and how it was creat- 
ed, as well as the socio economics 
of African- Americans that created 
the genre. The second phase will 
feature audio and video segments 
of Aschoff, essentially making his 
Ole Miss class available to anyone 
who visits the site. 

"Anybody can put Britney 
Spears, Christina Aguilera, and 
Madonna in a top 40 channel, but 
RKV also has to represent music 
for all music lovers. Yes, it's more 
work to put together something 
of this magnitude than it is to put 
a pop channel together, but the 
pay-off is well worth the time 
investment. That payoff is the 
kind of credibility that we believe 
we'll establish with music fans, 
and our belief that we're doing 
the right thing." 



JILL PESSELNICK 



What led to the playing of Poe's "Hey Pret- 
ty" on male-dominated modern rock was 
a combination of luck and pure tenacity. 
Poe says that when her second album, the FEI/ 
Atlantic project Haunted, was released last year, 
she called around to rock stations to generate 
interest. "They would shamelessly say to me, 
'Poe, we like your record. But we don't play 
women,' " she recalls. "It was crazy. Then there 
was this one program director named Mark 
Hamilton at a station called KNRK in Portland, 
Ore., who basically said, 'Look, we're in the same 
place as everybody else, but try to give me some 
offbeat mix or something that you think will fit 
my format, and I'll play it once.' " 



So Poe enlisted her brother Mark Danielewski, 
author of the novel House of Leaves, to add some 
excerpts from his book to "Hey Pretty." (The book 
also acts as a companion to the entire Poe album.) 
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28 


2'4 


30 


20 


JADED AEROSMITH 

JUST PUSH PLAY COLUMBIA t 


® 


33 


38 


4 


REVOLUTION MAN THE UNION UNDERGROUND 

-AN EMJCNIION »i REBELLION PORTRAIT.COLUMBIA 


30 


30 


27 


26 


OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 

THE FAMILY VALUES TOUR 1999 


QD 


38 


39 


3 


BODIES r,u:wn NO, Pl'XLI 

SINNER .'•'■10 . * 


32 


34 


36 


7 


BLOOM SINOMATIC 

SINOMATIC AM 


33 


36 


37 


8 


DIG MUDVAYNE 

L D SO NC NAMEjEPIC T 


34 


32 


34 


15 


WHAT A DAY NONPOINT 

STATEMENT MCA 


35 


31 


21 


17 


ARE YOU THERE? OLEANDER 

1,'WINO ' 01 ; . A 


36 


40 




2 


I'M STUPID (DON'T WORRY 'BOUT ME) PRIME ST H 

ii .'_■' " THE SURFACE GIANT'REPRISE 


C© 


NEW* 


1 


CHECK YA FROM ZERO 

V. '.-' 0\ .'.Of- ARISTA 


QD 


NEW ► 


1 


GREEN LIGHT GIRL DOYLE B RAM HALL II & SMOKESTACK 

MUM RCA 


QD 

40 


NEW ► 


1 


LINCHPIN FEAR FACTORY 

-.iO.:M"-T;.. OiOOO.-oViOO 


NEW ft* 


1 


THIS IS NOT STATIC-X 
MACHINE WARNER BROS 1 



She sent it to Hamilton, who had "played it, like, 
30 times by the end of the week," Poe says. "Then 
the next week, KROQ [Los .Angeles] got it as a 
bootleg from him. The whole thing has been per- 

Billboard, 



feet. It's totally punk rock." 

The song is an invitation to ex]jerience the rest 
of the Poe album, which was created on her com- 
puter with co-producer Olle Romo. She says, 
"This song is basically opening a door that says, 
'I'm willing to show you a little bit more. I w ant 
you to see my secrets. I want you to see the 
things I'm afraid of.' " 

Throughout the disc, Poe explores her own psy- 
che and her relationship with her late father by 
sampling his voice from old cassette recordings. 
She says, "The album, more than anything, is 
about intimacy. I came out of making this record 
for the first time in my life feeling as though I had 
a really solid sense of who I was." 

JUNE 9, 2001 



Modern Rock Tracks 


H 
•: 


_j j 


CM i 


H 


TRACK TITLE ARTIST 

ALBUM TITLE. ' ■ LABEl 


1 


1 


1 


10 


NO. 1 BA- 
IT'S BEEN AWHILE 7*«s«fM.l STAIND 
BREAK THE CVCLE ; lio E-Ekto.a to.: 


CD 


2 


2 


1 


HASH PIPE WEEZER 

W'EEJEfi GEFF EMYNTERSCOPE t 


CD 


5 


7 


4 


THE ROCK SHOW BUNK-182 

TAKE OFF YOUR PANTS AND JACKET MCA ' 


4 


.1 


4 


I'. 


BREAKDOWN TANTRIC 

TANTRIC MAVEHCK t 


5 


3 


3 


28 


DRIVE INCUBUS 

MAKL 'OURSLLI M'.'OATAL E''0 1 


6 


6 


5 


16 


MY WAY LIMP BIZKIT 

chocolate starfish and the hot dog c lavc-'E0 water ■ \:oooo;--:i 


CD 


8 


9 


4 


SCHISM TOOI 

LATERALUS TOOL UlSSECTlONAUVOtCANO t 


CD 


10 


8 


11 


CRAWLING LINKIN PARK 

IHYBRID THEORY) WARNER BROS 1 


9 


9 


12 


13 


YOUR DISEASE SALIVA 

EVERY SIX SECONDS ISLANLVIDJMf, t 


QD 


11 


10 


8 


THE SPACE BETWEEN DAVE MATTHEWS o .'. 

EVER VDAY RCA ' 


QD 


12 


16 


7 


ELEVATION U2 

ALL THAT TOO OAT, T LEAVE EEHI'i:' N*E*O0 0'H ' 


12 


13 


14 


9 


DREAM ON DEPECHE MODE 

EXCITER MUTE-REPRISE T 


13 


7 


6 


19 


FLAVOR OF THE WEAK AMERICAN HI-FI 

.•-'.•! -0 .'.-I .. ri ■ ;av; .. ... j , 


QD 


16 


21 


? 


FAT LIP SUM 41 

ALL * . . t o NO FILLER ISLANEVIOJMG T 


15 


14 


11 


33 


HANGING BY A MOMENT LIFEHOUSE 

NO NAME FACE DREAMWORKS 1 


16 


15 


13 


15 


DROPS OF JUPITER (TELL ME) TRAIN 

DROPS OF JUPITER 0 . ..MO o 1 


17 


19 


20 


5 


OUTSIDE STAIND 

BREAK THE CYCLE FLIPEIiKTRAEEG 


18 


18 


18 


0 


DUCK AND RUN 3 DOORS DOWN 

THE BETTER LIFE REPUBLCUNIVERSAl T 


19 


17 


17 


13 


HEY PRETTY POE 

HAUNTED FELATLANTIC 1 


QD 


23 


23 


9 


IT DONT MATTER REHAB 

SOUTHERN DISCOMFORT 


QD 


22 


31 


3 


DEEP NINE INCH NAILS 

1ARACR0FT TOMB RAIDER* SOUNOTRACK . '-'. .'. .•:■->■-!■. . 


22 


24 


26 


4 


RISE THE CULT 

BEYOND GOOD AND EVIL LAVAATLANTlC 


23 


21 


24 


6 


SO FAR AWAY STABBING WESTWARD 

STABBING WESTWARD KOCH 1 


QD 


26 


29 


5 


WAIT SEVEN MARY THREE 

THE ECONOMY OF SOUND MAMUOTH 


QD 


29 


33 


3 


SICK CYCLE CAROUSEL LIFEHOUSE 

NO NAME FACE DREAMWORKS 


26 


27 


30 


4 


SHIVER COLDPLAY 

PARACHUTES CAPITOL | 


27 


28 


J. 


4 


1 MIGHT BE WRONG RADIOHEAD 

AMNESIAC CAPITOL 


21 


25 


22 


7 


IMITATION OF LIFE R E M. 

REVEAL WARNER BROS t 


29 


31 


35 


6 


GREED GODSMACK 

AWAKE REPUBLICAN -lOoAL 1 


30 


30 


25 


19 


INNOCENT FUEL 

SOMETHING UKE HUMAN 


31 


33 


38 


3 


SOMETIMES OURS 

DISTORTED IULLABYS DREAMWORKS ' 


QD 


NEW ► 


1 


REXALL DAVE NAVARRO 

TRUST NO ONE .A. to. 


QD 


37 




2 


WEAPON OF CHOICE FAIBOY SLIM 

MLL'.VA- L-: 'WLL\ GUTTER AND Th£ STARS ' .0 A "RAI !. Y- ' . ' . ' 


34 


32 


27 


16 


NO ONE COLD 

13WA-0 if.,. Hi n\SM.:,i FLIPGEFFEMNTERSCCPE T 


QD 


NEW ► 


1 


SMOOTH CRIMINAL ALIEN ANT FARM 

ANTHOLOGY NEW NOULDREAMWORKS 


36 


36 


» 


24 


VOICES DISTURBED 

"■■I 0 LKNLSS giantreprise t 


QD 


4C 




2 


SING rRAVIS 

THE INVISIBLE BAND INDEPENDIENTE EPIC t 


QD 


NEWl» 


1 


I'M STUPID (DON'T WORRY BOUT ME) PRIME STH 

UNDERNEATH THE SURFACE GIANT REPRISE 


39 


35 


36 


15 


BETWEEN ANGELS AND INSECTS PAPA ROACH 

INFEST DREAMWORKS 1 


40 


34 


37 


8 


FRED ASTAIRE LUCKY BOYS CONFUSION 



showing 

top 20 ~ 



from j national sample of airplay tuppliad by Broadcasl Data SysUHTil Radio Trick service. 1 00 munalTE 
an ircrease in LSeteclOfis ovw the previous yaw*. rcgirrJlcu of cnert movement. A record unich h*i Own t 
BOS AapWy and Aud-ence charts fee ttw nut lima wrtti increases in both detectons and audwnr. 



i rock M it ioits and 6' morMm roc* tlanoos *n elect romcjiiy men 
Itie chart tot mwe than 20 *'H eenerairv not rnrrr.v nuius 

t tfdaochp availaMrty c 2001, HHooaroiBPl COTmLAmcatont; 
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FOR WEEK ENDING MAY 27, 2001 



Billboard Video Monitor 

THE MOST- PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 




Continuous Programming 
1235 W. Street, NE 
Washington, D C. 20018 

1 Ja Rutt, I Cry 

2 R. Kelly, Fiesta 

3 2Pac, UnM The End CM Time 

4 Ray J. Wail A Minute 

5 112, Peaches & Cream 

6 SI. Lunatics. Midwest Swing 

7 UT Romeo, My Baby 
6 Lil' Mo. Super woman 

9 Missy Elliott, Get Ur Freak On 

10 Aaliyah, We Need A Resolution 

11 CMnleakn.UTiuiLlf)iiPil jc,Ujr«3 

12 Jaheim, lust in Case 

13 Crate David, Fill Me In 

14 Lil Bow Wow, Puppy Love 

15 BluCantrell. Hl-m Uo Style 

16 Ewe, Let Me Blow Va M>nd 

17 Mutlq, Love 

18 Jimmy Cozier. S-e s M- I Got 

19 Three The.... Let's Get 11 

20 Tyre**, I Like Them Girls 

21 Faith Evans Can't Believe 

22 Enck Sermon, Music 

23 Atrika Bambaataa. f wify <■ 

24 Sunshine Anderson. Heard It All Be*ore 

25 WW. From 2 Back 

26 Erk Benet. Love Don't Love Me 

27 Foxy Brown, Bk Anthem 

28 Silk, We rt Calling You 

29 Tank, Maybe I Deserve 

30 Syteena Johnson, I Am Your Woman 

31 Janet. Ail For You 

32 Snoop Dogg, Lay Low 

33 Case, Missing You 

34 Usher, U Remind Me 

35 Dave Hollister, Take Care Of Home 

36 Ul Jon I East Side Boyz. Bia Bid 

37 Glnuvrtne, There It Is 

38 Destiny's Child, Survivor 

39 Aide Keys. Fallm 

40 Koffee Brown, Weekend Thing 

41 Bishop. U Know U Ghetto 

42 Wyclef Jean, Perfect Gentleman 

43 3LW, Piayas Gon' Play 

44 Redman, Let's Get Dirty 

45 Protect Pat, Don't Sart Her 

46 Crty H* 

47 Petey I 

48 JT Money, Hi-Lo 

49 Pitt Rta 1 C L Smooth, Fhe> Remrea Cw* fxi 

50 2Pac, Dear Mama 

^ NEW ONS k^— " 

Luther Vandross, Take You Out 
Jagged Edge, Where The Party At 
Destiny's Child. BixrtyhCiOUS 
Snoop Don, Just A Baby Boy 
Ja Rule, Fast And FunouS 
D-12, Purple Hilts 



Continuous programming 
2806 Oprytand Dr., 
Nashville, TN 37214 

1 Failh Hill, There You'll Be ' 

2 Travis Trttt, It's A Great Day To Be Alive 

3 Faith Hill. It My Heart Had Wings 

4 Gary Allan, Right Where I Need To Be 

5 Sara Evans, I Could Not Ask For More 

6 Brooks & Dunn, Am i Nothing 'Bout Yuu 

7 Keith Urban, Where The Blacktop Ends ' 

8 Alan Jackson, When Somebody Loves You 

9 Kenny Chesrtey. Don't Happen Twice 

10 Cyn£ Thomson. Mil I Meant To Sa< * 

11 Jam* O'Neal. Wtiei I Itw* About Argtts * 

12 Nickel Creek, When You Come Back Down 

13 Mark McGwInn, Mrs Steven Rudy 

14 Elbert West, Diddley 

1 5 Jessica Andrew*, Who I Am 

16 Dixie Chicks, Goodbye Eart 

17 Lee Ann Womack, I Hope You Dance 

18 Sara Evans, Bom To Fly 

19 Toby Keith, Haw Da You Like Me Now 

20 LcAnn Rimes, I Need You 

21 Charlie Rotuson. I Want You Bad 

22 Dixie Chicks, Cowboy Take Me Away 

23 Jamie O'Neal, There Is No Arizona 

24 Clay Davidson, Sometime*. 

25 Billy Ray Cyrus, You Won't Be Lonetf Now 

26 Tntfuj Ytannod, I Aovifl'* Loved You Anyw»( 

27 Brad Paisley, Two People Felt In Love 

28 Oarryl Wortey. Second Wind 

29 Carolyn Dawn Johnson . Complicated 

30 Chris Cagte. La-eda 

3 1 Mottttumerj Gentry, Sit CouWnl Change Ue 

32 Terrl Clark, No Fear 

33 TV; Seen ttm tori, lr A Han V CcrsWliroi 

34 Jo Dee Messina, Thai's The Way 

35 Toby Keith, Yds. Shouldn't Kiss Me 

36 Travis Tritt, Best 01 Intentions 

37 Vince Gill, Feels Like Love 
36 Diamond Rio, One More Day 

39 Tammy Cochran, Angels In Waiting 

40 Patty Loveless. The Last Thing On My Und 

41 Rascal Flalts. Praym' For Daylight 

42 Sherrie Austin, Jolene 

43 Lonestar, Amazed 

44 Keith Urban. But For The Grace 01 God 

45 Kenny Rogers, There You Go Again 

46 Billy Gil man. There's A Hero 

47 Aaron Tippin, K Vj This 

48 Jo Dee Messina. Stand Beside Me 

49 Aaron Tippin, People Like Us 

50 Billy Gilman, She's My G>rl 

■ Indicates Hot Shots 



HE 



Continuous programming 
1515 Broadway, NY. NY 10036 

2 Eve, Let Me Blow Va Mind 

3 Nelly. Ride Wit Me 

4 Snoop Dogg. Lay Low 

5 112, Peaches & Cream 

6 Crty High, What Would You Do 

7 Staind, it's Been Awhile 

8 Blink-182, The Rockshow 

9 Sugar Ray, When It's Over 

10 Missy Elliott. Get Ur Freak On 

11 Weezer, Ha-,h Pipe 

12 R. Kelly. Fiesta 

13 Tantric, B-eakdown 

14 Train. Drops Of Jupiter 

15 Linkin Park. Crawling 

16 Tyrese, i Like Them Girls 

17 Sum 41, Fat Up 

18 U2. f leva J on 

19 Janet, AM For You 

20 Three The.,., Let's Get it 

21 Tool, Schism 

22 Aaliyah. We Need A Resolution 

23 Stella Soleil. K vs. Kiss 

24 Dream. This Is Me 

25 Sisqo, Can I bve 

26 Eve 6. Here's To The N:ght 

27 Ja Rule. I Cry 

28 Daw Matthews Band. TV Snace Between 

29 Blu Cantrell. Hit'en Up Styte 

30 Nikka Costa. Like A Feather 

31 Jessica Simpson. Irresistible 

32 Destiny's Child, Survivor 

33 Rehab. It Don't Matter 

34 O Town. All Or Nothing 

35 Toya. I Do 

36 Faith Evans, Can't Believe 

37 Saliva, You' Disease 

38 Coid. No One 

39 Lit' Mo. Superwoman 

40 2Pac, Until The End 01 Time 

4 1 Sunshine Anderson. Mead It All Before 

42 Uncle (backer, Follow Me 

43 Britney Spun. ^mtLe! Me Bt The Last To Knew 

44 Backstreet Boys, More Than That 

45 Craig David. Fill Me In 

46 Ray J, Wait A Minute 

47 Matchbox Twenty. Mad Season 
4B R.E.M.. Imitation Of Lire 

49 Product Gib. duck, Chuck 

50 Mandy Moore, In My Pocket 

-^m NEW ONS ^ 

Baha Men, The Best Years Of Our Lives 
Lit' Romeo, My Baby 
Dave Navarro, Rexall 
Destiny's Child. liuotylicious 
'N Sync, Pop 

Marilyn Manson, The Nobodies 
Aerosmith, F ly Away From Here 
O-Town, All Or Nothing 



1 Moby. South Side 

2 Janet, All For You 

3 Uncle Kracker, Follow Me 

4 Utenouse, Hanging By A Moment 

5 Jennifer Lopez, Play 

6 Dave Matthews Band, The Space Between 

7 Slavte Nicks, Every Day 

8 Aerosmith, Jaded 

9 Sugar Ray, When It's Over 

10 Incubus, Drive 

1 1 Fatboy Slim. Weapon Of Choice 

12 R.E.M.. Imitation Of Lite 

13 Faith Hill, There You'll Be 

14 lnd.la.Arle, Video 

15 Sting. After The Rain Has Fallen 

16 Matchbox Twenty. Mad SCMOI 

17 Train, Drops Of Jupiter 

18 U2, Elevation 

19 Backstreet Boys, Mere Than That 

20 Nelly Furtado. I'm Like A Bird 

21 ho*KiftKLF.maif^,EeWHMUa}ri 

22 Stella Soteil. Kiss. Kiss 

23 MfeJjieakuTlu^l^ 

24 Dcpeche Mode. Dream On 

25 Fuel, Hemorrhage (In My Hands) 

26 Oavid Gray, Please Forgive Me 

27 Babyface, There She Goes 

28 Blues Traveler, Girt Ins.oe My Head 

29 Coldplay, Yellow 

30 Go-Go's. Unforgiven 

31 Dido. Thank You 

32 Matchbox Twenty, Bent 

33 3 Doors Down, Kryptcule 

34 Madonna. Don't Tell Me 

35 Destiny's Child. Survivor 

36 R.E.M., Man On The Moon 

37 Train. Meet Virginia 

38 Travis, Sing 

39 Blu Cantrell, Hit 'Em Up Styte 

40 Sting. Desert Rose 

41 Barenaked Ladies, Pinch Me 

42 Sade. By Your Side 

43 Sunshine Anderson, Heard 11 All Before 

44 Dave Matthews Band. I Did It 

45 U2. Beautiful Day 

46 02, Walk On 

47 Vertical Horizon, Eve-yt" rg You Want 

48 Fitter. Take A Picture 

49 Dcsbny't Chid, InSependenl Women ft. 1 

50 Lenny Krawtz, Are You Gonna Go My Way 

»■ NEW ONS ■ 

Aerosmith, Fly Away From Here 
Bon Jovi, One Wild Night 
Destiny's Child, Bootylicious 
Dave Navarro, Rexall 
JUI Scott. The Way 
Andreas Johnson, Glorious 
Tricky, Evolution Revolution Love 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JUNE 9. 2001. 



(tg=| 



Continuous programming 
200 Jericho Quadrangle 
Jericho. NY 11753 

Blink- 182. The Rock Show (NEW) 

City High, What Would You Do' (NEW) 

Funhmaster Flex. Gocdlife (NEW) 

Sugar Ray. When It's Over 

Radiohead. Pyramid Song 

Ja Rule, I Cry 

U2, Elevation 

Linkin Park, Crawling 

ObMnAtaftBa, LT turn. Hya I Pint, 1^ Marmalade 

Travis, Sing 

Nelly. R>de Wit Me 

Weezer, Hash Pipe 

Missy Elliott, Get Ur Freak On 

Sum 41, Fat Lip 

Eve 6. Here's To The Night 

Depeche Mode, D-eam On 

Staind, It's Been Awhile 

Fatboy Slim, Weapon 01 Choice 

Eve. Let Me Blow Ya Mind 

Jennifer Lopez, Play 



Continuous programming 
404 Washington Ave. 
Miami Beach, FL 33139 

Alejandro Sana, El Alma Al Aire 

Jerry Rivera, Quiero 

Paulina Rubio, Yo No Soy Esa Muper 

Jennifer Lopez, Play 

Manu Chao, Me Gustas Tu 

Christina Agulkra, Faisas Esperaruas 

Rkcardo Montaner. Sesame 

Moenia, Molde Pertecto 

Jarabe De Palo. De Vueita Y Vuelta 

Estopa. Tu Calorro 



©2 



Continuous programming 
1515 Broadway 
New York. NY 10036 



Stabbing Westward. So Far Away 
St. Lunatics, Midwest Swing 
Seven Mary Thraa, Wait 




Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

David Usher, Alone In Tne Universe (NEW) 

Gorilla*, Clmt Eastwood (NEW) 

Stabbing Westward, So Far Away (NEW) 

•N Sync, Pop 

Weezer. Hasn Pipe 

Destiny's Child, Survivor 

Nelly Furtado, Turn Out The Light 

Jennifer Lopez, Play 

Econoline Crush, Make It Right 

Nelly, H.de Wit Me 

Sugar Jones. Days Like That 

SoulDecision. Let's Do It Right 

Chrtnilfi#i.U'h4lf M lftfe j;Ali-jJiH 

Our Lady Peace. Life 

Janet, All For You 

Staind, It's Been Awhile 

Sum 41, Fat Lip 

Wave. California 

Uncle Kracker, Follow Me 

U2. Elevation 



[EUROPE | 



Continuous programming 
Hawley Crescent 
London NW18TT 

U2, Elevation 

Jennifer Lopez, Play 

Basement Jaxx, Romeo 

Chrstiu Jfikre UT Kin, Mp I ft*. Lady Mamaadt 

Destiny's Child, Survivor 

R.E.M., Imitation Of Life 

Crazy Town. Butterfly 

Eve. Who's That Girl? 

Janet. All For You 

Shaggy, Angel 

Badly Drawn Boy, Spitting In The Wind 
Bllnfc-182, The Rock Show 
Depeche Mode. Dream On 
Gorilla*, Clint Eastwood 
Ronan Keating. Lovin' Each Day 
OutKast, So Fresh. So Clean 
Emma Burton. What Took You So Long 
India Ane, Video 
Incubus, Drive 
riHyo, Come Along 



jbV 

Three hours weekly 
216 W Ohio 
Chicago, IL 60610 



Linkin Park, Crawling 
Rehab, II Don't Matte* 
Green Day, Wailing 
Slatic-X, This Is Not 
Downer. Last Time 
Radiohead, Pyramid Song 
Untoco. Facedown 
Efldo. Suffer 

Manic Street Preachers, Found That Souf 
Econoline Crush, Make It Right 
Blues Traveler, Girl Inside My Head 
Megadeth, Mo to Psycho 
Stereomud, Pain 




College 

Television 

Network 



24 hours daily 

3350 Peachtree Road, Suite 1550 
Atlanta, GA 30326 

Boy Hits Car, I'm A Cloud 
Denver Mile High, Act The Scat 
Depeche Mode, Dream On 
Econoline Crush, Make It Right 
Eve 6. Here's To The Night 
Ja Rule, I Cry 

Jamie O'Neal. When I Think About Angen 

Koftt* Brown, Weekend Thing 

Lil' Romeo. My Baby 

Pax217, AM 

R.E.M., Imitation Of Lrfe 

Roc keel. What U Did 2 Me 

Downer, Last Time 

Valeria. Ooh La La 

Weezer, Hash Pipe 



IV FOR U-NOT THEM "38 



1/2 hour weekly 
46 Glftord SI 
Brockton, MA 02401 

Gary Nunan, Pure 
Rammstetn, I inks. 2, 3. 4 
Travis, Sing 
Jonatha Brook*. Linger 
Our Lady Peace, Life 
David Gray, Please Forgive Me 
Ours, Sometimes 
SWndive, Tranquilizer 
Eve 6. Here's To The Night 
Staind. It's Been Awhile 
Our Lady Peace. Repaired 
Pete Yom. Lite On A Chain 
Radiohead, Pyramid Song 



Music Video 



PROGRAMMING 



Trio Relaunch Puts Spotlight 
On Live Music Programming 



I RIO EMBRACES MUSIC: 
Entertainment channel TVio, a sub- 
sidiary of USA Cable, will relaunch 
June 10 to include a significant 
amount of music programming 
(BUlboardfiuUeK/i, May 23). 

Live-performance shows will be 
a top priority at the New York- 
based network, which is schedul- 
ing about four hours of concerts 
per day. Acts to be featured in the 
concerts include Paul McCartney, 
Tina Turner, the Who, Bjork, 
Eurythmics, Shirley Bassey, 
Jimi Hendrix, Joni Mitchell, 
Bry an Adams, Sade, and Robbie 

Williams. Many of the 

concerts will have ^^^™ 
their U.S. premiere 
on Trio. 

In addition. Trio has 
acquired the rights to 
the first three seasons 
of PBS music series 
Sessions at West ~>4th. 
Trio will have its own 
2001 New Orleans 
Jazz Festival spe- 
cial — a 10-hour pro- 
gram hosted by Bran- 
ford Marsalis — set to 
air Sept. 1-2. Also in 
the network's plans is 
a new concert series, 
Live in New York 
City, which is expected to debut 
next year. 

Trio VP of original production 
Andrew Cohen tells Billboard, 
"We want to break new artists 
from all styles of music. We may 
even do a music- video show." 

According to the network, Trio 
is available in more than 11 million 
U.S. households on digital cable 
and satellite TV. Company execu- 
tives say that under its relaunch. 
Trio's core demographic will change 
from 25- to 54-year-olds to target 
more 18- to 49-year-olds. 

Trio president/CEO Bill Haber 
says, "We'll keep broadly focused 
on the arts, but now we'll have 
more programming that you can't 
see anywhere else." 

"We're going to be in the busi- 
ness of acquiring and staging 
events and concerts," says USA 
Cable president of emerging net- 
works Patrick Wen. "We want to 
create an environment in which the 
range of artists will be wide, and 
the most-talented artists will be 
showcased." 

Trio VP of programming and 
acquisitions Kris Slava says that 




6^ Carlo, 
Hay 



the network's strategy will be to 
mix "big names with names that 
are a little edgier than the main- 
stream." Slava reveals that Trio 
also hopes to launch CDs, home 
videos, and DVDs as spinoff prod- 
ucts for its original programming. 

THIS & THAT The DISH satel- 
lite network has added Great 
American Country to its lineup. 
DISH says that it reaches about 5.7 
million customers . . . Chris 
Muhammad has exited his video 
promotion post at Loud Records. 
The company's video promotion is 

now being handled by 

Loud affiliate Colum- 
bia Records . . . Pro- 
duction company 
DNA Inc. has signed 
director Tamarat 
Makonnen . . . Paula 
Fine has exited her 
]>ost as representative 
at Geronimo Film Pro- 
ductions . . . CMT has 
changed the name of 
CMT Showcase to 
CMT Inside Fame . . . 
Raven Knight Produc- 
tions has signed direc- 
tors JC, Scientific, 
and Michael Joyner. 

Local show 

SPOTLIGHT: This issue's spot- 
light is on the New York-based 
R&B/hip-hop program Function- 
at-the-J unction . The program 
airs in New Jersey under the 
name N-Site. 

TV affiliates: Time Warner Cable 
in New York; Cablevision in Tea- 
neck, NJ. 

Time slots: 9:30 a.m.-lO a.m. 
Fridays on Time Warner Cable; 
4 p.m.-4:30 p.m. Fridays on 
Cablevision. 

E-mail: richebnyC<*aol.com or 
rthonvas85fi<!> , aol.com. 

Key staffers: E'bny Thomas, 
producer/host: Robert Thomas, 
producer/host; Danny Thomas, 
producer/host. 

Following are five videos played 
during the week ending May 26: 

DPG, "Coastin' "(DPG). 

Mau Maus, Mos Def et. al. 
"Blak Iz Blak" (Motown). 

Az, "Problems" (Motown). 

Badazz Featuring Snoop 
Dogg, "Wrong Idea" (Priority). 

Snoop Dogg Presents Doggy's 
Angels, "Pleezbaleevit!" (Dog- 
gystyle/TVT). 



PRODUCTION NOTES 



LOS ANGELES 
Kirk Franklin and Mary Mary 

teamed with director Bille 
Woodruff for the "Thank You" 
video. 

Krayzie Bone co-directed his 



"Hard Time Hustlin' " video with 
Cameron Casey. 

Jaheim filmed the "Just in Case" 
clip with director Terry Heller. 

Peter Zavadil directed Trick 
Ponyls "Night Like This." 



BILLBOARD JUNE 9. 2001 



www.billboard.com 



85 



VIDEO, PRINT OUTLETS HELP SELL COUNTRY CDS 

(Con tin ued from page 1) 



Dualtone's Hayseed Dixie, which are 
all currently on the chart. LeDoux, 
who was immortalized in Garth 
Brooks' debut single, "Much Too 
Young to Feel This Damn Old," sold 
independent records for years on the 
rodeo circuit, where he was a cham- 
pion rider. Since signing a deal with 
Capitol, he has scored three gold 
albums, including i!0 Greatest. Hits — 
which is still on the charts after 108 
weeks, all without benefit of mass 
radio support. 

Such staying power is encouraging 
to such newcomers as Nickel Creek, a 
young California-based trio comprising 
mandolinist Chris Thile, 20; guitarist 
Sean Watkins, 24; and his fiddling sis- 
ter, Sara Watkins, 19. The group's 
eponymous Sugar Hill debut is cur- 
rently at No. 18 on the Billboard Top 
Country Albums chart after 25 weeks. 




CROWELL 



Sugar Hill is also represented on 
the country album chart by Dolly 
Parton's Little Sparrow at No. 55 
and was recently on the chart with 
Rodney Crowell's The Houston Kid. 
All three Sugar Hill releases have 
been largely ignored by radio. 

Other examples of acts that sell 
with little ail-play include Sherrie 
Austin, whose Followin' a Feelin' 
album on new Nashville indie WE 
Records has sold 15,000 copies in 
just two months, even though only 
a handful of monitored stations 
played its single "Jolene." 

Although he has received signifi- 
cantly more airplay than the other 
acts cited here, Epic artist Billy 
Gilman's record sales have still far out- 
performed his airplay. His debut 
album, One Voice, peaked at No. 2 last 
summer and has sold nearly 1.5 mil- 
lion units, according to SoundScan. 
His new release, Dare to Dream, 
debuted May 26 at No. 6. Yet his high- 
est-charting single to date, "One 
Voice," peaked at No. 20 on Bill- 
board's Hot Country Singles & Tracks 
chart. His current single, "She's My 
Girl," debuted last issue at No. 60 and 
moves up to No. 54 this issue. 

Of course, the biggest success 
story of the year is O Brother, Where 
Art Thou?, the Mercury soundtrack 
to the Coen brothel's film of the same 
name, which spent nine weeks at No. 
1 despite little airplay and is expect- 
ed to hit the pinnacle again as the 
movie is released on VHS and DVD 
Video June 12. According to Sound- 
Scan, the album has sold nearly 1.1 
million units to date. 

'EXPOSURE WORKS' 

Despite the lack of radio support, 
other vehicles have been driving the 
success of these releases. They 
include video exposure on Country 
Music Television (CMT) and Great 
American Country (GAC), touring, 
Internet initiatives, print media, a 



smattering of exposure at other such 
radio formats as Americana and pub- 
lic radio, and even word-of-mouth. 
For media darlings Crowell and Par- 
ton, exposure on network TV shows 
has also helped. 

"What it's saying to the industry is 
that people are finding out about 
music regardless of whether they 
hear it on radio," says Sugar Hill GM 
Bev Paul. "It's a really strong sign for 
the music business that people will 
find their way to good music, and 
once they find it and hear it, they will 
support it. Exposure works." 

Paul says CMT has shown a great 
deal of support for Nickel Creek Two 
videos — for the songs "Reasons 
Why" and "When You Come Back 
Down" — have received extensive air- 
play on CMT and GAC, and the group 
has appeared on CMTs On the Verge. 

"We very much feel that once peo- 
ple can hear and see how this music 
is performed, they will respond," 
Paul says. "So that's been a wonder- 
ful ally for us. We have records that 
aren't getting video airplay either, 
like Rodney Crowell and Dolly. The 
print media has been very aggres- 
sive in getting the word out. We do 
a lot of work trying to use the Inter- 
net to get the message out, and we 
are learning the power of word-of- 
mouth. That, of course, always was 
and always will be the most effective 
kind of advertising." 

John Grady, senior VP of sales, 
marketing, and promotion for Mer- 
cury and Lost Highway Records, 
says the O Brother soundtrack was 
buoyed by the great exposure that 
the video for the Soggy Bottom Boys' 
"I Am a Man of Constant Sorrow" got 
on CMT, GAC, and VH1. 

Dan Herrington, co-founder of 
Dualtone Music Group, is still relying 
on radio for exposure of Hayseed 
Dixie, but, he says, "we don't look at 
radio in the traditional way where 
you're going to play the chart game." 
For Hayseed Dixie — an outfit that 
performs bluegrass covers of AC/DC 
songs — Herrington says it's been 
about "finding outlets to expose the 
music and maximizing the exposure 
from it" For the most part, those out- 
lets have been morning shows on 
country, as well as active, modern, 
and classic rock stations. 

WE Records president Ree Guyer 
Buchanan credits CMT and GAC for 
Austin's sales, while also noting the 
support of non-reporting stations and 
agrass-roots marketing approach that 
includes several Internet initiatives. 

Austin's previous Arista Nash- 
ville albums, 1997's Words and 
1999's Love in the Real World, sold 
140,000 and 125,000 copies, respec- 
tively. Buchanan says, "We felt like 
we could find the people who had 
bought her other records mainly 
through CMT and GAC. We also 
have a really big push on the Inter- 
net. She gets about 50,000 hits a 
month on her Web site, so we real- 
ly have gone after that market." 

The Internet has proved to be an 
especially useful tool for exposure, 
according to Paul: "To not try to take 
full advantage of the opportunities 
you have on the Internet is crazy." 
Yet, she adds, "it's also not the savior 
for independent labels [that] a lot of 
people thought it would be. There 
was a spell there for a while where 
artists were saying, 'I'll just do my 



owti records and just sell them on the 
Internet, and then 1 don't need the 
label, media, any of you guys.' Well, it 
didn't quite replace that marketing 
the labels can provide." 

REACHING FOR RADIO 

Although there are acts succeeding 
without radio airplay, that doesn't 
mean they don't want it. In fact, 
everyone admits that airplay would 
be a tremendous asset 

"We are finally finding ways to sell 
records without radio because, for so 
long, we were so universally ignored 
by radio," Paul says. "I know if they 
came around and saw something 
going on here and got on board, it 
would benefit us all so much. Frankly, 
it would benefit the listening public as 
well. If people hear something and 
don't like it, I'm fine with that, but if 




NICKEL CREEK 



they never get the chance to ever 
hear it, I'm not fine with that" 

Most artists balance an attitude of 
hopeful optimism with brutal reality 
when it comes to radio's acceptance. 
"You always go into the studio hoping 
you get something for radio, but with 
our band, we weren't really thinking 
about radio as a big possibility," says 
Nickel Creek's Thile, acknowledging 
that the band's bluegrass leanings 
aren't readily embraced by radio. 

"Of course, we'd love to get radio, 
because the goal is not to be some liip- 
per than thou' band that's too cool for 
radio. The goal is for people to hear the 
music," Thile says. "Right now, CMT 
is helping us so much with that." 

Will there be a temptation on the 
next album to record something that 
appeals more to radio? "Money does 
that to everybody, but hopefully, this 
band has been together long enough 
where we try to grow naturally," Thile 
says. "I don't always think commer- 
cialism is an art-killer." 

Crowell is more blunt in his assess- 
ment of country radio, which, he says, 
"wouldn't get within three counties of 
me." He adds, "Radio is the bully in 
town. There's a contingency in 
Nashville that bows to radio as the 
only [forum! for selling records, and 
that's not true. 1 actually find the audi- 
ence that buys music because they 
love music to be a better audience 
than the radio-driven audiences." 

Crowell recorded The Houston Kid 
with his own money, then took it to 
Sugar Hill. He says he hopes the 
album's decent sales thus far will 
encourage other artists to take cre- 
ative risks. "It's cynical to not believe 
the public is intelligent. You've jast 
got to hold out and continue to do 
what you think is right and believe 
that the people want things that are 
real and that are story-driven and 
poetry-driven." 

Crowell says he "finds the inde- 
pendent record business to be quite 



noble" and that there's a satisfaction 
in staying true to your ait. "It's hard 
work and very difficult, but most ful- 
filling. We have no guarantees in this 
business. We can make these records 
and no one can hear them. So at the 
end of the day, if you don't have your 
own self-respect and your own pride 
in your work, what's been gained?" 

'MYSTIFIED' BY RADIO 

Despite sales and video exposure, 
country radio, for the most part, 
never came to the party on "I Am a 
Man of Constant Sorrow." "1 never 
got to the point where 1 was mad 
about radio not playing the record," 
Grady says. He admits, though, to 
being "mystified a little bit because 
it was the No. 1 record on the country 
chart for nine straight weeks. People 
really did invent reasons not to play 
it after a while." 

Grady says some of the excuses his 
team encountered from radio were 
that it "doesn't fit the format" and 
"would make people turn off the 
radio." He adds, "When records like 
this come out of the blue without 
radio, what it signals to me is there 
are a whole lot of music lovers out 
there disenfranchised by the current 
state of commercial radio." 

Radio programmers defend their 
choices and say the country format 
is so diverse that not everything 
that is going to sell enough units to 
get on the country chart is going to 
fit country radio's narrower defini- 
tion of the format. 

"Country is a very broad genre," 
savs Smokey Rivers, assistant PD of 
KPLX (the Wolf) Dallas. "Where else 
can Faith Hill, Billy Gilman, Mont- 
gomery Gentay, and Kenny Rogers all 
peacefully co-exist? But that doesn't 
necessarily mean that a country station 
has to play everything that gets shelved 
in the country section at Best Buy. Suc- 
cessful stations pick their target and 
serve it well using the best of what 
country has to offer. Since music is art 
and art is subjective, we are all not 
going to agree which songs those are." 

KZLA Los Angeles operations 



work with them from an artist's 
demo stage. "If we have a relation- 
ship with an artist, we're more like- 
ly to keep on with a record," said 
Logan, citing successful acts Sav- 
age Garden and Invertigo. 

Sony's Parker wanted radio to 
take more responsibility in break- 
ing acts. "Our margins are getting 
smaller — radio should be more sen- 
sitive to the pressures record com- 
panies are under," he said. And 
Warner's Hennessy challenged 
radio execs to "get beyond the rhet- 
oric and get active. Come over to 
our side of the fence and see what 
our acts are doing on the club level." 

Transistor's Gordon lamented that 
when it comes to breaking an act, 
"radio has all the power — the individ- 
ual record company has very little." 

Radio's gripes included the in- 
ability of labels to see why too many 
adds to the playlist would affect the 
listener's need for familiar music, 
especially in AC formats. 

Suggestions by radio represen- 
tatives for making tracks more 



manager R J. Curtis agrees: "If some- 
thing is selling well, it's not a given 
that it fits the sound of a radio station. 
It just means enough people like it so 
much they want to buy it" 

Tim Closson, PD of WUBE (B105) 
Cincinnati says, "Over the past three 
decades, country radio has been very 
broad. Some programmers have 
closed their minds to what deserves 
airplay. Billy Gilman is a prime exam- 
ple. 'One Voice' was a huge, talked- 
about hit record, but some PDs and 
music directors refused to play a kid, 
ignoring the sales charts. However, 
Billy still received a ton of exposure via 
radio, which helped to build that fan 
base that is buying his records. Sales 
[are] the best research we have as pro- 
grammers. If people are putting down 
their hard-earned money for that CD, 
there must be something happening." 

STOKING THE HRE 

Where there's smoke, boutique 
labels know how to stoke the fire, and 
retailers appreciate their efforts. "The 
Vanguard and Sugar Hill folks know 
how to really grass-roots market a 
record," says Geoffrey Stoltz, senior 
music buyer at the Torrance, Calif.- 
based Wherehouse chain. "It seems a 
lot of artists are breaking through by 
touring religiously, and the radio they 
are getting, they are maximizing." 

Stoltz thinks the recent arrival of 
such Nashville labels as Dualtone and 
Lost Highway will further bolster 
this phenomenon. He says expecta- 
tions are particularly high for Lost 
Highway because the label, along 
with sister company Mercury Re- 
cords, has already moved so many 
units of O Brother, Wliere Art Thou ? 

Stoltz says, "I remember John 
Grady coming out at the [mini-Nation- 
al Assn. of Record Merchandisers] 
presentation, and [Universal Music 
and Video Distribution president] Jim 
Urie giving him a hard time, saying. 
Tou flew all the way out here to sell a 
damn bluegrass record?* " 

Grady recalls Urie's skepticism 
with a laugh, but adds, "When we said, 
'You've got to trust us,' they did." 



radio- friendly rankled among some 
of the audience. "I find that unbe- 
lievably offensive," said Michael 
McMartin, international director of 
the Music Managers Forum. "It will 
bland out music. If it's a case of 
music directors telling us what to 
do to make their stations sound 
good, then [we shouldj get rid of 
90Cfr of our acts and just have three 
or four of them do music. There is a 
big difference between doing a 
remix and changing a song." 

Lack of airplay for such veteran 
acts as John Farnham and Wendy 
Matthews was also a contentious 
issue. Veteran promoter Michael 
Chugg, managing director of 
Michael Chugg Entertainment, 
stressed, "There are a hell of a lot 
of older artists out there, making 
some of the best music they've ever 
made in their lives. They can't even 
get into record companies' doors 
because record companies are ter- 
rified that radio will not play the 
older artists. That is a disgrace and 
it needs to be addressed." 
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1 ILL FDR YOU IBLs.iilLr tiviiv ftjjr • ^Wlvfryte Ijw 

ascap iittt Vjijhu -•• :.y- V,i- i jp r>-. 

Comrwatwis, ASCAP) HLWBM 
60 ALL OR NOTHING ifloKsto* PRS$on^ Of Winflv-fipl 

Pacrtrc. BMLlJfiiwrsat. BMI 
24 ANGUISH.! Ai„;Ai''lu; ".m*. -LiL-ACtMl B^k-orc! 

EWmjiiil'i^i..'.- imi i . , .in. ■■i'ioap \\<; y-.:\-\ k 
87 ANGEl LBR ASCAP/Riw Drorte. ASCAP) 
V AROUND THE WORLD (LA LA LA LA LA) '.tMI BiKhirood. 

IE 

M AUSTIN i:. " i V - : . ASCAP. 
43 BAST. COME OVER IIHIS IS 0(10 NIGHT) (MurKn. 
ASCAP.'Unrrtr.jf, ASaP.^amerChappel.Pri^Sv^k^ 

98 BEST I EVER HAD (GREY SKY MORNING) (M*san. 

ASCAP.Wjvc.k V.3 AiCARWBM 
J7 BIZ0UHCE : .ilU :- " Zwtivte innn 

ASCAPV-.! S, li; e. r-A".TWhin; ',Sr.AP..TjTowlr 
AvSCAP/fcr^er ASCAP. 0 Zit ASCAP Vt-iic Pieces. 

86 BOOTTLICIOUS KID iurws. tSW/tmm. 

ASCAP/Junu-BiJE AlUy. ASCiVZ-Wsli Witclv BMI.lcryt 

ASCAP/Scny/ATV Sonp, BMI) 
B] BREATHLESS .vrrv »: ;- JMfQ;*T\ 

Inremiiiriv =M ■:■-,,■•<. s:i..->U.-r. I 'ASM 

M BUTTERFLY ICr«y T(«n. ASCAP/M^^arrie HMI:!rkreen 

mi . HV.i Hi 
76 CANT BELIEVE Llusbn Combs. ASCA/'/lMl April. 

JUCAP;nlars.y. BMi-Am t Suttttri Coin On But FuMunE. 

ASCAP.'A'a. AStAfHs-i) A /. UlatkFolKs. AStAP.'Ctirra 

line. ASCAP.'ZciTrSa. ASCAP,'«I Wll. ASCAPilA's A Bitch, 

ASCAP,T)aiVoda House. ASCApiClona's Boy ASCAP.tMl 

BicUDsj EV.'i:r..rjgiKL'\.r]M 
?6 0ONT HAPPEN TWICE pi A;nl ASCAP.fijtlfl Gron.e, 



91 DREAM ON lEMi dlafw:.:0 BMI) HL 
19 DRIVE EMI J,;nl. !■. -flikryora ASCAPI Ht 
I! DROPS OF JUPITER TELL Mt: [Ml A:.-il. VOJKr*-\ 
Terr. AS::a- • > K->:M'r-' litnon. ASCAPjlrV Clean. 
: i-i-"i l- ■ v..- ■" (,_ ev .HL 
90 EVERYBODY DOESN'T IMur^n ASrAF.Ilnr^l-PalvGrarii 
lulfli ■ ... ',n:l h.'-uCle BMlflMC, 

PRS.Huiivi 5TIM> HL'WBM 
1 Fl • STA -JMI P KbIY BMI'tMl BlKUuod. BMMil Lu 

lu. BMI HL>*fVBM 
69 FILL HE IN (SD'ip 01 Kindsmct Padre. BW'Wafnei 

tacwlane, BMI) 
5 FOLLOW HE iteft. BMI.Vramtf Tairorlari* BHlCrrunVi; 

Stvjf. ASCAP/Disrey Se»w Peaks. ASCAP) HUWflM 
63 GET OVER YOURSELF IS-eetrsoiigs. 8MI,'Oytalis. 
Mat! ASW.Ctekerrnari. BW'TJa winr BVllWBM 
8 GET UR FREAK ON M.,;.s Canf.-iion. ASCAP.VTB 
" " ma Be*h ASCAPI WSM 

N WWT CRY ILarea Vista ASCAP/ScarW Ram. 
A^^y/ATVTree BMI) Ht 
3 HJLNeiNGSYAHOHENIiG-Chilii BMLSongsffl 

DteamHurlis. BMII CLM'MBM 
30 HEARD II ALL BEFORE IV he C •., BMI hnkr, s Prjyhsua 

iJ0"E Cw^lit :u«lrLi : 
74 HERF/S TO THE NIGHT IFakc Arid Jaded. BMLless than Ztnu. 

L ; v ^v.'rii.-.: =iuJ BMI 
65 HIT Ot LIP STYLE (OOPSfl iC.TJlEcn. BMI.'IMI Blartirood 
BMilHl 

47 I COULD HOT ASK FOR MOPE I'liealj-i-js AS^r-f/BV 

43 I CRY SUvf> BV Wr,-f ^hinn ^,rA'"\l:. n; ASCRriil 

tab, BMli'DJ lr* BML Wafror-Tamfiiarie. gwi HIWEM 
« lOOItiSLoATiwevASCAP) 
56 IF I FALL YOU R£ GOING DOWN WITH ME (Hdlbrllrth, 
■ ..ill. -V„m-,-v .ihn-.eMI/Smies-CT 

. vf,tl m Him; .v..,i.:' Hiirti H^i-AF'l HL.'WfJW 
M IF TOO CAN 00 ANYTHING ELSE EMI 6ii:kncod, BMllievi 

Don, ASCAP/New Hares, ASCAP) tt^WBH 

34 IF YOVRE GONE (EMI Blawwocd SMI.'B*i.s. BMI) HL 
21 I HOPE YOU DANCE i Jnveisal -MCA. AiCAJ'.^da C:w». 

A.-'L.hF i l'_ k- " "j. iUI Eniw" 5V i HL'AEir/ 
4S I LIKE THEM GIRLS .. i ^ Terns H* 

Sorgs. 4^..^ T»o. ASCAPjEMI Apnl. ASCAP;Valen tine's 
Day. BM.-'-.T,. - ft-. Silk .'.:"';,). : ' ^l.i,f, -; ASCAP/First 
htm. ASCAP) HLWM 

35 I'M ALREADY THERE (Stwr,.'ATV Tiee. BML'Zamb* 
ASU*r^vr-j.-B|i: WWhih Unk ASL'AH HL'WIM 

99 IMITATION OF LIFE (T^r^ar,. 8Ml,lrYarner-Tamena«. 

BMI) WBM 
16 I'M LIKE A BIRD (Helstar S0CANI 

IRRESISTIBLE 

Pttfotm imwn^ — ™, 
„■.■■ vi. "'.' i HI V,--! r.' 
4fl IT'S A GREAT DAY TO BE ALIVE i[UI Aprti. ASCAP.-House 0t 

Bram, ASCAP) W 
41 ITS BEEN AWHILE (Gfeenlunrj ASCAP'i | rotrrty, ASCAP/My 



9; i 



3Iu>-:jf VjW.v-iIu, rtt ASCAP) WBM 

IWANNABEBA0>..:ru l l BMLTHuny Ecy EV.'/n-nba. 
3MI.-Miiricl.ih 3MI.U.J aMi)WBM 



RecijfTenls are htJes whcri haw appeared on ttw Hot 100 chart 
tor more than 20 weeks and have dropped below the tap 50. 



53 JADED FMIAlv.1 ^ :X- :er-:r Of Scroirun ASCAP.ErVI 

m, ..,-,,! SMI (-,' *-,v BV HI 
64 LA B0MBA lSy ? ;ATV Iksccs. ASCAP) 
1 LADY MARMALADE ILMi A^tSl ASCtf/Jobete. ASCAP,iT(em, 

Nolan. k>:i? EMI B'ackmud. BMl.-Stune DhViund. 

BMIila^/boj BMI) HL 
82 LAY LOW frVE ASCAP: Ar I r t i..hin Coin On But Fimkinr 

ASCAP.'Ekis Marrvto ASCAP.f <ve Card ASCAP/WetfteNpt 

ASCAP/Mi Own ChiL BV fv •!.,,..*....: RMI,B«p. 

ASCAP' Nate l>:y*;. b.'.'l. , I a.ril,'. BM-liI Ganpti. 

ASCAP.Iray Iraft ASCAPI HbWLW 
14 LET ME BLOW YA MIND .'i.ut'. LiU: r : t" ftXAf.-BlinjK 

• ..^1 - . - . il AiCA"-.T.y:aiJ Garre ASCAF.'WB. 

ASCAP.'Amt Nulhm' Gem L> Buf ; Jitirg, A ; M„<.c LU 

rtmris-Diit ASCAP.f ik» Card ASCA. 3 ^ vis Mamtfl 

.-,'.:A ; "Vi A-r.AF F i^Ti ASr.AF'VtBM 
80 LET S GET IT tomt n nir.Af .'iwjbfl Combs, ASCAF.fEMI 

■ "I '■■ y"'-' V ':'" ■I..'" .V -.-',.. 

Ai;,A» tww, Rjiti. A".:A- *. f.^cn RWr - v iri E BMt.Tast 

l,'»mr:h-. FV ■!! VfFV 
93 A LONG WALK iHIuks Barjy. ASCAP/Jattat. ASCAP.iDirty Ore. 

ASCWUrwersat, ASCAP) WBM 
68 LOOK AT US (EMI Blxkmud. BMI) HL 
38 LOVE (EMI ASZAP'Vvra: '■/>£. ASCAP.'Txched B, la.-; 

ASCAP.-Sa.-th.ld. ASCAMWy Ore ASCAP.'U.cat, 

ASCAP,.'Universal,A5CAP;HL'WBM 
51 MAD SEASON tFMl B:.Kk*ood, BMlfiidnis, BMII HI 
51 MAYBE I DESERVE (Tar* 1 1 76, ASCAP.'Flick Fcurtain. 

ASCAP -tMl Apr! ASCAPI HL 

21 MISSING TOO llnit-Hto W! Sunn V Or >-*;.•■. 

[•■•■ . .: cc-tJ.^^I ;>:,. y_J\ ..M-,\:M 

46 MORE THAI THAT -n.,;: -yy^Q''- v^Jr 

hlenatimal BMlSsryi'AT. Scandinavd KW 'i:tiv A'V 

Sonn BMI ^Mb'r.irr =. HMI iHI^M 
Jl MRS. STEVEN RUDY nW-. .'■: ^- S=,:r. '.',,U- \ r, 

ASCAPI WBM 

44 MUSIC (Er*:k Sermon ASCAP,'7omba, ASCAP'Tlie Marvin 
^.!yf»r.r: A,,.M LV r, ; , A : U ii.Vs-'.< 

10 MY BUY Oik* ASCAPI HL 

JS MTWAYycnoa.ASCAp.liigBi'ijt ASCAP/Kooert Hill. 
IW'llniiWsal-SonpOf'rjv:",!,!'- nterr^i™ BWi VV3M 

22 NEVER HAD A MfJLM COME TRUE (EMI Apnl. ASCAP,'19, 
PRS.TJMG, PflS) HI 

86 NOBODY WANTS TO BE LONELY BomATV Tunes. 

ASCAP;TJes::. I»# hi - k, IBBffikm Oesrwrd 

SBWIMnatli ■ at. 1 Snnp BMIi'GaWurr. 

ASCAPAInirtrsal MCA. ASCAJ-; hC'WBW 
SS OOCHIE WAIL" •- - HMLHf ASCAP L»tiyM 
■ AicA-'-'WE A'jCAI :;.„.. Ax'A- ":,;t Hi-..-. 

8Ml;Warne- lainenaTt BMliViBM 
1! PEACHES t CfiEAM v.. .,, BMLlij-.t r Combs. ASCAP..IMI 

AynLASCAf Da lwe'.e. AnCAF-L -,. s. AS EAT T-jaji-n. 

ASCSP.tM! Blaciiwod. BMI'laice Ccn&s BMI) HL 
IB PUT (Chrysalis, ASCAP.lJnive-sal-FctjCfam Internabonal, 

ASCAP-MurVn ASCAP, -Son. AT* Stngs. BMlCon TrRaru BMI) 

■MM 

It P1AYAS G0N' PLAT (Gimme Some Hot Sauce. ASCAPp'Tor*s 

On The Verge OtlnsaniK A ; A,!., ,-, \$':X-\:l- 'M;.-;- 

AMI) HI 

23 POP [Tfnnm^ Tj-es A5CAP:?;mba. ASCAPiWaJefiS, BMI) VW3V 
J5 PUT IT OH ME ,:" <»iy. A/ .IA-' -V.' - i ti" i'u, A',: Al' ' i, 

STrtre, ASCAP/TJ) Nv. BMI) HL 
4 RIDE WIT ME Hack* Frost BVl -BMG Sonjs. 

ASCAPtoemenl fleatj. ASOP.4Jpnvut. ASCAP/lobele, 
ASCAP/lay E s Basemem. ASCAF^naow ASCAP/Misam. 
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CompikerJ trom a . .atonal sample of POS (point of sale) equipped retail stores and rack outlets which report 
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TITLE 

ARTIST IUPRIM F-RnlAOIlON LABEL) 




X 


i 
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o 
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TITLE 

ARTIST [IMPRINT/PROMOTION LABEL) 


: 


1 


4 


— -* NO. 1 

MV BABY 

..-".■ 


Si 


ji 


38 


BIG POPPAWARNING 

THF NlITORilILJS B 1 f. (BAD BOY.'ARlSTA: 


33 


32 


11 


JADED 

AEROSAIITH (COLOMBIA) 


i 


t 


12 


SUPERWOMAN PT-^ll 


3D 




2 


TORTURE 

SJJREIVLULL FEAT MOP ,.rl>A Ar. -'I ! 


3 


2 


.3 


WHAT WOULD YOU DO? 

CITY HIGH - ' --■'-- '. 




41 


43 


10 


CRY NO MORE 

THE OORZ iEARTIE^-S 


4 


5 


5 


NEVER HAD A DREAM COME TRUE 

SCLUB 7 AAA1 NT IP) 


42 


44 


28 


SO IN LOVE WITH TWO 

MIKAILA IE.LANE. ID.MC. 


5 


6 


II 


FIESTA 

R. KFLLY FtAT. JAV-f IJ.Vt.' 


43 


33 


3 


STUTTERING (DON'T SAY) 

WKD ORCHID -.RCA 


1 


10 


2 


IDOH 

TOVA (ARISTAI 


44 


4! 


14 


BY YOUR SIDE 

SADE (EPIC) 


7 


7 


10 


BI20UNCE 

OLIV ft 


15 


39 


33 


CROSS THE BORDER 

PHILLY'5 MOST WAN (EC '■*. n 


8 


i 


10 


MISSING YOU 

CAStiDfi iOuliC'JMg: 


4t 


33 


29 


SOUL SISTA 

BILAL " " i'.'l ■ 'T 




— 


1 


FIU ME IF4 

r-Jii; |:i',i:.i ■ n. ■ AW i'IANTh; : 


47 


35 


15 


ITS OVER NOW 

.,' ..I.AJ ... 1-1 : ' A 


10 


3 


4 


SURVIVOR 

Of STINT'S CMllD COLUMBIA) 


48 


40 


15 


CRAZY FOR THIS GIRL 

EVAR ANE> 1ARON :COt LJWRlAl 


11 


9 


10 


STRANGER IN MY HOUSE 


4) 


45 


24 


STRONGER 

BRITNEV SPEARS ll^/E 


12 


11 


11 


GET OVER YOURSELF 

EDEN'S CRUSH iIJ.i-lC-NDCN 5 Re; 


SO 


50 


10 


SAME OL* SAME OL' 

PYT (VENDCTA'EPEC) 


1J 


15 


27 


LOOK AT US 

SAH.NA PARIS 'I ■ -1 


a 




1 


AUSTIN 

SLAKE SHEITON "'. AN' i NASHVIL l E 1 V.RR 


Jl 


— 


1 


1 WANNA BE BAD 

Wli [A FORD ■■' 1 


52 


47 


22 


IT WASN'T ME 

shaggy feat rkwdo-rikrok* ducent l- 


15 


13 


5 


ANGEL 

SHAGGY FLAT RATVON IMCA1 


53 


27 


5 


DREAM ON 

DEPECHE MODE (EAOICHf PRISE1 


IS 


12 


5 


WHAT IT FEELS LIKE FOR A GIRL 

MADONNA ( MAVEFttC rVWARN ER BROS.) 


.5) 




1 


CRAVE 

AS HADES IREAL OEALOKPHEEJS) 


n 


17 


11 


REQUEST LINE 

BlAl>. ffD PEAS TAT MA-CY -IM _ ER5 ::FT 


55. 


63 


3 


ALL 1 WANNA 00 

MTOtftCMLLCAAAEi unMUmnUSMMBIM 


n 


14 


i 


OOCHIE WALLY 

QB TINFST (ILL WltL/DLUUMBIAl 


56 


74 


33 


I'LL BE MISSING YOU 

PJTT DACO" S FAIT.- EVANS .B*C BOV ARISTA 


IS 


IS 


S 


EVERYBODY DOESN'T 

AAtANDA IMAVERICKI 


57 


48 


20 


POUR ME 

TRICK PONY lYtAFfNER EPOS iNASHYILLtlYfflNl 


20 


19 


40 


CANT FIGHT THE MOONLIGHT 

IFANN RIMES .CURBI 


58 


46 


2 


LET ME BLOW YA MIND 

F.E FFA- SWLS S'I'AS ifiLl.l A-KfiS rCEHS^O* 


21 


20 


27 


COULD IT BE 

J At- L M ID.V hi M LL WARNER BROS 1 


59 


54 


4j 


MUSIC 

MADONNA MAVERICK. WARNER BROS 


22 


16 


10 


ALL FOR YOU 

JANET (VIRGIN) 


60 




5 


DID THAT! 

SCUUAZ ILAT WHOO AHEE HAV II CCLVV! 


n 


24 


3 


WHAT 1 REALLY MEANT TO SAY 

rjYVH '-I' " . liAf-'ITOL INASHVILLtli 


61 


60 


i 


WAIT A MINUTE 

RAY J FLAT LIL H AILAMH. 


24 


21 


a 


SOUTH SIDE 

MO=.Y f FAT C'.VFN '- T F r AM (V/ 


■y 




1 


CALL ME EaS. 

7L i ESOTERIC (OIRECTLANOSPEED) 


25 


22 


U MRS. STEVEN RUDY 

U MARK MCGUINN (VFRI 


63 




1 ! MO MONEY MO PROBLEMS 

" 1"; tWI'JR-'JUt H li.l HAL: HimARIMAi 


25 


H. 


IE LIKE, WOWl 

13 LFSLIF CARTER lOREAMWMKSI 


64 




c BOMB BOMB GIRL 

. AC 'I Al ,A.'.1|.: AM. HAA k ;.( AKlll r T 


2P 


30 


l BIGACTS LITTLEACTS 

J | AFU-RA ::-*:u\ THE Fa .11 .Al SEAT!. "iXH 


F5 




c 1 DA B.O.M.B. 

u CAPONIAC ' ' '...'llj LEVEL 


a 


36 


0 THE KISS OFF (GOODBYE) 

0 LWOOKE ALLJSOH UaSCAJNOSVTRUT.. 


66 


61 


« THE WAY YOU LOVE ME 

Jv FAITH HAL 1 AARRE- BROS. NASHVILLE! 'ARR 


29 


23 


1 BOW WOW (THAT'S MY NAME! 

t 1 I*:JV. WOW ■: SO LIT- I'l.-I L.WRIA 




67 


55 


23 


LADY (HEAR ME TONIGHT) 

MOOJO (BARCLAT LATA 


30 


25 


m DON'T TELL ME 

iu MADONNA MAV 1' ■ V. t- liHi - 




68 


56 


13 


LOVE DONT COST A THING 

:NNIK-UilH.' -FN 


31 


28 


. f SHE COULDN'T CHANGE ME 

10 MONTGOWERTGEFJTRY Cj i mf.ia .'.i.Sn, if 


69 


62 


3 


STAR 69 (WHAT THE F*'K) 

fAIRO, SL.IM - . .... 


T2 


42 


27 


THE ITCH 

VITAMiN C M f KtRAFfGi 




70 


64 


4 


THAT'S THE WAY WE ROLL 

ALLEY Mi ' 


33 


34 


12 


HOTTIE 

Ai-i.f. E:A: IARD ■■ " /i'.' ■■ 


71 


59 


25 


ONE MORE TIME 

DAFT PUNK , I- 


M 


2.' 


5 


WHO'S GONNA LOVE YA' 

51 GO A FIGGAZ IKING Bj 


32 




a 


MARIA MARIA 

SANTANA FEAr THE PRODCUT GAB .1 


.35 


51 


23 


ONE MORE CHANCE/STAY WITH ME 

THE NC'TC'RIOUS S.I :j i HAL" BOY *-ii';-.iA. 


73 


53 


! 


LETS GET IT 

F^EI -HE. C 37 F HBSI i slAO. t6 


36 


29 


i 


KEEP IT REAL 

KELLI MACK (RISING Hi) 


74 


73 


: 


MISS CALIFORNIA 

HiNTl 'HCMAS'lAT WAS ... 


37 


.1! 


16 


THAT'S HOW 1 BEAT SHAQ 

AAR&N CARTER IJIVE: 


75 


52 


ii 


PROMISE 

JAGCLLlLDGE ' SO DEE COLUIABIAI 



( ) RKOrds with the greatest sales gains. (£ 2001 , Billboard/BPI CommunlcatHjns and SoundScan. Inc. 



«SCAP;8 LA Tunes, ASCAPI HLYIBM 
« RIGHTWHEIIE I NEED TO BE J.:" Psi BViI'vll 

B/oadwy BML-Scny .An' Tree BMI/Bu Tedttv Dofi. BMI! M 
51 SHE COULDin CH»«GE ME !»B Ai-A' Qo Nicllohuin. 

ASCAP/WAIV Odm Keyi ASCAP) HL'VtBM 
37 SO FRESH, SO CLEW [OrmoM Bunt, BMIUul Uoori 

ASCAPjWrysaM. ASCAP) WBM 
71 SOUTH SIDE (Utile Idiot. BMlWamei-TafTwiariE. BMI! WBM 
II THE SPACE BETNEEN (Celoen LVei ASCAP'Onrrtrvjl MCA 

ASCAP/Aeroiaiion ASCAPI CUiIYtIH 
20 STUnm 120*1, ASCAP.Hltinijm Finn, ASCAP.'Zomti 

BAtt/Htt.!,..!,.! PV.TW:?!,,,. RM .Ml.., RMI.R.i., 

EV Bl-.V .-i.yi' SV'illL'A'if 
1 7 SUFEimOIUH FT. II IM) LmiJ ASaPfTialwtKN-s In 
J. ' '. ' ii- !' ■' ■"'.' BtacA»ood (M« 

Msnalt RM [in- : RMI WE LsCAP I ESmv.- ASCAP(D«ert 

Storm, BMI! Hl/WBM 
G SURVIVOR l-or CFjse. ASCAP.WiLto Soutti. ASCAP.TIusc Of 

Wndswmt. PSHAW ' 

«OF;WYP ASCAP) Hi 
64 IAKJL IT TOM HODS! :i mis li:W SMI.Dovn D ( on, 

BMLUtnaKre BML'Sonts 01 Umvtrsal, &V.LM .cnRitodL 

flMl i n^W 

9 THANK TOtl NhM Om| PRS.WB, ASCAP.Cheekv, 

W FHI R i I..V W. i>i.-:in' V.inapmp- -.Ml! H! 'AftV 
1M THERE IT IS ','-k\u :0-3 Fv;. .. E.V -BaSjEr. Terr^ s 

Tsirerta-k: BMJ.-Ning Wing. ASCAP.'Wi.iit Wmd^epl 
ASCAP.TMI Bla:h»vc<id BHt'H.voU Gavin. BMblujc *i* 
BMI) HUW6M 

!9 THERE SHE GOES (ttir flatm Ot HimVM. BMLTMI 

Bl9C«wd. BMl.0-.tw L'hjC *SC«P.IMI Apirl, AiL'AP'ECAf 

!,M|-3LiTT,.'Mv:'.;ri i ;' vV.imi 
IS THERE YOU'LL BE |Mn» ASCAP) ifflM 
39 THIS IS ME ISenc diflrti. ASCAP.t Ml Afrii WOV^.iu. 

ASCAP.MGrttt. ASCAP/rtunt Trw SMrlMarw Tmrtine 

BMI)>iVWBH 



SJ W0 PEOPLE FELL IN L0K IfMI IpM. ASCAP./Sm l>rle. 

ASCAP/Lure Rann. »SCAP:IMI BiKhitind. BMI) HL 
n UNTIL THE END OF TIME (Amaru, A.SCAPj1iach tims*>t. 

V -if FAl:; tilAf rtjr-.r I.i--, ".j-,- h" - :, 

SMIi'AIi- Aia. ASCAP/tBdolent SUh. ASCAP.'Panola Part. 

ASCAPttB, ASCAP) rtL/WBM 
71 VIDEO (Gold & Irm. ASCAP.^n Jj-y. BMI'Friw BMI: I 

Music. ASCAPaastrada, ASCAP.'Sofiy/ATV tur«, ASUP.'CotM 

High. ASCAP) HI 

55 WAIT A MINUTE (If* WsLvs 01 1a«ri-h. BW.-EMi Blattiwwd. 

BMlChas? Cnsl ASCAf LMI >z<> hSCAF Nv-nuu: - I M 
!-,',.:,■ =MI'.Vv- ( .r • ' • - h iVPV 
TZ WE HEED A RES0LUIIDN ;Htit.liL AiLAK/biatt. 

FDUHtun. A5CHF:Vi.rna3ca[:'i i&^P'h'S A3'.' 
96 WHAI I REAUT MEANT TO SAT llwrty 'ATV Crota Km. 

ASCAP Sony A'V Trr-r BMLOms RV.St.H#9*.r., 

For The Mar fiWl:,omm v i« lames i HL 
31 WHAT IT FEELS UIE FOfl A GIRL :.SB ASCAP.HIrtio G.n 

Aj'AF Lhr.enal ^yC'ar- hi attDna yziy rV&V 

13 WHAT WOULD TOU DO' iPLsdn ASOdP EMi Apr* 

ASCAPi'JW-.ih ASCAPI HL 
81 WHEN I THINK ABOUT ANGELS Kr Ml A;.-.!. VCWm V.,y 

BMlfllVB ASCAP.^arner-TarnHanfl. BMII H^ViBM 
59 WHEN irS OVEN CWarnm-Tamtrlar*. BW'E Equals 8MII WBM 
62 WHEN SOMEBO0T LOVES TOU IWB, ASCAP.^ee Hm. 

ASCAP) WBM 

4)5 WHENE THE PARTY AT JThem Damn Twins ASCAP/Air 

CwtrcJ. ASCAP. TMI Ayil K.W Zo So Del. AW.-Bali^s 
I 'Ii,- : ,', ',!!:,! - hi. - , - 

ASCAP/8MG Songs. ASCAP) HI 

73 WHO I AM ISm.'ATV Tros. BMtfSonp Of Teractl, Wlw 
WLiriiwru BVI i HL'rVBV 

95 WKtrS THAT GIBL? iftw* RvMmti. tSWAMwm*. 
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IGNORED BY RADIO, BR5-49 GROWS ANYWAY 

(Continued from page 1) 



reason the band didn't "take off' at 
radio when it was first introduced is 
because "they sounded so different 
from everything else on the radio at 
that time. Nobody challenged the 
fact that they were talented, [but 
radio was] just having such success 
with the Garth Brookses of the 
world [that there wasn't as much 
incentive] to take a chance with an 
act like this." 

KZLA Los Angeles opera- 
tions manager R.J. Curtis says 
BR5-49's previous albums are 
"in heavy rotation" in his car, 
but "they don't have a lot of hits 
as we know them on radio." 

Curtis, who has not yet heard the 
new album, adds, "It's funny. They 
have all the ingredients of what we 
always say we want. It's uptempo, 
fun, positive, but it seems to be bet- 
ter-suited for a live performance 
and a party atmosphere than in the 
context of what comes out of the 
speakers on a radio station." 

Sony hopes to change that. 
"We're going to be all over main- 
stream country radio like a wet suit 
trying to make this happen," 
asserts Mike Kraski, senior VP of 
sales and marketing at Sony Music 
Nashville. "Will they all come to the 
dance? Well see. Radio says they're 
looking for something different, and 
BR5-49 certainly is that." 

Peterson says he is "excited about 
the new album. If there is a climate 
[for the band] to reintroduce them- 
selves, the time is right. Now, more 
people are starting to go out on a 
limb. A lot of people are looking for 
that unique sound these days." 

BR5-49 manager Mike Pontes 
says that while commercial country 
radio is the target, "we'll still work 
with triple-A and Americana sta- 
tions that support the single — basi- 
cally anybody that wants to play it 



BMG TO SHARE MONEY 

(Continued from page 1) 

ter those relationships. It is our 
plan to begin crediting our artists' 
accounts just as soon as all of our 
[infringed-upon] recordings and 
artists have been identified." 

Earlier this month, artists' 
groups were upset by a BMG 
statement that the settlement 
monies would be shared with 
artists "in accor- 
dance with their 
agreements." At 
that time, a BMG 
spokesman would 
not comment 
. on whether the 
s. mm statement meant 
AH that artists with- 
jamieson out infringement 
bounty provisions 
in their contract agreements would 
be excluded (Billboard, May 19). 

BMG, EMI, Warner Music, and 
Sony Music all settled with MP3 
.com last year before the case went 
to trial. Each were said to have 
received about $20 million. Univer- 
sal Music Group took MP3.com to 
court, winning a $53.4 million judg- 
ment last November. All of the 
labels have now announced that 
they will share the bounty with all 
of their infringed-upon artists by 
crediting their accounts. 




can have it. BR weren't a failure at 
country radio. They had [three] sin- 
gles that charted and did OK. But 
because of the hype surrounding 
their tours with people like Bob 
Dylan and the Black Crowes, it kind 
of took them into the rock world. 
But this is a country' band." 

BR5-49 vocalist/guitarist Gary 
Bennett agrees. "Obviously, we 
have not been a mainstream coun- 
try band, as far as the market. 
We've always been a little bit in 
rock circles, and we've probably 
developed a little bit more of an 
edge because of that. We may have 
felt like we had to rock out for 30 
or 40 minutes [on these tours], and 
that might not have been a true 
representation of us." 




Kraski adds, "BR5-49 has an 
existing fan base that extends 
beyond the confines of main- 
stream country radio, and we will 
hit that with consumer and mar- 
ket-by-market advertising," in- 
cluding ads in more than 100 
alternative newsweeklies and 
numerous in-stores. 

'GREEN TO THE INDUSTRY' 

BR5-49 was first signed to Arista 
Nashville largely on the strength of 
its now-legendary live performanc- 
es at Nashville honky-tonk Robert's 
Western World. 

"Arista was a great label, and 
they were really good about letting 
us do what we wanted to do," Ben- 
nett says. "But we were so green 
when we signed, right out of the bar 
and into the studio. We knew music, 
but we were green to the industry. 
We got pigeonholed as retro, and 
people seemed to be looking at our 
clothes more than they were listen- 
ing to our music." 

BR5-49's knack for nailing literal- 
ly hundreds of often obscure covers 
was born out of necessity, Bennett 
adds. "You have to know a lot of 
songs to fill up five hours a night. I 
always wondered if people had never 
seen a picture of us and only heard 
our originals what their take might 
have been." 

The band's label appears commit- 
ted to expanding BR5-49's image. 
"In some ways in the past, their 
image has overshadowed their 
musical integrity," Kraski says. 
"That's not going to be the case this 
time. The music is upfront and cen- 
ter, and the image is taking a back 
seat. A lot of people know what this 
band looks like before they know 
what they sound like, and we aim to 
rectify that." 

BACK FOR MORE 

After two lauded studio releases 
and two live albums (including the 
1996 debut EP Live at Robert's), 
BR5-49 wound up without a record 



deal in the wake of Arista's merger 
into the RCA Label Group. Sony 
and Lucky Dog n r ere the camp that 
made the most sense, according to 
Pontes. "Sony had really wanted 
BR5-49 the first time around, and 
[the band] still had a lot of fans over 
there," Pontes says. "Everybody is 
as excited as they were when they 
first signed." 

Produced by Mike Poole and Paul 
Worley, the 1 1 cuts on This Is BR5- 
i9 are a mixture of originals and 
astute covers, including songs asso- 
ciated with the Everly Brothers, 
Nick Lowe, and Harlan Howard. 
Throughout the album, the band 
showcases the kind of stellar musi- 
cianship, homespun style, and 
quirky humor that has brought it 
much critical acclaim in the past. 

Having a demo ready before 
entering the studio streamlined the 
process, and the producers made few 
changes, according to Bennett: "This 
was the most freedom we've ever 
had on a record to do our own thing." 

Upright-bass player Jay McDow- 
ell agrees. "Having the demo really 
helped, whereas in the past, we had 
always demo'd new songs onstage. 
We had all the parts figured out. 
Paul and Mike offered their two 
cents' worth, but for the most part, 
they let us do our own things. All I 
was paying attention to was the 
drums and bass, and me and [drum- 
mer] Shaw [Wilson] got our shit 
together, as it were. All that other 
fluff, like singing and guitar, the 
other guys worked all that out." 

Time spent between label deals 
helped the band prepare, and the 
hundreds of live shows have honed 
its craft. "The one thing I realized 
about making this record is we were 
all better-equipped for the studio," 
notes McDowell. "We're more expe- 
rienced, and we understand not only 
ourselves better but each other. We 
know what we can and can't do." 

Material on the new album 
ranges from the boogie-woogie, 
rock-leaning original "Too Lazy to 
Work, Too Nervous to Steal" (the 
set's debut single, due June 11) to a 
pounding take on the Everly Broth- 
ers' "Price of Love." Stylistically, 
the record boasts acoustic waltzes 
("The Game"), swing ("Play That 
Fast Thing [One More Time]"), big 
twang ("While You Were Gone"), 
and pure traditional country ("Let's 
See How Far You Get"). 

"This album shows the difference 
between six months and six years," 
McDowell says. "It just feels good. 
We're tighter and stronger, more 
confident and competent. For my 
part, I've got six years [of] playing 
upright bass under my belt now — I 
better have improved." 

MAKING IT WORK 

Kraski says the label is ready to 
put the marketing wheels in motion 
for BR5-49, placing Sony's muscle 
behind the release. "We're going to 
micro-market the hell out of this 
act, and we're definitely counting 
on and expecting great success 
critically," he says, adding that the 
band's sponsorships and associa- 
tions with Jack Daniels and the 
Country Music Hall of Fame will 
help (Billboard, April 8, 2000). 

"Jack Daniels is involved with 
the National Football League in a 



tailgate [promotion], where BR5- 
49 will be performing in virtually 
every NFL market over the 
course of the season," Kraski 
says. "That gives us something to 
build on, on a market-by-market 
basis, and promotional elements 
with the Country Music Hall of 
Fame are also being fleshed out. 
This band probably has more true 
marketing opportunities than 
ever." He adds that the label will 
sample the music "wherever we 
can" and use the Internet as a 
"jukebox" through numerous 
downloading opportunities. 

Meanwhile, six years into a whirl- 
wind career, a new label deal has 
injected BR5-49 with renewed 
vigor. "We've been through it, and 
there were times when it didn't look 
like we would keep going on," Ben- 



nett admits. "You either learn how 
to get along and make the best music 
you can, or you break up." 

McDowell agrees. "There are so 
many pitfalls out there that I can't 
believe somebody didn't go off the 
deep end. But [since] everybody is 
so committed, we were able to stay 
on track." 

BR5-49 is touring extensively in 
2001, following up a stint on the 
George Strait Country Music Fes- 
tival with more than 70 headlining 
dates in the second half of the year. 
They are booked by Darrin Mur- 
phy at Creative Artists Agency. 
The band is currently negotiating 
a publishing deal. 

Assistance in preparing this story 
was provided by Phyllis Stark in 
Nashville. 
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tayixi; PUT Interscope's "Lady Marmalade" by Christina Aguil- 
era, LU' Kim, Mya, and Pink holds at No. 1 on The Billboard Hot 100 for 
a second consecutive week. "Marmalade" is up 2 million in audience, rais- 
ing its total to 1 1 1 million listeners. After "Marmalade," you have to ven- 
ture down to No. 7 on the chart to find the next bulleted song, "Fiesta" 
by R. Kelly Featuring Jay-Z (Jive). The lack of bullets can be blamed in 
part on the decrease in audience for some of the airplay-only tracks on 
the chart due to specialty programming during the Memorial Day holi- 
day weekend. This may have had an effect on three of the airplay-only 
songs within the top five. "Hanging by a Moment" by Lifehoose (Dream- 
Works), "Ride Wit Me" by Nelly Featuring City Spud (Fo' Reel/Uni- 
versal), and Uncle Krackerfe "Follow Me" (Top Dog/Lava/ Atlantic) are 
at Nos. 3 and 5, respectively. All decline by less than 5% in audience, yet 
move up one spot to new peak positions. On the Hot 100 Airplay chart, 
"Moment" holds at No. 3, trailing "Marmalade" by 15.5 million listeners. 
While it may be the third-most-listened-to song on the chart, "Moment" 
is the No. 1-ranking song in terms of total plays, edging "Marmalade" by 
61 detections (12,549 to 12,488). 

'NOTHING' DOING: O-Town's "AD or Nothing" (J) is the highest 
entry on the Hot 100 at No. 60, giving the group its second Hot Shot 
Debut in as many tries. Its debut single, "Liquid Dreams," came in at 
No. 21 in the Dec. 23, 2000, issue. With "Nothing," O-Town has now made 
its move onto the chart in two distinct ways. "Dream's" high debut was 
due to strong first-week sales of the retail single (42,000 pieces). At the 
time, the song had yet to take hold at top 40 radio, resulting in an over- 
all 83-to-17 ratio of sales-to-airplay points. "Nothing," on the other hand, 
makes its way onto the chart due solely to radio play; as a single it has 
yet to be released to stores. "Nothing" has an audience total of 26 mil- 
lion, an increase of 30%, and enters the Hot 100 Airplay chart at No. 60 
as well. A maxi-CD of "Nothing" is scheduled for release July 10. 

TrUE DEBUTS: A pair of 20-year-old singer/songwriters on Atlantic 
make their chart bows this issue. Southampton, England, native Craig 
David makes his U.S. debut at No. 69 with "Fill Me In." The much-her- 
alded David has enjoyed a whirlwind year in his native land and across 
the rest of Europe. "Fill" was one of three singles to enter the U.K. 
chart at No. 1, and his album, Born to Do It, has sold 4 million copies 
worldwide. Back on this side of the pond, "Fill" scans 13,500 units in 
its initial week at retail and debuts at No. 9 on the Hot 100 Singles Sales 
chart. On the airplay side, "Fill" increases its audience by 150%, to a 
total of 11 million listeners. 

David's labelmate WUla Ford also makes her maiden voyage on the 
Hot 100 with "I Wanna Be Bad," which enters at No. 92. Ford, who 
hails from Tampa, Fla., scans 9,000 units and debuts at No. 14 on the 
sales chart. Besides the similarities in their ages, record label, the fact 
that they co-wrote their first charting singles, and that they debuted 
on the Hot 100 in the same week, David and Ford will also find their 
U.S. debut albums hitting retail the same day: Born to Do It and Ford's 
Willa Was Here are set for a July 17 release. 
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DONNIE MCCLURKIN • . . v r )N . oMnDN ANn MORF 
VERITT4315aZOM8AU0 9a".6 9»iSB UVt Lu ™ uu ™ "UKt- 


69 


94 


62 


54 


11 


TANK • BLACKG ROUND 50404* (12.98/16.98) 


FORCE OF NATURE 


7 


95 


80 


7: 


9 


SOUNDTRACK • PLAY TONE B5683.tPIC(l2 96 ECV1B 98) 


JOSIE 4 THE PUSSYCATS 


16 


96 


95 


94 


57 


DISTURBED A GIANT 24738/WARNER BROS. Ill 96/1 7 981 S 


THE SICKNESS 


29 


97 


79 


72 


27 


CRAZY TOWNA Columbia 636S4A"RG (1198 EOy]7.98)H 


THE. GIU OF GAM- 


9 


98 


84 


58 


81 


FAITH HILL A' WARNER BROS (NASHVILLE) 47373AVRN (12 98/18.98) BREATHE 


1 


99 


SI 


52 


94 


MOBY A V2 27049* (109&T7 9B)B 


PLAY 


38 


100 


54 


20 


3 


THE BLACK CROWES V2 27091 uattCDc 


LIONS 


20 


101 


89 


84 


36 


MADONNA A' MAVERICK 47598/WARNER BROS, 1 12 98/18.98) 


MUSI:: 


1 


102 


93 


89 


18 


VARIOUS ARTISTS • RA20R £ TIE 69033 !1 1.98/17.98) 


GOIN' SOUTH 


28 


103 


55 




2 


OLIVIA J 20001 11 1 98/17 981 


OLIVIA 


55 


a® 


116 


129 


14 


COLD rLWtrftN49072MNTLRScapiiB.9iH2 'Jb 0B 13 WAYS TO BLEED ON STAGE 


184 


105 


82 


66 


3 


HI-TEK RAWKUS50171*)PRIORITYI16.98CD) 


HI-TEKNOLOGY 


66 


(ID 


NEW ► 


1 


STELLA SOLEIL cherry 0)3991 universal (12 MIAMI US 


DIRTY LITTLE SECRET 


106 


107 


85 | 56 


73 


TOBY KEITH A Dreamworks > tttswiuti 45020 r M*nERSCO?E o c »16 9fli 


HOW DO YOU LIKE ME NOW?! 


56 



Q»ltjurm -Ajitn tne greatest sales gains ttin wNk •Recording Industry Aisn Of Amenca (RIM) certification tor ntt shipment ot 500,000 album units (GoM>. ARIAA certification for net shipment of 1 million unils (Platinum). ♦ RIAA certification fof n*l shipment Ot 10 million units (Diamond). Numeri 
following Platinum or Diamond symbol indicates album's multi plalmum level. For boxed sets, and double albums with a running time of IOO minutes Of more, the RIAA multiplies shipments by the number ot discs and/or tapes- RIAA Latin awards. O Certification for net shipment of 100.000 units (Oro). 
;". Certification at 200 000 units (PlalinD). A' Certification of 400.000 units (Multi-Platino) 'Asterisk indicates LP b available. Most tape pnces, and CD prices for BMG and WE A labels, are suggested lists. Tape poces marked EQ. and all other CD prices, are equivalent pixes, which are projected from 
wholesale prices Greatest Gainer shows chart's largest uml increase. Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removed from Heais*ekers this week. B indicates cast or present Heatseeher utle. c 2001. Billboard/BPl Communications, and SoundScan, Inc. 
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CHART 


ARTIST TITLE 

IMPRINT & H U M8ER,'D 1ST HlBU TING LABEl [SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEJED] 


PEAK 
POSITION 


108 


100 


86 


11 


ERIC CLAPTON PJCK/REPffi5E 4'966'WARNER BRO^ U2 9B/18 96) REPTILE 


5 


109 


103 


88 


17 


LEANN RIMES 9 CURB 77979(11 98/17 981 1 NEED YOU 


10 


(315) 


114 


115 


27 


BACKSTREET BOYS A' JIVE 41743/ZOMBA (12.98/18-981 BLACK & BLUE 


1 


111 


94 


83 


13 


JESSICA ANDREWS • Dreamworks inashvulej 45024&1NTERSCDPE (H.9VUJII WHO 1 AM 


22 


112 


98 


% 


6 


ANGIE MARTINEZ elEktra 62366/EEG (12 98/18.98)' UP CLOSE AND PERSONAL 


32 


113 


87 


45 


3 


BILLY GILMAN EPtC (NASHVILLE) 62087/SONY (NASHVILLE) 111 98 EQ/17 98) DARE TO DREAM 


45 


114 


104 


93 


33 


TRAVtS TRnT • COLU«eiA(NASHVlLLEI6216iSO«YrWSHVlU£l 111 98 EO/i7.98l DOWN THE ROAD 1 GO 


51 


115 


56 


74 


4 


JT MONEY FREEWORm27069'/FBK>Rm(ll,9&17 98l BLOOD SWEAT AND YEARS 


48 


UG 


112 


110 


13 


AMERICAN HI-FI ISLANDM2871, l lDJWG(I2.98CD l in AMERICAN HI-FI 


81 


117 


9? 


77 


4 


MONTGOMERY GENTRY Columbia inashvillei 62)6?£GN<r i*ashvhiE) < l : 98 EOyi 7 98) CARRYI NG ON 


49 


118 


110 


119 


9 


BILLY IDOL CHRrSAUS2B812,tAPITOL(16.98CD) GREATEST HITS 


74 


lit 


92 


85 


14 


V A ^' 0 r y s , A n R ^SJS A SONGS 4 WORSHIP — SHOUT TO THE LORD 
INTEGRITY 61001/T1ME LIFE 119,98 00) »• viw> «j v ■ w« 


58 


(TJff) 


NEW ► 


1 


NIKKA COSTA cheeba SOUND 1C096*/V1RGIN 112 9*17 98! Bl EVERYBODY GOT THEIR SOMETHING 


120 


121 


113 


107 


38 


GARY ALLAN • mca nashvillE 170101 (11 9&17.98> SMOKE RINGS IN THE DARK 


84 


122 


111 


109 


28 


VARIOUS ARTISTS A' SONYtfOMBA/UNtVERSAL/EMI B5206.CRGO2 98EGV']8 9B1 NOW 5 


2 


123 


115 


108 


68 


3 DOORS DOWN A' REPUBLIC 153920/UNiVERSAl H2.96V18 961 H THE BETTER LIFE 


7 


024) 


139 




2 


VARIOUS ARTISTS cawi^c a uwriDcuic ac pi nDicicn 
iNTEGHt T¥ 61003.TIME LIFE (19.98CD1 S0NGS 4 WORSHIP - BE GLORIFIED 


124 


125 


109 


id; 


19 


MUDVAYNE NONAME63821jtPIC(17 98EQCO)B L.D. 50 


85 


126 


119 


114 


62 


'N SYNC#'' jive 4i70?/zoMBAOi. 98/18. 98) NO STRINGS ATTACHED 


1 


127 


120 


104 


22 


SOU NDT RACK c^E/ 1 Wrfvcfa«.s d k 02 /^ -i merscope i i b 98 CD) ALMOST FAMOUS 


43 


"iV: 


NEW ► 


1 




128 


129 


106 


95 


10 


IHN P rniviMnc cnaaa,foir 1 1 1 an «vi t ohi PI II 1 IKF 


6 


130 


117 


113 


54 


BRITNEY SPEARS A jive 41 704,7OUBA (U 98/18 98) OOPS!...l DID IT AGAIN 


1 


131 


124 


158 


16 


SOUNDTRACK • COLUMBIA 61595CRG (12.9B EO/18.981 WHAT WOMEN WANT 


30 


132 


105 


98 


13 


DJ CLUE • ROC A-FELLAiKF JAM W2325MDJMG 112 98/18 981 DJ CLUE? THE PROFESSIONAL 2 


3 


133 


Si 


41 


5 


BEE GEES UNIVERSAL 549626 (12.98/18.98) THIS IS WHERE 1 CAME IN 


16 


es> 


NEWl» 


1 


QUEEN PEN MOTOWN 013785*aiNIVERSAL(12 98/18 981 CONVERSATIONS WITH QUEEN 


134 


135 


57 




2 


GO-GO'SGaGO'S578182/BEYOND(Il-98/l7-98) GOD BLESS THE GO-GO'S 


5? 


3D 


138 


139 


13 


A'TEENS STOCKHOLM 01366&WCA(12-98/18.98l TEEN SPIRIT 


50 


137 


99 


79 


10 


SOUNDTRACK background 10192 U2.9B/1B.98) EXIT WOUNDS — THE ALBUM 


8 


138 


122 


102 


37 


THE CORRS A 143.tAVA/ATLANTK83352/AGm 98/17 987 IN BLUE 


21 


139 


101 




2 


fmww!™£"™.7mn CHAPTER 1= LOVE, PAIN & FORGIVENESS 


101 


140 


128 


123 


53 


EMINEM A ! WEEL AFTERMATH 490629MNTERSCOPE (12.98/18.98) THE MARSHALL MATHERS LP 


1 


141 


137 


97 


10 


VARIOUS ART I5T5 - c : . - -nrru t-i- v.'t 7" iir.r- ^vnrcci 11 u>vmxuid wwrc 
MmniWAWIHUWDMW'' 1 '■" ■ '4' nulQfflr bKttN: IUMT3 AIMLTjl fUmwUL HUHWrXJnljb 


78 


U^, 


NEW ► 


i 


STEREOMUD loliq.columbia bmsictg (]2 9a eqcdiBH PERFECT SELF 


142 


Cut) 


NEW* 


i 


SYSTEMATIC lMCVEl£KTRA62594EEG(ll 98CDiin SOMEWHERE IN BETWEEN 


143 


144 


121 


106 


25 


K-CI I JOJO A MCA 112398 112 9a 1 18 98) X 


20 


145 


123 


127 


11 


DAFT PUNK VIRGIN 49606* (12 96V1B.98) DISCOVERY 


44 


146 


108 


99 


5 


KRS-ONE TROUT PAGE/IN THE PAINT 8242VKOCH tl 1 98/3 7 981 THE SNEAK ATTACK 


43 


air) 


152 


149 


80 


DR DRE A' AFTERMATH A90486'llNTERSC0f*£ (12 9&.T8 981 DR DRE 2001 


2 


148 


127 


132 


31 




7 


149 


131 


136 


24 


XZIBITA LOUUGOLUMBlA IBBb'.'CRG 1 12 98 EU18 9B) RESTLESS 


12 


150 


118 


101 


8 


BIG PUN iouo ]%3*,.crg (12.98 EQ'18 98) ENDANGERED SPECIES 


7 


151 


140 


131 


19 


SAMANTHA MUMBA WILD CAfiOHATOOR'AAM S497991NTERSC0PE ( 11 9S'1?-98)B GOTTA TELL YOU 


67 


152 


151 


153 


13 


NEW FOUND GLORY drive thru 112J38.MCA 18 9512.9B1 SB NEW FOUND GLORY 


107 


153 


142 


138 


13 


DIRTY NFiNlTY013557,aiNrvtRSALI129m8.9a> THE PIMP & DA GANGSTA 


88 


154 


129 


124 


3 


D P G . 1 - : SB DILLINGER & YOUNG GOTTI 


124 



TOP ALBUMS A Z (LISTED BY ARTISTS) 



112 14 
2Pac 19 
3 Doors Down 123 
3LW 77 
Aerosmilh 75 
Alien A.U Farm 174 
Gary Allan 121 
American H.-FI 116 
Sunshine Anderson 65 
Jessica Andrews 1 1 1 
A'Teera 136 
Avaton 37 
Backstnset Boys 110 
BsftaMw 166 
Fhi Beatles 
Beet3e*s 133 
BlgF-un 150 
The Slack Crowes 100 
Blues Traveler 176 
Bon Jos/i 20, 186 
Brooks *0unn 55 
David B.-np ". \~ 

Aaron Carter 54 
Cat* 38 

Kenny Chesney 73 
City High 34 



EncClaoton 108 

CoM 104 

ClSiJuU »- 

The Corn 138 

NikKa Costa 120 

Cowboy Junkies 193 

Crazy Town 97 

Creed 69 

Dan. Pur* 145 

Oepeche Mode 27 

Destiny^ ChiW 3.188 

Diamond Rio 184 

Dido 28 

Celine Dion 197 

Dirty 153 

Disturbed 96 

Dixie Cfocks B8 

DJCluc 132 

DP.G. 154 

Dr. Dre 147 

Dn»m 42 

Bod Dylan 200 

tdensCrusn 68 

Missy 'Misdemeanor* Elliott 

tmmem 140 

Enya 41 

Sara Evans 67 



Feai Factory 178 
Fen»TX 67 
Fuel 90 

Netty furtado 33 
e>llyGflman U3 
Ginuwine 66 
Go Got 135 
Godwnack 92 
David Gray 7 1 

Be« Harper And The Innocent 
Criminals 1 9 1 
J«ii Hendri* 164 
Hi-Tek 105 
faith Mril 98 
Dave Hollister 196 

BiUyldol 118 
Incubus 56 
India Arie 49 
JaggeoEdge 198 
Jaheim 53 
Janet 6 
Jay-2 161 
Joe 165 



Jim Johnston 1 89 

Syteena Johnson 139 

Jon B 129 

JT Money 115 

K-Ci&JoJo 144 

Toby Keith 107 

R. Kelly 72 

Mark Knottier 190 

Lenny KraviU 70 

KRS-One 146 

Lilenouse 16 

Ui Bow Wow 81 

Li! Jon A The East Side Boyi 46 

Ump Bilkit 25. 160 

L-nkin Park 17 

Jcni rler Lopcj 53 

Ludacris 45 

Madonna 101 

Mam McGuinn 160 

Bob Marley And Tlw Wallers 60 

Angle Martinez 1 12 

Rcky Martin 199 

matchbox twenty 86 

Dave Matthews Band 26 

Paul McCartney 12 

Donnie McClurkin 93 
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ARTIST TITLE 

IMPRINT A NUM8E (^DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETEE/CO) 


PEAK 
POSITION 


(SOD 


RE-ENTRY 


13 


EVE 6 RCA67713UL9EV17.9BI HORRORSCOPE 


34 


158 


156 


134 


22 


SOUNDTRACKX Hollywood 162288 (18 98 CO) SAVE THE LAST DANCE 


3 


157 


146 


120 


3 


DAVID BYRNE luaaa bop 50924VIRGIN (1B.98 CD) LOOK INTO THE EYEBALL 


520 


3D 


NEW ► 


1 


WHISKEYTOWN lost hkshway 170199II798COIIB PNEUMONIA 


158 


(3D 


NEWP 


1 


OLD FRIENDS QUARTET SPRING house 42321 111 9fVT6.9BiM ENCORE 


159 


® 


165 


162 


101 


LIMP BIZKIT A* FLIP 490335*/INTERSCGR£ (12.98T 8 98! SIGNIFICANT OTHER 


1 


161 


133 


121 


30 


RK Y A^filDEFL«M548203-/lDjMGl]29»lB98l THE DYNASTY ROC LA FAMILIA (2000 — ) 


1 


162 


154 


118 


87 


STINGA 1 AAW490443/INTERSCOPE(12.9a , L898) BRAND NEW DAY 


[ i 


163 


134 


111 


8 


SOUNDTRACK GOSPO CENTRIC 70O3S/ZOMBAI11 98(17.98) KINGDOM COME 


61 


® 


171 


112 


3 


h1M™»SmCA(24 98Cdi VOODOO CHILD: THE JIMI HENDRIX COLLECTION 


112 


165 


153 


143 


58 


JOE A' JIVE 41703/ZOMBA (12.98/18.96) MY NAME IS JOE 


2 


(HD 


180 


176 


42 


BAHA MEN A 1 S-CURVE 751052/ARTEMISIll .98.17 98)BB WHO LET THE DOGS OUT 


5 


167 


125 


116 


33 


VARIOUS ARTISTS • 

FWWlESS/GtTFtN 490641MNTERSCOPE 112.98/18.98.1 IHt *" VALUtb IUUK lyyy 


32 


166 


172 


189 


7 


POE FEi'ATLANTIC 83362/AG {7 9{>V11 98J HAUNTED 


115 


169 


148 


130 


4 


REMEDY FIFTH ANGEL 700H11 98/16 98) OB THE GENUINE ARTICLE 


130 


170 


136 


14J 


47 


PLUS ONE • THE PROMISE 


76 


(HD 


176 


160 


57 


PAPA ROACH A DREAMWORKS : .-. ■<■. ■ ■. , |12 9tV18.98l INFEST 


5 


CTJD 


RE-ENTRY 


6 


NICKEL CREEK SUGAR hill 3909 (16.98 CD)fl NICKEL CREEK 


172 


173 


126 


122 


23 


UB r IN EST w uac i ii i iuii i Depone ooccruTc m irrMcoDinrr tut ai ch iix 
U LMBA 6iBa T * H CfHilU 98ttJ1798l "tUWUb l^tbtNIo UUttNbibMllXjt IHt ALtHlM 


53 


174 


168 


167 


12 


ALIEN ANT FARM NEW NOI7E^>REAMWORKS 450293.1NTERSCOPE (B 96/12 981 EB ANTHOLOGY 


105 


175 


157 


142 


35 


MYSTIKALA*JIVE41696*/Z0MBA(1298Vi89B) LET'S GET READY 


1 


176 


132 


91 


3 


BLUES TRAVELER A&M 490895/INTERSCOPE (12.98/18 981 BRIDGE 


91 


177 


160 


141 


28 


S CLUB 7 ^ POLYDOR/AAM 54962S» , INrERSCOPE 1 1 1 98/1 7 .98) 7 


69 


17S 


135 


125 


5 


FEAR FACTORY hi 'io h jr.r.t w L - r-j "- : u i DIGIMORTAL 


32 


179 


177 


166 


24 


SOUNDTRACK 0 PLAT'TONEjTOLUMBIA 6391 1/CRG (1 1 98 EQ'l 7 9B) THE SOPRANOS 


54 


180 


143 


117 


3 


MARK MCGUINN vfr 734757 uo.9a'16 9s: flB MARK MCGUINN 


117 


181 


161 


133 


10 


LIONEL RICHIE ISLAND 54808i'lDJMG 112.98/18.981 RENAISSANCE 


62 


112 


174 


155 


8 


VARIOUS ARTISTS RA20R * lit 89034 c? .98/18 .981 MONSTER BOOTY 


95 


183 


175 


145 


6 


ORIGINAL BROADWAY CAST sony classical 89646 as 98 eq cdi THE PRODUCERS 


145 


184 


163 


126 


16 


DIAMOND RIO ARISTA NASHVILLE 67999'RIG 0198/17 98> ONE MORE DAY 


36 


115 


173 


13; 


30 


£KEX?i SSSSA W0W-20O1 : THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND HITS 


36 


186 


150 


140 


50 


BON J0VIA'ISLAND54247«IDJMGI11.98/I7.98) CRUSH 


8 


187 


179 




14 


SOUNDTRACK HOLLYWOOD 162241 117.98 CO) DUETS 


102 


188 


158 


144 


96 


DESTINY'S CHILD A' Columbia 69870-WG(l29B[»'lB98) THE WRITING'S ON THE WALL 


5 


189 


169 


148 


14 


SSffi' l «-s m: mm WRESTLING FEDERATION: WVVF THE MUSIC VOLUME 5 


2 


190 


130 




22 


MARK KNOPFLER warmer Mos 47753 (18.98 CO) SAILING TO PHILADELPHIA 


60 


191 


181 


156 


9 


?,^"*^ R ? ? 8 N <!?, THE INN0CENT CRIMINALS L|VE FR0M MARS 


70 


192 


188 


151 


32 


THIRD DAY • ESSENTIAL 10670K20MBA 00.98/16.98) OFFERINGS: A WORSHIP ALBUM 


66 


193 


107 




2 


COWBOY JUNKIES LATENT 43102CKOE 117 98 CO) OPEN 


107 


194 


185 


165 


26 


RASCAL FLATTS eyrkstreet l650ll/HOLLYWOOO(n 9a'l79B)BB RASCAL FLATTS 


122 


195 


155 


105 


8 


BRUCE SPRINGSTEEN & THE E STREET BAND A UVE , N NEW Y0RK C | TY 


5 


196 


182 


169 


27 


DAVE HOLLISTER • IXFSQU4ftT«EAMWfiKS45077(VINTERSCOPE(11.96T798l CHICAGO '85... THE MOVIE 


49 


© 


RE-ENTRY 


79 


C « L |? S «£ A ici,298E ai 8 98i ^ THE *»AV...A DECADE OF SONG 


1 


198 


186 


lbS 


71 


JAGGED EDGEA J S0S0DCF)C0LUMBIA69662/CRGI1?98E0;1898) J.E. HEARTBREAK 


8 


199 


164 


183 


28 


RICKY MARTIN A-COLUMBIA61394CRGI12 96 E0j'1898l SOUND LOADED 


4 




RE-ENTRY 


18 


BOB DYLAN • COLUMBIA B5168.CRG 117 98 E024.9B! THE ESSENTIAL BOB DYLAN 


67 



Tim McGraw 22. 85 
Megadeth 59 
Moby 99 

Montgomery Gentry 1 1 7 
Mudvayfie 125 
Samantrna Mumba 151 
Musiq Souktiild 78 
MxP» 128 
Mystikal 175 
Nelly 18 

Nnv Fcwnd dory 152 

Nickel Creek 172 

Ste. - Nn •'. 

■NSync 126 

OW Frwrxis Quartet 1 59 

Olivia 103 

ORIGINAL CAST RECORDINGS 

The Producer 183 
O-Town 40 
OutKast 52 
Papa Roach t / 1 
PastwTroy 83 
Plus One 170 
Poe 168 
Point Of Grace 91 



R E M. 24 
Rascal Flatts 194 
Redman 4 
Remedy 169 
Lionel Ricn* 1B1 
leAtw Rimes 109 
JaRule 32 
SCUib7 177 
Saoe 79 
Saliva 61 
Jill Scott 80 
Shaggy 21 
Snoop Dogg 89 
Stella SoM 106 
SOUNDTRACK 

Ally McBeai: For Once In My life 

Featuring Vonda Shepard 48 

Almost Famous 127 

Bridget Jones's Oiary 76 

Charlies Angers 148 

Coyote Ugly 29 

Duets 187 



fj.rt Wounds — The Album 137 

Josie & The Pussycats 95 

Kingdom Come 163 

AKnitfrrsTale 57 

Moulin Rouae 8 

O Brother, Whe»e Art Thou' 43 

Peart Harbor 31 

Remembei The Titans 82 

Saw The Last Dance 156 

Shrek 36 

The Sopranos 179 

The Sopranos: Peppers & Eggs 62 

What Women Want 131 
Britney Spears 130 
Bruce Spririgsteen & The E Street 
Band 195 

Stabl>n B Westward 47 
Staind 1 
StatK-X 11 
-:-vv.n\..i . i;-' 
SUcky i nffli 44 
Sting 162 
Sum 41 35 
Systematic 143 
Tar* 94 
Tanrbic 74 
Third Day 192 



Tool 2 
Train 13 
Tnck Daddy 50 
TravisTr.lt 114 
Tyrese 10 

U2 58 

Uncle Kracker 15 

VARIOUS ARTISTS 

The Family Values Tour 1999 167 
Gom South 102 
Monster Booty 182 
Now 5 122 
Now 6 7 

Songs 4 Worship - Be Gtorif.ed 
124 

Songs A Worship — Shout To The 
Lord 119 

WOW 2001 The Years 30 Top 
Cnrrstian Artists And Hits 185 
WOW Woriiup Green: Todays 30 
Most Powerful Worsfip Sor-gs 141 

Weeper 9 

Wteskeytown 158 

Lee Ann Womack 39 



BILLBOARD JUNE 9, 2001 



www.billboard.com 



91 



SATELLITE RADIO FACING TIME, MONEY CONCERNS 

(Continued from page 1) 



tantly, pay back the billions invest- 
ed in them. 

"It's unlikely that these two 
companies will survive in their cur- 
rent form," says Drew Marcus, 
global co-head of media research 
for Deutsche Banc Alex. Brown. 
He is not alone in predicting that 
significant changes will be neces- 
sary for the two to survive. 

"I think there's a high likelihood of 
the companies merging," predicts 
Kagan Media senior analyst Robin 
Flynn. "Or with a third party," adds 
First Union Securities director Bish- 
op Cheen, who says the one way that 
this may not happen is if the compa- 
nies "hit high penetration rates, quick." 

XM spokesman Chance Patterson 
says the two satellite companies are 
very careful not to speak about much 
more than technical concerns, for fear 
of violating Justice Department reg- 
ulations. "We are working with Sirius 
to develop an interoperable radio. 
That's all that's in the cards." 

Sirius CFO John Scelfo agrees: 
"The market is clearly big enough for 
two players, no doubt about it." Yet 
he won't rule out the possibility that 
an outside company might take a run 
at one of the satellite radio providers. 
"When we prove the market, there 
might be various organizations 
interested in ourselves or XM." 

Marcus says both Sirius and XM 
need significant additional funding 
to make it to the day they are prof- 
itable, which both firms say could 
take as long as three years. 

When playing the complex game of 
expectations with Wall Street, compa- 
nies walk the fine line of bullishly sell- 
ing their business model without over- 
selling what they will achieve. During 
an April 2 conference call with ana- 
lysts, Sirius CEO David Margolese at- 
tempted to bring a dose of reality to 
where Sirius will be by the end of the 
year. "We have never publicly an- 
nounced when we are commencing 
commercial operations," he said, con- 
ceding that to meet the growth num- 
bers that Wall Street has established 
for 2001 and 2(X)2, Sirius would have to 
launch by fall. "If we don't launch by 
September for any reason, we will not 
meet the numbers." 

With a nationwide driving test- 
through planned for this summer in 
the major markets, XM is slated to 
launch late this summer or early 
fall — a few months before Sirius. 

And once the services are up and 
running, Marcus says, there is still 
the difficult task of convincing con- 
sumers "to pay for something they 
already get for free." 

Exactly how much consumers will 
pay is still unclear. In May, Sirius 
abandoned its price point of $9.95 per 
month, raising its fee by $3 a month. 
"We are highly confident that it will 
be accepted without any hesitation," 
says Doug Wilstcrman, Sirius VP of 
receiver marketing. Internal studies 
carried out by Sirius found that con- 
sumers are actually willing to pay 
more, perhaps as much as $15 per 
month, for a satellite radio service. A 
company report made last Septem- 
ber found that raising its price by $3 
would cost Sirius less than 1% of its 
potential consumer base. 

Scelfo is reluctant to say that the 
Sirius price-hike gives XM the com- 
petitive edge. "We're going to see 
what the demand is, and we always 



have the right to make amends if we 
choose." The same goes for the pledge 
that all of its 50 music channels will be 
commercial-free — unlike XM, which 
will include up to five minutes of com- 
mercials per hour. 

ACCELERATING THE ROLLOUT 

Recognizing that 40% of American 
radio-listening occurs within the con- 
fines of a car, both Sirius and XM have 
sought from the very start to work 
with the major automotive makers in 
getting the new technology into cars. 
It was so important to them that they 
sweetened their deals by offering 
spectrum space to car makers for new 
telematic applications. 

General Motors, together with its 
Hughes Electronics division, has 

'Delays mean more 
uncertainty, and 
the investment 
community has only 
so much patience, 
which has already 
been tried. ' 

- BISHOP CHECH. 
FIRST UNION SECURITIES 



invested $120 million in XM. "We 
think it has great potential," says 
Rick Lee, executive director of 
satellite radio services at GM. The 
company has looked at eight inde- 
pendent studies that predict XM will 
have as many as 42 million sub- 
scribers after five years. That would 
make it the fastest-growing con- 
sumer electronics business ever — 
faster than cable TV or cell phones. 

While some automotive industry 
analysts on Wall Street privately say 
they expect General Motors to acquire 
XM if it shows promise, the company 
denies it Lee says, "There is no active 
thought process in our company in 
terms of taking a bigger role than the 
one we already have with XM." 

Beyond its 18% ownership stake, 
General Motors has been granted 
some specific space on XM's band- 
width where it can start to offer inte- 
grated functionality between OnStar 
and XM, where data that would be 
relevant to a driver could be sent via 
XM satellite based on the car's loca- 
tion. "It's only limited by your imagi- 
nation," Lee forecasts. "It gives us the 
ability to do things we have never 
been able to do, and it starts to allow 
us to have a daily or hourly relation- 
ship with the owners of our vehicles." 

Ford and Daimler Chrysler have 
a similar arrangement with Sirius. 
"We view it as valuable, but we don't 
view it as being as important as the 
medium as a whole," says Daimler 
Chrysler director of telematics Jack 
Withrow. Daimler invested $100 mil- 
lion in XM 15 months ago, giving it 
about 5% of the company; Ford also 
holds a small stake in Sirius. With- 
row says Chrysler research points 
to satellite radio as being a well- 
received medium. "We see it as 
something that will be very popular 
with customers, and we wanted it 
not only to offer it to our customers 
but to expand our business." 



In fact, Chrysler studies agree with 
other research that suggests that any- 
where from 20% to 40% of car buyers 
would consider subscriber radio, since 
most said they were frustrated with 
the number of commercials and the 
lack of variety on free radio. 

While alliances with auto makers 
should theoretically allow satellite 
radio companies to put their rollouts 
in the express lane, both Sirius and 
XM have been stuck in first gear by 
the slow-moving car industry. 

When the satellite broadcasters 
begin broadcasting later this year, GM 
says XM's broadcasts will be available 
on only two Cadillac models, the De- 
Ville and Seville sedans. Ford declined 
to say in which models it would make 
Sirius radio available, but said that it 
may not be available in any models 
until late 2002. Daimler Chrysler is not 
planning to build any radios at the fac- 
tory for some time. Instead, it will sim- 
ply prewire its high-end models, 
enabling dealers to install the option. 
Although it won't say which models 
will be prewired, it is expected to be 
about 20% of its models, with full roll- 
out not occurring until 2004. 

With millions invested by Wall 
Street, Cheen says it is important for 
both companies to stay on schedule 
with their launch. "Delays mean more 
uncertainty, and the investment com- 
munity has only so much patience, 
which has already been tried." 

Margolese had clearly hoped the 
company's efforts would go better. 
Expressing some of his frustration 
during an April conference call with 
the investment community, he said, 
"There's obviously a perceptual dif- 
ference of 'lightning speed' between 
Detroit and New York." 

Yet, in recent interviews with Bill- 
board, both the auto makers and satel- 
lite radio firms were downplaying any 
delays. "We are, for the mast part, on 
track from where we were a year ago 
in terms of rollout timing and imple- 
mentation," Lee says. In the long 
term, he says, XM radio may be in half 
the cars that GM produces. 

Like GM and Ford, Withrow' says 
that Daimler Chrysler has a financial 
interest in moving quickly. "It's right 
on the timetable that we expected 
going in. Frankly, we may be ahead of 
the game in terms of getting things 
into the [assembly] plant." 

It appears, at least initially, that 
satellite radio will be an aftermarket 
piece of equipment — a marketplace 
that already sells 11 million car audio 
systems annually. This is the way it 
was always foreseen — and both 
radio companies have struck distri- 
bution deals with such major retail- 
ers as Best Buy, Circuit City, and 
Good Guys, where the radios will 
retail for about $250. 

No one wants to handicap Sirius' 
or XM's chances at success, and not 
one of the car makers is willing to say 
how long it will remain committed to 
an express rollout of the technology. 
But considering it took them nearly 
20 years before FM radio was stan- 
dard in every new car, auto makers 
are clearly being more proactive 
with satellite radio. 

"We expect this to be success- 
ful," Withrow says. "We put $100 
million into the company, and we 
did so with good research and 
analysis — so we don't think it's 
going to be a bust." 
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by Geoff Mayfield 

CONTINUING THE CYCLE: Fans of baseball's Chicago Cubs, a team 
long lauded as loveable losers, were not surprised when the club recent- 
ly dropped eight games in a row. The Cubs then turned an immediate 
about-face, with a winning streak that was longer than the losing skid it 
had just endured. 

Similarly, although album sales for 2001 still trail last year's pace by 
almost 3%, the arrival of Stainds Break the Cycle (Elektra) represents a 
winning streak for music stores, extending the run of half-million-plus weeks 
that have dotted this spring's release schedule. 

With a solid start of 716,000 units, Staind has the second-largest opener 
of the year. Break the Cycle becomes the fourth album in five weeks to top 
The Billboard 200 with a 500,000-plus start, surpassing the recent triumphs 
of Destiny's Child (663,000 units), Janet Jackson (605,000 units), and last 
issue's king of the hill, Tool. The only 2001 album to open with a larger sum 
has been Dave Matthews Handy. Everyday (RCA), which led the list with 
733,000 units in the May 17 Issue. Add in the multi-act AW 6 compilation, 
which had two 500,000-plus weeks, and the first five months of the year 
have seen six albums start above the half-million milestone. 

StEEP SLOPES: So, with the recent flurry of big titles, why are 
album sales off last year's pace? The answer is as easy as 1-2-3, the 
three in question being 'N Sync, Eminem, and Britney Speaxs. Those 
three acts were the only ones to enjoy half-million-plus openers dur- 
ing the first half of 2000, but each did so with historic numbers. 'N Sync, 
of course, had the once-unthinkable 2.4 million-unit start, while Eminem 
raised the bar for solo acts with 1.76 million, and Spears set the female- 
artist record with her 1.3 million-unit week. 

Right now, we're fighting through the thick of 2000's huge numbers. Last 
week, when Tool had 555,000 units, stores were competing with the 2000 
frame that saw Spears' million-plus sum. This week, Staind leads the uphill 
charge against the week when Eminem arrived with a total more than twice 
the size of the current chart-topper. Thus, music merchants are further 
behind now than they were two weeks ago. 

Making matters worse, Staind has the only album above 200,000 units 
this week. At this point last year, the chart had Spears at No. 2 with 
612,500 and Matchbox Twenty opening at No. 3 with 365,000 units. 
With a 64% second-week decline, not uncommon for a rock band that 
starts with a loud number. Tool is this week's runner-up with 197,500, 
while the latest by Destiny's Child, down 21%, has its first week below 
200,000 units (No. 3, 175,000). 

'N Sync was to provide relief before 2001 was half over, but its next 
album has been bumped from June to July 24. A number of name acts will 
invade the chart over the next few weeks, but it looks as though music 
stores will have to try to make up the difference with albums that — keep- 
ing with baseball parlance — resemble solid doubles and singles rather than 
home runs or grand slams. 

Coming Tuesday (5): Radiohead. with its first album since last year's 
Kid A, which opened at No. 1 with 207,000 in its first week; along with St 
Lunatics, which is a spinoff of last year's six -times-platinum rookie Nelly; 
and the sophomore outing by Jessica Simpson, whose first album went 
double platinum. New efforts from Blink- 182 and Sugar Ray arrive June 
12, while June 19 offers new efforts from Sisq6, Stone Temple Pilots, 
311, Luther Vandross, and Mandy Moore, as w r ell as the soundtrack from 
the John Singleton film Baby Boy, starring Ving Rhames, Tyrese, and 
Snoop Dogg. A big hip-hop slate comes June 26 with new albums from 
Jagged Edge, Eminem's group D 12, Beanie Siegel, and tha Liks (for- 
merly tha Alkaholiks). 

BRIGHT MOMENTS: Beyond Staind, three other acts in The Bill- 
board 200's top 20 have career-high weeks. Two, Stat ir -X and the afore- 
mentioned Tyrese, are sophomores, with the latter bowing at No. 10 on 
91,500 units. That's seven rungs higher and 25,000 units bigger than the 
best week of the R&B singer's '98 debut. But Static-X shows even more 
growth, as the hard-rock band's '99 release peaked at No. 107. Although 
Redman's 1999 album with Method Man began at No. 3 with 254,000 
units, his new Def Jam effort Malpractice is the first of his five solo albums 
to reach the big chart's top 10. It opens at No. 4 with 147,500 units. 

Memorable: In the wake of a May 25 Nightline segment about her 
music's posthumous popularity, Eva Cassidy, already one of the year's 
most -unlikely success stories both here and in the U.K. (Billboard, Jan. 20 
and March 10), realizes her biggest U.S. sales week. Most conspicuous is 
her Songbird (Blix Street), which flies 40-1 on Top Pop Catalog Albums 
with a whopping 308% gain (19,000 units). Emerging as Amazon.com's top- 
seller, that title also re-enters Top Internet Album Sales, while the more 
recent Time After Time (Blix Street) and No Boundaries (Renata) hit Top 
Independent Albums at Nos. 15 and 42, respectively. The Washington, 
D.C.-based singer died of cancer at age 33 in 1996 without a clue that she 
would ever be a big deal on both sides of the Atlantic. 
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SAM PHILLIPS OFFERS GENTLE TOUCH ON NONESUCH RETURN 
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do again. I'm sort of glad that it didn't 
get promoted. The week it came out, 
the head of A&R, the head of market- 
ing, my product manager, everybody 
quit the label. Omnipop sank." 

After the album's release, Phil- 
lips says she disconnected from the 
world. She also detached from her 
music career, which had started in 
the Christian recording industry in 
the mid-1980s, when she was 
known as Leslie Phillips. (She 
veered into the pop realm in 1988 
with Indescribable Wow, the first 
of the four Virgin albums.) This 
separation, in addition to many of 
Phillips' reading choices, influenced 
the style of Fan Dance. 

"I became much more interested 
in the process than the result after 
w r atching all that I've watched the 
last 15 years," Phillips says. "I was 
reading Colette's Vagabond. In it, 
the main character is a music-hall 
performer at the turn of the centu- 
ry. She's constantly on tour. She's 
tired. She's not making it. She's 
more interesting than if Colette had 
chosen a musical star to write about. 
That was this record — very inter- 
ested in the process, the songs." 

Referring to actress Louise 
Brooks, Philliixs adds, "I hate to par- 
aphrase her, but in her biography, she 
talked about the fact that the deci- 
sions she made in her career weren't 
made by some ambition or business 
sense. Her decisions were made 
because of love. I can relate to her on 
that. I feel the same." 

A similar point of view led None- 
such to sign Phillips, according to 
label senior VP David Bither. "I've 
admired her music for at least 10 
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years," going back to her 1991 
album, Cruel Inventions, he says. 
What brought them together was a 
project Bither had been working on 
with Phillips' husband/producer, the 
widely esteemed T-Bone Burnett 
(mastermind of the hit 0 Brother, 
Where Art Thou ? soundtrack). 

"We had lunch in Los Angeles, and 
as we left, T-Bone gave me six or 
seven songs that Sam characterized 
as demos," Bither says. "I listened to 
them obsessively for a week and said, 
'I'd love to put this out' " 

Bither specifically points out that 
this Phillips album is easy to love, 
despite and perhaps because of its 
overall brevity. "This harks back to 
records that a certain generation 
grew up listening to, when records 
were 16 or 18 minutes a side. While 
there are 12 songs [on Fan Dance], 
as soon as it's done, you want to lis- 
ten to it again. I don't think anyone 
will feel shortchanged by that. To 
the contrary, there is a kind of ener- 
gy attached to this record." 

Fan Dance (the songs of which 
are published by Eden Bridge 
Music) conveys this feeling due to 
the star's intimate way with vocal 
melodies and astute taste in musical 
cohorts. Along with Burnett's con- 
tributions as producer and bassist, 
Gillian Welch provides additional 
vocals and Van Dyke Parks creates 
string arrangements for "Wasting 
My Time" and plays harpsichord on 
"Taking Pictures." Guitarist Marc 
Ribot and drummer Carla Azar 
round out the musical team. 

Such tracks as "How to Dream" 
showcase Phillips' individual knack 
at creating riveting melodies and 
lyrics. "There's obviously some- 
thing that I feel compelled to com- 
municate that I can't help, for bet- 
ter or for worse — that's what 'How 
to Dream' is about," she says. "It 
talks about the secret that I can't 
hide. It's talking about being a 
writer or writing songs. It's an odd 
thing that we do, this weird com- 
pulsion to reveal things." 

Nonesuch plans to w'oo audiences 
to the WEA-distributed project 
with a combination of radio, retail, 
Internet, and tour promotions. 
Peter Clancy, VP of associated 
labels for Nonesuch, says that the 
first line of approach for radio will 
involve triple-A, NPR, and college 
stations. A promotional single will 
be shipped out a month before 
street date, though the song has not 
yet been selected. Nonesuch will 
also work with such major retailers 
as Borders Books & Music, Barnes 
& Noble, Tower Records, Virgin 
Megastores. and Best Buy, as well 



as with independents through lis- 
tening stations, advertising, and vis- 
ibility programs. 

In addition, Nonesuch is in the 
midst of building a Web site for 
Phillips and is exploring a campaign 
that would include e-cards, Web 
chats, and online acoustic perform- 
ances. A tour, to be booked by 
Frank Riley, is in the planning 
stages for the fall. 

Early radio reaction has been pos- 
itive. Martin Bandyke, music direc- 
tor uf public radio station WDET 
Detroit, says he fully experts to add 
tracks from Fan Dance to the playlist 
"out of the box, especially since it's 
been such a long time since rPhillips] 
released an album. I think she's an 
artist of distinction, not afraid to take 
chances, market be damned. That's 
the type of artist we enjoy playing." 

Likewise, Rita Houston, music 
director for triple-A WFUV New 
York, says she is looking forward to 
the release. "We've had a great his- 
tory with Sam Phillips. She makes 
the kind of albums that are dead cen- 
ter of what we are about — intelligent, 
well-crafted songs for smart adults. 
She's that sort of interesting artist, 
who with each album goes to a new 
level. It'll be a big record for us." 

Retailers have a mixed reaction 
about the album's overall appeal, 
although numerous chains will fea- 
ture the title in their stores. Eric 
Keil, VP of South Plainfield, N.J.- 
based Compact Disc World, says, "I 
don't know how much interest there 
will be, because it has been so long. 
There are some major artists that 
would stand after a five-year layoff. 
Someone like this who is a fringe 
artist, who knows if anyone will 
care? But Nonesuch is a very 
chance-taking label." 

Andy Sibray, pop buyer for the 
Ann Arbor, Mich.-based Borders, 
says that he's confident in Fan 
Dance. "This will appeal to her 
longtime fans," he says. "It's more 
stripped-down than Omnipop but 
still conveys her unique sound. I'm 
planning on featuring it in our new 
releases section. We'll probably 
have it in listening stations as well." 

While Phillips is bashful about any- 
thing like overtly encouraging con- 
sumers to purchase the album, there 
is no doubt that she's especially proud 
of Fan Dance. "I found myself 
shamelessly giving out copies of this 
record," she says. "I've never done 
that. But probably very few people 
should buy this. I really didn't build 
this record like a stadium, to say a lot 
to a lot of people. It's really a little 
bungalow- or salon that is meant to 
seduce people one at a time." 
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Spirit of Corned Beef. The Blind Boys of Alabama recently performed on Late 
Show With David Letterman and afterward shared a meal with colleagues at 
New York's Stage Dell. Pictured, from left, are Chris Goldsmith of the Rosebud 
Agency; guitarist David Lindley, who played on the act's new Spirit of the 
Century album (Real Worid); Blind Boys manager Charles Driebe; guitarist Joey 
Williams; friend Henrietta Musselwhite; and harmonica player Charlie Mussel- 
white, who also played on the album. 



newsline... 

LAURYN HILL, Marc Anthony, and Luther Vandross are among the artists set 
to perform at a charity concert to benefit earthquake \ictims in El Salvador 
and India. The concert, organized by the new nonprofit charity Afta-shock, 
will take place July 29 at San Jose, Calif.'s Compaq Center. Quincy Jones, 
Clive Davis, and MTV Networks chairman/CEO Tom Kreston are among 
the industry heavyweights who have lent their names in support of the con- 
cert. Accoiding to Aftershock founder Mickey Shapiro, there are ongoing dis- 
cussions to televise the concert via a TV deal to be announced. 



TRISHA YEARW00D has reached a settlement in a federal lawsuit she filed 
March 6 in U.S. District Court in Nashville to prevent singer Michael J. 
Young from selling a demo Yearwood recorded prior to becoming a star 
(Billboard, March 24). Young (aka Michael J.) has been selling Yearwood's 
demo of the song "Love What Ya Do to Me," mixed with his own vocals, as 
a "dance duet" on his Web site. The Columbus, Ohio-based Young, who co- 
wrote the song with Curtis Rucker, hired Yearwood to record the demo in 
11)90. While Yearwood's attorney, Denise Mcintosh Stevens of Loeb & Loeb 
LLP, says the settlement is subject to a confidentiality agreement, an order 
signed by the judge May 25 requires that Young and his associates "will 
not manufacture, distiibute, sell, advertise, or exploit in any manner the 
recording of the song ... or any version of the song embodying the vocal per- 
formance of Trisha Yearwood." phyllis staek 

0M RECORDS has announced the launch of its own independent hip-hop 
imprint. Deep Concentration Recordings. The San Francisco-based 
label, founded by Om Records president Chris Smith, has already 
signed such underground acts as Boston's MASPYKE, Oakland, Calif.'s 
Mission:, Atlanta's Mass Influence, and New York's Sight Beyond Light 
to 12-inch distribution deals. rashaitn hall 

VIVENDI UNIVERSAL bought 16.9 rriillion of its shares that the Bronfman fam- 
ily sold May 29 in an effort to diversify its investment portfolio. The aver- 
age price per share was 75.1 euros ($64.:>6). Edgar Bronfman, who has 
served as Vivendi vice-chairman since the company's purchase last year of 
Bronfman-controlled Seagram, said Ms family doesn't plan to sell any addi- 
tional shares this year. The Bronfman family remains Vivendi's largest 
shareholder, with about 88 million, or 6.1%, of the company's shares. 

MATT BENZ 

LAUNCH MEDIA says it has secured $2 million in short-term debt financ- 
ing from a "major media company" and has canceled its previously 
announced plans for $5 million in convertible-note financing. Elisa Mail- 
man, VP of investor relations, says the new deal does not affect Launch's 
stated goal of achieving profitability on the basis of earnings before inter- 
est, taxes, depreciation, and amortization (ebitda) for the third quarter 
of this year. The company declined to disclose any further details. 

MATT BENZ 

THE LATIN RECORDING ACADEMY has selected Hispanic Broadcasting Corp. 
(HBO and Viacom's Westwood One radio network as its official Latin 
Grammy radio network. The two will partner to provide worldwide radio 
coverage for the annual Latin Grammy Awards, which will be broadcast 
Sept. 12 from Miami. HBC has also agreed to produce a series of syndicat- 
ed specials lading up to the Grammy Awards broadcast. Westwood One 
will have exclusive international distribution rights to the show. 

FRANK SAXE 
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AN UPDATE ON BB.MCi EVENTS & HAPPENINGS 



Billboard Seeks Entrants 
For Dance Music Contest 



The Billboard New Talent Dis- 
covery Contest returns this year, 
offering the chance for one lucky 
amateur dance music act to win a 
coveted performance slot during 
the Billboard Dance Music Sum- 
mit 2001. 

To enter, contestants must visit 
www.billboard.com/events/danee/ 
contest.jsp to ob- 
tain all official 
rules and download 
the contest sub- 
mission form. 
Completed forms should then be 
returned along with one song on 
cassette or CD, a bio, a photo of 
the performer, and a check for 
$75 (made payable to Billboard) 
to Michele Jacangelo, Billboard, 
770 Broadway, 6th floor, New 
York, NY 10003. All entries 
should be received by June 29, 
2001. 

Entries will be judged by Bill- 
board dance music editor Michael 
Paoletta and members of the 
Dance Music Summit Advisory 
Committee and winners will be 
announced July 9. The winning 
act will perform one song live (to 
a track) on July 20 at a venue in 




New York City, and receive com- 
plimentary registration to the 
entire Dance Music Summit, July 
24-26 at the Waldorf Astoria in 
New York. In addition, five hon- 
orable mentions will be chosen 
and announced in Billboard and 
will also receive complimentary 
admission to the Dance Music 
Summit. 

Now in its 
eighth year, the 
Billboard Dance 
Music Summit will 
again unite artists, record label 
executives, producers, remixers, 
managers, DJs, and others, for an 
in-depth look at the trends and 
critical issues facing the global 
dance music scene. The confer- 
ence also includes a revamped 
trade show and nightly events 
featuring some of the biggest 
names in dance music. 

For general information, con- 
tact Jacangelo at 646-654-4660 or 
visit www.billboard.com/events. 
For registration and group dis- 
counts, contact Phyllis Demo at 
646-654-4643. For sponsorship 
information, contact Cebele Rod- 
riguez at 646-654-4648. 



Honor Student. The Billboard Endowed Scholarship, one of Berklee College of 
Music's most prestigious awards, was presented to student Alisa Miles, center, 
a talented vocalist and dual major in music education and music business at 
Berklee College of Music in Boston. This annual scholarship honors a graduat- 
ing senior who demonstrates exceptional musical talent and professional prom- 
ise. The award was presented to Miles at Berklee's 2001 commencement cere- 
mony on May 12 by Billboard editor-in-chief Timothy White, left, and Berklee 
College of Music president Lee Eliot Berk, right. 



Billboard Dance Music Summit 

Waldorf Astoria • New York City • July 24-26 

Billboard/BET R&B Hip-Hop Conference & Awards 
New York Hilton • New York City • August 28-30 

Billboard/Airplay Monitor Radio Seminar & Awards 

Eden Roc Hotel • Miami Beach • October 4-6 

Billboard Music Video Conference & Awards 

Beverly Hilton • Beverly Hills • October 31-November 2 

For more information contact Michele Jacangelo at 646-654-4660, 
email bbevents@billboard.com, or visit www.billboard.com/events. 
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Alien Ant Farms Jacko's 'Criminal' 
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HEN MICHAEL JACKSON RECORDS a song, 
his version is usually so definitive that other artists are 
reluctant to cover him. That may explain why we haven't 
seen 21st-century versions of "Thriller," "Bad," or "Black 
or White." But every once in a while, someone is bold 
enough to remake a Michael Jackson song, and when 
they do, chart success is not far behind. 

In 1980, Johnny Duncan and Janie Pricke changed 
the gender of "She's out of My Life" 
and had a No. 17 country hit with 
"He's out of My Life," just three 
months after Jackson's original 
debuted on the Hot 100. 

Eemme trio SWV took Jackson's 
No. 7 hit from 1983, "Human 
Nature," and incorporated it into 
"Right Here." The resulting merg- 
er entered the Hot 100 10 years to 
the week after the original debuted and bested Jackson's 
single, (waking at No. 2. On the R&B chart, the SWV 
single spent seven weeks at No. 1, again topping the orig- 
inal, which only managed to reach No. 27. 

This issue, a 13-year-old Jackson song enters the 
Modern Rock Tracks chart. Alien Ant Farm has its 
second chart entry (following "Movies," which peaketl 
at No. 19 in March) with a remake of "Smooth Crim- 
inal," a track from Jackson's Bad. The cut from the 
Farm's New Noize/DreamWorks debut, ANTkolo- 
yy, is new at No. 35. 

While there haven't been a lot of remakes of Jackson's 
solo recordings, the Jackson 5 haven't suffered for cover 
versions. LiT Romeos "My Baby" (Soulja/No Limit/Pri- 
ority), based on the first Jackson 5 single. "I Want You 
Back," is currently No. 1 on Hot 100 Singles Sales and 
Hot Rap Singles. 




by Fred Branson 



R&IiRIT: When you think of homegrown British 
music, you don't necessarily think of R& B, but the U.K. 
has sent the U.S. a number of R&B artists over the 
years. Acts such as Eternal, Mark Morrison, and 
Imagination have all scored on Hot K&B/HJp-Hop Sin- 
gles & Tracks. Some British artists have even topped 
the Billboard R&B chart, including Loose Ends, Ruby 
Turner, and Lisa Stansfield. 

The latest import to hit pay dirt 
on the U.S. R&B chart is the crit- 
ically acclaimed Craig David, who 
blasts onto Hot R& B Singles Sales 
at No. 9 with the song that estab- 
lished him at home, "Fill Me In" 
(Wildstar/Atlantic). On the main 
R&B singles chart. "Fill Me In" is 
the Hot Shot Debut at No. 43. 
And, on the Hot 100, "Fill Me In" 
enters at No. 69. "Fill Me In" is tied with Destiny's 
Child's "Survivor" as the second-highest debuting 
title of 2001 on the K&B chart. The highest-debuting 
single of the year is "Keep It Real" by Kelli Mack, 
which debuted at No. 38 the week of May 20, fell to No. 
79 last issue, and is now off the chart. 

THERE THERE: Faith Hill's recording of Diane 
Warrens There You'll Be" (Hollywood/Warner Bros.) 
from Pearl Harbor is easily the composer's highest- 
chatting single of 2001. It is also Warren's highest-rank- 
ing song on the chart since Christina Aguilera took "I 
Turn to You" to No. 3 in July 21HI0. 

Just counting movie tunes, "There You'll Be" is 
Warren's biggest hit since 'N Sync and Gloria 
Estefan sent "Music of My Heart" to No. 2 in 
October 1999. 
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YEAR-TO-DATE 
OVERALL 
UNIX SALES 



2001 

TOTAL 310,510,000 292,921 ,000 (DN 5. 7%) 
ALBUMS 285,517,000 277.673,000 (DN2.8%) 
SINGLES 24,993,000 1 5,248,000 (DW39%J 



1 3.780.000 



1 3.3-11 .OOO 



UP 3 3% 



1 S.968,000 



DOWN 13.7% 



VEAR-TO-DATE 
SALES BY 
ALBUM FORMAT 



2001 

CD 258,139.000 256,677,000 (UP 1.8%) 

CASSETTE 32,727.000 20,455,000 (DN 37.5%) 
OTHER 651,000 541 ,000 (DN 16.9%) 



rt-fllS WEE 

13.1 58. OOO 



1 2.732,000 



UP 3.3% 



15.11 5. OOO 



DOWN 12.9% 
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622. OOO 

609.000 

CHANG 

UP 2.1% 



SS3.000 



DOWN 27.1% 



CHAIN 

INDEPENDENT 
MASS MERCHANT 
NONTRADITIONAL 

ROUNOEO HGURES 



TO-DATE SINGLE 

2000 2001 

12,276,000 7,459,000 

3,848,000 3,018,000 

8,778,000 4,676,000 

91,000 96,000 



S SALES BY STORE TYPE 



CHANGE 

DN 39.2% 
DN21.6% 
DN46.7% 
UP 5.5% 

FOR WEEK ENDING 5/27/01 
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specials 

advertising' opportunities 



• ITALY 

• GLEN BALLARD 



WORLD MUSIC 



t focuses on World fusion, Celtic music, and the broader 
adapted by a new array of sub-genres. We'll highlight new 
releases, up and coming acts, and recap World music on the charts to date. 

Reserve your ad today! 

issue date: july 7 • ad close: june 12 

Michelle Wright 323.525.2302 • mwright@billboard.com 



GREECE 



II 



nANrF/ELECTRONir EARTH ' WIND & FIRE 
DANCE/ELECTRONIC 3QTH ANNIVERSARY 



this evolving market. We survey the 
country's top artists, labels, and 
music executives. Greek music on 

the charts, and take a look at 
some of the leading importers of 
Greek repertoire. 
Call now! 

issue date: july 7 
ad close: june 12 

Christine Chinetti 44.207.420.6072 
cchinetti@eu.billboard.com 



2001 Billboard Dance Music Summit 

and includes coverage of the 
European Dance music scene, an 
expanded look at Electronic music, 
a year-to-date Dance album 
recap chart, and much more! 
Don't be left out! 

issue date: july 14 
ad close: june 19 

Andy Anderson 646.654.4692 
aanderson@billboard.com 



new album, world tour and the 
release of their documentary DVD. 
We review 3 decades of E.W&F 
hits, provide a Q& A with the 
band, and gather special 
tributes from music community. 
Join the celebration! 

issue date: july 14 
ad close: june 19 

Andy Anderson 646.654.4692 
aanderson@billboard.com 



UPCOMING SPECIALS 



LATIN MUSIC BUYERS GUIDE - Issue Date: Aug 8 • Ad Close: June 20 STYX: 20 YEARS OF #1 's - Issue Date: August 4 • Ad Close: July 1 0 
SITES & SOUNDS III - Issue Date: July 28* Ad Close: July 2 AUSTRALIA - Issue Date: August 4 • Ad Close: July 10 

MTV'S 20TH ANNIVERSARY - Issue Date: July 28 • Ad Close: July 2 ETTA JAMES • Issue Date: August 1 1 • Ad Close: July 1 7 




Shangri -La Dee Da 

STONE TEMPLE PILOTS 

their new album featuring the single "Days of the Week" in stores June 19 




www.stonetemplepilots.com AOL Live Video Chat and Global Listening Party - June 18 AOL Keywo 

The Atlantic Group* 2001 Atlantic Rccordinj; Group An U 11 I into Warner Company, vvwwatl.intic- records o-m 



